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No.  52 


London  Proprietors’  Pact  With  Unions 
Hailed  as  Charter  of  Press  Freedom 

Maintenance  of  Post-Strike  Agreement  Made  Matter  of  Honor — joint  Board  to  Sit  Daily  on  Disputes 
— Employers  Win  Right  to  “Employ,  Promote  and  Discharge”  without  Strike  Danger 


T  ONDON,  May  19. — “A  new  charter 
of  freedom  for  the  press”  is  the  de- 


By  JOSEPH  GRIGG 

hof  freedom  for  the  press”  is  the  de-  London  Corre.pondent,  Sew  York  Sun  workers  thoi 

flipdon  given  in  important  quarters  of  was  always  the  objectivi 

Fleet  street  to  the  terms  on  which  (Exclusive  Cable  to  Editok  &  Pcbusrm)  to  bring  in  as  many  sec 

IjDdon  newspapers  resumed  publication  .  ,  •  •  j  .  •  .t.  i  since  the  latter  we 

Iflerthe  strike  and  which  were  accepted  issues  developing  out  of  the  strike  to  merit  and  also  gives  the  employer  the  cot 

b>  the  10  unions  involved  in  the  produc-  u  u  discharge  an  employe  for  cause  know  all  that  was 

So  of  newspapers.  The  formulation  of  ^The  third  clause  provides  that  there  without  the  fear  of  bringing  on  a  light-  j,  management  affairs, 
thi  charter,  which  contains  six  clauses  i^^all  be  no  interference  with  the  manage-  ning  strike  It  goes  still  further  m  mak-  four  of  the 

iKrbed  the  attention  of  members  of  business  or  with  the  right  of  mg  clear  that  private  secretaries  and  de-  ,hat  there  shall  be  no 


(Exclusive  Cable  to  Editok  &  Pcbusrkb) 


i  GRIGG  forced  to  go  out  in  the  recent  strike 

int,  Sew  York  Sun  workers  though  reluctant.  It 

was  always  the  objective  of  the  Natsopas 
DiTOK  &  Pcbusrkb)  to  bring  in  as  many  secretaries  as  possi- 

,  ,  .  ble,  since  the  latter  were  in  position  to 

merit  and  also  gives  the  employer  the  gnjoy  the  editors’  complete  confidence 
right  to  discharge  an  employe  for ^  cause  g^jj  know  all  that  was  going  on  regard- 


Gause  four  of  the  charter  provides 
that  there  shall  be  no  chapel  meetings 


Newspaper  Proprietors’  Association  *be  ^nagement  to  employ,  promote  or  partment  managers  need  not  be  required  working  hours.  Again  this  is 

octeively  for  more  than  three  davs  discharge  mem^rs  of  their  staffs.  This  m  future  to  be  members  of  the  unions,  gj^^  principally  at  the  less  skilled 
ad  one  of  its  most  unique  features  is  ‘V**  principle  of  making  promo-  Because  they  were  members  of  the  Natso-  .vorkers,  for  on  the  slightest  provocation, 

tte  jtovisioii  that  there  shall  be  a  joint  tions  because  of  seniority  rather  than  by  pa  Union,  many  private  secretaries  were  sometimes  imaginary,  these  meetings  have 


onnittee  of  six,  three  representing  the - ^  ~ 

propietors  and  three  the  union  members  ZINOVIEFF  LETTER  INCIDENT  BEHIND 

wfcich  shall  sit  each  day  at  three  o  clock  _  _ 

to  decide  any  questions  which  arise  out  LABOR  MISTRUST  OF  BRITISH  PRESS 

of  iderpretation  of  any  of  the  other  five 

'Srvance  of  agreements  in  the  news-  That  Is  What  Walter  Lippmann  Was  Told  by  Strike  Lead 
pifer  trade  hereafter  shall  be  regarded  Who  Agreed  Newspaper  Suppression  Was  Wrong  in 

^Ti^plme^‘’o?'’empS'racc^ding  Principle— World  Editor  Also  Visited  Geneva 

to  Ae  new  pact. 

In  recent  years  the  greatest  menace  % V  THY  did  British  labor  attempt  to  muzzle  the  press  during 
to  peace  in  the  various  newspaper  offices  general  strike  ? 

ijKXTs'^Ln^'AImhirelHrom  Walter  Lippmann,  editor  of  the  York  World's  editt 

(hy  to  day  and  paid  daily,  who  were  page,  threw  new  light  on  that  question  or 

nAided  in  a  loose-jointed,  but  very  com- 
piAensive  union  known  as  the  Natsopa, 
or  National  Society  of  Operative  Printers 
od  Assistants. 

Sorthcliffe’s  beneficence  and  interest 
a  Ac  lower  categories  of  newspaper 
worirers  has  been  held  largely  responsi- 
blt  for  the  formation  of  this  union, 
ihich  eventually  obtained  recruits  from 
ly  quarters,  sometimes,  it  is  alleged 
considerable  pressure  and  to  the  dis¬ 
tort  of  other  unions.  As  it  grew 
Strength,  it  reached  out  even  for  edi- 
’  1  secretaries  and  clerks.  Among  its 

unskilled  members  were  machine-  Ainovum^  letter  wa.s  a  iraua ,  striKe  lei 

rs  in  the  pressroom  and  packers,  Walteb  Lipfuann  Lippmann  said.  “  ‘True,’ 

Hocount  and  tie  up  bundles  of  papers,  reasoned,’  it  was  bad  to  stop  the  presses;  bit 

Shy  flybllyYand^junioV^^  newspapers  had  shown  themselves  untrustworthy.  They  had  si 

Isoms  of  metropolitan  .American  news-  themselves  to  be  mischief  makers. 


been  summoned  in  numerous  offices  at 
any  stage  of  publication  processes. 

The  other  two  clauses,  making  main¬ 
tenance  of  the  agreement  a  matter  of 
personal  honor,  and  providing  machinery 

That  Is  What  Walter  Lippmann  Was  Told  by  Strike  Leaders  Honed%«yTous"y.°^ 

Who  Agreed  Newspaper  Suppression  Was  Wrong  in  The  unions  involved,  besides  the  Nat- 

Principle-World  Editor  Al«.  Vi.ited  Gene,.  S?”  "hi.1!"  SX' 

_  readers,  and  subordinate  executive  ^i- 

WHY  did  British  labor  attempt  to  muzzle  the  press  during  the  tors;  the  London  Society  of  Compositors, 
general  strike^  corresponding  to  the  Tvpographical 

Walter  Lippmann,  editor  of  the  JVm.  Korit  WorU's  editorial  “oVXfSrrX 

page,  threw  new  light  on  that  question  on  his  assistants;  Machine  Managers,  who  cor- 
return  to  New  York  from  abroad  this  week,  respond  to  journeymen  pressmen  in  the 
Mr.  Lippmann  was  in  London  when  the  general  L'mted  States;  Process  Workers,  whose 
strike  started  and  remained  until  just  before  its  frjfLTcafpX 
close,  Alay  1_.  ^  ^  Js  similar  in  part  to  that  of  the  paper 

Trade  union  leaders  told  him,  he  said,  that  handlers  in  large  American  cities; 
the  reason  for  the  press  gag  could  be  traced  Stereotypers,  Electricians,  and  Engineers, 
hack  to  the  vvidespread  publication  by  British  has  been  made 

newspapers  of  the  Zmovieflf  letter  just  before  the  scale  and  hours  of  work  under 
the  last  general  election  when  Ramsay  Mac-  the  agreement  by  which  London  news- 
Donald  went  down  to  defeat.  Paper  publication  was  resumed.  The  new 

;•  ■Labor  Krnerally  was  persuaded  tba.  .be  rrXeX'nVcrM't’tbfNe* 
/inovieff^  letter  was  a  fraud ,  strike  leaders  York  City  newspaper  publishers  and  the 
Walteb  Lipfuann  ”  Mr.  Lippmann  said.  “  ‘True,’  they  International  Printing  Pressmens’  & 

reasoned,’ it  was  bad  to  Stop  the  presses ;  but  our  Assistants  Union  after  the  1923  snap 
newspapers  had  shown  themselves  untrustworthy.  They  had  shown  ?ni%7rrSomffile\ork^^^^^^  S  th'; 
themselves  to  be  mischief  makers.  editorial  and  business  management  of  the 


No  change  apparently  has  been  made 
in  the  scale  and  hours  of  work  under 
the  agreement  by  which  London  news¬ 
paper  publication  was  resumed.  The  new 


Walteb  Lipfuann 


P>iers.  “Thus  the  first  move  in  the  strike  came  the  letter  was  honest,  might,  however,  be  newspapers.  Attempted  interference  of 

It  was  in  these  lower  categories  that  in  the  press  rooms,  even  though  there  was  considered  fraudulent.”  this  character  was  also  involved  in  the 


At  direct  actionists  found  the  best  ma-  a  general  admission  among  labor  leaders 


nsidered  fraudulent.  this  character  was  also  involved  in  the 

Mr.  Lippmann  preferred  to  be  reporter  New  York  controversy  which  for  more 


lerial  on  which  to  work.  On  more  than  that  they  were  making  a  mistake  to  rather  than  editor  in  discussing  the  strike  than  two  years  preceded  the  strike  in 


w  o^sion  in  recent  months  objection  abolish  the  newspapers.  The  fear  that  with  Editor  &  Publisher.  September,'  1923,  and  the  strike  itself 

to  editorial  policy  was  taken  by  this  British  papers  were  all  rigged  out  against  “How  was  public  opinion  formed  in  was  precipitated  by  the  vote  of  junior 
lien  of  employes  and  such  tactics  them,  overruled  the  belief  that  censor-  England  without  publication  of  organs  of  members  of  the  union,  influenced  by 
i*li^  their  climax  with  the  refusal  ship  was  bad  in  principle.”  public  opinion?”  was  a  question  he  said  malcontents  among  the  older  members. 

I  to  print  the  Daily  Mail  on  the  eve  of  The  alleged  letter  from  Gregory  Zino-  was  impossible  to  answer  without  being  There  has  been  no  trouble  in  New  York 
■^general  strike  because  of  its  edi-  vieff  of  the  Third  International,  urging  editorial,  and  he  declined  to  answer  it.  pressrooms  since  the  conclusion  of  the 
'*■1  “For  King  and  Country,”  an  ac-  revolution  in  England  dominated  the  And  in  regard  to  the  Zinovieff  affair,  he  new  agreement  more  than  two  years  ago. 
>«in  defiance  of  trades  union  leaders.  British  election  campaign  in  1924.  It  was  was  insistent  that  his  word  be  taken  Dispatches  from  London  indicate  that 


’’■in  defiance  of  trades  union  leaders. 

thf  first  clause  of  the  “new  freedom” 
fitotodes  that  “there  shall  he  no  inter - 


given  out  by  the  Foreign  Office  and  rather  as  that  of  a  reporter  describing  the  government  printing  offices  have  gone 
seemed  to  link  England’s  labor  govern-  British  labor  psychology  as  analyzed  by  further  than  the  publishers  in  their  new 


lottce  with  the  contents  of  newspapers  ment  with  Soviet  Russia.  While  it  has  the  labor  leaders,  than  as  an  expression  relations  with  the  unions.  It  is  reported 

^RBtd  by  members  of  this  association.”  been  declared  a  forgery,  the  whole  of  his  own  belief  or  opinion.  that  the  government  printing  works  are 

lo  all  intents  and  purposes  this  makes  British  press  accepted  the  “Red  Plot”  as  “I  do  not  want  to  pass  judgment  on  the  no  longer  “society  houses,”  or  in  Ameri- 

'toJMsible  any  tyrannical  action  by  those  genuine  and  Premier  Ramsay  MacDonald  British  press,”  he  said.  “But  it  is  true  I  can  idiom,  “closed  shops.”  The  only 

nave  ridden  the  high  horse  in  the  went  down  to  defeat.  Because  of  the  did  see  a  great  many  labor  leaders  during  “open  shop”  provision  in  the  newspaper 

**•  enormous  publicity  given  the  Zinovieff  the  strike  in  London.  They  told  me  they  contract  is  that  which  prevents  the  union- 

The  second  clause  provides  that  there  letter,  tha  feeling  became  general  among  did  not  agree  with  censorship  in  principle,  ization  of  secretaries  and  department 

no  victimization  of  any  union  labor  people — and  England  is  90  per  cent  but  their  followers  were  confident  that  heads. 

'■oers  who  remained  at  work  during  industrialized — that  the  press  was  biased  the  press  could  not  be  trusted.  Conserva-  - 

**  •trike  in  their  own  or  any  other  against  trade  unions.  tives,  on  the  other  hand,  told  me  that  A  graphic’  picture  of  the  situation  at 

y  yd  equally  provides  against  vie-  “Personally  I  don’t  know  whether  or  labor’s  press  gag  was  the  one  indefensible  the  Daily  NIail  office,  where  labor’s 
^totion  of  workmen  by  employers,  not  the  Zinovieff  letter  was  a  forgery,”  move  made  throughout  the  strike.  threatened  censorship  b«amc  a  tet,  is 


'*i^is  fully  in  keeping  with  the  spirit  Mr.  Lippmann  continued.  “Use  of  it  by 
*  Which  Premier  Baldwin  wants  the  the  press  in  the  campaign,  even  though 


“There  were  no  extremists  in  control  given  in  the  New  York  Sun  of  May  17, 


(Continued  on  page  44) 


(Continued  on  page  44) 
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APPRAISAL  FINISHED,  KANSAS  CITY  STAR 
TRUSTEES  NOW  DISCUSS  PAPER’S  SALE 


Valuation  of  Nelson  Estate  Reached  by  Auditors  Not  Disclosed 
— Several  Prospective  Buyers  Negotiating,  Includ¬ 
ing  Staff  Executives 


'T^RUSTEES  of  the  William  Rockhill  executives  all  of  whom  were  trained  un- 
A  T-..,.  „„  -  - - der  the  Uo..„ 


Nelson  Trust  are  now  engaged 
discussions  directed  toward  a  sale  of  the 
Kansas  City  Star  and  the  Kaiusas  City 
Times,  the  newspaper  properties  owned 
by  the  Nelson  estate.  When  suen  saie 
will  take  place  the  trustees  say  they  are 
unable  to  .state,  except  that  the  will  of 
Mr.  Nel.son  directs  that  the  proi)erties 
shall  be  .sold  within  two  years  at  the  best 
price  and  the  best  terms. 

The  trustees,  known  as  University 
T rustees,  having  been  appointed  under  the 
direction  of  the  will  by  the  presidents  of 
the  universities  of  Missouri,  Kansas  and 
Oklahoma,  gave  out  a  statement  May  it 
announcing  that  they  had  prejiared  all 
neces.sary  information  for  prospective 
purchasers.  The  statement  said  : 

“As  trustees  of  the  William  Rockhill 
Nelson  Trust,  we  have  completed  an  in¬ 
ventory  and  appraisement  of  the  plant  and 
appurtenances  of  the  Kan.sas  City  Star 
and  Times  and  are  now  in  position  per¬ 
sonally  to  confer  with  and  supjily  in¬ 
formation  to  bonafide  prospective  pur¬ 
chasers  with  a  view  to  the  sale  of  tne 
properties. 

“William  V’olkf.r, 

“J.  C.  Nichols 
“Herbert  V.  Jones. 

“Secretary, 

“Trustees  of  the  William  Rockhill  Nelson 
Trust.” 

Mrs.  l^ura  Nel.son  Kirkwood,  daughter 
of  William  R.  Nelson,  and  wife  of  Irwin 
Kirkwood,  editor  of  the  Star,  died  Eeb. 
27.  By  her  death  the  whole  of  the  Nel¬ 
son  fortune  passed  from  Mrs.  Kirkwood 
to  the  University  Trustees  who  will  ad¬ 
minister  the  estate  and  invest  the  income 
in  works  and  reproductions  of  works  of 
the  tine  arts  such  as  paintings,  engrav¬ 
ings,  sculpture,  tapestries  and  rare  liooks, 
which  shall  be  for  the  enjoyment  of  the 
public. 

Mrs.  Kirkwiwid’s  estate,  valued  at  ap- 


Nel.son  regime  and  have  been 
with  the  Star  many  years.  These  execu¬ 
tives  are:  Irwin  Kirkwood,  editor;  A. 
E.  Seested,  general  manager ;  Ralph 
Stout,  managing  editor ;  George  B.  Lon- 
gan,  assistant  managing  editor;  Henry 
J.  Haskell,  associate  editor. 

The  value  of  the  Nels<in  estate  and 
likewise  of  the  two  newspapers  is  prob¬ 
lematical.  The  newspapers  represent  the 
larger  part  of  the  value  of  the  estate. 
The  trustees  have  made  a  visit  to  Chi¬ 
cago  and  Eastern  cities  to  obtain  first 
hand  information  as  to  newsiiaper  values. 
These  values,  the  trustees  are  reported 
to  have  found,  differed  greatly  depending 
on  the  field,  competition,  the  natural  haz¬ 
ard  of  newspaper  operation  and  the  vari- 
ent  views  of  newspaper  owners. 


McCANNA  PROMOTED 


Chicago  Tribune’s  Radio  Manager  Now 
Directing  Business  Survey  Dept. 

B.  T.  McCanna,  recently  manager  of 
radio  for  the  Chicago  Tribune,  has  lieen 
named  manager  of  the  Tribune’s  Business 
Survey  Depart¬ 


ment,  effective 
this  week,  that 
newspaper  has 
announced. 

The  Business 
Survey  includes, 
in  addition  to  re¬ 
search  work  for 
the  national  ad¬ 
vertising  depart¬ 
ment,  the  paper’s 
varied  promotion 
activities  , 
the  Public  Serv¬ 
ice  Office,  o  f 
which  a  n  e  w 
branch  is  being 


n.  T.  .McCa 


proximately  $2,000,000  has  been  left  to  opened  in  the  Union  Trust  building,  and 
her  husband,  Irwin  Kirkwood,  during  the  radio  stations,  WGN  and  WEIB. 
his  life  time  after  which  it  will  go  toward  George  Morris,  who  has  been  man- 
a  building  to  house  the  \V.  R.  Nelson  ager  of  the  department,  takes  the  ncwlv- 
objects  of  art.  A  half  million  dollar  es-  created  post  of  copy-chief,  and  Arthur 
tate  was  left  by  Mr.  Nelson’s  widow  Gerken  becomes  assistant  manager. 


toward  the  erection  of  a  building  for  the 
same  purpose. 

When  asked  by  Editor  &  Plblisher 
when  the  newspaper  proiierties  would  be 
sold,  Herbert  V.  Jones,  of  the  trustees, 
and  secretary  of  the  board,  stated  that 
it  would  be  impossible  to  hazard  a  guess. 
He  said  it  would  all  depend  upon  the 
offers  themselves  and  the  view  of  the 
trustees  as  to  whether  the  prices  offered 
were  in  keeping  with  the  value  of  the 
Droperty.  In  the  event  the  trustees  should 
feel  that  it  was  desirable,  the  newspapers 
might  continue  to  be  operated  for  some 
time,  while  the  trustees  considered  vari¬ 
ous  proposals  from  prospective  purchas¬ 
ers. 

The  information  that  has  lieen  as¬ 
sembled  by  the  trustees  contains  an  ap¬ 
praisal  of  the  real  estate  upon  which  the 
publishing  plant  is  located,  the  building 
itself  and  an  inventory  and  appraisal  of 
the  plant  equipment. 

The  trustees  said  they  did  not  care  to 
make  public  the  names  of  those  interested 
in  considering  the  property  with  a  view 
to  purchase.  They  said,  however,  they 
were  dealing  only  with  principals. 

It  is  known  here  that  one  of  the  pros¬ 
pective  purchasers  of  the  property  is  the 
present  organization,  which  has  operated 
The  Star  since  the  death  of  Nelson  11 


PLAN  TABLOID  FOR  DETROIT 


FIRST  PAGE  OF  N.  Y.  WORLD 
RADIOED  TO  LONDON 


A  COPYRIGHTED  stor>  to  the 
■j  New  York  ff  orld  'Thursday 
tnhl  of  publieation  in  the  London 
Morning  Post  of  that  date  a  photo- 
radiogram  of  the  first  page  of  the 
World  of  May  7,  the  object  being 
to  show  Londoners  how  the  first 
page  of  the  British  Gazelle,  official 
government  strike  paper,  was  sent 
to  New  York  and  reproduced. 

The  Post  commented  that  many 
more  New  Yorkers  than  London¬ 
ers  saw  Wiirston  ChurchiU’s  ini¬ 
tial  effort,  since  copies  of  the 
Gazette  were  practically  unprocur¬ 
able  in  London,  selling  at  ten 
shillings  each. 

“Fleet  Street  is  talking  to-day.” 
the  story  said,  “on  the  basis  of 
the  World’s  radio  pictures,  of  pos¬ 
sible  four-page  editions  of  the 
newspapers  of  New  York  and  other 
big  cities,  and  of  four-page  num¬ 
bers  of  the  London  dailies  radioed 
across,  brought  up  to  full-size  anil 
printed  from  photographic  plates.” 


LAWSON  WILL  PROBLEM 
IN  CHICAGO  COURT 


Trustee  and  Beneficiaries 
Whether  Daily  News  Income  Be. 
tween  Death  and  Sale  Belongi  to 
Estate  or  Publication 


FLORIDA  DAILY  SUSPENDS 


Plant  City  News  Had  Been  in  Receiver’s 
Hands  for  Several  Months 


Plant  UtTv,  Ela.,  May  18 — The  Plant 
City  (Fla.)  Paily  Xcios  operated  locally 
since  June  1,  l'>25,  announced  suspension 
of  publication  this  afternoon.  The  an¬ 
nouncement  followed  several  months  of 
oix'ration  under  a  receivership.  It  js 
stated  that  a  commercial  printing  busi¬ 
ness  operated  by  the  publishers,  the  Pierce 
Printing  Company,  prior  to  entering  the 
newspaper  field,  will  be  continued,  so 
far  as  now  known.  The  News  was 


Judicial  assistance  in  interpretim- 
certain  clauses  of  ihe  will  of  Victor  F 
I.a\vson,  late  editor  and  owner  of  the 
Chicago  Daily  Xezes,  has  lieen  asked  in 
a  suit  filed  in  the  Circuit  court  at  Chi¬ 
cago.  The  suit  was  filed  by  the  lllinoi. 
Merchants  Trust  Company,  e.xecutor  am' | 
trustee  of  the  property,  as  the  result  oi 
a  dispute  between  the  heirs  to  .Mr,  La». 
son’s  $20,300, 000  estate  and  the  truster 

The  chief  ixiint  of  difference  revohei 
around  the  disposition  of  the  profits  oi 
the  Daily  News  during  the  period  from, 
.\ug.  19,  1925,  when  Mr.  Uwson  died' 
to  Jan.  1,  1926,  when  the  paper  was  sold 
to  a  syndicate  headed  by  Walter  .C 
Strong,  business  manager  of  the  Dailv 
News. 

Some  of  the  beneficiaries  are  of  the 
opinion  that  the  profits  during  the  period 
in  eiucstion  should  be  treated  as  income 
and  not  be  turned  into  the  body  of  the 
estate.  The  court  was  asked  to  answr 
the  que.stion : 

“.Are  the  profits  of  the  Daily  Noo 
between  Mr.  I.awson’s  death  and  the  sale 
of  the  paper  applicable  to  the  paymeir 
of  income  to  which  the  legatees  are  oi- 
titled?” 

The  bill  revealed  the  exact  purcha-f 
price  of  the  Daily  News  as  $13,671,7W.30 
for  the  newspaper  property,  includint  | 
plant  and  goodwill,  but  excluding  real 
estate. 


Planning  Tabloid  for  Montreal 


published  as  an  afternoon  daily,  omitting  treal  World  Publishing  Company  to  poh- 


the  Saturday  issue  and  publishing  a  Sun¬ 
day  morning  edition.  It  carried  the 
leased  wire  report  of  International  News 
Service. 

The  suspension  of  the  Daily  News 
leaves  the  Plant  City  Courier  as  the  only- 
daily  outside  of  Tampa  in  Hillsboro 
County.  The  Courier,  an  afterniMin  six- 
day  paper,  was  recently  elected  to  mem¬ 
bership  in  the  .Associated  Press.  It  is 
published  by  the  Plant  City  Courier 
Publishing  t'omiiany,  Inc.,  with  W.  K. 
Zewadski.  Jr.,  of  Tampa  as  president  and 
J.  R.  Wheeler,  formerly  of  St.  Paul  as 
editor  and  general  manager. 


McCanna  has  been  with  the  Tribune 
five  years,  coming  originally  to  the  Busi¬ 
ness  Survey.  In  1924  he  left  to  become 
promotion  manager  of  the  new  Liberty 
Weekly.  'Six  months  ago,  when  the 
executive  personnel  of  Liberty  moved  to 
New  York,  he  was  made  manager  of 
radio  for  the  Tribune. 


MARBLE  CONTESTS  START 


National  Champion  to  Be  Picked  in 
Atlantic  City  Week  of  June  27 

Forty-live  dailies  in  as  many  cities  of 
the  country  are  selecting  local  marble 
ebampions  who  will  compete  in  the  fourth 
annual  national  tournament  in  .Atlantic 


Tabloid  Newspapers,  Inc.,  Incorporated 
for  $100,000  to  Print  World  Graphic 

.A  tabloid  “picture  newspaper”  for  De¬ 
troit  in  the  near  future  was  indicated  with 
the  incorporation  in  Lansing  recently 
of  Tabloid  Newspapers,  Inc.,  a  com¬ 
pany  headed  by  Edward  N.  Marcus. 
.Although  rather  meager  information  was 
forthcoming  as  to  the  details  of  the 
enterprise  when  the  articles  of  incorpora¬ 
tion  were  filed  with  the  secretary  of 
-State  here,  it  was  definitely  stated  that 
the  purpose  of  the  corporation  is  to  pub- 
li.sh  the  W orld  Graphic,  a  tabloid  paper. 

In  addition  to  Marcus,  who  is  named 
as  president,  officers  include  Robert  A. 
Kerr,  secretary,  and  C.  J.  lOockarty  was 
named  as  the  third  incorporator. 

The  new  company’s  authorized  capital- 


C  ity  the  week  of  June  27.  Expenses  pi,rci,ased  Overlook  Farm 


a  comtT 


estate  situated  between  Portchester  air  I 
White  Plains,  close  to  the  suburban  twift  I 
of  Mrs.  Whitelaw  Reid.  It  is  consHkn-  r 
one  of  the  finest  estates  in  Westch«str| 
County. 


of  the  local  winners  to  .Atlantic  City  and 
return  will  be  ilefrayed  by  the  newspaiiers. 

On  Sunday,  June  27.  the  winners  will 
be  given  a  party  in  Philadelphia  by  the 
Bulletin,  which  will  include  a  motor  trip 
to  A’aHey  Forge. 

Many  entertainments  have  been  ar¬ 
ranged  for  the  boys  in  .Atlantic  City 
during  the  week  of  play,  according  to 
Harold  Place,  promotion  director  for  the 
('Ihio  Scripps-Howard  Newspapers,  who 
has  charge  of  the  contest. 

Following  the  tournament  the  contest¬ 
ants  will  visit  the  Sesquicentennial  Ex-  be"cfsteak'7upp^-'r 'of  the  "New  York  R; 
]Kisition  in  Plnladelphia.  trict  Reporters’  Association  I® 


-zation  is  $100,0(10,  of  which  $10.0(X)  has 
years  ago.  A  member  of  the  Star’s  staff  been  subscribed  and  $1,000  paid  in. 
who  is  in  position  to  speak  for  it  said : 


“The  Star’s  organization  headed  by 
Irwin  KirkwrKxl  as  editor,  will  offer  every 
dollar  the  properties  are  wgrth  and  upon 
which  they  will  pay  a  fair  return”. 

This  organization  includes  practically 
all  of  the  department  heads  of  the  two 


McClure’*  Appears  as  Hearst  Magazine 

First  numlier  of  McClure’s  Magazine 
under  Hearst  ownership  appeared  last 
week.  Arthur  McKeogh,  former  news¬ 
paper  man,  is  editor.  .A  $20,000  novel 


newspapers  and  is  headed  by  the  present  contest  was  announced 


Daily  Planning  Byrd  Monument 

The  Richmond  ( \’a. )  Xcu’s-Lcader 
has  launched  a  state-wide  campaign  for 
funds  to  erect  a  monument  to  Lieut. - 
Comm.  R.  E.  Byrd,  who  recently  flew 
over  the  North  Pole  in  an  airplane.  The 
newspaper  opened  the  subscription  list 
with  $1,000.  Lieut. -Comm.  Byrd  is  a 
brother  of  Gov.  H.  E.  Byrd,  of  Win¬ 
chester.  owner  and  publisher  of  the 
Harrisonburg  Xcu’s-Rccord  and  Win¬ 
chester  Star. 
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.A  charter  is  being  granted  to  the  Mon- 1 


lish  a  newspaper  in  Montreal,  with 
capitalization  of  $49,500.  It  is  under 
stood  the  head  of  the  new  company  i>| 
John  H.  Roberts,  former  publisher  of  the  | 
.Montreal  Morning  .'inn.  The  paper  wit 
begin  publication  as  a  morning  tablo'r| 
arouiul  June  1,  with  Leslie  M.  Robert- 
the  publisher’s  son.  as  managing  editor. 


Chicago-St.  Paul  Air  Mail  June  7 

Service  on  contract  air  mail  route  Xi 
9  from  Chicago,  Ill.,  by  way  Milwauke  I 
and  La  Crosse,  VV'is.,  to  St.  Paul  anr] 
Minneapolis,  will  be  inaugurated  June  i 
Postmaster  (leneral  New  has  announcer 
When  this  route  is  in  operation  it  wi' 
afford  a  14  hour  service  by  air  mz 
lictween  New  York  and  St.  Paul  ar." 
Minneapolis. 


at  the  Hotel  McAlpin  Roof  GardTj 
starting  at  midnight.  May  22. 


Campbell  Joins  Chicago  ConpssT 

W.  S.  Campbell,  manager  of  classic 
advertising,  Toledo  Blade,  has 
general  manager  of  the  Home 
Publishing  Company,  Chicago,  openly 
a  chain  of  50  weekly  newspapers  in 
Midwest.  Mr.  Campbell  will  have 
of  advertising.  He  formerly  was 
fied  manager  of  the  .Xnvark  Stat-c^' 
and  Detroit  Journal, 


\ 
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Paul  Block  Buys  Westchester  Estate 

Paul  Block,  owner  of  the  .Yeirir' 
Star-Iiagte,  Memphis  A’ews  Yriaiw'l 
and  a  number  of  other  newspapers,  ha-  [ 


hot 


Plans  tor  N.  Y.  Newspaper  Supper 

Joseph  Mulcahey,  managing  editor « 
the  Xeii’  York  Evening  Journal,  ac 
Joseph  Canavan,  night  city  editor.  Sa 
York  World,  both  former  district  nr 
will  be  toastmasters  at  the  second  antnu 


Editor  &  Publisher  for  May  23,  1  926 
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MIIiJON  FOR  POLITICAL  ADS  IN  PENNSYLVANIA 

Golden  Stream  of  Dollars  Poured  Into  Newspaper  Tills  by  Candidates  in  Hot  Keystone  State  Pri¬ 
mary  Fight — $3,500  Spent  in  One  Small  Daily  in  30  Days 


ANE  dollar  a  vote  in  newspaper  adver- 
^  tising  can  be  conservatively  figtured 
as  the  cost  of  the  sensational  Pennsyl¬ 
vania  primary  election  fought  out  at  the 
polls,  May  18. 


By  ERROL  DERBY 

(City  Editor,  Creenbxrg  (Pa.)  Rn-Uw-Tribvne) 


To  Beat  Vare 

VOTE  for  PINCHOT 

wMS  dM  RMMvdt  WepMUioM.  tU  w— if.  lU  Utmset,  ikm 
iIm  f««  tb*  baB«(  erwk*  Mi  bodmit*. 

they  wont  stand  rOR  V4RC  OR  A  STRADDLER 


Consider  These  Facts: 
PEPPER 

At:  jc  risrtr:  5T. 


VARE 


ELECT  PINCHOT 

Primary  Election,  Tueaday,  May  18 


character,  shared  in  the  pork  barrel  of 
political  advertising  and  publicity. 

The  big  variance  in  rates,  from  10  cents 
an  inch  up,  makes  an  absolute  accounting 
of  the  total  advertising  sum  spent  impos¬ 
sible.  It  would  take  a  Roger  Babson 
days  making  graphs  and  diagrams  of 
inches,  rates  and  total  spent  in  each  indivi¬ 
dual  publication  in  the  Keystone  state, 
while  more  hours  would  be  utilized  in 
computing  the  entire  sum. 

In  one  county  seat  daily  newspaper,  in 
what  is  regarded  as  the  largest  “coun¬ 
try”  county  in  the  state,  approximately 
$3,500  was  received  for  political  adver¬ 
tising  in  30  days. 

With  that  as  an  average,  and  this  paper 
did  not  come  out  of  the  short  end  of  the 
horn  by  any  means,  it  may  be  estimated 
that  if  the  foregoing  volume  were  placed 
in  every  daily  newspaper  in  the  state 
at  the  same  rate  the  total  received 
was  in  the  neighborhood  of  $600,000. 
Rut  remember  that  is  figuring 


papers  once  the  battle  got  half  under  way. 
And  as  the  advertising  increased  so  did 
its  language. 

Charges  of  falsehood  and  discrimina¬ 
tion  floated  along  on  press  agent’s  phrase¬ 
ology  as  easily  as  water  falls  off  a  duck’s 
back.  Platforms  and  principles  vied  with 
one  another  from  saving  the  Republican 
and  Democratic  parties  of  the  nation,  to 
the  upholding  of  President  Coolidge  and 
keeping  the  United  States  safe  for  Demo¬ 
cracy. 

From  “Give  an  American  his  rights,”  of 
Congressman  William  S.  Vare  to  the 
pleas  to  mothers  and  women  of  the  Pep¬ 
per-Fisher-Smith-Woodward  coherts  that 
“a  vote  for  Pinchot  is  a  vote  for  Vare” 
and  the  Governor’s  “they  won’t  stand  for 
a  Vare  or  a  Straddler,”  advertisements 
mounted  in  intensity  as  the  campaign  wore 
nn  to  the  last  hours  and  nerves  became 
frayed  from  the  onslaughts  of  every 
hostile  organization. 

Wherever  any  campaign  committee 


Uncle  Sam’s  stamps;  or  of  the  money 
which  poured  into  the  coffers  of  the  tele¬ 
graph  and  telephone  companies;  of  the 
financial  gains  of  the  radio  broadcasting 
companies ;  of  the  rent  spent  for  hand¬ 
some  office  space  and  equipment;  for  the 
tours  of  candidates ;  for  the  direct  mail 
advertising  literature ;  for  the  banners, 
signs,  cards,  emblems,  for  the  watchers’ 
fees  at  the  polls  on  election  day — for 
tliis,  that  and  that,  and  so  forth,  on  and 
forever  morel 

One  of  the  unusual  publicity  stunts  in 
the  western  Pennsylvania  campaign  was 
the  organization  of  the  “All-Star”  tour, 
a  group  of  nationally  known  athletes  and 
prominent  collegiate  and  high  school  stars 
who  toured  for  three  days  in  the  interest 
of  the  Pepper-Fisher  ticket.  The  “All- 
Stars”  were  headed  by  “Jim”  Marks,  pres¬ 
ident  of  the  Kiski  school  for  boys  at 
Saltsburg,  and  was  declared  a  big  success. 

Advertising  for  the  campaign  was 
placed  without  regard  to  editorial  con¬ 
victions  of  the  respective  newspapers. 
Display  advertising  was  handled  by  the 
following  companies  ;  For  Governor  Pin- 


average  and  with  a  rate  which  is  prob-  sensed  that  the  other  fellows  were  cutting  chot.  The  E.  S.  Edmonson  Company,  of 


ably  lower  than  in  50  per  cent  of  the  cities 
in  the  commonwealth.  The  $3,500  was 


A  VOTE  FOR  PINCHOT 

-IS- 

A  VOTE  FOR  VARE 

BISHOP  BERRY.  PINCHOTS  FRIEND.  SAYS' 
PINCHOT  CANNOT  WIN-HE  KNOWS  THAT 
HIS  CAMPAIGN  IS  A  BLUFF 
PINCHOT  CANNOT  TAKE  VOTES  FROM  VARE 
PINCHOT  HOPES  TO  KEEP  VOTES  FROM  PEPPER 


-WHY- 


Pinchot  DOES  NOT  DENY  HE  WILL  RUN  INDEPEN¬ 
DENTLY.  If  Beaten  May  18 

IN  NOVEMBER  AS  A  SEMI  DEMOCRAT.  Pinchot  MIGHT 
WIN  IF  V^RE  IS  NOMINATED 

-BUT- 

Wluit  About  ProiiJit  Coolidta  and  Hit  Adminittritioa  ? 

What  About  the  Republican  Party  ? 

Are  WE  TO  SACRIFICE  THE  PARTY  for  PINCHOT. 
WHOSE  REPUBLICANISM  IS  BUT  A  CLOAKS 

THIS  IS  THE  ISSUE 

There  Is  No  Other 

A  Vott  for  Popper  Will  Spoil  Thit  Pio. 


swaths  on  strength  previously  built  up, 
a  full  page  in  the  nearest  newspaper  was 
nothing.  What  of  the  cost? 

Newspapers  made  up  special  editions, 
special  sections,  and  almost  daily  added 
extra  pages  to  care  for  the  increased  ad¬ 
vertising.  Candidates  were  solicited  in 
few  cases — they  didn’t  have  to  be. 


Philadelphia ;  for  Congressman  Vare, 
Bloomingdale  &  Weiler,  Philadelphia; 
while  the  advertising  for  the  Pepper- 
Fisher  ticket  was  placed  by  the  campaign 
staffs  in  Philadelphia  and  Pittsburgh,  the 
latter  under  the  direction  of  James  B. 
Sansom  and  the  former  under  Robert  M. 
Vail,  both  experienced  political^  men. 


A  “Pinchot-for-Senator”  ad  which  ran 
three  columns  hy  11  inches 

When  several  of  the  wealthiest  men  in 
the  Keystone  state  made  up  their  minds 
to  win  a  political  campaign,  others  be¬ 
sides  the  candidates  profited. 

And  so  in  this  Pennsylvania  senatorial 
and  gubernatorial  tangle,  newspapers, 
magzines,  telegraph  and  telephone  com¬ 
plies  and  Uncle  Sam  figured  prominently 
“in  the  money.”  They  corralled  probably 
the  largest  portion  of  the  ducats  which 
poured  from  the  pockets  of  the  candidates 
and  their  backers. 

How  much  money  was  actually  spent  to 
win  the  senatorial  and  gubernatorial 
nominations  in  the  Republican  and  Demo¬ 
cratic  parties  probably  will  never  be 
Imown.  No  federal  or  state  law  neces¬ 
sitates  strict  checking  of  accounts. 

All  sides  and  all  observers  have  con-  .  . ,  ,  .  ,  , 

ceded,  however,  that  in  no  state  campaign  SP®"*  with  a  newsi»p^  which  has  a  cir- 
in  the  historj'  of  the  United  States  did  culation  of  ateut  Ib.tXXL 
dollars  roll  along  like  waters  over  the  ?  leave  it  to  the  reader  what  was  the 
Niagara.  Certainly  never  before  did  paid  for  the  same  amount  of  space 

Pennsylvanians,  and  anv  others  who  kept  of  the  newspapers  which  have  cir- 

eyes  peeled  on  the  state  newspapers  fail  culation  figures  the  size  of  those  m  Phila- 
to  notice  flood  of  paid  advertising  which  delphia,  Pittsburgh,  Scranton,  Harrisburg, 
issued  from  the  presses  of  the  state  night  Reading,  Erie,  Johnstown  or  Altoona— or 
and  day  weeks  before  the  actual  voting  ®*,Joy  number  of  other  cities  in  the  state, 
hours.  To  arrive  at  our  estimate  of  a  million 

u-l;.  .V  r>  1  •  dollars  spent  for  advertising  we  cannot 

Wp  i^.  campaign  may  ^^^kly  publications  whose 

*1,  getting  under  U ay,  yet  anH  niihiuhpr<i  riihhpH  their  hand^ 

once  the  various  organizations  started  to 


Daily  for  about  three  weeks  on  nearly  Newspapermen  in  every  county  figured 
every  city  editor’s  desk  mail  matter  and  prominently  in  the  campaigns  in  their  dis¬ 
tricts  while  on  the  state  tours  of  the  more 
prominent  contestants  press  association 
and  Pittsburgh  and  Philadelphia  news¬ 
paper  men  trailed. 

No  national  campaign  was  ever  more 
thoroughly  covered! 


telegrapli  material  kept  up  a  constant 
stream.  Half  a  dozen  letters,  special  de¬ 
livery,  each  containing  several  pages  of 
Pepper-Fisher  material,  statements,  news 
developments  and  related  campaign  propa¬ 
ganda — this  was  but  one  day’s  hand-out. 
While  this  publicity  organization  handled 
the  most  material,  similar  work  came  in 
from  the  Pinchot,  Vare,  Beidleman, 


TO  CONTINUE  LOS  ANGELES  NEWS 


VaRE! 


vr 


RE! 


Typical  of  the  Pepper  campaign  ad¬ 
vertisements.  This  copy  ran  11  inches 
on  four  columns. 


Don’t  Be  Misled — 

Don’t  b«  fooled  by  empty  word*  and 
puMyfooting  ^iraMt. 

There  »  only  one  big  issue— for 
Volsteadtsm  or  against  Volsteadism,  I 
am  100  per  cent  against  Volsteadism — 
and  am  rommitted  to  its  Modification. 

In  1776  a  group  of  loyal  Americans 
signed  a  Declaration  of  Independence 
-^iid  threw  off  the  yoke  of  Tyranny. 
For  Unitod  Statot  Soisotor 


WILLIAMS.  VARE 


Let  History  repeat  tsdf  next  Tuesday. 
Put  a  cross  opposite  my  name — sign 
your  own  Declaration  of  Independence 
— and 


labor  in  earnest,  there  was  no  let  up.  Al¬ 
most  to  the  time  the  earliest  riser  started 
■or  the  polls,  the  radio  came  into  last 
mnute  play  and  the  bed  time  stories  of 
thousands  of  Pennsylvania  voters  were  the 
voices  of  George  \\  harton  Pepper,  John 
S.  Fisher  and  William  S.  Vare  coming 


r>-  , - ■  •  . -  .scneauies,  oui  xney  ceriainiy  s\ 

j  “  Pinchot  or  the  Dauphin  county  qj,  “cashing  in”  this  year, 
otmonstrations  for  Edward  E.  Beidle-  — 


“Give  an  American  His  Rights” 


Stockholders  Ask  Vanderbilt  Family  to 
Cancel  Interest  in  Tabloid 

Stockholders  of  the  Los  Angeles  (Cal.) 
Illustrated  Daily  News,  formerly  a  Van¬ 
derbilt  tabloid,  meeting  in  Los  Angeles 
May  19,  voted  to  continue  publication. 

.\  telegram  was  sent  to  the  Vanderbilt 
family  in  New  York  by  the  stockholders 
saying  an  attempt  was  being  _  made  _  by 
“certain  forces”  to  force  the  immediate 
sale  of  the  paper  at  a  sacrifice  which 
would  mean  a  total  loss.  The  Vanderbilt 
family  was  asked  to  have  all  its  interests 
in  the  paj^r  cancelled  so  that  the  stock¬ 
holders  might  purchase  the  paper.  The 
Vanderbilt  family  made  loans  to  Cor¬ 
nelius  Vanderbilt  Jr.,  for  his  newspapers 
amounting  to  about  $1,000, (XX). 

In  New  York,  Dudley  Field  Malone, 
attorney  for  Vanderbilt,  Jr.,  said  he  had 
no  new  announcement  to  make. 


A  Vare  broadside  which  netted  the 
paper  running  it  a  total  of  1190  lines. 


editors  and  publishers  rubbed  their  hands 
in  glee  when  they  saw  the  political  plates 
and  mats  heading  toward  their  offices — or 
of  the  editors  and  publishers  of  the  dozens 
of  other  Pennsylvania  publications  who 
had  but  a  twice  or  thrice  a  week  chance  to 
get  their  share — and  of  the  Sunday  papers 
which  culled  many  of  the  full  pages. 

fiiit  .u  •  „  X  u-  In  other  years  the  strictly  rural  press 

the  fin-,1  ^  anything  of  had  been  slighted  in  state-wide  advertising  Tener,  Phillips  and  other  scattered  candi- 

r,iffnra^  schedules,  but  they  certainly  swung  along  dacies  in  the  primary  of  a  century. 

So  far  as  is  known,  or  has  come  to 
light,  there  has  been  but  one  newspaper 
in  Pennsylvania  which  refused  to  ac¬ 
cept  political  advertising  in  which  a  candi¬ 
date,  his  sponsors  or  friends  was  lam¬ 
basted. 

“Candidates  may  praise  themselves,” 


Thus  the  total  sum  spent  easily  hit  the 
million  mark.  It  was  estimated  also  the 


Woodbridge  Coming  Home 

C.  King  Woodbridge,  president  of  the 
Associated  Advertising  Gubs  of  the 
World,  who  has  been  touring  England 
and  France  in  the  interest  of  the  asso¬ 
ciation,  is  scheduled  to  leave  Southamp¬ 
ton  for  New  York  on  the  Berengaria, 
May  22. 

Employe*  Welcome  Publisher  Home 

Employes  of  the  Moline  (Ill.)  Dis- 
patch  to  the  number  of  125  gathered 
at  the  Hotel  LeClaire  May  14,  to  wel¬ 
come  Publisher  P.  S.  McGlynn  and  Mrs. 
McGlynn  home  after  their  three  months’ 
tour  of  the  Mediterranean, 


Former  S.  C.  Publisher  Dies 


There  are  1,127  periodicals  published  in  total  vote  cast  would  be  about  a  million 
V  according  to  the  latest  — (this  being  written  on  election  eve) — 

"■  w.  Ayres  &  Sons  directory  and  of  that  dollar  a  head.  basted.  Funeral  services  for  Thurlow  S. 

num^r  174  are  daily  newsr«pers ;  606  .Attributes  of  candidates  and  the  lesser  “Candidates  may  praise  themselves,”  Carter,  68,  who  died  at  Kingstree,  S.  C., 
weekly,  6  tri-weekly,  26  semi-weekly,  4  qualities  of  their  brethern  in  the  campaign  said  the  Johnstown  Tribune,  “but  may  last  Sunday,  were  held  in  Lancaster,  S. 

lortnightly,  11  semi-monthly  and  the  re-  screamed  at  one  another  from  the  banner  abuse  no  one — at  least  not  in  our  adver-  C.,  Tuesday  morning.  Mr.  Carter  was 

®ainder  monthly  or  scattered  mis-  heads  of  the  page,  double  page,  half  and  tising  columns.”  for  years  owner  and  publisher  of  the 

ttllaneously  throughout  the  calender,  quarter  page  advertisements  which  ran  Personally,  I  would  have  liked  to  have  Lancaster  Ledger,  until  it  was  merged 
Nearly  every  organ,  distinctly  state  in  almost  incessantly  in  the  larger  news-  had  a  portion  of  the  money  spent  for  with  the  Lancaster  News. 
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MAIL,  NEWSPAPER  WASTE,  ADVERTISING 
CO-OPERATION,  INLAND  PRESS  TOPICS 


QiMstion  of  Reducing  Cost  Figures  to  Dollars  and  Cents  instead 
of  Percentages  Deferred  to  October  Meeting— Wiley, 
Strong,  Johnson  Among  Speakers 


iurm  of  "perpetual”  advertising  contract 
which  he  has  been  using  with  success, 
basing  his  charges  to  the  advertiser  ex¬ 
clusively  on  circulation  readjusted  semi¬ 
annually.  His  contract  calls  for  three 
cents  per  column  inch  per  thousand.  As 
circulation  increases  or  decreases  his  con¬ 
tract  calls  for  an  adjustment  of  rate 
automatically. 

Mr.' Stephenson’s  plan  has  been  adopted 
by  a  number  of  the  members  of  the 
Michigan  League  of  Dailies,  and  the 
speaker  claimed  it  could  be  adapted  to 
the  use  of  a  newspaper  of  any  sized  cir¬ 
culation.  Aside  from  guaranteeing  a  rate 
commensurate  with  increased  circulation 


POSTAL  RATE  REVISION 
UNLIKELY  THIS  YEAR 


N1 


Canvass  by  Editor  &  Publisher  Indicste 
Rejection  of  McKellar  Amendmesu 
by  House — Coolidge  Support- 
ing  Post  Office 


rac 


By  Bart  Campbell 


VEl 


(By  Telegraph  to  Editor  &  Publisher)  the  methods  obtaining  circulation  but  its 
^HICAGO,  May  19. — Determination  to  character  also. 

^  defer  until  the  October  meeting  the  abandonment  of  coniro- 

question  whether  or  not  to  reduce  cost  statements  in  publicity  and  a  - -  - - 

tinding  system  to  terms  of  dollars  and  more  effective  use  of  the  costs,  the  speaker  declared  that  the  plan 

cents  instead  of  percentages,  the  discus-  <Jtnionstrations  of  character,”  he  said.  created  confidence  with  his  advertisers, 
sion  of  waste  in  newspaper  production,  Ldward  W.  Cochrane,  sports  editor,  Marvin  H.  Creager,  managing  editor, 
and  a  determination  to  make  a  concerted  City  Jounial-rost,  in  a  talk  on  MUu-aukee  Journal,  discussing  “The 

effort  to  obtain  relief  from  excessive  war  the  value  of  the  sports  department  to  the  Kind  of  Newspaper  That  Gets  the  Bus¬ 
time  second  class  postal  rates  were  out-  lousiness  office,  declared  it  was  valuable  iness,”  declared  that  two  main  things 
standing  features  of  the  Inland  Daily  ‘^liielly  as  a  circulation  builder,  but  also  needed  are  "horse  sense  and  hard  work.” 
Press  Association  meeting  held  here  importance  as  an  advertising  med-  "First  of  all,  of  course,”  Mr.  Creager 

Tuesday  and  Wednesday  at  the  Hotel  ^  I’-'-'  said,  “a  newspaper  must  be  published 

Sherman.  learned  that  sport  page  readers  were  di-  entirely  for  its  readers.  No  other  in- 

Will  H.  McConnell,  Springfield  (111.)  'ided  approximately  37  per  cent  women,  terest  save  that  of  the  readers  should  be 
State  Journal,  chairman  of  the  Postal  ^  cent  children,  the  remainder  men.  considered  if  a  newspaper  hopes  to  gain 
Committee  of  the  Inland  told  of  the  recent  sport  page  had  gone  far  and  hold  and  deserve  confidence — and 

action  of  the  Sub-Committee  of  the  when  only  professional  without  confidence  no  paper  can  hope 

Senate  recommending  five  important  reported,  that  the  amateur  consistently  to  get  business. 

IHjstal  rate  changes.  None  of  these  ef-  outweighs  the  protessional.  He  advocated  closer  attention  to  home 

feet  the  newspaper  rate.  Mr  McConnell  the  business  office  was  town  news  and  the  use  of  less  syndicated 

urged  Inland  members  to  confer  with  overlooking  two  valuable  adwrtising  matter.  A  successful  newspajicr  must 
Congressmen  and  Senators  before  the  that  professional  baseball,  engage  in  campaigns  for  the  betterment 

next  session  of  Con<-^ress  at  which  time  "‘‘‘^stling,  etc.,  were  not  giving  the  news-  of  its  home  city  and  its  citizens,  he  de- 

the  Senate  Sub-Committee  promised  P^'P^H  ‘‘’f  advertising  revenue  they  daretl. 
reconiiiieiidations  looking  toward  second 
class  rate  relief. 


( lyashington  Correspondent  of  Editor  4  P-, 

USHER)  * ' 


Louis  Wiley,  business  manager  of  the 
-Vrti>  York  Times  pointed  out  wastes  in 
tlic  publication  of  a  newspaper  whicli 
were  avoidable  and  some  which  at  the 
present  time  were  unavoidable.  Ilis  re¬ 
marks  are  printed  elsewhere  in  this  issue. 

Kichard  Henry  Little,  conductor  of  the 
"Line  O’  Type”  column  in  the  Chicago 


The  coming  years  will  find  more  women 
editors,  was  predicted  by  Miss  Mary 
Daugherty  of  the  Chicago  Evening 
American.  She  compared  the  work  of 
newspaper  women  in  the  past  ten 
years  and  the  more  generous  appreciation 


office  to  see  that  it  gets  more.  The 
.second  is,  in  view  of  his  finding  as  to  the 
nnnibcr  of  women  readers,  that  the  sec¬ 
tion  is  not  used  as  a  medium  for  adver¬ 
tising  women’s  merchandise. 

William  H.  Johnson,  president  of  Edi-  of  their  newspaper  efforts  which  has  led 
tors  Feature  Service  of  New  York  to  the  widening  of  the  field  for  women 
aroused  an  animated  discussion  on  the  in  all  branches  of  newspaper  enterprise. 

features  in  discussing  the  S.  G.  Goldthwaite.  Boone  (la.)  News 
Tribune,  put '  the 'edhors  in  good'"  humor  "'P''"'  advan-  Republican,  spoke  on  the  W'orld  Press 

with  a  talk  on  the  beauties  of  Chicago  P^^’"  -fo'mson  Congress,  of  which  he  is  a  director,  to  be 

and  the  dangers  of  the  iieiMihdrin-r  tnwn  °f  ‘I’e  firm  opinion  that  unless  the  held  in  Geneva.  Switzerland,  Sept.  14-18. 

'  ■'  “  ^  eflitor  was  completely  sold  on  his  feature  Secretary  Tufford  announced  that 

to  the  extent  that  he  could  exploit  it,  through  Editor  &  Pi-blisher,  the  In- 

he  should  throw  it  out  completely.  land  can  now  boast  of  headquarters  in 

He  stressed  the  fundamental  necessity  both  New  York  and  Qiicago,  where 

of  appealing  to  readers  between  the  ages  members  are  welcome  at  any  time, 
of  15  and  30  with  features  which  would  For  some  time,  it  was  stated,  the  as- 

. . .  oi  1  -  circulation  and  create  additional  cir-  sociation  had  been  using  the  Editor  & 

appeals  vary  'Is  ’ much  "with'’ womeir  as  culation.  Pi  blisher  Chicago  office,  at  30  North 

men.  Mrs.  Frank  Eastman  “Sara  J'^'uison  criticized  allotting  in-  Dearborn  street,  which  is  in  charge  of 

Moore”  of  the  Chicago  Tribune  Svndicate  creased  costs  to  newspapers  of  features  Lucile  Brian  Gilmore.  With  the  addi- 

spoke  on  the  equipment  needed  by'  women  "  *uch  have  been  popularized  especially  tion  of  a  number  of  rooms  to  its  suite 


of  Cicero.  Betty  Walker,  of  the  Chicago 
Herald  and  li.xaminer  editorial  staff, 
talked  on  the  kind  of  news  preferred  bv 
women.  She_  said  the  results  of  a  ques¬ 
tionnaire,  of  constant  questioning  of 
friends  and  other  women  she  came  in 
contact  with  led  her  to  believe  that  news 


in  the  newspaper  field. 

\\  alter  A.  Strong,  publisher  of  the 
Chicago  Daily  Nevs,  declared  that  the 
development  of  the  newspaper  business  of 
the  last  15  years,  particularly  within  the 
last  five  years,  has  made  it  possible  for. 
the  smaller  newspapers  to  make  the 
larger  city  daily  unnecessary  to  the  small 
town  reader,  citing  in  that  development 
the  increased  advertising,  the  growth  of 
syndicated  services  and  the  methods  of 
communication. 

"The  newspapers  in  towns  of  from 
.•'.(KX)  to  100,000  are  rendering  a  local  jour¬ 
nalistic  and  .'iflvertising  .service  to  their 
communities  much  better  than  a  paper 
from  Chicago  for  instance,  can  ren<ler.” 
Mr.  Strong  said.  “The  same  appeal  that 
makes  a  Chicago  paper  great  in  its  own 
territory  makes  a  small  town  paper  great 
in  its  territory.” 

Mr.  Strong  spoke  of  the  growth  of 
newspaper  advertising  from  the  days 
when  the  nostrum  inddler  and  other 
charlatans  were  virtually  the  onlv  users 
of  sjiace,  to  the  prc.sent  time  when  the 
newspaper  allows  only  trustworthv  firms 
the  use  of  its  advertising  columns. 

Mr.  Strong  said  that  while  some  waste 
still  occtirred  in  advertising,  he  liked  “to 
think  that  advertising  can  linall\  lie  iligni- 
fied  to  the  extent  of  an  exact  science." 

“.Ml  of  the  indications.”  he  said,  “are 
that  we  are  going  in  that  direction  if  for 
no  other  reason  than  it  is  gooil  business. 
If  we  expect  tlie  newspaper  business  to 
continue  on  its  iiresent  soiin.d  basis,  we 
are  compelled  to  recognize  that  the  in¬ 
terests  of  the  advertiser  and  the  news¬ 
paper  are  mutual  and  that  advertising 
must  pay.” 

Discussing  circulation  Mr.  Strong  de¬ 
clared  that  the  .-Xudit  Bureau  of  Circula¬ 
tions  is  rapidly  approaching  the  time 
when  it  may  be  able  to  show  not  only 


when  the  circulation  of  such  feature  had  in  the  Times  building,  New'  York,  one 
grown  without  an  increased  cost  to  the  nxim  has  been  set  aside  for  Inland  mem- 
syndicate.  bers.  “Inland  Daily  Press  Association,” 

Joseph  M.  Stephenson,  of  the  South  is  lettered  on  the  door,  with  desks,  sta- 
Dend  (Ind.)  Xczvs-Times  explained  a  tionery,  telephones,  etc.,  available. 


NEW  YORK  CITY  EDITOR  OFF  FOR  EUROPE 


E.  P.  Bartnett,  city  editor  of  the  Sew  York  Sun,  with  Mrs.  BartnetL 
photographed  before  sailing  on  the  S.S.  President  Roosevelt  this  week,  for 
a  month’s  vacation  in  England  and  France. 


Washington,  D.  C.,  May  20.— fo. 
publican  leaders  of  the  House  hav- 
served  notice  upon  the  newspaper  pm! 
lishing  interests  that  any  revision  dowt. 
ward  of  second  class  postal  rates  at  ifc 
session  of  Congress  is  extremely  in. 
probable. 

The  same  Republican  spokesmen  it 
the  lower  chamber  have  informed  rep¬ 
resentatives  of  these  interests  that  if  tk 
Senate  should  pass  a  postal  bill  beiort 
the  close  of  the  present  session  it  would 
be  returned  immediately  to  the  uppe 
chamber. 

The  Republican  leaders  take  tk 
ground  that  postal  legislation,  invobii!; 
as  it  does  the  revenues  of  the  Post  Offc 
Department,  should  originate  with  tk 
House. 

There  is  little  disposition,  however, 
the  Republican  leaders  of  the  Senate  to 
press  the  desired  postal  legislation  at  tit- 
session. 

They  would  prefer  to  permit  such 
lation  to  remain  on  the  Senate  calendr 
until  the  Congress  takes  a  recess,  prob¬ 
ably  the  middle  of  next  month,  lat; 
December. 

While  Senator  McKellar,  Demoerr. 
of  Tennessee,  told  Editor  &  Publishd 
this  week,  that  he  intends  to  call  n; 
his  amendments  to  the  pending  posu 
legislation  at  the  earliest  opportunity,  i 
canvass  made  by  Editor  &  Publishq 
seemed  to  indicate  that  even  though  tk 
.'senator  should  succeed  in  getting  tiir 
amendments  through  the  upper  chambe 
they  would  not  be  acceptable  to  fe 
House. 

The  McKellar  amendments  providt 
principally  for  a  restoration  of  the  1C 
rates  and  for  the  establishment  of  specii 
bundle  rates  as  advocated  by  tk 
.•\merican  Newspaper  Publishers  .As¬ 
sociation  and  the  American  Publisho: 
Conference. 

The  Republican  majority,  while  notac 
tinlly  opposing  the  two  propositions,  has 
taken  the  stand  that  this  session  is  M 
the  time  to  take  action  upon  them.  In¬ 
stead  they  should  he  left  until  Decerabc 
it  is  argiKxl.  or  until  the  present  secooc 
class  rates  have  been  in  operation  for 
It  least  a  year. 

Conferences  held  between  spokesnr 
for  the  publishing  interests  and  Repub¬ 
lican  le<adcrs  of  both  Senate  and  Honst 
have  offered  little  or  no  encoiiragmec 
to  the  latest  drive  of  the  former 
secure  some  relief  from  the  prevailit? 
second  class  rates  at  this  session. 

Careful  inquiries  made  of  Republica: 
leaders  of  both  the  Senate  and  Boost 
convinced  Editor  &  Pi  bi.isukr  that  va 
until  nc.xt  year  need  the  publishing  it- 
terests,  unless  there  is  a  radical  and  un¬ 
expected  change  in  the  existing  situation, 
expect  any  revision  of  second  class  postal 
rates. 

The  administration  is  understood 
be  supporting  the  Post  Office  Depart 
ment  and  the  Republican  leaders  in  thei- 
opposition  to  the  demands  of  the  pub¬ 
lishing  interests  for  relief. 

“I  am  standing  by  the  President,’’ «as 
the  remark  made  to  Editor  &  PfBLisHQ 
this  week  by  .Senator  Moses,  chairnBi 
of  the  Joint  Congressional  Committtt 
appointed  more  than  a  year  ago  to  in¬ 
vestigate  postal  conditions  and  bruit 
about  an  early  readjustment  of  sectw! 
class  and  other  piistal  rates. 

It  may  be  stated  in  fairness  to  d* 
Republican  leaders  of  Congress,  as  wdl 
as  to  the  administration,  that  the  wholt 
postal  situation  is  so  controversial  tto^ 
even  though  the  majority  did  press  w 
action  on  rates  at  this  session  any  pru; 
posed  legislation  would  probably  be  WC 
in  knots  by  protracted  debate  and  endl® 
amendments  until  Congress  recessed  » 
the  summer. 
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NEWSPAPERS  AD  IN  SOLVING  PACKERS’  PROBLEM 

Pacific  Salmon  Industry  Turns  to  Advertising  in  Dailies  to  Clear  Shelves  of  Million  Case  Annual  Surplus 

— Pleased  with  Merch2uidising  Co-operation 


VEWSPAPERS  in  29  cities  are  assist- 
ing  in  very  material  fashion  to  solve 
a  serious  surplus  problem,  faced  by  salmon 
nackers  of  the  Pacific  Northwest. 

*^For  many  seasons,  this  $50,000,000  food 
industry  on  the  Pacific  Coast  has  had  to 
any  a  surplus  of  more  than  1,500,000 
cases  of  pink  salmon.  Red  salmon  was 
popular  enough,  but  there  was  a  prejudice 
against  the  pink  color.  What  advertising 
»a5  attempted  during  the  last  15  years 
was  merely  “a  flash  in  the  pan." 

\  group  of  packers  got  together  this 
year,  however,  under  the  advertising 
midance  of  Strang  &  Prosser,  a  Seattle 
agency,  and  agreed  on  a  $200,000  adver¬ 
tising  campaign.  More  than  half  of  this 
sum  was  scheduled  for  purchase  of  space 
in  the  newspapers.  The  newspaper  cam¬ 
paign  started  on  March  11.  with  full  page 
space  and  has  continued  weekly  with 
smaller  copy  to  the  present  time,  and  will 
come  to  a  conclusion  the  last  of  June. 

So  successful  has  the  drive  been  so  far 
that  the  .Associated  Salmon  Packers,  the 
name  the  group  has  taken,  has  decided  to 
make  a  co-operative  advertising  appro¬ 
priation  an  annual  investment.  .After  this 
year,  canned  salmon  in  general  will  be 
advertised,  it  being  thought  that  special 
promotion  is  no  longer  required  to  obviate 
the  old  color  prejudice. 

Quick  sales  in  90  days  accomplished  by 
newspaper  space  cleared  dealer  shelves  of 
more  than  1,000,000  cases  of  the  surplus, 
according  to  W.  T.  Prosser,  of  Strang 
i  Prosser,  who  was  interviewed  in  New 
York  this  week  by  Editor  &  Publisher. 

“It  has  been  an  amazing  demonstration 
through  the  newspapers  of  how  advertis¬ 
ing  can  sell  and  sell  quickly,”  he  declared. 

“Jobbers  and  brokers  during  the  last 
two  months  are  reporting  sales  increases 
of  from  10  to  25  per  cent.  In  almost  all 
sections  of  the  country  salmon  is  selling 
briskly  today.” 

Mr.  Prosser  declared  that  newspapers 
were  made  the  backbone  of  the  campaign, 
with  magazines  as  a  supplementary  aid, 
because  use  of  the  newspapers  could  be 
adapted  to  market  and  distribution  condi¬ 
tions.  He  pointed  out  that  the  packers  by 
placing  their  copy  in  the  newspapers  were 
able  to  take  advantage  of  the  I.enten  sea¬ 
son.  He  highly  praised  the  merchandis¬ 
ing  co-operation  given  by  the  newspapers 
ni  putting  the  drive  across  with  local 
dealers. 

“It  has  frequently  been  said  that  news¬ 
paper  merchandising  departments  will 
promise  almost  everything  to  get  business 
and  that  then  they  find  it  difficult  to  meet 
[  their  obligations.  The  packers  believed 
1  this  to  be  true. 

“The  newspapers,  however,  have  ful- 
1  filled  their  agreements  in  a  100  per  cent 
I  fashion.  They  have  gone  further.  It  is 
not  to  be  expected  that  newspapers  actu- 
all.v  sell  the  goorls.  That  certainly  is  not 
their  function.  Rut  the  merchandising  de¬ 
partments  in  this  salmon  campaign  pro¬ 
vided  definite  aid  in  closing  the  gap  be¬ 
tween  the  retailer  and  the  public.  They 
were  able  to  get  the  dealers  to  display  the 
roods  we  wanted  to  sell,  when  we  wanted 
to  .sell  them. 

“Newspapers  in  every  city  have  ob- 
^*d  from  50  to  500  dealer  windows  in 
^’r  cities  to  hook-in  with  the  campaign, 
hi  every  instance  they  have  done  more 
than  they  were  asked  to  do. 

“Because  of  the  assistance  of  the  news¬ 
paper  merchandising  departments  we  were 
ible  to  carry  out  in  effect  a  huge  national 
sale  of  canned  salmon.  One  newspaper 
on  1,000  local  dealers  and  asked 
them  to  feature  our  canned  prorluct  to 
unchronize  with  the  advertisin-r  copy.  .-A 
^ew  York  newspaper  made  a  total  of 
5.fW  calls  for  us 

In  sirnilar  fashion  all  the  newspaper 
ttfvehandising  departments  provided  us 
^h  an  mportant  link  with  local  retail 

-r  M  ’  ^finRiug  about  quick  sales  ac- 
"lion. 

The  copy  used  is  of  tbe  coupon  variety. 
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Newspu|>er  ropy  publishetl  Thursday  means  canned  salmon  for  Friday  dinner 


A  $1,000  prize  contest  was  announced, 
offering  50  prizes  for  the  best  pink  sal¬ 
mon  recipes  submitted.  The  coupon  in¬ 
vited  readers  to  ask  for  a  free  booklet  en¬ 
titled  ‘‘Forty  Ways  to  Serve  Salmon”  and 
W  the  United  States  Department  of 
Commerce  Bulletin  on  the  food  value  of 
salmon  and  its  ‘‘beneficial  iodine.”  The 
contest  is  scheduled  to  close  August  31. 

“The  very  speedy  coupon  response 
proved  a  convincing  argument  to  the 
packers  not  only  of  the  effectiveness  of 
advertising  in  general,  but  also  of  its  im¬ 
mediate  value,”  Mr.  Prosser  declared. 

“Because  of  this  response  and  the  sales 
increase,  very  definite  plans  have  been 
drawn  up  for  tbe  future. 

“We  want  to  aNilisb  the  peaks  and  val¬ 
leys  in  the  sale  of  salmon.  It  is  an  all¬ 
year-round  industry,  but  at  present  the 
iiot  weatlKr  season  is  proving  the  best  for 
sales  purposes.  The  best  sales  months 
now  are  June.  July  and  .-August,  primar¬ 
ily  because  canned  salmon  is  largely  eaten 
in  salad  form.  To  be  sure,  this  is  a  splen¬ 
did  hot  weather  dish,  but  in  winter  months 
canned  salmon  can  be  used  in  appetizing 
ways  in  combination  with  other  food.  We 
want  to  even  up  sales — to  place  the  indus¬ 
try  on  an  evener  keel.” 

This  year’s  appropriation  was  raised  by 
an  assessment  of  20  cents  a  case.  It  was 
a  demonstration  by  a  few  packers  of 
what  advertising  could  accomplish.  It  is 
expected  many  more  will  now  join  in  the 
movement. 

Following  the  same  assessment  plan, 
Mr.  Prosser  estimates  a  fund  will  be 
raised  insuring  $600,000  a  year  for  ad¬ 
vertising  over  a  three- vear  period.  Forth¬ 
coming  campaigns  will  be  devoted  entirely 
to  the  promotion  of  salmon  as  a  whole. 
There  is  such  a  potential  market  for  the 
product,  it  is  felt,  that  there  is  no  longer 
any  necessity  of  stressin<^  anv  particular 
variety.  It  was  fearerl  that  if  one  brand 
was  stressed  more  than  another  the  en¬ 


tire  market  would  be  needlessly  dis¬ 
turbed. 

The  cities  chosen  for  the  drive  were 
selected  because  of  market  distribution 
conditions.  The  following  newspapers  are 
being  used: 

Atlanta  Constitution,  Baltimore  Sun, 
Birmingham  Ncivs,  Boston  Post,  Brook¬ 
lyn  Eagle.  Buffalo  .Vcwf,  Chicago  Daily 
S'e^i’s,  Cincinnati  Post,  Cleveland  Plain 
Dealer,  Columbia  State,  Dallas  News, 
Detroit  News,  Forth  Worth  Star-Tele¬ 
gram,  Indinanapolis  News,  Kansas  City 
Star  and  Times.  Louisz'dle  Courier  Jour¬ 
nal  atul  Times,  MihiHtukee  Journal,  Min¬ 
neapolis  Journal.  Nnvark  News.  Nctv 
Fork  Journal.  Ne^o  York  World,  Norfolk 
Ledger-I'Hspatch,  Oklahoma  City  Okla¬ 
homan  and  Times,  Omaha  World-Herald, 
Pittsburgh  Press,  Philadelphia  Bulletin, 
Prosidence  Bulletin,  St.  Louis  Post-Dis- 
patch,  St.  Paul  IDispatch  and  Pioneer 
I’ress,  and  Washington  Star. 

Circulation  of  these  newspapers  totals 
5,393.592,  Mr.  Prosser  said.  The  copy 
appears  each  Thursday  to  take  advantage 
of  the  Friday  fish  buying  habit. 

Mr.  Prosser  said  his  agency  was  send¬ 
ing  salmon  recipes  to  the  newspapers  for 
use  in  their  household  departments. 

“But  we  do  not  insist  that  they  use 
them,”  he  declared.  “We  make  no  de¬ 
mands  for  free  publicity,  believing  that 
paid  space  accomplishes  what  we  desire.” 

In  addition  to  the  newspapers,  nine 
magazines  are  being  used  and  ten  farm 
papers.  The  farm  papers  are  the  Phila¬ 
delphia  Farm  Journal,  .Successful  Farm¬ 
ing,  Des  Moines;  the  Farmer's  Wife, 
Minneapolis:  Williamsburg  (Pa.)  Grit; 
Progres.sive  Farmer.  Birmingham,  .Ala. : 
losca  Homestead.  Des  Moines:  Wisconsin 
Farmer.  Madison:  Missouri  Ruralist;  Pe- 
eorah  Posten,  Decorah,  la.,  and  tlie  Chi- 
cas’n  Sven.ska  .Amerikanaren. 

Both  partners  in  the  agency  of  Strang 
&  Prosser,  Seattle,  are  former  newspaper 


men.  F.  AV.  Strang  was  associated  with 
the  business  departments  of  newspapers  in 
Minneapolis,  Spokane  and  Seattle.  Mr. 
Prosser  was  at  one  time  a  newspaper  edi¬ 
tor  in  Seattle  and  other  Pacific  Coast 
cities. 

ELECTRIC  CONCERNS 
USING  NEWSPAPERS 

Industry  Placed  More  Than  70  Per 
Cent  of  1925  Advertising  Appropri¬ 
ation  in  Papers — Favor  Medium 
For  Timelinesss  and  Economy 

The  electric  light  and  power  industry 
in  the  United  States  placed  more  than  70 
per  cent  of  its  1925  advertising  appropri¬ 
ation  in  the  newspapers,  according  to  a 
report  made  this  week  by  the  advertising 
committee  of  the  National  Electric  Light 
.-Association,  in  convention  in  Atlantic 
City,  N.  J.,  May  17-21.  The  appropria¬ 
tion  totaled  many  millions  of  dollars. 

Newspapers  are  favored  because  of  the 
element  of  timeliness  and  ability  to  reach 
the  largest  possible  number  of  readers 
and  customers  at  a  minimum  cost,  the 
committee  rewrted. 

The  manufacturers’  committee  stated 
the  sum  total  of  national  advertising  by 
the  manufacturers  in  the  interest  of  the 
electric  light  and  power  industry  was 
conservatively  double  the  amount  of  last 
year,  a  record. 

“Continuing  and  expanding  the  pro¬ 
gram  begun  a  year  ago,  many  manu¬ 
facturers  who  cannot  devote  entire  adver¬ 
tisements  to  the  utilities  have  insertetl  in 
their  regular  advertising  phases  and  para¬ 
graphs  written  to  create  a  favorable 
attitude  toward  the  utilities,”  J.  C.  Mc- 
Quiston,  Westinghouse  Electric  &  Manu 
facturing  Company,  East  Pittsburgh,  Pa., 
and  committee  chairman,  declared. 

“Our  broad  general  plan  has  been  sup¬ 
ported  by  one  or  more  of  the  manu¬ 
facturers  in  carrying  similar  messages  to 
;  the  public  in  newspaper  advertisements. 

1  These  have  been  timed  with  events  per- 
:  taining  to  national  meetings  of  the  N.  E. 

L.  A.  so  that  the  advertisements  appeared 
,  at  the  time  of  greatest  public  interest  in 
•  the  utilities.  These  advertisements  have 
not  been  confined  to  a  particular  district, 
1  but  have  appeared  from  coast  to  coast. 

“We  are  assured  of  the  fullest  co- 
.  operation  i>f  the  leading  advertising 
;  agencies  in  securing  the  running  of  ref¬ 
erences  to  the  electrical  industry  in  many 
of  their  advertisements  for  other  than 
■  electrical  advertisers.” 


Press  Associations  Broadcasting 

First  of  a  series  of  weekly  sports  talks 
was  given  May  20  over  station  WJZ, 
New  York,  by  Paul  White,  of  the  United 
Press  sports  department.  New  York. 
\V'’hite  is  in  charge  of  U.  P.  sports  dur¬ 
ing  the  absence  abroad  of  Henry  L.  Far¬ 
rell,  who  is  covering  the  international 
tennis  and  golf  matches  in  England. 
Howard  W.  Blakeslee,  news  editor  of  the 
Eastern  division  of  the  Associated  Press, 
spoke  over  WJZ,  May  19.  Edward  Mc- 
Kernon,  ,A.  P.  eastern  division  superin- 
tetnlent.  will  speak  from  the  same  station 
next  week. 

Tampa  Globe  Suspends 

Tampa  (Fla.)  Globe,  evening  tabloid 
startcil  by  John  C.  Martin,  “billboard 
king”  of  Florida,  suspended  publication 
last  week. 

Staging  “Child  Prodigy”  Contest 

The  Rocky  Mountain  News  and  Denver 
Times,  are  staging  a  “child  prodigy”  con¬ 
test  over  radio,  which  is  arousing  cor- 
siderable  public  interest,  yielding  an 
abundance  of  good  feature  stories. 
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Editor  &  Publisher  for  May  22,  1  926 


CENTRAL  LEGAL  BUREAU  FOR  A.  N.  P.  A. 
URGED  TO  PROTECT  FREE  PRESS 


Would  Receive  Abstracts  of  All  Libel,  Contempt  and  P.  O. 
Actions  Against  Publishers,  and  Furnish  Aid  Wherever 
Necessary — Could  Promote  Maryland  Privilege  Law 


other.  When  the  department  is  out  to 
“get”  a  publication  the  government’s  ex¬ 
perts  can  dig  up  a  surprisingly  large 
number  of  reasons  and  precedents  for 
depriving  it  of  the  mail  privilege. 

More  than  once  the  P.  O.  D.  has  been 
accused  of  barring  a  publication  as  the 
result  of  direct  or  indirect  political 
animus.  When  that  is  suspected  the  A. 


room.  On  the  one  hand  would  be  tb, 
tendency  of  some  publishers  to  take  m. 
due  advantages  of  the  A.  N.  p. 
.service.  On  the  other  hand,  experifflc^il 
newspaper  men  are  aware  that  nan 
libel  suits  and  some  contempt  orders 
thinly  disguised  attempts  by  crooktj 
I»liticians,  crooked  financiers,  or  the 
like,  to  blackjack  or  blackmail  an 


He  I 


X.  P.  A.  should  be  strictly  and  promptly  into  quitting  a  course  he  has  been  fcl. 


By  THOMAS  S.  RICE 

Brooklyn  Daily  Eagle  Staff 


IN  the  May  8  issue  of  Editor  &  Pub-  of  a  member,  and  counsel  specializing  in 
'■  USHER  the  present  writer  discussed  libel  law,  rulings  for  contempt  etc.  in 


on  the  job,  as  a  matter  of  course,  but 
examination  of  complaints  will  sometimes 
reveal  a  joker  in  a  ruling.  That  is,  a 
comparatively  insignificant  row  between 
a  publisher  and  the  department  may 

end  in  a  Hectsinn  apain*;!  the  nartv 


without  appealing,  a  fine  of  $15  for  Cincinnati,  Indianapolis,  Chicago,  Denver’, 
contempt  imposed  by  Judge  Liddon  '  ^  _ 


the  county  court.  It  was  pointed  out 
that  Editor  Bryson  would  almost  cer¬ 
tainly  have  won  if  he  had  appealed.  His 
alleged  contempt  consisted  in  having 
written  that  sentences  by  Judge  Liddon, 
which  were  matters  of  public  record,  had 
been  too  light  and  had  not  deterred 
criminals  in  their  nefarious  pursuits. 

I'Mitor  Bryson  did  not  take  steps  to 
oppose  the  fine  because  the  amount  was 
small.  He  thereby  allowed  Judge  Liddon 
to  set  up  a  precedent  against  comment 
upon  duly  recorded  sentences,  and  that 
precedent  may  sooner  or  later  react  upon 
every  aggressive  daily  or  periodical  pub¬ 
lication  in  Florida.  Apparently,  the  As¬ 
sociated  Florida  Dailies  and  the  .\meri- 
can  Newspaper  Publishers  Association 


lowing  in  the  public’s  interest 

Still  another  activity  in  which  tht 
A.  N.  P.  A.  might  engage  with  credit  to 
itself  would  be  a  campaign  to  pass  state 
laws,  and  possibly  a  Congressional  act, 
extending  to  reporters  the  right  of  privi- 
Maryland 
an  impression  that 

Cincinnati,  Indianapolis,  Chicago,  Denver,  all  publishers,  and  may  harass  them  for  tears^aeo^Ced*  Tohn^Iorris  wmte 
wfe  ^  Th  t’  ir  teU-y  of  bureau.  >,^0"  Tr  the 

.Angeles.  1  hat  list  is  purely  tentative,  crats  to  gather  into  their  hands  more  u;-  beinir  called  as  a  witne^e  in 

l^rto^R  m  ^Hawafi^S  fh'^  '"“j^ded  they  criminal  trill.  When  he  went  on  tfe 

“3^3"  and  the  Philippines  should  have,  is  familiar  to  the  man  on  ctand  the  nrosecutintr  attornev 
should  have  regional  representatives  and  the  street  Publishers  have  particularly  1,^  reveal  the  source  of  ^nforSJ 

learned  the  lesson  from  painful  ^peri-  upon  which  the  story  was  based.  Cd 
ence,  not  alone  with  the  P.  O.  D.  but  \iorris  had  pledged  his  word  not  to  tdl 
with  municipal,  state  and  national  of- .  '  •  ...  . 


{Exc 
li/si-m 
ition  o  i 
Ust  ti'C 

S  a 


counsel. 

E-very  newspaper  and  periodical  under 
the  .American  flag  should  tell  its  troubles 
to  the  principal  law  office  of  the  A.  N. 
P.  A.,  which  should  be  located  in  New 
York  or  Washington,  when  the  afflicted 
publisher  has  time  to  call  for  help,  and 
lias  a  meritorious  defense.  That  legal 
headquarters  might  be  known  as  the 
Legal  W'atch  and  Ward  Division  of  the 
.\.  N.  P.  A.,  or  the  like.  All  the  sad 
stories  should  be  mailed  to  that  office, 
which,  after  examining  the  documents 
and  other  evidence,  should  determine 


ficials.  Hence  the  necessity  for  keeping 
tab  on  all  P.  O.  D.  proceedings  that 
relate  to  the  mail  privilege. 

The  function  of  the  legal  headquarters 
should  be  to  determine  whether  a  legal 
process  against  a  publication  touches 
upon  the  fundamental  rights  of  a  free 
press,  or  whether  it  is  just  an  every 
day  affair  in  which  the  publisher  has 
brought  sorrow  upon  himself  by  mistaken 
or  violent  utterance,  or  by  relieving  his 


left  editor  Bryson  strictly  to  his  own  whether  the  A.  N.  P.  A.  would  be  justi-  mind  by  calling  a  judge  a  liar  and  of 


devices  and  his  otvn  financial  resources. 

It  is  not  reported  that  any  person  con¬ 
nected  with  the  Florida  State  Editorial 
Association,  or  with  the  A.  N.  P.  A., 
officially  or  unofficially  asked  the  editor 
to  appeal,  or  that  help  was  promised 
him  if  he  would  go  to  a  higher  court. 
Wherefore  I  am  constrained  to  ask : 

What  have  the  state  editorial  associa¬ 
tions  and  the  A.  N.  P.  A.  ever  done 
to  protect  themselves  in  the  future  by 
going  to  the  front  with  money  and  at¬ 
torneys  for  the  aid  of  a  financially  weak 
brother  who  may  be  in  legal  distress 
at  the  present? 

From  what  can  be  learned  the  A.  N. 
P.  A.  has  never  conceived  the  idea  that 
it  should  have  a  legal  information  de¬ 
partment,  well  supplied  with  money  and 
talent,  which  would  go  to  the  rescue 
not  only  of  members,  but  of  non-mem¬ 
bers,  who  were  threatened  with  judicial 
or  bureaucratic  injustices  which,  if  not 
vigorously  opposed,  might  set  dangerous 
precedents  against  the  liberty  of  the  press. 

I  believe  that  it  would  be  a  progressive 
step  for  the  A.  N.  P.  A.  to  establish- 
a  central  legal  office.  To  that  office 
should  be  sent  copies  of  all  official  docu¬ 
ments,  and  whatever  unofficial  state¬ 
ments  that  may  be  worth  while,  bear¬ 
ing  upon  actions  for  criminal  or  civil 
liliel  or  contempt  of  court.  Documents 
aiKl  unofficial  statements  bearing  upon 
rulings  against  a  newspaper  or  editor 
by  the  Postoffice  Department  also  should 
be  forwarded.  The  material  thus  fur¬ 
nished  should  receive  immediate  atten¬ 
tion  from  skilled  counsel,  whether  or 
not  the  publication  involved  be  a  member 
of  the  A.  N.  P.  A. 

Bear  in  mind  that  a  court  decision 
or  ruling,  or  a  Postoffice  Department 
ruling,  against  a  struggling  non-member 
in  a  town  scarcely  on  the  map,  may 
be  cited  in  the  future  to  confound  a 
millionaire  daily  in  a  large  city,  or  to 
send  to  jail  the  publisher,  editor  and 
a  flock  of  reporters  connected  with  a 
millionaire  paper. 

That  Postoffice  Department  rulings 
are  country-wide  in  their  scope,  and  that 
the  rulings  and  decisions  of  the  L’nited 
States  District  courts,  and,  in  some  in¬ 
stances  of  the  state  courts,  may  be  ac¬ 
cepted  as  standards  for  the  entire  country 
and  its  possessions  overseas,  is  a  fact  that 
seems  to  have  been  neglected  bv  the  A. 
N.  P.  A. 

Without  wishing  to  he  presumptuous, 
here  are  a  fe-vv  suggestions  for  the  pro¬ 
tection  of  publishers  and  writers  through 
the  iiistruinentality  of  the  A.  N.  P.  A. 

In  addition  to  a  law  department  in  the 
New  York  office  the  A.  N.  P.  .\.  should 
have  an  active  representative  in  the  form 


lied  in  taking  a  hand.  If  the  conclusion 
was  that  the  litigation  had  a  bearing 
upon  the  principle  of  a  free  press,  head¬ 
quarters  should  refer  the  matter  to  the 
regional  member  and  counsel.  The 
theory  I  am  roughly  outlining  is  that  it 
would  be  the  cheapest  and  most  effective 
way  to  lend  aid  if  counsel  within  the 
geographical  area  of  the  court  were  en¬ 
gaged.  In_  cases  of  exceptional  import¬ 
ance,  additional  counsel  would  be  called 
from  the  sectional  area,  or  from  New 
York. 

Contempt  proceedings  are  usually  rapid 
fire.  The  judge  may  impose  fine  or  im¬ 
prisonment,  or  both,  immediately,  but 
ordinarily  he  wdll,  if  asked,  allow  op¬ 
portunity  for  the  object  of  the  court’s 
wrath  to  obtain  counsel  and  enter  de¬ 
fense  to  show  cause  why  he  should  not 
be  punished.  That  is  another  argument 
for  regional  suboffices.  The  attorney 
for  the  A.  N.  P.  A.  would  in  most  cases 
be  able  to  reach  the  ringside  before  the 
belligerent,  but  perhaps  groggy,  editor 
liad  been  counted  out. 

The  Watch  and  Ward  Division,  or 
Legal  Aid  Division,  of  the  A.  N.  P.  A. 
might  be  established  in  Washington. 
Certainly,  the  association  should  have  a 
fully  eiiuipi^d  and  alert  bureau  in  the 
national  capital  to  scrutinize  every  charge 
against  a  newspaper  or  periodical  before 
the  Post  Office  Department.  In  recent 
years  this  department  has  displayed  an 
inclination  to  stretch  more  and*  more 
its  extraordinary  and  autocratic  power 
to  bar  publications  arbitrarily  from  the 
mails.  Frequently  the  initial  move  in 
barring  is  taken  by  the  postmaster  of  the 
city  or  town  where  the  publication  is 
printed,  but  on  appeal  the  P.  O.  D.  in 
Washington  has  the  final  say,  unless 
attorneys  for  the  defeated  publisher  can 
get  the  case  before  an  United  States 
court  for  a  thorough  airing  on  the  facts, 
which  is  not  always  easy.  If  the  pub¬ 
lisher  has  what  the  A.  N.  P.  A.  attorneys 
believe  is  a  sound  defense,  but  lacks  the 
money  to  carry  on,  help  in  the  way  of 
money  and  legal  talent  should  be  freely 
extended,  for  a  decision  against  one  is  a 
decision  against  all. 

Practice  before  the  Post  Office  De¬ 
partment  is  usually  simple  because  most 
of  the  complaints  have  arisen  from  mis¬ 
understanding  or  honest  mistakes  by 
publishers.  When  matters  are  explained 
and  the  publisher  promises  to  avoid  the 
error  in  the  future,  there’s  an  end  to  it. 
But,  at  intervals  the  P.  O.  D.  may  as¬ 
sume  an  extremely  dictatorial  attitude 
and  bar  a  publication  because  the  depart¬ 
ment  has  conceived  that  it  contained 
improper  material,  or  not  enough  of  one 
sort  of  material  and  too  much  of  an- 


fering  to  whip  him  outside  the  court- 


SHUMAN  PRESENTS  CUP  FOR 
A.  N.  A.  E.  PRIZE 


from  whom  he  had  received  the  inforna- 
tion  and  declined  to  break  it  on  the  stand 
Thereupon  he  was  sent  to  jail  for  con. 
tempt  of  court,  which  was  a  perfectlj 
logical  step  by  the  judge,  as  the  law  then 
stood. 

Col.  Morris  was  in  the  calaboose 
several  days.  As  a  result  the  Sun  and  ib 
Maryland  contemporaries  put  over  a  law 
granting  to  legitimate  reporters  the  right 
of  privileged  cnmmunication  in  regard  to 
disclosing  the  source  of  information  used 
in  a  news  story.  The  reporter,  the  editor 
and  the  owner  are  as  open  to  criminal  or 
civil  libel  actions  in  Maryland  as  they  are 
in  other  states,  but  the  reporter  or  ditor 
is  not  in  danger  of  being  sent  to  the  hoose- 
gow  in  the  middle  of  the  baseball  seasoo 
because  he  will  not  betray  a  confidence 
It  may  seem  a  far  cry  from  an  annual 
to  a  daily,  but  at  this  very  time  an  annual 
is  involved  in  litigation  that  may  reach 
the  Supreme  Court  of  the  United  States 
and  result  in  a  decision  that,  in  one  war 
or  another,  m.ay  affect  freedom  of  ex¬ 
pression  in  every  conceivable  form  of 
publication  in  the  land. 

E.  S.  Shumaker,  superintendent;  Je5.<e 
E.  Martin,  attorney  and  trustee  and 
Ethan  A.  Miles,  attorney,  have  been 
ordered  to  appear  in  the  Supreme  Court 
of  Indiana  not  later  than  May  18,  and 
show  cause  why  they  should  not  be  cited 
for  contempt.  They  are  officials  of  the 
Indiana  Anti-Saloon  League.  The  burden 
of  the  amended  complaint  filed  by  .V- 
torney  General  Arthur  L.  Gilliom, 
Indiana,  is  that  statements  made  by  the 
.■\nti- Saloon  league  officials  for  publia- 
tion  in  the  superintendent’s  report,  were 
"false  and  contemptuous.”  The  .At¬ 
torney  General  dwelt  upon  decisions  bj 
the  Supreme  Court  of  Indiana  in  liquor 
law  violation  appeals,  to  prove  that  the 
interpretation  by  the  Anti-Saloon  League 
officials  of  those  decisions,  compared  with 
decisions  of  other  courts,  was  "false  and 
contemptuous.” 

How  true  the  Attorney  GeneraTi 
charges  may  lx;,  and  how  much  the  indi¬ 
vidual  newspaper  owner  may  think  that 
the  Anti-Saloon  League  should  be  en¬ 
couraged  or  curbed,  does  not  matter.  On 
the  face  of  the  dispatches,  the  case  u 
that  of  a  publication  in  trouble  w''*' * 
court  because  it  commented  adverse!? 
upon  that  court’s  duly  recorded  decisions- 
Perhaps  the  court  has  the  inherent  power 
to  puni.sh  in  this  instance  by  contei^ 
proceedings,  and  perhaps  it  has  not  the 
power ;  or  it  may  hold  that  the  evidenn 
does  not  warrant  use  of  the  power,  if  the 
power  exists.  _ 

What  is  emphasized  here  is  that  the 
.\.  N.  P.  A.  should  have  a  legal  dep^- 
ment  to  follow  closely  every  legal  act** 
against  a  publisher,  when  a  principle  o[ 
freedom  of  expression  is  at  stake,  even  it 


COME  newspaix;r  advertising  man  will  at  first  sight  the  action  may  appear 
carry  home  from  the  Philadelphia  have  no  bearing  upon  the  conduct 
convention  of  the  Association  of  News-  daily  newspaper,  or  most  any  ener^ 
paper  Advertising  Executives  the  above  daily  in  Indiana  or  another  State,  nreo 
sterling  silver  cup  offered  by  A.  L.  enthusiasm  for  a  cause,  might  draw 
Shuman,  vice-president  and  advertising  same  comparisons  alleged  to  have 
director  of  the  Ft.  IVorIh  Star-Tclcgram  drawn  by  the  Indiana  Anti-Saloon 
for  the  best  story  of  a  newspaper  adver-  between  the  decisions  of  the  iiA 
tising  success  presented  by  a  newspaper  -Supreme  Court  and  those  of  ^ 
man  at  the  convention.  The  award  will  courts.  In  fact,  many  dailies  have 
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that  very  thing. 
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AN  ADVERTISING  MAhfS  PLACE  IN  BUSINESS 

[c  Should  Not  only  Influence  Consumer  Demand,  But  Also  All  Other  Activities  of  Firm  Engaging  Him, 
Says  Shaw — Let  Vision  Range  Beyond  Office  Walls,  He  Urges 


(Excerpts  from  an  address  delivered  at 
^semi-annual  conz’ention  of  the  Associ- 
of  National  Advertisers  in  Chicago 

islt  tt'CCk). 

\N'  advertising  department  is  not  con- 
cemed  merely  with  the  art  of  adver- 
asing-but  with  the  i4se  of  advertising 
j,d  its  effect,  not  only  on  influencing 
die  demand  of  the  consuming  public,  but 
jlsoon  all  the  other  activities  of  the  busi- 
jjss— on  the  motions  of  the  workman,  the 
movements  of  the  salesman  and  the  opera- 
twos  of  the  typist. 

C.  Robinson,  a  Pittsburgh  bank 
president,  puts  it  this  way; 

The  man  or  men  who  control  adver- 
nsmg  appropriations  want  sales — nothing 
jse  matters  much.  Sales — profitable  sales 
-are  intimately  connected  with  the  en¬ 
ure  warp  and  wewf  of  the  business  as  a 
whole— costs,  turnover,  mark-up,  distribu- 
aon,  credit,  loss,  manufacturing  problems, 
markets,  etc.,  etc.  Advertising  cannot 
hope  to  achieve  maximum  results  without 
intimate  knowledge  of  these  things.  It  is 
my  opinion  that  some  advertising  men 
do  not  realize  this  obvious  fact.” 

To  use  advertising  so  as  to  influence 
consumption  that  within  his  enterprise 
there  can  be  produced  and  distributed 
maximum  of  product  with  a  minimum 
of  motion,  is  not  the  least  of  the  functions 
of  an  advertising  manager. 

The  payroll  of  the  factory  can  be  in- 
inenced  just  as  effectively,  even  if  less 
apparently,  by  the  advertising  manager 
as  by  the  production  manager. 

A  policy  of  simplification  of  styles  or 
varieties  ordinarily  brings  about  a  reduc¬ 
tion  of  unit  costs  very  conspicuous  in  the 
cost  sheets  of  the  factory.  But  with 
products  of  broad  general  distribution  this 
is  largely  a  result  of  that  influencing  of 
consumption  toward  the  simplified  line 
;hat  it  is  within  the  power  of  the  adver¬ 
tising  manager  to  bring  about. 

N'or  is  the  influence  of  the  treasurer 
on  finance  any  more  directly  effective  than 
•bat  of  the  advertising  manager  can  be 
made  to  be.  Assume  a  growing  business 
needing  more  floor  space,  further  equip¬ 
ment,  larger  inventories,  more  money  to 
carry  accounts  receivable,  and  an  ad¬ 
vertising  manager  alive  to  the  interde¬ 
pendence  of  all  the  activities  of  the  busi¬ 
ness.  When  that  advertising  manager  so 
dextrously  uses  the  force  of  advertising 
«  his  command  that  there  can  be  no 
choice  of  wholesalers  and  retailers  so 
that  good  credit  and  prompt  discounting 
can  be  insisted  upon,  or,  that  the  securities 
of  the  company  can  be  readily  marketed 
welcomed  by  the  bankers,  doesn’t  that 
directly  affect  the  financial  affairs  of  the 
aiierprise? 

The  interdependence  and  interplay  be¬ 
tween  the  sales  manager  and  advertising 
manager  are,  of  course,  direct  and  ob¬ 
vious. 

I  have  in  my  mind  an  advertising  man¬ 
ager  who  has  influenced  the  entire  sales 
set-up  of  a  large  business  through  awak- 
eo'ng  pride  of  the  workers  in  their  prod- 


By  A.  W.  SHAW 

President,  A.  W.  Shaw  Company 


within  and  without  that  organization. 
I-ater  the  chief  engineer  got  some  of  his 
ideas  about  a  leading  item  down  on  paper, 
and  with  slight  alteration  it  made  copy 
for  what  turned  out  to  be  a  surprisingly 
successful  advertisement. 

The  president  became  interested.  “Why 
not  use  these  men  to  sell?”  he  asked  him¬ 
self.  Tests  were  made.  They  were  suc¬ 
cessful.  .And  so  in  that  organization  to¬ 
day  the  purchasing  agent,  the  foundry 
superintendent,  the  engineer,  the  machine 
shop  superintendent — all  take  a  hand  in 
selling. 

My  point  is  that  this  interesting  develop¬ 
ment,  affecting  all  branches  of  that  busi¬ 
ness,  resulted  from  the  advertising  man¬ 
ager  going  outside  the  purely  intra-de- 
partmental  aspects  of  his  work  and  build¬ 
ing  a  close  contaet  with  the  other  depart¬ 
ments  of  the  business.  Tovlay  he  sits  in 
the  policy-forming  conferences  of  that 
company,  and  that,  in  my  opinion,  is  as  it 
should  be. 

For  all  that  I  have  been  talking  about 
makes  essential  for  the  advertising  man¬ 


ager  a  close  and  continuing  contact  with 
the  policy-making  heads  of  a  business  en¬ 
terprise. 

.-And,  in  turn,  it  demands  from  the  ad¬ 
vertising  manager  something  more  than  a 
mere  familiarity  with  the  language  of 
manufacturing,  finance,  accounting,  trans¬ 
portation.  Understanding  must  be  his  of 
the  problems  of  material  proeurement 
and  the  handling  of  labor;  of  credits  and 
collections  and  terms  and  discounts  and 
their  effect  upon  finance;  of  accounting 
and  routine  ancl  how  the  overhead  is 
affected  by  small  shipments  or  excess 
variety  of  product. 

To  the  degree  that  he  intelligently 
uses  advertising  to  make  possible  lower 
factory  costs,  less  resistance  to  sales  activ¬ 
ities,  fewer  losses  from  had  accounts, 
shorter  terms,  quicker  turnover,  simpli¬ 
fication  of  routine,  pride  in  plant  and 
workmanship  and  service — to  that  degree 
does  he  approach  a  fullness  in  the  per¬ 
formance  of  his  functions. 

Xor  are  the  concerns  of  the  advertising 
department  merely  intra-institutional. 


DURHAM  (N.  C.)  SUN  FORMALLY  OPENS 
HANDSOME  NEW  PLANT 


r XTERT.AINING  with  an  informal  re- 
^  ception  the  Durham  (X.  C.)  Smi, 
afternoon  newspaper,  last  Friday  night 
officially  opened  its  new  home  on  Main 
street,  in  the  heart  of  the  business  district. 
The  entire  plant  was  thrown  open  to 
inspection  by  the  public. 

Dr.  J.  AI.  Manning,  mayor  of  Dur- 
«,y,  _  ham ;  Burke  Hobgood,  secretary  of  the 

thf  said  Cliamber  of  Commerce,  and  other  prom- 

doicn  m,anager.  “is  to  write  inent  Durham  citizens  were  in  the  re- 

you've  said  to  me,  leaving  ceiving  line.  .A  number  of  leading  news- 
I  want  to  puD-  paper  publishers  and  executives  of  the 
state  attended.  Refreshments  were  served 
and  souvenirs  distributed.  The  new  build¬ 
ing  has  an  Indiana  limestone  front, 
trimmed  in  ornamental  cast  bronze.  It 
is  a  fireproof  structure  of  steel,  tile  and 
concrete,  covering  two  lots  to  a  depth  of 
117  feet,  two  stories  high,  with  basement. 

. —  The  main  offices,  advertising  department 

trticle  f’  obtained  similar  sales  and  editorial  rooms  are  on  the  first  floor, 

s  from  other  foremen  in  the  plant.  The  composing  room  is  also  located  on 
^  articles  attracted  attention  both  the  first  floor.  Press  and  stereotyping 


He  got  his  idea  one  day  after  asking 
>  lorman  why  a  certain  unit  was  bet- 
^  competing  one.  That  foreman 
wW  him  why  in  rather  picturesque  lan- 
?wge. 


5“!  only  the  cuss  words. 

“Sh  It  in  our  paper.” 

•iecLr^'*  "■'■ite  articles,”  Bill  of  course 

But  you  can  write  down  what  you’ve 
•  H  said,  can't  you?”  the  advertising 
and  finally  won  his 
L  resulting  article  was  just 
1  he  wanted.  Moreover,  it  started 


equipment  are  located  in  the  basement, 
which  extends  the  full  length  of  the  build¬ 
ing.  Space  is  also  provided  in  the  base¬ 
ment  for  mailing  rooms  and  paper  dis¬ 
tribution.  heating  plant  and  paper  storage. 

New  furnishings  and  equipment  have 
been  installed  in  the  offices  and  new  ma¬ 
chinery  and  equipment  in  the  mechanical 
departments,  including  a  new  high  speed 
press  with  a  capacity  of  30,000  papers  per 
hour. 

The  Durham  Sun  is  the  oldest  existing 
newspaper  in  Durham  City  or  county,  and 
was  founded  Feb.  26,  1883. 

The  Sun  was  acquired  by  the  present 
owners  in  .April,  1923.  It  is  now  the 
property  of  the  Durham  Sun,  Inc.,  Wil¬ 
liam  J.  McMurray,  Xew  York,  president; 
Mrs.  Charlotte  Wilson,  Fayetteville,  vice- 
president,  and  Charles  R.  AV'ilson,  Fay¬ 
etteville,  secretary.  They  are  the  sole 
owners  of  the  property. 

.Albert  Grant  is  general  manager  and 
John  R.  Barry,  editor. 


The  problems  of  business  run  in  re¬ 
curring  cycles  just  as  business  itself  does. 
.And  just  as  the  activities  within  a  busi¬ 
ness  are  all  interdependent,  so  are  busi¬ 
nesses  dependent  each  on  the  other,  even 
though  one  may  be  in  Kalamazoo— the 
other  in  .Adelaide.  On  Wednesday  a  steel 
nanufacturer  from  Australia  called  to  dis¬ 
cuss  the  trend  of  business  in  this  country. 
Within  an  hour  a  copper  producer  from 
Chile  was  in  our  offices  in  the  same  quest. 

These  men  see  the  interdependence  of 
all  business.  Their  sales  policies — their 
very  advertising  actions — may  be  affected 
in  Chile  or  Australia  by  trends  they  learn 
of  in  America. 

Xor  are  all  markets  equally  attractive 
at  any  one  time.  The  attitude  of  labor, 
the  dearth  or  plenitude  of  capital,  the 
weather,  over  or  under-production  of  in¬ 
dustry  or  agriculture,  the  intensity  of  cur¬ 
rent  political  controversy,  may  vary  with 
the  geography.  .All  have  their  day  by  day 
effect  upon  the  use  of  advertising. 

Then  there  are  those  larger  economic 
movements :  The  accumulation  of  capi¬ 
tal  ;  the  tendency  to  simplification  of  types 
and  varieties  of  product ;  the  general 
trend  toward  mass  production  of  these 
simplified  lines  at  lower  and  lower  prices ; 
the  development  of  specialty  production — 
even  the  custom  making — of  new  types  of 
articles  or  entirely  new  products  to  satisfy 
the  wants  and  the  whims  and  the  fancies 
of  a  population  growing  in  affluence. 

I  have  in  mind  an  instance  which  I 
hope  will  illustrate  my  point.  It  has  to 
do  with  a  great  business  which  now  does 
a  million  and  more  in  volume  for  every 
thousand  dollars  available  to  it  when  it 
started  about  a  quarter-century  ago.  You 
see  its  advertising  daily.  Most  of  you 
buy  its  product,  I  imagine. 

Now  last  year  this  business  increased 
its  prices.  The  tonnage  went  off  a  bit, 
but  the  sales,  in  dollars,  increased  materi¬ 
ally — the  profits,  very  materially. 

The  advertising  direction  of  this  busi¬ 
ness,  thinking  beyond  the  art  and  the  skill 
involved  in  preparing  the  striking  adver¬ 
tising  we  see  daily,  is  now  saying,  in 
effect,  to  the  management  of  that  busi¬ 
ness  ;  “Jhe  underlying  trend  indicates 
a  day  of  close  margins.  Two  or  three  in 
each  line  will  emerge  with  large  volumes 
obtained  on  extremely  thin  margins.  Our 
business  should  be  one  of  these  dominating 
factors  in  our  line. 

“Therefore  we  should  reverse  our  posi¬ 
tion.  Instead  of  building  a  larger  net 
through  wider  margins  on  smaller  vol¬ 
umes,  our  object  should  be  one  of  cutting 
the  margin  and  seeking  the  net  through 
more  of  the  narrower  margin  on  a  larger 
volume.  While  this  is  a  most  funda¬ 
mental  decision  to  make,  it  is  in  line  with 
the  underlying  trend.” 

There  is  significance  in  that  suggestion 
for  any  business. 

In  these  United  States,  daily  the  fund 
>f  capital  is  increasing.  It  serves  its  own¬ 
ers  only  as  it  is  used,  for  idle  money  pays 
no  return.  But  add  initiative  to  capital 
and  there  is  the  power  to  summon  labor, 
machinery  and  management  actively  to 
compete  in  any  business  of  unduly  large 
margins  of  profit. 

.An  advertising  manager  watching  the 
trend  of  business  sees  this  and  its  rela¬ 
tion  to  the  welfare  of  the  concern  of 
which  he  is  a  part.  One  whose  vision 
ranges  no  farther  than  the  walls  of  his 
department  does  not.  He  is  out  of  the 
stream  of  big  things. 


A.  P.  Has  New  Foreign  News  Editor 

Meredith  X.  Stiles,  formerly  head  of 
the  Latin-American  department  of  the 
.As.sociated  Press  in  Xew  York  head¬ 
quarters,  has  been  appointed  foreign  news 
editor,  succeeding  H.  H.  Romer,  now 
attached  to  the  .A.  P.  London  staff.  Ar¬ 
thur  Uhl  has  been  transferred  frr«i  the 
local  news  staff  to  the  post  of  cable  editor. 


Editor  &  Publisher  for  May  22,  1  926 


KANSAS  CITY  KANSAN 
PLANS  NEW  HOME 


Three  Story  Gothic  BoBJing,  Ample 
for  Immediate  Future,  Ha>  Pro* 
viiion  for  Two  Additional 
Fleom 


The  Kansas  City  Kansan  establishctl  a 
little  more  than  five  years  ago  by  the 
Arthur  Capper  Publications  has  an¬ 
nounced  a  program  of  development  and 
expansion  which  includes  the  erection  of 
a  modern  newspajrcr  and  publishing  plant. 

All  plans  have  been  made  for  the  build¬ 
ing  and  it  is  believed  it  will  be  completed 
by  Xov.  1. 

Publishers  and  architects  who  have  in- 
sixrcted  the  plans  declare  that  the  new 
Kansan  building  will  be  the  most  efficient 
and  thoroughly  mrxlern  small  newspaper 
plant  in  the  middlewest.  It  is  to  be  a 
fireproof,  brick  structure  of  three  floors 
and  basement.  Occupying  a  corner  it  will 
have  a  frontage  on  one  street  of  65  feet 
by  l.sO  feet  on  the  other.  It  will  have  ex¬ 
posure  from  all  four  sides  and  will  be 
virtually  a  sunlit  building. 

The  building  is  to  be  Gothic  in  design, 
somewhat  plain,  but  with  sufficient  detail 
and  ornamentation  to  be  architecturally 
interesting.  The  main  floor  will  be  oc¬ 
cupied  by  the  public  offices,  the  business 
oftices,  the  advertising  and  circulation  de¬ 
partments.  In  the  front  of  the  pubjic 
office  will  be  a  large  plate  glass  display 
window  to  be  used  for  displaying  the 
products  of  foreign  manufacturing  firms 
who  are  Kansan  advertisers. 

To  supply  the  additional  height  needed 
for  the  press  rooms,  this  department  will 
occupy  parts  of  the  basement  and  of  the 
ground  level,  or  mezzanine,  floors.  In 
the  basement,  in  addition  to  the  press  de¬ 
partment,  will  be  paper  storage  and  other 
storage  rtnims,  an  inclined  corridor  lead¬ 
ing  to  the  storage  department,  the  boiler 
riwms  and  the  shower  baths  and  lockers 
for  the  printers. 

Other  departments  on  the  ground  level 
floor  will  be  the  mailing  room,  an  as¬ 
sembly  hall,  the  newsboys  assembly  and 
property  rooms  and  the  loading  docks. 

The  editorial  and  composing  rooms,  the 
filing  and  reference  departments,  the  lele- 
grapli  offices  and  the  stereotyping  depart¬ 
ment  will  be  on  the  top  floor. 

Of  paramount  importance  in  the  plan¬ 
ning  are  those  features  which  will  make 
the  Kansan  building  outstanding  in  hy¬ 
gienic  detail  and  in  the  comfort  provided 
for  the  persons  in  every  department. 
Even  in  the  composing  room  where  strong 
lights  are  necessary  there  will  be  sufficient 
sunlight  to  render  artificial  light  unneces¬ 
sary  except  on  unusually  dark  days.  The 
artificial  lighting  system  is  carefully 
planned  to  avoid  cross  lighting  and 
shadows. 

\'cntilation  is  provided  by  the  heating- 
ventilation  plant  and  by  a  system  of  ven¬ 
tilating  fans.  The  four-side  exposure  of 
the  building  with  its  numerous  windows 
and  the  minimum  of  obstructing  partitions 
will  assure  reasonable  comfort  for  the 
workers  even  on  hot  summer  days.  A 
vacuum  system  for  cleaning  the  building, 
the  linotype  machines  and  the  press  ma¬ 
chinery  will  be  installed.  Rest  rooms  for 
the  women  will  include  a  lounging  room 
and  a  kitchenette,  rooms  for  the  men  will 
be  equipped  with  showers.  The  news- 


FLOOR  PLANS  OF  KANSAN’S  NEW  PRODUCTION  ROOMS 


I 


flLiiij 


n  p-n  ^  I  .  ^  I  - - p-, - 1 - - - 1 - 

ri  r-i  ITT  tn  ri  rt 

l_u  l-ij.  1_»;  lA  l-si  i_u 


.  a  a  n.n  a  a  Xi 
a  a  a  ua  s 

COttfiOSINO  P-OOIft  5  JffW.  3^  ' 

iaQEru-ij'EEs-  njn 


ra ,  m  .  si 


K  ^ 

I  1 1  1 1 


rdr* 

iW.  sj  ! 


Straight-line  production  is  the  architect’s  unmistakable  intention  in  planning  the  third  (top)  floor  of  the  building.  New( 
moves  without  an  unnecessary  step  from  the  horse-shoe  co  p>-desk  to  the  composing  machines  and  make-up  tablet, 
whence  its  path  to  the  moulding  and  casting  apparatus  is  -liort  and  direct.  Plates  arc  dropped  in  a  gravity  lift  tt  ^ 

the  pressroom  in  the  basement. 
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Italian  Weakly  Incorporated 


The  Abruzzo  Molesi,  Inc.,  has  bat 
incorporated  at  .Rochester,  N.  Y.,  fa 
$25, QUO  and  will  publish  an  Italian  wee^ 
in  that  city.  The  publication  has  bat 
circulated  from  Pueblo,  Col.,  for  sevaai 
years,  and  will  be  moved  to  Rochester 
Vincenzo  Massari  will  continue  is 
editor. 


MacGowran  Middletown  Herald  M.  L 


il'iSS 


Sixty-five  feet  frontage  on  one  street,  150  feet  on  another  and  long  wide  alleys 
give  the  building  direct  natural  light  from  all  sides. 


boys’  rooms  wilj  be  provided  with  tables  the  News,  invited  club  representatives 
and  kitchen  equipment  for  parties.  present  to  make  immediate  and  continu- 

Although  the  new  building  will  admit  ous  use  of  the  hall, 
of  expansion  to  approximately  twice  the  .  .i  n  ,  ,  i  — 


Horace  MacGowan  has  been  nmit 
managing  editor  of  the  M uidletoTiM  (K 
Y.)  Daily  Herald.  MacGowan  to 
formerly  general  manager  of  the  Middle 
town  Times  Press,  and  has  been  actir. 
in  newspaiier  work  in  Xcw  Y’ork  ult 
and  Orange  county  for  more  than  j 
years.  Elmer  Decker,  circulation  nu: 
ager  of  the  Times  Press  has  been  name; 
assistant  circulation  manager  of  tbt 
Herald. 


amount  of  business  now  being  carried  by 
the  Kansan,  the  construction  will  be  such 
that  additional  stories  may  be  added  as 
the  city  grows  and  further  building  space 
becomes  necessary. 


Oakland  Time*  to  Build  New  Home 


The  Oaklcmd  (Cal.)  Times,  Hearst 
newspaper  now  being  distributed  with 
tile  San  Francisco  Examiner,  is  soon  to 
have  its  own  building  in  Oakland.  The 
building  has  three  floors  and  a  mez¬ 
zanine,  giving  a  floor  space  of  approxi¬ 
mately  45,000  feet. 


Daily  Open*  It*  Town  Hall 


The  Town  Hall  in  the  new  Sazwmab 
(Ga.)  Morning  Xetes  building  was  for¬ 
mally  opeucil.  May  11,  with  ceremonies 
arranged  by  a  group  of  local  club  women. 
The  hall  was  designed  for  use  of  local 
organizations.  E.  G.  Bell,  president  of 


.■\mple  room  for  future  expansion  is  available  in  the  basement.  Four  taw* 
the  present  press  equipment  could  be  accommodated  immediately  and  mon 
with  little  inconvenience. 


.\ll  business  departments  are  housed  on  the  main  floor,  newsboys  having  a 
special  room  opening  on  an  alley  in  rear  of  the  buibling. 


\  mezzanine  floor,  opening  on  the  ground  level  by  virtue  of  sloping  strMt-- 
permits  a  high-ceiled  pressroom  and  comfortable  circulation  quarters. 
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HELD  MANAGERS  RAISE  RURAL  PRESS  STANDARDS 


press  Associations 


“Hello.  Kiad?  This  IS  Westland  of  the  for  lairs,  public  utilities,  Iowa  nianufac-  for  common  councils  to  publish  their  vertising  opens  up  a  vast  field  of  use- 

U^d  News.  Had  some  hard  luck  to-  turers,  etc.  proceedings  and  another  law  requiring  fulness  for  a  field  manager.  Innumerable 

day.  Linotype  Hut  a  statement  of  two  field  managers’  the  publication  of  all  election  notices.  organiza  t  i  o  n  s, 
operator  is  sick  achievements  docs  not  give  an  adequate  Detailed  statements  showing  the  re-  some  of  them 
and  a  tloorman  picture  of  the  services  of  the  15  men  who  ceipts  and  expenditures  of  cities  and  worthy,  are  con- 
got  hurt  in  an  liave  adopted  this,  the  newest  of  special-  towns  of  Kansas  must  be  published  quar-  s  t  a  n  1 1  y  being 
auto  s  m  a  s  h  u  p.  ties  in  journalism.  Here  is  a  summary  terly  under  the  state  law.  Attorney-  started  to  pro- 
t  an  you  send  me  of  the  most  important  things  that  field  General  C.  B.  Griffith  has  ruled.  The  u^ote  various 
two  men  right  managers  are  doing  to  raise  the  financial  ruling  was  made  at  the  request  of  O.  W.  causes.  Just  now 
away  ?  and  professional  standards  of  journalism :  Little,  field  secretary  of  the  Kansas  Press  many  states  are 

.'\ti  emergency  1.  Field  managers  have  succeeded  in  .Association.  A  statute  enacted  in  1913  advertising  to 
call  such  as _  this  reducing  the  evils  of  price-cutting  and  by  the  legislature  made  provision  for  counteract  iTori- 

is  all  part  of  the  ruinous  comj^tition  in  job  work.  They  publication  of  all  city  financial  reports.  ‘la’s  attractive 

days  work  for  are  endeavoring  to  standardize  prices  by  Nebraska  newspaper  publishers  are  publicity.  Too 
.Mr.  Read.  He  price  lists  and  cost-finding  systems,  elated  over  the  pas.sage  through  both  o  f  t  e  n  billboard 
gtx‘s  to  his  list  Their  theory  is  that  once  a  man  knows  houses  of  the  legislature  and  the  signing  companies  get  the 
of  applicants  for  his  costs,  he  will  not  cut  prices,  either  by  the  governor  of  H.  R.  No.  213,  which  cash  and  news- 
employment,  his  of  job  work  or  advertising.  Field  man-  provides  for  the  publication  in  each  papers  are  ex- 
Ben  Read  Stenographer  does  agers  are  fostering  county  organizations  Nebra.ska  newspaper  of  those  initiated  pected  to  donate  G.  I..  Caswell 

some  telephoning,  of  publishers  and  printers  as  a  means  to  laws  and  acts  of  the  legislature  and  pro-  publicity.  In  such 

and  in  a  few  hours  two  men  are  on  their  the  end  of  standard  prices.  Some  of  posed  amendments  to  the  constitution  states  as  Iowa  and  Nebraska  where 

way  to  Upland.  these  county  organizations  have  been  100  which  are  to  be  submitted  to  the  people,  Caswell  and  Buck  have  been  on  the  job 

The  Southern  California  Editorial  As-  per  cent  successful  in  promoting  better  together  with  the  publication  of  argu-  for  eight  or  ten  years,  it  is  generally 

sociation  is  one  of  the  15  state  press  as-  feeling  among  publishers  and  men  who  ments  in  favor  of  and  opposed  to  initiate<l  understood  that  such  a  policy  won’t  work, 

sociations  in  the  United  States  employing  have  not  spoken  to  each  other  for  years  measures.  The  newspapers  are  organized  and  they 

a  man  as  managing  director  or  field  sec-  have  become  convinced  that  “the  fellow  The  new  law  amends  section  2285  of  refer  such  questions  to  their  field  secre- 
rrtary.  Other  states  in  which  field  sec-  across  the  street  isn’t  such  a  bad  chap  the  1922  statutes  which  provided  for  tary.  He  sees  to  it  that  paid  advertising 

retaries  are  actively  on  the  job  are  after  all.’’  publication  in  pamphlet  form  and  direct  is  placed  where  it  will  do  the  most  good, 

Washington,  Colorado,  Texas,  Nebraska,  County  organizations  offer  one  of  the  mailing  to  voters.  The  passage  of  the  that  is,  irt  the  newspapers. 

Iowa.  Missouri,  Kansas,  Illinois,  Michi-  most  promising  means  for  improvement  bill  without  opposition  is  due  to  the  4.  Field  managers  act  as  a  clearing 

gM,  New  York,  Pennsylvania,  West  Vir-  in  journalism  because  of  the  many  sub-  temperate  but  very  efficient  work  of  the  house  for  the  exchange  of  equipment, 

ginia,  Minnesota  and  Florida.  jects  of  mutual  interest  that  can  be  newspaper  members  of  the  legislature,  Every  field  manager  visits  every  new*;- 

In  most  of  these  15  states,  the  field  sec-  settled  in  a  small,  compact  organization,  acting  harmoniously  with  Ole  Buck,  who  paper  plant  in  his  state  at  least  once  a 

frtary  represents  all  papers,  weeklies  and  It  is  through  these  organizations  that  is  the  active  representative  in  the  lobby  year  and  in  most  cases,  several  times  a 

dailies,  and  devotes  his  full  time  to  the  field  men  can  take  a  long  step  in  the  of  the  Nebraska  Press  Association.  year.  If  one  publisher  has  a  press  or 

job.  He  is  an  experienced,  practical  pub-  direction  of  substitution  co-operation  for  The  law  as  amended  provides  that  the  a  folder  for  sale,  the  field  managers  know 

lisher,  trained  in  every  phase  of  news-  disastrous  competition  and  in  fostering  a  secretary  of  state  may  distribute  the  ad-  who  can  use  this  equipment  to  best  ad- 

piper-making.  He  is  enough  of  a  diplo-  fraternal  and  helpful  spirit  among  pub-  vertising  through  the  Nebraska  Press  vantage.  In  those  states  that  have  field 

mat  to  straighten  out  tangles  of  price  and  lishers.  In  a  sense  this  promotion  of  .Association,  probably  the  first  recognition  managers  it  is  not  necessary  to  send  old 

rate-cutting,  he  has  business  ability  and  better  human  relations  is  one  of  the  of  its  kind  ever  given.  equipment  half  way  across  the  continent 

can  show  the  weekly  publisher  how  to  promising  features  of  the  field  manager  In  some  states  field  managers  have  oh-  to  the  buyer. 

watch  his  costs  and  keep  his  books,  and  idea.  tained  the  co-operation  of  state  officials  Field  managers  aid  publishers  in  solv- 

his  experience  in  journalism  has  been  such  2.  Field  managers  act  as  the  legisla-  in  the  compilation  of  a  pamphlet  contain-  ing  the  problem  of  competent  help.  The 

that  he  can  tell  publishers  how  to  get  out  t've  representatives  of  newspapers.  They  ing  all  laws  relating  to  newspapers,  office  of  the  field  manager  is  the  head- 

better  newspapers.  keep  a  weather  eye  out  for  bills  designed  When  this  was  done,  old  laws  relating  quartep  of  the  country  publisher  when 

It  is  not  too  much  to  say  that  the  field  to  reduce  county  or  city  paid  publicity,  to  legal  advertising  were  discovered  he  visits  the  city.  Some  field  managers 

manager  is  the  most  significant  influence  to  lower  legal  rates,  or  to  put  restric-  which  in  some  instances  have  added  have  been  successful  in  functioning  as  a 

in  country  journalism  today.  Give  him  tions  on  the  press.  Friends  of  the  news-  thousands  of  dollars  to  newspaper  rev-  collection  agency.  When  J.  S.  Hubbard, 

time  enough  and  he  will  make  a  first-  papers  are  usually  sufficiently  numerous  enue.  field  secretary  of  the  Missouri  Press 

class  business  man  out  of  nearly  every  to  defeat  such  legislation  if  they  are  or-  3.  Not  only  does  the  field  manager  Association,  calls  up  an  advertiser  who 
publisher  in  his  association.  Give  him  ganized.  The  field  manager  takes  care  represent  the  newspapers  of  the  state  has  refused  to  pay  an  account,  and  tells 

time  enough,  and  he  will  see  to  it  that  of  the  organization.  Furthermore,  the  fore  the  legislature,  but  he  also  repre-  him  that  the  Missouri  Press  Association 

price  cutting  on  job  work,  rate  cutting  in  field  manager  is  constantly  active  to  .sents  them  before  public  utilities,  man-  will  take  steps  to  collect  if  he  does  not 

idvertising,  and  fictitious_  circulation  foster  laws  that  will  increase  the  amount  ufacturers,  fair  officials,  etc.  In  other  pay,  nine  times  out  of  ten  the  advertiser 

claims  are  reduced  to  the  minimum.  He  of  paid  publicity  for  official  proceedings  words,  he  goes  after  state  advertising,  w-ill  change  his  mind  and  decide  that  he 

will  (and  he  has  already  done  so  in  some  of  county  and  city  officials.  Thus  in  It  is  with  state  advertising  rather  than  had  better  pay  up. 

states)  raise  the  financial  and  professional  Michigan  at  the  last  session  of  the  legis-  national  advertising  that  field  managers  Not  only  does  the  field  manager  aid 
standards  of  journalism.  lature,  newsspapers  succeeded  in  defeating  have  been  most  successful.  Field  man-  in  the  collection  of  bad  accounts,  but  he 

Take,  for  instance,  the  achievements  of  an  attempt  to  reduce  the  legal  rate  to  agers  attend  the  state  conventions  of  sees  to  it  that  there  will  be  fewer  bad 
Fred  Kennedy  in  Washington.  Kennedy  pre-war  figures.  Several  laws  were  utilities.  They  talk  state  advertising,  accounts  on  the  publisher’s^  books.  Vir- 

on  the  coast,  G.  L.  Caswell  in  Iowa,  and  passed  that  will  materially  increase  the  they  quote  rates,  and  prove  circulation  tually  every  field  manager  issues  a  btille- 

Ole  Buck  in  Nebraska  are  the  Big  Three  revenue  of  Michigan  papers.  Among  statements.  So  successful  have  some  of  tin  at  regular  intervals.  He  is  in  close 

among  field  managers.  They  have  been  these  was  a  law  making  it  mandatory  the  field  managers  been  that  in  one  state  touch  with  the  Better  Business  Bureaus 
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NEW  HOME  FOR  GEORGIA  JOURNALISM  SCHOOL 


I  “We  recently  sent  out  warning  to  our 

members  about  a  radio  outfit  in  New 
BQi  York  that  wanted  to  advertise  mail  order 
sets.  Our  letters  addressed  to  this  outfit 
IWl  have  been  returned  marked  ‘fictitious 
QHI  address.’ 

LNi  “In  Chicago  we  made  three  attempts 

SmE  to  call  at  the  office  of  a  supposed  church 
^Vj  publication  which  sent  out  orders  for  big 
space  to  a  number  of  papers.  The  office 
was  not  in  very  pretentious  .surroundings 
3H]  and  was  locked  each  time  we  called.  Our 
advice  on  this  outfit  is  to  get  the  cash 
,  1291.  with  the  order.’’ 

Journal-  Here  is  another  illustration  of  how 
for  lec-  the  field  manager  helps.  This  is  taken 
reading  from  Ren  Read’s  California  Bulletin ; 
so  con-  “One  of  our  members  ran  advertise- 
printing  ment  for  a  Los  Angeles  agency  on  July 
e  School  3.  On  August  30  he  received  a  check 
of  those  but  25  per  cent  commission  had  been 
training.  (Ceiitiiiued  on  f>a!;r  53) 
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TEXAN  WINS  $12,500 
UBEL  DAMAGES 


Asked  $92,350  in  Action  Growing  Out 
of  Hoof  and  Mouth  Disease  Story 
Printed  in  Houston  Chronicle 
— Both  Sides  Appeal 


Judgment  in  the  sum  of  $12,500  has 
been  awarded  John  T.  Martin  in  his  suit 
against  the  I  louston  Clironicle  Publish¬ 
ing  Company.  Martin  had  sued  for 
$92,350.  Hutli  plaintiff  and  defendant 
asked  for  new  trial. 

The  suit,  alleging  libel  in  a  story 
printed  Sept.  27,  1924,  was  tried  in  the 
73rd  district  court  at  San  Antonio, 
where  Martin  resides.  The  petitioner 
claimed  to  have  been  damagctl  by  an 
article  which  said  it  was  believed  an 
infection  of  hoof  and  mouth  disease 
originated  in  a  shipment  of  cattle  im¬ 
ported  to  Martin's  ranch.  The  same 
story,  as  quoted,  however,  said  the 
source  of  the  infection  “has  not  been 
definitely  established.” 

\V.  P.  llolihy,  president  of  the  Hous¬ 
ton  Post-Disl'atcli,  and  C.  J.  Lilley, 
editor  of  the  Press,  as  well  as  M.  E. 
I'ostcr,  publisher  of  the  Chronicle,  and 
others  went  to  San  Antonio  for  the 
trial. 


PUBLISHERS  GOING  TO  CANADA 


Huckle  Organizing  Tour  to  Jasper 
National  Park  Next  Month 

T.  O.  Huckle,  business  manager  of  the 
yt'.silaiiti  (Mich.)  Daily  Vpsilantian 
Pre.ss.  was  busily  engaged  at  the  Inland 
Daily  Press  Association  meeting,  adding 
to  the  forty  or  more  members  and  their 
families  that  are  planning  to  take  the 
association’s  trip  from  Illinois  and 
Michigan  to  Jasper  National  Park  June 
5  to  June  17.  A  large  delegation  of 
Michigan  will  also  participate  in  the 
tour.  His  pockets  bulged  with  colored 
literature  and  he  talked  enthusiastically 
of  the  good  time  planned  and  the  interest 
shown  by  members  in  the  trip  to  the 
Canadian  Rockies. 

The  tentative  itinerary  follows : 
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...I.v. 
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. . .  Ar. 
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1  tif'* 
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.  .  .  I.v. 
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P..M. 
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9. 

. . .  I’.dmfirton  .... 

.  .  ..\r. 
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11. 

.  .  .  Fdnp'rton  . 

...I.v. 

12.05 

AM. 

Time 

12. 

...Ar. 

9.20 

A.M. 

Tune 

13. 

....).-.ner  . 

...I.v. 

9.45 

P.M. 

True 

14  . 

.  . .  Kn  route. 

Tunc 

(  Winnipeg  .... 

.  .  .  Ar. 

10.30 

A.M. 

'  1  Winnii-eg  .... 

.  . .  Lv. 

5.00 

P.M. 

June 

16. 

..  .Ar. 

8.00 

AM. 

*  1  l>:iluth  . 

. . .  .I.v 

2.55 

P.M. 

Tune 

17. 

...(Tiica«o  . 

. .  .  Ar. 

6.55 

P.M. 

Huber,  Inc.,  Move  Chicago  Office 

The  Chicago  office  of  J.  M.  Huber, 
Inc.,  printings  inks,  is  now  located  at 
451)  West  SuiK'rior  street.  The  Chicago 
branch  continues  under  the  local  man¬ 
agement  of  John  E.  Costello  and  West¬ 
ern  district  management  of  Roger  S. 
Gallup. 


Advocating  New  Texas  Libel  Law 

Dan  Moody,  attorney  general  of  Texas 
and  Democratic  candidate  for  governor, 
has  announced  a  plank  in  his  platform 
favoring  an  amendment  to  the  state  libel 
law  making  the  truth  an  absolute  de¬ 
fense. 


Alabama  Press  Meeting  June  2-4 

The  annual  meeting  of  the  Alabama 
Press  .-Xssociation  will  be  held  in  .\uburn, 
.\la.,  June  2-4,  at  the  Alabama  Poly¬ 
technic  Institute. 


Fargo  Store  Uses  17  Pages 

The  Cargo  (N.  D.)  Forum  on  May  12 
carried  17  full  pages  for  the  Herbst  de¬ 
partment  store  of  Fargo  in  connection 
with  its  formal  opening. 


Suit  Against  Chandler  Dismissed 

Suit  of  C.  C.  Julian,  Los  Angeles  oil 
promoter  and  stock  broker,  against  Harry 
Chandler,  owner  of  the  Los  Angeles 
Times,  and  others  for  $250,000  damages 
has  been  thrown  out  of  court,  a  de¬ 
murrer  of  the  defendants  being  sustained 
by  Superior  Judge  Doran.  The  court 
held  that  the  complaint  in  the  case 
was  ambiguous  and  unintelligible.  Julian 
was  given  15  days  in  which  to  amend 
his  complaint.  He  charged  that  Chand¬ 
ler  and  his  employes  conspired  with  Cor¬ 
poration  Commissioner  Daugherty  to 
ruin  his  mining  company. 

N.  Y.  SUN  WINS  $110,000 
LIBEL  ACTION 

Mrs.  Anne  McCoy  Campbell,  Christian 
Science  Practitioner,  Has  Four 
More  Suits  Pending  Against 
New  York  Dailies 


First  of  a  series  of  five  libel  suits 
brought  by  Mrs.  .Anne  MeCoy  Campbell, 
Christian  Seience  practitioner,  against 
that  many  New  York  newspapers,  ended 
in  favor  of  the  defendant  when  a  jury  in 
Justice  Phoeni.x  Ingraham's  division  of 
the  New  York  supreme  court  rendered  a 
verdict,  clearing  the  .Veji>  York  Sun  on 
May  17.  The  case  was  tried  May  13  and 
14  and  a  sealed  verdict  opened  .Monday. 
MacDonald  DeWitt,  of  the  firm  of  De- 
Witt  &  Van  .\kcn,  represented  the  Sun. 

Mrs.  Campbell  was  seeking  to  recover 
$1  lO.OOO  damages  alleged  to  have  been 
sustained  on  account  of  a  story  published 
in  the  Sun,  March  30.  1922.  Suits  on 
account  of  similar  publication  are  pend¬ 
ing  a.gainst  the  Xew  York  Times,  Neio 
York  World,  Xeie  York  Tribune  and 
.Vrti’  York  F.i’ening  Post. 

The  story  objected  lO  stated  that  Mrs. 
Elizabeth  S.  Nichols,  a  wealthy  patient 
of  the  Christian  Science  practitioner,  had 
brought  suit  against  Mrs.  Campbell  and 
-Mien  .\.  Canton  for  $16,(HK).  'The  Sun's 
story  was  largely  a  re-write  of  an  inter¬ 
view  Mrs.  Campljell  had  given  to  a 
Times’  reporter,  explaining  her  side  of 
the  controversy  between  lier  and  Mrs. 
Nichols  as  shown  by  a  complaint  which 
Mrs.  Nichols  had  just  filed  against  Mrs. 
Campbell  in  supreme  court. 

Mr.  DeWitt’s  successful  defense  of  the 
Sun  was  based  on  the  following  theory : 

.Assuming  that  a  newspaper  does  not 
have  the  right  to  puhTfslra  fair  report  of 
the  contents  of  a  complaint  or  answer 
merely  served  and  filed  in  the  eounty 
clerk's  office,  nevertheless,  when  the 
plaintiff  in  a  resulting  libel  action  has 
herself  made  a  statement  for  publication 
concerning  the  suit,  a  newspaper  has  a 
right  to  publish  a  fair  report  of  the 
plaintiff's  statements  and  her  comments 
on  the  contents  of  the  pleading. 

The  question  of  fact  involved  in  the 
case  was  whether  or  not  a  reporter  of 
the  Times  had  interviewed  Mrs.  Camp¬ 
bell  for  publication. 

The  Times  reporter  testified  at  the 
trial  that  he  went  to  see  the  plaintiff  to 
get  her  side  of  the  Nichols  case.  He 
talked  with  her  a  half  an  hour,  he  said, 
and  she  understoo<l  that  what  she  told 
him  was  for  publication. 

Mrs.  Campbell  took  the  stand  and 
testified  she  had  begged  the  reporter  not 
to  publish  what  she  had  told  him.  This 
statement  was  contradicted  by  the  news¬ 
paper  man. 

Testimony  showed  that  Mrs.  Nichols 
on  Jan.  16,  1924  dropped  her  suit  against 
Mrs.  Campbell,  after  a  full  investigation 
in  which  she  became  convinced  that  Mrs. 
Campbell,  although  president  of  a  com¬ 
pany  formed  by  Canton,  did  not  get  any 
of  the  $16,000  wliich  Mrs.  Nichols  had 
turned  over  for  stock. 

Judge  Ingraham  charged  the  jury  that 
if  they  found  from  the  evidence  that  the 
plaintiff  had  made  a  statement  of  her 
side  of  the  case  in  the  fraud  suit  to  the 
Times  reporter  for  publication  and  that 
the  Sun’s  story  was  a  fair  and  true  re¬ 
port  of  the  statement,  with  fair  comments 
thereon,  then  the  article  was  privileged 
and  they  should  find  a  verdiet  for  the  de¬ 
fendant. 

It  took  the  jury  less  than  30  minutes  to 
reach  a  verdict. 


HITHERTO  UNTOLD  PULITZER 
STORY  IS  REVEALED 

TT  S.  POLLARD,  editor  of  the 
A'mu  York  Evening  World, 
revealed  a  hitherto  untold  story  of 
the  passing  of  the  famous  Joseph 
Pulitzer,  founder  of  the  World,  at 
a  recent  gathering  of  nieinhers  of 
that  newspaper’s  staff. 

Joseph  Pulitzer  was  passionately- 
devoted  to  the  World's  editorial 
page,  Pollard  recalled.  When  the 
great  editor  lay  in  his  easket,  one 
of  his  sons  stepped  forward,  took 
a  copy  of  the  flay’s  World,  and 
folding  it  so  that  the  editorial 
page  was  outside,  slipped  it  under 
his  father's  clasped  hands.  The 
coffin  was  then  sealed,  and  the 
paper  he  loved  went  with  Joseph 
Pulitzer  on  his  last  long  journey. 

Pollard  said  afterwards  the  son 
who  performed  this  art  was  Ralph 
Pulitzer,  present  World  editor. 


MALICIOUS  PRINTING  OF 
TRUTH  IS  LIBEL 


So  Oklahoma  Supreme  Court  Holds  in 

Deciding  Second  Rehearing  of  Ac¬ 
tion  Involving  Two  Okeene 
Editors 

.Although  allegations  in  a  ncwspai)cr 
story  may  be  legal,  the  publication  may¬ 
be  libellous  per  se  if  it  tends  to  degrade 
the  iK-rson  accused,  the  Oklahoma  su¬ 
preme  court  has  held,  passing  for  the 
third  time  on  a  case  growing  out  of  an 
exchange  of  comment  between  two 
Okeene,  Okla.,  editors. 

.Andrew  C.  Martz,  editor  of  the  Reeord, 
made  an  allusion,  intimating  a  lack  of 
patriotism  on  the  part  of  "r.  J.  Lewis, 
editor  of  the  Leader.  Lewis  retorted 
with  a  statement  that  Martz  had  evaded 
service  in  the  World  War  until  com¬ 
pelled  by  the  draft  to  serve,  that  he  had 
married  to  dixlge  service  and  that  his 
memhership  in  the  American  Legion  was 
for  business  purposes. 

Martz  brought  suit  alleging  libel.  The 
editor  of  the  Leader  offered  the  defense 
that  it  would  have  been  quite  legal  for 
Martz  to  await  the  draft,  or  to  marry 
and  that  therefore  there  was  nothing 
libellous  in  the  article. 

Twice,  the  supreme  court  reviewing 
the  case,  held  that  the  article  was  not 
libellous  per  se.  Now  on  the  second 
rehearing  it  held  that  the  Leader  article 
was  a  studied  effort  to  hold  Martz  up 
to  ridicule  and  contempt  and  therefore 
lil>ellous  per  .se.  Nominal  damages 
awarded  Martz  in  the  lower  court  were 
affirmed. 

NEW  BUILDING  IN  RACINE 


Times-Call  Starts  First  Unit  of  Five- 


COLGATE  &  CO.  SUED 
FOR  “FLIPPANT’  AD 


Niece  of  Gen.  Burnside  Seeks  to  I,, 
strain  Firm  from  Using  Uncle’s  p-,, 

ture  and  Asks  $150,000  Damaiei 
in  Court  Action 

Miss  Ella  C.  Patterson,  of  Milwati^ 
who  says  she  is  the  only  surviving  n' 
lative  of  Gen.  Ambrose  E.  Burnside,  Ch 
War  commander,  has  brought  suit  in  Xn 
York  supreme  court  against  Colgate 
Co.,  seeking  to  restrain  the  firm  fronjij! 
ing  her  famous  uncle’s  picture  as  “a  .  ■ 
of  springboard  from  which  to  jocostly  jj 
humorously”  launch  a  sales  argument! 
its  advertisements  for  shaving  cream.  TX 
plaintiff  also  asks  $150,000  damages  fe 
the  “malicious  and  unauthorized”  use 
the  photograph. 

.A  hearing  was  held  May  20.  Connst 
for  the  plaintiff  requested  a  trial  beio:^ 
a  jury. 

Aliss  Patter.son  alleges  that  as  a  rest- 
of  the  advertisement  appearing  in 
zines  that  circulate  in  her  home  tw 
many  persons  have  spoken  to  and  of  he 
as  one  who  has  sold  permission  to 
gate  &  Co.,  to  make  use  of  Gen.  Bni:. 
side’s  picture. 

The  complaint  filed  by  Miss  Pattes: 
makes  specific  objection  to  the  manner i 
which  the  whiskers  of  General  Bums-i. 
are  brought  to  the  attention  of  the  put 
This  is  done  in  an  advertisement  whic 
appeared  in  leading  magazines  under  th- 
heading:  “When  Burnsides  Were  t 
B.loom.”  The  printed  matter  with  the  id- 
vertisement,  which  carries  a  picture 
the  general  in  all  his  facial  glory,  does  ir 
neglect  to  mention  the  glory  that  wash- 
on  the  battlefield,  hut  Miss  Patterson  ih 
leges  it  dwarfs  her  uncle’s  war  reairdr 
the  expense  of  his  tonsorial  peculiaritit^ 


BARS  “SENSATIONAL’ 
FROM  NEWS  STORIES 


Swope,  Executive  Editor  of  New  Yoii 
World,  Tells  Reporters  World  li 
Open  to  Misunderstanding,  Declar¬ 
ing  It  Is  Best  Avoided 


Herbert  Bayard  Swope,  executive  ei 
or  of  the  Nnv  York  World,  this  wte 
advised  World  reporters  to  avoid  use 
the  word  “sensational”  in  their  net: 
stories. 

A  notice  posted  on  the  newspapej 
bulletin  board,  signed  by  Mr.  Swci*. 
read  as  follows : 

“The  word  ‘.sensational’  has  been  use. 
occasionally  in  the  World.  That  is  i 
word  so  open  to  misunderstanding  tls: 
it  is  best  avoided. 

“I  certainly  do  not  like  it  in  the  Worli 
and  least  of  all  do  I  like  it  used  to  cita; 
acterize  material  in  the  World.” 


Story  Structure 

A  building  and  expansion  program 
that  will  provide  the  Racine  Times-Call 
with  a  $50,000  addition  to  its  present 
plant,  a  new  48-page  Goss  press  and 
other  equipment  was  announced  last 
week. 

The  new  addition  will  be  the  first 
unit  of  a  five-story  structure.  Excava¬ 
tion  will  begin  immediately  in  order 
that  the  addition  may  be  available  for 
use  by  Sept.  15.  A  three-unit,  under¬ 
feed  48-page  Goss  press  will  be  installed 
in  October. 

New  stereotyping  machinery  also  will 
be  in.stalled. 


Hearst  Daily  Start*  Houie  Organ 

The  Chicago  Herald  &  F.xaminer  has 
started  a  house  organ,  so  far  known  as 
“????”  The  house  organ,  pamphlet  size, 
runs  8  pages,  the  back  page  containing 
pictures.  C.  L.  Perkins  is  managing  edi¬ 
tor.  George  E.  Pelles,  George  R.  Rogers 
and  Lucille  V.  Kosinske  are  associate  edi¬ 
tors  and  there  is  a  correspondent  for 
each  of  the  15  departments. 


KANSANS  ELECT  HARRISON 


Beloit  Gazette  Editor  New  President  li  | 
State  Editorial  Auociation 

Jack  Harrison,  editor  of  the 
(Kan.)  Gazette,  was  elected  preside 
of  the  Kansas  Editorial  As.sociation  £ 
the  34th  annual  meeting  in  Topeka  k" 
week.  Will  T.  Reck  of  the  Holton  Bt  \ 
corder,  brother  of  Fldward  Beck,  mauJi- 
ing  editor  of  the  Chicago  Tribum,  m 
named  vice-president,  and  W.  E.  Bladi- 
burn,  editor  of  the  Herington  S'Ka,.*!' 
re-elected  secretary-treasurer. 

Members  of  the  executive  board  *• 
elude :  First  district,  T.  A.  McNeal,  K* 
sas  Farmer,  Topeka ;  second  district  * 
C.  Simons,  Lawrence  Journal-Work 
third,  Arthur  S.  McNay,  Galena  D"' 
Republican;  fourth,  H.  C.  Sticher, 

City  Press;  fifth,  Anna  Carlson,  xtr 
hattem  Daily  Mercury;  sixth, 

Good,  Canvker  City  Ledger;  sevflC 
Ix'.slie  E.  Wallace,  Lamed  Tiller^ 
Toiler;  eighth,  J.  Byron  Caine,  BfO 
Plaine  Nnvs. 
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LBEL  SUITS  BREED  BEST  IN  TnTLE-TATTLE 


Litigation  Hovers  Over  Reporters  Covering  Clearing  Houses  of  Charges — Few  Actions  Go  Further 


Than  Threat  Stage  in  Real  Crusades  on  Public  Service 
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^  sparks  fly,  are  less  danRcrous  than 
the  reporting  of  trivial  routine  news,  as 
far  as  libel  is  concerned.  Libel  suits,  in 
fact,  breed  best  in  the  tittle-tattle  of 
police  courts. 

In  conducting  a  crusade  or  an  attack 


,  a  reprotate  public  ofticial,  a  newspa^-r 


By  PHILIP  SCHUYLER 

Just  look  into  libel  suit  records  in  your  local  courthouse. 

How  many  of  them  icere  brought  as  a  result  of  real  eru.mtles  on  f’ublic 
service.  The  stories  behind  these  jury  x'crdicts,  representing  Handsome  defense 
counsel  fees,  in  addition  to  judgments  to  plaintiffs,  are  in  the  majority  of  eases  the 
merest  tittle-tattle.  Xi-wspapcrs  are  making  themselves  trial  courts  for  petty  crimes 


acts  carefully — slowly.  The  most  trusted 
man  on  the  staff  is  assigned  to  the  story. 

He  works  in  painstaking  fashion,  always 
with  the  thought  in  mind  that  “this  may 
some  day  come  up  in  court.”  For  every 
fact  he  clicks  out  on  his  typewriter,  he  has 
reams  of  evidence  in  his  desk  drawer. 

The  poorly  paid  police  reporters,  on  _  .  .  — ___  .  .-^=- 

the  other  hand,  walk  like  balrcs  through 

gloomy  libel  woods.  Desk  sergeants  at  true,  but  the  recital  of  a  few  actual  cases  marks  of  this  description  for  stealing 

police  stations,  detectives,  prosecuting  at-  may  prove  more  impressive  and  educa-  apples, 

tomeys— these  people  arc  the  wholesale  tional  than  mere  assertionism. 
dealers  in  tittle-tattle  and  libel  dyna-  A  19-year-old  girl,  for  instance,  was 
mite.  They  want  to  make  good  their  ar-  arrested  one  March  afternoon  in  New 

rests,  to  get  personal  publicity,  win  their  York  and  locked  up  at  the  Third  Branch 

cases,  prove  their  charges.  Detective  Bureau.  The  charge  on  the 

To  assert  gravely  that  “the  police  say,”  blotter  was  “burglary.”  The  blotter  en-  in  S500  bail  for  trial  by  jury  next  Thurs- 
"detectives  allege,”  “it  is  reported  at  po-  try  further  accused  her  of  “acting  in  con-  day.” 

lice  headquarters,”  or  “according  to  the  cert  with  two  others,  not  arrested,  with  The  newspajier  omitted  to  mention  the 

district  attorney”  doesn’t  help  a  news-  entering  the  apartment  of  complainant  charge  on  which  Smith  was  held.  Then 

by  means  of  false  keys  and  stealing  there-  came  the  notorious  nigger  in  the  libel 
from  two  suits  of  gent’s  clothing  valued  wood  pile — this  piiragraph ; 
at  $60.”  “According  to  the  Porchester  police 

Detectives  who  made  the  arrest  had  he  (John  R.  Smith)  was  piositively  iden- 

left  the  bureau  when  a  New  York  dis-  tiffed  by  half  a  dozen  girls  there  as  the 

arriage  of  their  typewriters  or  stand  trict  rciKirter  started  to  get  facts  for  a  man  wlio  had  accosted  them  within  two 

with  them  in  telephone  booths  to  watch  story  to  telephone  into  his  office.  Per-  weeks.” 

over  what  little  information  they  do  give  haps  he  hadn’t  handed  in  a  yarn  for  a 

out,  unless  it  is  their  aim  to  damage  few  days  and  didn’t  realize  that  silence  is 

reputations  by  repeating  false  charges  sometimes  more  valuable  than  a  column 

and  claims.  of  libellous  type.  He  talked  to  a  ser- 

.\s  authority  for  the  assertion  that  geant  on  desk  duty.  The  sergeant  told 


From  “clearing  houses  of  unproved  charges,”  unprotected  by  any  privilege,  come 
the  police  station  stories  published  in  newspapers,  George  Xorris,  attorney  for  the 
Xezv  York  Times,  points  out  in  this  the  tenth  article  obtained  by  Editor  &  Publishkr, 
stripping  the  libel  laze  of  legal  verbiage. 

From  other  sources  Editor  &  Publisher  obtained  records  of  suits,  zvhieh  sub¬ 
stantiate  the  laz>.  xer's  as.wriion. 


“Detectives,”  the  story  said,  after  the 
re-write  man’s  imagination  had  run  dry, 
“arrested  John  K.  Smith  (this  is  a  fic¬ 
titious  name).  Two  girls  made  com¬ 
plaints  against  him  .  .  .  He  was  held 


paper  one  whit  in  any  resultant  libel 
litigation.  This  cannot  be  emphasized 
too  strongly. 

Police  reporters  hear  a  lot  they  can¬ 
not  write,  and  extreme  care  must  ride  the 


articles  handled  by  William  Preston 
Beazell,  now  assistant  managing  editor, 
and  proceeded  to  tell  readers  the  results 
of  investigations  made  by  members  of  its 
staff.  Many  serious  charges  were  hurled 
at  the  candidate  in  printed  word  and  by 
cartoon.  C)n  the  same  days  that  the 
charges  were  published,  the  World  was  at 
great  pains,  however,  to  give  Hylan  an 
opjiortunity  to  state  his  side  of  the  case 
in  its  columns. 

.\  week  Iwfore  election  day,  Hylan 
tiled  two  liln-l  suits,  representing  10  dif¬ 
ferent  actions,  for  a  total  of  $525,000 
damages,  against  the  World. 

On  June  ,1,  1918,  17  months  later,  all 
actions  were  discontinued.  The  plaintiff 
was  ordered  to  jiay  costs  and  an  extra 
allowance  of  $2,(KK)  was  given  to  the 
World  to  defray  e.xpenses  incurred  in 
praparing  its  defense.  In  his  order  forc¬ 
ing  Hylan  to  pay  the  World  $2,(XX),  J[us- 
tice  Cropsey  referred  to  the  original 
charges  as  “most  serious  in  character.” 
He  further  stated  that  an  official  whose 
character  had  been  so  assailed  “shoidd  be 
prepared  to  meet  the  charges  in  much 
less  time"  than  the  17  months  that  had 
elapsed. 

Hylan  gave  as  his  reason  for  discon¬ 
tinuing  the  suits  “the  great  pressure  of 
public  business  upon  me  at  this  time.” 
To  this  the  World  retorted  editorially ; 

“The  World  also  has  more  pressing 
business,  but  except  in  one  case,  none  to 
which  it  would  have  given  attention  more 
cheerfully :  it  is  first  of  all  anxious  to 


Not  content  with  reporting  tittle-tattle, 
the  newspaper  had  opened  up  a  trial  court 

of  its  own  and  was  publishing  evidence  it  never  knowingly 

against  a  man  arrested  bv  two  detectives,  libels  anybody.  Appreciating  keenly  the 

...,  . . . . .  „ .  . . _ „ _  .\t  the  actual  trial,  the  two  girls  who  possibility  of  error  and  the  fact  that 

most  libel  litigation  grows  out  of  the  him  that  the  girl  had  acted  as  a  lookout  had  made  complaints,  failed  to  identify  I'^sty  judgments  may  be  misjudgments,  it 
reporting  of  police  station  tittle-tattle  is  for  burglars.  Smith  positively  and  Smith  went  on  the  always  prompt  on  proof  of  its  in- 

the  word  of  George  Norris,  New  York  “Yeah,”  yawned  the  sergeant,  “she  was  stand  and  made  a  broad  and  positive  •tccuracy  to  acknowledge  mistakes  and 
attorney,  who  with  .\lfred  A.  Cook,  dean  tired  workin’  in  a  factory  and  thought  denial  covering  his  movements  at  night,  correct  wrong.  If  any  wrong  was  done 
of  New  York  lilx-1  lawyers,  has  for  that  burglary  would  be  an  easier  way  during  the  several  days  he  had  been  living  JoA'i  *’•  Hylan  during  the  recent  cam- 
many  years  represented  the  New  York  of  gettin’  money.  Confessed  to  a  lot  of  in  Port  Chester.  He  was  corroborated  by 
Times  in  court,  and  also  a  survey  made  burglaries,  she  did.”  a  friend  and  by  members  of  the  friend’s 

b>’  Editor  &  Publisher  of  a  large  Fine  food  for  re-write  imagination!  family  with  whom  he  had  been  living, 
number  of  libel  cases.  .And  this  was  the  headline  of  the  story  The  jury  acquitted  him. 

“Most  libel  troubles  originate  with  the  as  it  appeared  in  the  newspaper  next  day :  Another  tittle-tattle  case  concerned  ^  , 

reporting  of  court  proceedings  or  pro-  “Girl  Burglar  Confesses  Many  Burg-  woman  drug  addict  arrested  in  New  York  ^  intimidated  by  threats,  or  terrorized 

ceedings  leading  up  to  trial  when  news-  laries  Uptown — Miss - ,19,  and  sentenced  to  the  workhouse.  She  bv’act^l  assault,  as  was  shown,  we  think, 

paper  privilege  has  not  become  absolute,”  Is  Locked  Up  After  Recounting  How  gave  the  name  of  an  old  stage  favorite  wnen  Theodore  Roosevelt,  then  President 
Mr.  Norris  said.  “There  is  a  tendency  .S'he  Kept  Watch  While  Tzeo  Men  Com-  and  a  newspaper  built  up  a  story  from  its  UmtM  States,  attempted  to  nnizzle 

among  newspajicr  men  to  take  what  dis-  rades  Looted  Flats — It  Was  Her  Role,  morgue  under  the  heading:  because  it  had  exposed  and  criticized 


paign,  he  has  presented  no  evidence  of  it, 
and  so  far  as  his  libel  suits  are  concerned, 
the  \Yorld  was  ready  to  meet  him  before 
an  American  Jury. 

“In  public  service,  the  World  is  not  to 
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Too,  To  Pazm  Goods.”  "Old  Casino  Beauty  Now  a  Drug  Ad-  h>s_  oj^ations  at  Panama.  Mayor  Hy- 

What  public  service  did  this  story  per-  diet  Is  in  Workhouse.”  ‘^9  ®  official  duty,  now  pleaded  in  explan- 

form?  As  it  was  written,  the  19-year-  It  appeared  that  no  attempt  at  all  was  ^I'on  of  the  abandonment  of  an  action 
old  girl  had  been  proved  guilty  by  her  made  to  check  up  and  find  out  whether  or  oover  to  8®  'o  trial,  is  no  more  impera- 
own  confession  of  many  burglaries  before  not  the  drug  addict  and  the  former  stage  \yorld’s  journalistic  duty, 

her  trial  on  one  charge.  favorite  were  one  and  the  same  person,  "h'ch  is  unceasing.  ’ 

.\nd  in  the  actual  trial  in  magistrate’s  The  stage  favorite  became  plaintiff  in  a  ottonwy  for  the 

. .  A  cw'  y  ork  Daily  News,  contributes  a  libel 


trict  attorneys,  detectives,  or  police  offi 
rials  say  as  court  matter  and  therefore 
privileged,  when  as  a  matter  of  fact  their 
statements  are  sometimes  the  merest 
back-yard  gossip,  loaded  with  libel  dyna¬ 
mite. 

“Police  stations,  detective  bureaus,  and 
the  offices  of  prosecuting  attorneys  are  court  the  girl  was  di.scharged.  the  only  libel  action  for  $50,000  damages  against 


clearing  houses  of  charges,  which  may  or  evidence  against  her  being  that  she  had  the  newspaper.  She  glleged  among  other  il^it^ist  in  the  llth  article  of  this  series 

may  not  be  proved.  Just  because  I  go  to  pawned  some  stolen  goods,  which  she  things  that  the  newspaper  story  was  ^  appear  next  week. 

a  police  station  and  complain  that  John  proved  to  the  satisfaction  of  the  court,  “maliciously,  wantonly,  carelessly  and 

Smith  is  a  liar  and  a  thief  and  he  stole  she  had  done  innocently,  not  knowing  recklessly  composed.” 

lay  cat.  my  charges  are  not  privileged,  they  were  stolen.  Detectives  who  made  It  was  the  second  time  the  newspaper 


Talman  Reiignt  State  Pott 


. -■  — - -  “rr  ■. - ;  '  V  -  ,  V, '  - - - -  '‘7"  John  Talman  of  St.  Paul,  for  18  vears 

.^ewspapiTS  arent  sale  in  printing  such  the  arrest  said  afterwards  that  the  ser-  had  tonfused  the  real  stage  favorite  with  newspaper  librarian  of  the  Minnesota 

riarges,  but  they  do  print  them.  geant  had  been  mistaken  in  stating  the  another  woman  who  was  posing  under  her  Historical  Society,  has  resigned  and  will 

“Police  Court  proceedings  are  in  no  girl  had  acted  as  a  lookout  or  had  con-  name.  The  first  time  the  daily  had  her  make  his  home  w'ith  his  daughter  Mrs 

way  privileged.  They  are  analogous  to  fessed  to  any  wrongdoing.  taken  a  derelict  to  Bellevue  hospital,  and  Herbert  R.  Dewart  of  Portland'  Ore' 

tbe  filing  of  a  complaint ;  and  pleadings  The  girl’s  father  asked  for  a  correc-  had  later  published  a  correction.  The  He  served  in  various  capacities  on  the 
<lo  not  become  privileged  until  court  ac-  tion,  which  was  printed,  and  then  brougnt  litigation  which  followed  the  second  of-  Rochester  Democrat  &  Chronicle  Al- 
twn  is  taken  on  them.  .Any  carelessness  suit  for  $50,000  damages.  The  case  was  fense  resulted  in  a  judgement  of  $10,000  bany  Argus,  St.  Paul  Pioneer  Press,  of 
m  reports  from  police  courts  stir  up  a  settled  for  $550.  against  the  newspaper  sustained  in  ap-  which  he  was  managing  editor, 

•me  kettle  of  fish.”  Here  is  another  headline  that  caused  peal.  neapolis  Journal,  St.  Paul  Globe  and  St. 

Fearful  of  missing  a  good  story  report-  a  two-way  laugh :  So  much  for  tittle-tattle  and  drivd,  in  Paul  Dispatch.  For  more  than  30  years 

ffs  frequently  become  very  courageous  “Girls  ll'ilh  Moles  Better  Dodge  Rye  the  news.  A  newspaper  can  attack  and  he  was  contributor  ,ind  correspondent 
and  defy  the  lightning  of  libel  law.  The  — Man  With  Gun  Up  There  Is  Searching  hit  hard  and  get  away  with  it  in  the  name  of  The  Journalist  and  its  successor, 
drtective  who  has  made  an  arrest  throws  Their  Backs  To  Find  The  Culprit  Who  of  public  service.  Without  picking  up  Editor  &  Publisher. 

oat  his  chest  and  rids  himself  of  a  load  Stole  His  Apples.”  gossip  at  any  clearing  house  of  charges  - 

ff  buncnmtx’  assertions.  The  police  ser-  This  heading  and  the  story  under  it  a  newspaper  can  turn  detective  itself,  do  New  Ontario  Paper  Rrm  Organised 
jeant  knows  “what  the  boys  like”  and  cost  the  paper  $257.15.  The  inferred  its  own  investigating,  and  make  its  own  Oreanizition  of  the  tToHc 

keds  it  to  them  without  any  basis  of  “man  with  the  gun”  had  asked  for  $50,-  charges  under  virtual  privilege,  when  dis-  Povver  and  Paper  Companv  Ltd  of 

truth.  The  district  attorney  sincerely  be-  000  in  a  subsequent  libel  action.  cussing  affairs  of  a  candidate  for  public  Toronto  and  Kapuskasing  ^'Ont  was 

fi««s  he  has  a  perfect  case  against  an  The  story  concerned  a  mysterious  well  office  or  fighting  any  worthy  public  completed  late  last  week  F  T  S  Ensen- 
alleged  criminal,  makes  publjp  some  dam-  dressed  stranger,  who  on  the  road  be-  issue.  To  save  its  neck  the  newspaper  becker  was  elected  president '•  J  H  Black 
SRing  charges,  and  the  indictment  he  has  tween  Port  Chester,  N.  Y.  and  Rye,  N.  must  be  certain  of  one  thing — the  truth,  vice-president  and  genera'l  manager* 
obtained  is  later  dismissed.  Newspapers,  Y.,  was  posing  as  a  detective  and  tyas  stop-  Under  this  virtual  privilege,  the  Nezv  Ernest  Mahler,  secretary,  and  J  c' 

in  other  words,  are  making  themselves  ping  girls,  removing  some  of  their  cloth-  York  World  in  1917  attacked  John  F.  KimWly,  treasurer.  In’ addition  the 

^oi"  crime  and  are  muffing  the  ing,  pretending  he  was  looking  for  moles  Hylan  while  he  was  running  for  Mayor  following  directors  were  elected :  Adolph 

or  marks  of  that  kind.  He  told  the  girls  of  New  A’’ork.  “Who  is  John  F.  Hy-  S.  Ochs,  Julius  Ochs  Adler,  and  Arthur 

Ian?”,  asked  the  World,  in  a  series  of  Hays  Sulzburger. 


Ev 


'■nry  newspaper  man  knows  this  is  he  wished  to  arrest  a  woman  bearing 
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APRIL  UNAGE  GAIN  IN  30  CITIES  AVERAGES  6  PER  CENT 


T  IN  AGE  figures  for  134  newspapers  in  30  cities 
of  tlie  linited  States,  just  issued  by  the  New 
York  Evening  Post  Statistical  Bureau,  Inc.,  show 
a  gain  of  6  per  cent  for  April,  1926,  over  April,  1925. 
Losses  are  shown  for  6  cities,  due  in  two  cases  to 
suspension  of  newspapers  listed  last  year.  Of  the 
newspapers,  102  gained,  28  lost  and  comparative 
figures  are  not  available  for  four.  The  detailed 
figures  follow: 

SUMMARY  OF  ADVERTISING  BY  CITIES 

30  citie.s  listed  24  show  gain  6  show  loss 

34  paiiers  listed  102  show  gain  28  show  loss 


4  no  c 
1926 

New  York- .  1 5,904,.S0O 

Chicago  .  8,392,422 

tI0iiladel|diia  ....  7,546,630 

!)etroit  .  5,868,814 

Oeveland  .  4,396.3,50 

St.  Ixiuis .  4,689,820 

Boston  .  6,987,201 

Baltimore  .  4,952,953 

Los  Angclc.s .  7,252,857 

tBuff.alo  .  4,120,377 

San  Francisco....  4,955,773 

Milwaukee  .  3,306,255 

Washington  .  5.129,882 

Cincinnati  .  3,840,300 

New  Orleans .  4,351,672 

MinneagMilis  .  3,464,852 

Se.iltle  . .  3.184,216 

Indianapolis  .  ...  3,343,650 

Denver  .  2,331,868 

Providence  .  3,126,638 

Columbus  .  3,874,424 

Louisville  .  3,637,959 

St.  Paul .  2,776,144 

tOakland  .  2,712,766 

Omaha  .  2,174,235 

Birniinghani  .  3,045,182 

Richmond  .  1,966,664 

Dayton  .  3,195,010 

Houston  .  3,040,366 

tDes  Moines .  2,176,975 


Totals  . 135,746,755 


+  Note  references  under 
the.se  cities. 


larison 

1925 


14,484.214 

1,420,286 

Gain 

7,827,456 

564,966 

(iain 

7,921,626 

374,996 

Loss 

5,673,178 

195,636 

Gain 

4.210,725 

185,625 

Gain 

4,751,360 

61,540 

L(  ss 

6.431,709 

555,492 

(iain 

4,653,973 

298,980 

Gain 

7,141.925 

110,932 

(tain 

4.138,989 

18,612 

I. OSS 

4,852,730 

103,043 

Gain 

3,062,321 

243,934 

Gain 

4,358,080 

771.802 

(^ain 

3,495,600 

344,700 

(iain 

3,844,277 

507,395 

Gain 

.3,120,522 

344,330 

Gain 

2,802,058 

382,158 

Gain 

3,427.305 

83,655 

Loss 

2,466,660 

134,792 

Loss 

3,028,332 

98.. 306 

Gain 

3,473,700 

400,724 

Gain 

3,296,050 

341.909 

Gain 

2,532,642 

243,502 

Gain 

2,405,018 

307,748 

Gain 

2,012,087 

162,148 

Gain 

2,550.240 

494  942 

Gain 

1.990.366 

23.702 

Loss 

3,159,268 

35,742 

Gain 

2,585,884 

454,482 

(tain 

1,998,030 

178,945 

Gain 

127,696,325 

8,050,430 

Gain 

ividual  newspaper  linage  of 

NEW 

YORK 

1926 

1925 

Amencafi  . 

.  1,090,906 

1,172.800 

81,894  Loss 

Herald  Trib .... 

.  1,669,612 

1,358.718 

310.894  Gain 

Times  . 

.  2,557,372 

2,347,434 

209,938  Gain 

Wcrid  . 

.  1,513,710 

1,402,098 

111,612  Gain 

•Mi'ror  (Tab). 

307,744 

366,428 

58,684  Loss 

News  (Tab.)... 

657,596 

567,804 

89,792  Gain 

*Kve.  Graph.  . 

348,368 

149,744 

198.624  Gain 

•Eve.  Journal.. 

.  1,400,896 

1,477,432 

76.536  Loss 

Eve.  I’ost . 

432,274 

420,174 

12,100  Gain 

*Eve.  World... 

965,876 

820,742 

145.134  Gain 

•Sun  . 

.  1,500,242 

1,252,174 

248,068  Gain 

•Telegram  . 

.  532,572 

617,226 

84,654  Loss 

Brooklyn  Eagle. 

.  1,717,220 

1,478,646 

238,574  Gain 

Brooklyn  Times 

678,128 

450,252 

227,876  Gain 

Standard  Union 

531,984 

602,542 

70,558  Loss 

Totals  . 

.15,904,500 

14,484,214 

1,420,286  Gain 

CHICAGO 

1926 

1925 

•Daily  News . 

.  2,115,273 

1,989,750 

125,523  Gain 

Tribune  . 

.  3,002,127 

2,774,085 

228,042  (tain 

Herald  Exam.... 

.  1,070,643 

980,343 

90,300  Gain 

•Post  . 

543,852 

522,273 

21.579  Gain 

•American  . 

.  1,253,196 

1,153,404 

99,792  Gain 

•Journal  . 

407,331 

407,601 

270  Less 

Tntals  . 

.  8,392,422 

7,827,456 

564,966  Gain 

PHILADELPHIA 

1926 

1925 

Inqui»-<T  . 

.  1,910,700 

1,760,400 

150,300  Gain 

Record  . 

750,900 

752,100 

1 ,200  Loss 

Le<lger  . 

.  1,448,752 

1,263,086 

185,666  Gain 

•Eve.  I.,e<lgcr .  . . . 

, .  1,437,378 

1,392.040 

45,338  Gain 

Sgll.KOO 

•Bulletin  . 

.  1,998,900 

1,873,200 

125,700  Gain 

Totals  . 

.  7.546.630 

7.921.626 

374,996  Loss 

North  .\merican  coinhined  with  l.edger  M.iy  18,  1925. 


DETROIT 


1926  1925 

News  .  3,110,324  3,050.530  59,794  Cain 

Times  .  1.204,434  1,123.234  81,200  Cain 

Free  Press .  1.554,056  1,499,414  54,642  Gain 


Totals  .  5,868,814  5,673,178  195,636  Cain 


CLEVELAND 


1926 

J'lain  Dealer .  1,693,800 

News  Leader .  1,215,900 

•Press  .  1,486,650 


1925 

1,674,450 

1.215,0(K) 

1,321,275 


19,350  Cain 
900  Gain 
165,375  Cain 


Tot.aIs  .  4,396,350  4,210.725 


185,625  Cain 


BOSTON 


DENVER 


1926 

1925 

Herald  . 

-  1.453,460 

1,275,274 

178.186 

Gain 

(ilolie  . 

-  1.463.967 

1,350,188 

113,779 

(iain 

Post  . 

-  1,115,975 

1,099,085 

16,890 

Gain 

Advertiser 

.  463,027 

401.058 

61.969 

•American 

..  ..  445,935 

428,212 

17,723 

•Traveler  .  .  . . 

-  1,129,266 

984,843 

144.423 

•Transcript 

_  682.933 

661,637 

21.294 

Gain 

*  1  elegraiii  .  .  . 

-  232,638 

231,412 

1.226 

(tain 

Totals  .  . 

_  6,987,201 

6,431,709 

555.492 

Gain 

BALTIMORE 


1926, 

1925 

Sun  . 

.  .  1,568,^9 

1,566,918 

1,871  Gain 

•Evening  Sun.. 

..  1,715.133 

1,616.185 

98,948  Gain 

American  . 

.  .  542.272 

464,631 

•News  . 

.  .  724,765 

762.0,)9 

•Pn.st  . 

401,994 

244.200 

157,794  Gain 

Totals  . 

.  . .  4,952,953 

4,653,973 

298,980  Gain 

LOS  ANGELES 


Times  . 

Examiner  . 

1926 

2,184.952 

1,924.737 

813,120 

1925 

2,166,122 

1,923,887 

862,498 

1,470,728 

428,092 

290,598 

18,830  Gain 
850  Gain 
49.378  Loss 
88,396  Gain 
35,966  Gain 
16,268  Gain 

•Herald  . 

1,559,124 

464,058 

306,866 

Totals  . 

7,252,857 

7,141,925 

110,932  G.ain 

BUFFALO 

1926 

531,959 

667,333 

1925 

506,639 

698,972 

109,680 

1,182.500 

134,031 

1,507,167 

25,320  Gain 
31.639  Loss 

Times  . 

1,217,348 

158,140 

1,545,597 

34,848  Ga=n 
24,109  Gain 
38,430  Gain 

•News  . 

Totals  . 

Post  discontinued 

4,120,377 

1  February, 

4,138,989 

1926. 

18,612  Loss 

SAN  FRANCISCO 

Chronicle  . 

Examiner  . 

Bulletin  . 

•Call  . 

•News  . 

•Herald  . 

1926 

947,772 

1,711,973 

576,394 

895,776 

667,576 

156,282 

1925 

934,430 

1,584,220 

649,110 

843,766 

680,414 

160,790 

13,342  Gain 
127,753  (iain 
72.716  Loss 
52,010  (iain 
12.838  Less 
4,508  Loss 

Totals  . 

4,955,773 

4,852,730 

103,043  Gain 

MILWAUKEE 

Journal  . 

S.  T.  &  A.  M. 

1926 

1,788,889 

601,294 

662,253 

253,819 

1925 

1,580,105 

601.290 

642,044 

238,882 

208,784  Gain 

4  Gain 
20,209  Gain 
14,937  Gain 

•Wis.  News . 

•Leader  . 

Totals  . 

3,306,255 

3,062,321 

243,934  Gain 

WASHINGTON 

Star  . 

Post  . 

1926 

2,525,401 

955,893 

752,768 

659,258 

236,562 

1925 

2,223,307 

820,379 

722,382 

429,489 

162,523 

302,094  Gain 
135,514  Gain 
30,386  Gain 
229.769  Gain 
74,039  Gain 

•Eve.  Timc.s . 

Herald  . 

•Eve.  News . 

Totals  . 

5.129,882 

4,358,080 

771,802  Gain 

CINCINNATI 

1926 

954,000 

1 ,434,600 
1,190,700 
261,000 

1925 

781,800 

1,315,200 

1,128,900 

269,700 

172,200  Gain 
119,400  Gain 
61,800  Gain 
8,700  Loss 

•Times  Stnr . 

Enquirer  . 

Tribune  . 

Totals  . 

3,840,300 

3,495,600 

344,700  Gain 

NEW  ORLEANS 

Times  Picay . 

Item  . 

1926 

1,713,469 

1,031.546 

895,084 

711,573 

1925 

1,548,359 

1,035,396 

824,917 

435,605 

165,110  Gain 
3,^50  Loss 
70,167  (^ain 
275,968  Gain 

Totals  . 

4,.L5 1,672 

3,844,277 

507,395  (jain 

MINNEAPOLIS 

Tribune  . 

Jriirnal  . 

•Star  . 

1926 

.  1.464,325 
.  1,495,2.)5 
.505,292 

1925 

1,330,028 

1,319.791 

470,703 

134,297  Gain 
175,444  Gain 
34,589  G.ain 

Totals  . 

.  3,464,852 

3,120,522 

344,330  Gain 

SEATTLE 

Times  . 

Post  Intellig.... 

•Star  . 

•Union-Record  .  .  . 

1926 

.  1.4.80.136 
054,520 
585,760 
163,800 

1925 

1,331.260 

728,812 

621.810 

120,176 

148.876  Gain 
225,708  Gain 
36,050  Loss 
43,624  Gain 

News 
Post  .  . 
•Times 


1926 
550  060 
1,329,944 
451.864 


331,868 


68,376  U 
18.732  S 
85,148 

134.7«  Li« 


PROVIDENCE 


1926  1925 

Tournal  .  924.804  910  873 

•Bulletin  .  1,357.256  1,276,075 

Trihune  .  404,248  389.701 

•News  .  440,330  4,51.683 


13  931  G«s 

81.181  S 

14,547  U 
1  1  353  Ui 


To:.als  .  3,126,638  3.028,332 


98,306  Cti 


COLUMBUS 


1926  loas 

Dispatch  .  2,128.763  1,955,119 

Journal  .  672,993  625,247 

•Cilizen  .  - .  1,072,668  893,334 


Totals  .  3,874,424  3,473,700 


173,644  Gti 
4/  ,746  Gii 
179,334  Gii 

400,724  Gii 


LOUISVILLE 


1926  1925 

Coiir.  Journal .  1,316.250  1,161  3.’8 

Herald  Post .  537.957  6’  ’ '52 

•Times  .  1,242.224  1.057  2.8 

•Post  .  541,528  449,9 '2 


154,922  Ga 
89,595  U 
184,956  Ga 
91.626  Ga 


Totals  .  3,637,959  3,296,050 


341,909  Ga 


ST.  PAUL 


1926  1925 

•Dispatch  .  98  7,224  898  4.50  88.774  Ga 

Pioneer  Press .  931,448  869  988  61,460  Ga 

News  .  857,472  764,204  93.268  Ga 


Totals  .  2,776,144  2,532,642  243,502  Ga 


OAKLAND 


1926  1925 

Trihune  .  1,700.818  1,604,190  96,628  Ga 

•Post-Inquirer  ...  867,07  6  6  9  5.738  1  70,338  Ga 

•Record  .  104.090  . 

•Times  .  144,872  .  . 


Totals  .  2,712,76  6  2,4  0  5,0  1  8  3  07,748  Ga 


Record  discontinued  October  24,  1925. 
Times  inaugurated  October  23,  1925. 


OMAHA 


1926  1925 

World-Herald  _  1,188,44  6  1,088,164  1  00,282  Ga 

Bee  .  514,346  458.843  55,503  Ga 

News  .  471,443  4  6  5,08  0  6,363  Ga 


Totals  .  2,174,235  2,012,087  162,148  Ga 

BIRMINGHAM 

1926  1925 

Age  Herald  .  79  7,5  6  6  690,004  1  07,562  Ga 

News  .  1,678,810  1,4  7  8  2  1  8  200,592  Ga 

•Post  .  568,806  382,018  186,788  Ga 


Totals  .  3,045,182  2,550,240  494,942  Ga 

RICHMOND 

1926  1925 

•News-Leader  ...  1,095,248  1.147.776  52.528  La 

Times-Dispatch .  . .  871,4  1  6  842,590  28,826  Ca 


Totals  .  1,966,664  1,990,366  23,702  La 

DAYTON 

1926  1925 

News  .  1,5  65.4  5  2  1,5  5  0.262  1  5,190  Ga 

•Herald  .  965.(4)8  914,592  51,016  Ga 

Journal  .  663,950  694.414  30,464  La 


Totals  .  3,195,0  1  0  3,159,2(.8  35,742 

HOUSTON 

1926  1925 

Chronicle  .  1,473,206  1,188.838  284.368  Ca 

Post-Dispatch  ...  1,006.20  8  8  1  0,3  20  1  95,888. M 

•Press  .  5(4).952  586,726  25,774  U* 


Totals  .  3,040,366  2,585,884  454,482 


DES  MOINES 


ST.  LOUIS 


1926 

Post  Disjiatch  .  .  .  2,374,120 
Globe-Democrat  ..  1,284,900 

•Star  .  639,900 

•Times  .  390,900 


Totals  .  4,689,820 


•No  Sunday  edition. 


1925 

2,243,360  130.760  fiain 

1,352,760  67,800  lat-s 

783,900  144,000  la  ss 

371,400  19,500  Gain 


4,751,360  61,540  Loss 


3,184,216  2,802,058 

INDIANAPOLIS 


•News 
Star  . . 
•Times 


1926 

1.674,180 

1.130,343 

539,127 

3.343.650 


1925 

1,659,360 

1,187,229 

580,716 

3,427,305 


382,158  Cain 


14,820  Gain 
56,886  Loss 
41,589  Loss 


83,655  Loss 


1926  1925  ^.1 

Register  .  722,088  595,744  126.344  Gi'- 

•Trihune  .  9  1  3,4  4  0  7  5  7,5  02  1  55.938  W" 

•Capital  .  541,447  t644,784  103,33/  b" 


Totids  .  2,176,975  1,998,030  178,945  Gii- 


Sunday  C'apital  discontinued  February  21,  1926. 
*No  Sunday  idition. 
t  Includes  54,f>l.S  lines  Sumlay  issue. 
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Business 


is  Good  in  Detroit 


Take  advantage  of  Detroit’s  Prosperity 
Through  Its  One  Big  Medium — 

The  Detroit  News 


The  map  above  reprinted  from  the 
May  issue  of  Nation’s  Business 
depicts  the  prosperous  condition  of  the 
Detroit  market.  What  is  more  striking 
is  the  fact  that  while  other  sections  of 
the  country  show  variations  in  color 
on  this  map  from  month  to  month,  the 
Detroit  field  was  shown  in  white  both  a 
month  ago  and  a  year  ago  indicating  a 
stability  of  prosperity  well  worth  the 
attention  of  the  national  advertiser. 

Peculiarly  advantageous  is  this  field 
for  the  advertiser,  for  not  only  does 
it  have  a  prosperous  population  with 
ample  purchasing  power,  but  it  also  has 
a  unique  advantage  in  its  one  big 


medium  —  The  Detroit  News.  This 
newspaper  with  a  circulation  of  more 
than  320,000  week  days  and  350,000 
Sundays  covers  the  field  thoroughly  and 
alone.  In  fact,  no  other  city  of  Detroit’s 
size  or  larger  is  so  thoroughly  covered 
by  one  newspaper. 

Thus  it  is  easily  possible  to  sell  the 
huge  Detroit  market  at  a  low,  econom¬ 
ical  advertising  cost  not  attainable  in 
any  other  market  of  equal  prominence. 
This  is  a  fact  substantiated  by  the  lead¬ 
ership  of  The  Detroit  News  in  advertis¬ 
ing  of  all  large  metropolitan  media 
during  1925  and  thus  far  during  1926. 
Select  the  Detroit  market  and  your  sales 
will  amply  reward  your  efforts. 


The  Detroit  New 

More  Than  320,000  Weekdays,  350,000  Sunday  Circulation 
Detroit’s  HOME  Newspaper 
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“BOGUS,”  LATE  COPY,  TYPOGRAPHICAL 
CHANGES,  CHIEF  NEWSPAPER  WASTES 

Lack  of  Standardization  in  Equipment  and  Page  Sizes  Also 
Important  Factors,  New  York  Times  Business  Man* 
ager  Tells  Inland  Publishers 

By  LOUIS  WILEY 
Business  Manager,  \ph'  ^  ork  Times 


tlie  expense  of  refunds.  W'e  have  found,  box  along  with  this  bogus  tlte  wasttf; 
too,  that  if  the  ohjcetionable  features  of  habit  of  excess  typographical  revision* 
an  anouncement  are  taken  up  witli  the  Newspaper  practice  varies  in  chargij 
advertisers  when  the  copy  is  submitted  costs  of  such  revisions.  The  Tit^ 
it  is  easy  to  persuade  them  to  change  it,  allows  for  revisions  in  advertisements  a 
and  we  can  then  publish  the  advertise-  to  25  per  cent  of  the  original  composhin 
inent.  If  the  advertisement  is  once  left  Many  newspapers  have  no  such 
out,  it  is  more  difficult  to  have  it  ordered  tion.  A  considerable  saving  can  be*, 
in  again  properly  revised.  eomplished  hy  laying  out  advertisemes 

Publishers  of  newspaixTs  are  subject  right  the  first  time. 


KxcerptH  fr*  ni  an  atiiiress  hefort*  Inlanti  Dai]\ 
I*re«s  A«s<)ciation,  Chicago. 

I  XTKLLICiENT  management  of  news- 
jsapers  has  ])laced  publishing  on  a 
sounder  footing  in  the  last  two  decades. 
Even  if  it  is  luit  a  highly  jsrofitahle  call¬ 
ing.  we  are  reasonably  sure  that  industry 


your  adverhsers  of  a  lack,  not  of  com-  hical  union  a.ui  is  enforced  in  varVing 

plete,  hut  ot  reasonable  standardization  ot  throughout  the  country  . 

1  f  ,  •  1  1  -  ,  1  I' or  the  thirteen  weeks  ending  Nov.  1. 

Pub  ishers  pay  for  this  lark  ot  stand-  ,9,-  ^ 

ardization  directly  and  indirectly  It  j, 

.Irives  national  advertising  away  from  estimated  to  be  $33,198.12.  or  at  the 


to  one  form  of  waste  for  which  it  would  The  automobile  has  widem-d  the  tradi* 
he  hard  to  find  a  parallel  in  industry,  area — the  newspaper’s  trading  area— 
This  is  the  bogus  setting  rule  which  is  fold  and  tenfold.  Newspaper  publislr 
part  of  the  international  law  of  the  typo-  are  wasting  opportunities  if  they  are 
graphical  union  and  is  enforced  in  varying  cultivating  the  wider  market  which  ilf 
degrees  in  offices  throughout  the  country,  invention  has  conferred  ui>on  them. 

I'or  the  thirteen  weeks  ending  Nov.  1.  automobile  has  given  a  new  meaniig 
1925,  the  bogus  re-set  in  the  Times  com-  the  word  “local.” 


A  committee  of  the  h'eder- 


Newspaper  publishers  are  resting - 
the  burden  of  one  waste  in  the  p. 


rate  of  $125,009  a  year.  Some  exeeption  rates  on  second-class  matter 


and  prudence  will  bring  us  tair  rewards;  ated  Engineering  Societies  investigating  ,„-,hesc  figures.  It  has  inexcusahlv  high-thev  are  the  only 

and  the  knowledge  that  we  are  engaged  at  waste  estima  ed  that  standardization  ot  rates' which  hav6  not  been  r,i 

the  same  time  in  a  Nvork  ot  public  service  newspaper  cohmnwidtli^s_  ^^,is  entire  amount  if  bogus  had  The  joint  Congressional  suhcnnir 

and  education  multiplies  any  cash  divi-  saving  of  ^^lOO.Oai  to  ;>3.(KX).0(KI  a  year  abolished.  That  is  true.  It  is  also  which  has  been  .studying  this  questio, 

(lends  we  niav  receive.  ni  the  Lnited  States  in  composition  and  ,  ,  -r  ..,1, -artier  ii-j,i  o.o  it.  7(t«  ti.o  tact  ...-jr  hoc  i.Tct 


But  the  fact  that  we  are  prosiK-ring  plates  alone 


newspapcT  column  widths_  \\oitffi  mean  a  ^aved  this  entire  amount  if  bogus  had  The  joint  Congressional  suhcdirr-- 
saving  of  ^^lOO.Oai  to  S-MKXI.OOd  a  year  abolished.  That  is  true.  It  is  also  which  has  been  .studying  this  que.stion' 

.11  he  Lnited  States  in  composition  and  advertiser  had  sent  in  708  the  last  year  has  just  reacted 


Publishers  pay,  of  course,  higher  prices  composition,  thj  Times  would 

,r  machinery  an.  material  because  ot  ^  jqg  ,2. 


their  odd  sizes,  .bt  the  recent  convention 
of  the  .American  Newspaper  Publishers’ 
.\ssociation  the  mechanical  superintendent 
of  the  Times.  Charles  F.  Hart,  explained 
attempts  to  obtain  standardization  in  cer¬ 
tain  press  eciuipment  with  the  co-opera- 


pages  of  copy,  had  it  set.  and  then  not  iiermanent  remedial  legislation  on  mc  - 
used  this  composition,  the  Times  would  class  must  go  over  until  the  next  st- 
have  sent  him  a  bill  for  the  $33,198.12.  Action  has  been  too  long  delayed  .ilr.d 
The  annual  cost  on  this  basis  for  all  New  ’  Every  newspaper  advertising  iraix.- 
York  new.spapers  is  estimated  to  be  is  familiar  with  the  waste  due  to  cartC- 
$1.(XX),(XX)  a  year.  ness.  The  copy  ami  art  departments 

Whatever  the  precise  irreducible  mini-  an  agency  or  local  firm  may  turn 
mum  of  this  waste  is.  not  one  penny  of  it  work  of  a  high  order,  and  the  efftc 


an  be  defended. 


tion  of  the  manufacturers.  The  progres-  society- 


si  ve  steps  taken  to  establish  a  mechanical 
division  and  to  create  a  traffic  department 
also  will  mean  elimination  of  wastes. 

It  is  interesting  to  note  that  the  engi¬ 
neers’  committee  found  a  greater  variation 
in  magazine  sizes  than  in  newspapers. 


It  is  a  tax  on  industry  ness  of  it  may  be  spoiled  by  sending- 
tribute  levied  without  the  newspapers  on  the  schedule  mats  y 
ict  that  some  statesman  in  (luality,  of  insufficient  depth  for  i-  ; 


justice.  I  predict  that  some  statesman  in  (luality,  of  insufficient  depth  for  i- 
of  labor  will  arise  to  abolish  this  bogus  reprcKluction.  or  poor  cuts.  Good  no 
setting  in  the  name  of  fair  play  and  paper  advertising  is  so  powerful  that- 
common  sense.  It  is  something  of  which  laxity  .should  he  permitted  to  waste - 
grown-up  m<?n  should  be  ashamed.  effectiveness.  Every  newspaper  adveisl 

The  publishers  and  advertisers  should  ing  department  should  do  eilnca' -j| 


There  "ere  18  variatiejns  in  magazine  j,  resolve  to  throw  into  the  hell-  work  in  preventing  this  waste 

w-idth  and  76  in  length  of  page  or  column 


.-Among  new  spapers  there  were  16  in  w  idth 
and  64  in  length.  The  variations  in  all 
classes  of  publications  were  estimated  to 
cost  the  public  not  less  than  $100,(XX),000 
a  year. 

Publishers  would  learn  of  one  large 
waste  in  newspaper  offices  if  they  could 
chart  the  actual  pr.Kluction  in  the  compos- 
iitg  room  hour  hy  hour,  particularly  in  the 
display  setting.  There  is  a  marked  differ- 
Louis  Wiles  between  the  output  of  the  early 

hours  and  the  later  ones.  This  is  not  so 
gives  us  no  license  to  permit  wastes  in  much  the  fault  of  the  mechanical  depart- 


A 


our  offices  to  continue  or  to  increase. 


ment — the  same  condition  exists  in  other 


growing  business  is  naturally  likely  to  rooms — as  it  is  of  the  failure  of  adver- 
suffer  from  a  growing  total  of  w-astes  in  tisers  and  the  news  department  to  supply 


actual  money,  even  if  not  in  percentages 


1  believe  that  the  full  hook 


of  the  gross  expense.  1-arge  wastes  may  at  all  times  is  stimulating  to  a  steady  high 
be  one  of  the  penalties  of  large  business,  level  of  production.  A  publisher  can  (lo 
Newspaper  publishers  are  fortunate  in  a  great  deal  to  encourage  early  copy  from 
some  respects  in  their  opportunities  to  his  local  adverti.ser. 

control  w-astes,  and  unfortunate  in  others.  .Advertisers  frequently  lose  circulation 
It  is  a  great  advantage  to  have  virtually  by  delivering  late  copy,  which  cannot  be 
all  of  the  newspaper’s  activities  housed  in  inserted  in  the  early  editions.  The  pub- 
one  plant,  under  the  eye  and  control  of  lisher  loses  as  well,  because  he  must  fill 
the  manager,  and  not  to  be  saddled  with  this  space  in  the  early  editions  with  other 
the  wide  selling  organization  of  a  business  matter,  only  to  kill  it  later.  Moreover, 
of  national  distribution,  not  to  be  continu-  the  publisher  loses  in  the  long  run  when 
ally  vexed  by  problems  of  changing  sell-  advertising  has  iwt  its  full  productiveness, 
ing  prices  and  falling  markets.  News-  Stronger  efforts  of  newspaper  managers 
paper  publishing  is  primarily  a  local  busi-  and  agencies  to  obtain  more  copy  earlier 
ness,  even  though  its  new-s  comes  from  in  the  day  would  mean  a  saving.  A 
around  the  world,  and  though  national  greater  part  of  composition  could  be  done 
advertising  comes  through  agencies  and  by  men  on  the  day  scale  instead  of  the 
representatives  in  distant  cities.  Exces-  night  scale,  and  a  saving  could  be  made 
sive  expenses  in  these  departments  can  in  overtime. 


I  ™i 


J&cktonville 
Po«t  Office 


Jaf^iOQiiyillc 

^^ccond^ 


usually  be  reduced  in  a  short  time. 


Newspapers  should  keep  the  most  care- 


The  publisher’s  handicaps  in  attaining  ful  records  of  the  reasons  for  re-runs  of 
economical  management  lie  mainly  in  the  advertising  due  to  errors.  The  responsi- 
fact  that  at  certain  hours  or  minutes  of  bility  should  be  traced,  and  all  possible 
the  day  the  utmost  speed  must  be  made  steps  taken  to  correct  tbe  source  of  such 
with  a  full  force  in  all  departments,  with  errors.  The  Times  has  installed  in  its 
every  one  carrying  a  peak  load.  The  classified  department  a  battery  of  type- 
force  must  be  maintained  at  the  maximum  writers,  equipped  with  a  special  roll, 
which  can  be  usefully  employed  at  these  invented  by  our  own  typewriter  repair 
periods.  The  newspaper  payr(»ll  carries  man,  to  handle  advertising  blanks.  The 
for  the  full  day  every  person  who  can  main  reasons  behind  the  decision  to  have 
assist  in  making  speed  at  edition  times,  typewritten  copy  on  classified  advertising 
A  newspaper  publisher  also  cannot  re-  was  to  eliminate  mistakes  due  to  hand 
duce  his  force  in  slack  seasons  as  man-  written  copy  and  to  increase  production  in 
agers  of  factories  do.  A  newspaper  re-  the  composing  room, 
sembles  a  railroad  and  other  public  ser-  I  should  like  to  mention  here  one  plan 
vices  in  being  obliged  to  carry  on  at  all  we  have  in  the  Times  office  for  detecting 
times.  objectionable  advertising.  \\’e  pay  $1  to 

Rut  even  w  ith  these  difficulties  there  are  any  one  in  the  composing  room  w-ho  de- 
many  steps  we  can  take  to  eliminate  tects  an  advertisement  which  has  passed 


For  the  month  of  March,  the  Postal 
Receipts  of  the  United  States  were  larger 
than  any  other  previous  month  on  record, 
with  the  exception  of  the  Christmas  rush 
of  December  1924  and  1925. 

The  Florida  Times-Union  is  serving 
the  city  of  Jacksonville  with  95%  cov¬ 
erage  and  leading  all  Florida  newspapers 
in  circulation. 


^/ic^iorid(Simc4Union 


waste  in  our  offices. 

You  have  a  powerful  group  of  news- 


the  censorship  of  the  classified  department 
and  violates  one  of  the  Times  censorship 


papers  in  the  Inland  Press  .-Association,  rules.  AA'hile  this  does  not  appear  to  be 
Do  you  know  how-  many  different  column  an  elimination  of  w-astc.  it  does  operate  to 
widths  and  lengths  are  represented  here  make  the  classified  department  more  care- 
and  what  is  the  extra  cost  to  you  and  ful.  Omitted  advertisements  mean  also 


Daily  - 
Sunday 


53,000 

70,000 
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National  Advertisers 

Choose  The  State-Tribune 

These  national  advertisers  are  among  those  using  The  State-Trihune,  the  leading 
newspaper  of  Alhiiquerque,  New  Mexico:  i 


Good  Housekeeping  Magazine 
Victor  Talking  Machines 
Heinz  Products 
Certo 

Armstrong  Linoleum 
Fleischmann’s-  Yeast 
Royal  Baking  Powder 
Nujol 

U.  S.  Royal  Cord  Tires 
DeForest  Radio 
Exide  Batteries 
Ben  Gay 
Wildroot 

Texas  Co.  (Motor  Oils  and 
Gasolines) 

Life-Savers 

Ladies  Home  Journal 
Hill’s  Bros.  Coffee 
Bauer  &  Black 
Cycle  Trades  of  America 
Camel  Cigarettes 
Wesson  Oil 
Dodge  Motor  Car 
Ford  Motor  Car 
Newbros  Herpicide 


Luckv  Strike  Cigarettes 
Flit 

La  Palina  Cigars 
Kellogg’s  Pep 
Luden’s  Cough  Drops 
Blackstone  Cigars 
Firestone  Tires 
Post  Bran 
Literary  Digest 
B.  F.  Goodrich  Tires,  etc. 
Ingersoll  Watch 
Cuticura  Remedies 
Prince  Albert  Smoking 
Scholl  Mfg.  Co. 

Vick’s  Vap-o-Rub 
E.  R.  Squibb  &  Son 
Geo.  W.  Childs  Cigar 
Cliquot  Club  Gingerale 
Chesterfield  Cigarettes 
Macfadden  Publications 
Snowdrift 
Quaker  Oats 
Perfection  Stove 
San  Telmo  Cigar  Co. 
Webster  Cigars 
Oldsmobile 


Anheuser-Busch  Products 

American  Beauty  Macaroni 

Delicia  Sandwich  Bread 

Calumet  Baking  Powder 

Crane  Company 

Folger’s  Coffee 

Horlick’s  Malted  Milk 

K-C  Baking  Powder 

Putman  Dyes 

Portland  Cement 

Pepsodent  Toothpaste 

Lytona  Baking  Powder 

St.  Louis  Chamber  of  Commerce 

Swift  &  Company 

Val  Blatz  Brewing  Products 

Wrigley’s  Gum 

Black  &  W^hite  Beauty  Cream 

Kolar-Bak 

Palmolive  Shaving  Cream 
Santa  Fe  Railroad 
Studebaker  Corporation 
Heilman’s  Mayonnaise 
Niagara  Wall  Paper 
Sterling  Products  : 

Westinghouse  Electric 


(Write  for  information  about  the  Albuquerque  market) 

The  State-Tribune 

Albuquerque,  New  Mexico 

A  Scripps  -  Howard  Newspaper 

Member  of  the  A.  B.  C. 


Represented  in  the  National  Advertising  Field  By 

ALLIED  NEWSPAPERS,  Inc. 


\ 


•  V 


) 


'S 


NEWSPAPER  MAKERS  AT  WORK 

- By  PmUP  SCHUYLER - 


HEN  Judfce  Robert  Worth 
liiiigham.  editor  nnd  publisher 
of  the  l^ouisville  Courier-Journal 
and  Times  was  arrested  a  few 
days  ago  for  speeding,  both  of 
his  newspapers  published  the 
story,  although  opposition  papers 
did  not  print  the  item. 

The  arresting  officer  alleged 
Judge  Bingham  was  driving  at  42 
miles  an  hour  on  the  Upper  River 
Road,  above  Louisville.  On  a  plea 
of  guilty  a  court  assessed  a  fine 
of  $10  and  costs. 

In  commenting  on  the  fact  that 
Judge  Kingham  insisted  that  the 
item  roncerning  his  arrest  be  used 
in  both  of  his  newspapers  one  of 
the  news  executives  in  the  organi¬ 
zation  said; 

“I  am  glad  Judge  Bingham  in- 
sir-led  on  publishing  the  item,  be¬ 
cause  it  provides  me  with  a  good 
answer  when  some  of  our  ‘first 
citizens'  come  into  the  office  and 
ask  us  not  to  use  this  or  that 
news  triviality  with  which  they 
may  happen  to  be  linked  up  un¬ 
favorably.  Now  they  won't  have 
a  leg  to  stand  on.  It  will  save  a 
lot  of  time  and  conversation.” 


Pearson  Addresses  Michigan  DaSs 

The  Michigan  League  of  Home  iJ 
lies  held  its  regular  May  meeting  J 


AIUH'T  a  muiith  ago  the  Harrisburg  iH-coining  interested  in  earning  his  own 
(I’a.)  Telegraph  cut  out  all  prize  jtocket  money.  He  is  easily  trained,  and, 
competitions  and  similar  circulation  pro-  if  treated  right,  quickly  develops  good 
motion  stunts,  and,  according  to  A.  R.  business  qualities.  By  16,  a  boy  becomes 
Michener,  general  manager,  circulation  is  interested  in  girls  and  baseball,  and  it 
continuing  to  gain.  Itecomes  more  difficult  to  hold  him  as  a 

“We  have  reached  the  conclusicm  that  a  carrier.” 
good  city  news  report  and  a  good  carrier  Mr.  Michener  attributes  the  fact  that 
system  are  the  liest  and  only  necessary  circulation  continues  to  gain  without  the 
circulation  builders,”  Mr.  Michener  said,  aid  of  prize  contests  and  similar  stunts 
"I'or  promoting  circulation,  nothing  is  to  one  other  fact  than  a  good  city  news 
better  than  a  l)oy  organization,  and  for  report  and  efficient  carrier  system,  the 
maintaining  circulation,  we  find  we  need  fact  that  the  Telegraph  has  always  been  a 
look  no  further  than  our  own  news  leader  in  civic  progress, 
room."  E-  J-  Stackjxjle,  editor  and  owner  of 

The  Telegraph  is  distributed  under  the  Telegraph,  at  one  time  at  his  own 
what  Mr.  Michener  describes  as  a  “modi-  expense  issued  a  48-page  “Forward 
fied  independent  carrier  system.”  In  other  Harrisburg”  edition.  .‘Ml  improvements 
words,  the  Telegraph’s  carrier  organiza-  considered  necessary  for  the  city  were 
tinn  differs  from  that  of  the  standard  listed  in  this  edition,  which  was  solid  text, 
independent  system  such  as  that  of  the  and  was  published  without  any  advertis- 
Indianapolis  News  in  that  the  newspaper  ing  support.  Mr.  Stackpole  in  1902  also 
sells  direct  to  subscribers,  the  boys  merely  brought  a  group  of  engineering  experts 
acting  as  agents.  The  Telegraph  dis-  to  the  city,  who  outlined  an  extensive 
tributes  all  but  1200  of  its  circulation  of  park  improvement  and  street  paving  pro- 
about  40,000  by  carrier.  To  accomplish  gram,  much  of  which  has  been  carried 
this  a  staff  of  ab<iut  700  boys  is  required,  out  since  by  city  authorities. 

'50  of  this  total  being  necessary  to  care  “Mr.  Stackpole  is  extremely  interested 
for  city  circulation.  The  newspaper’s  in  municipal  improvements,”  Mr.  Mich- 
territory  is  divided  into  seven  city  dis-  ener  continued.  “Ever  since  1902,  when 
tricts,  each  with  its  own  branch  offices,  he  resigned  as  an  Associated  Press  cor- 
A  branch  office  manager  supervises  dis-  respondent  to  purchase  the  Telegraph,  he 
tribution  of  an  average  of  3,000  has  led  the  way  in  Harrisburg’s 
papers.  progress.” 

“In  prayerbook  phraseology,  when  ‘two  Mr.  Michener  himself  has  had  all  his 
or  three  are  gathered  together,’  we  serve  newspaper  experience  on  the  Telegraph’s 
them  with  a  carrier  boy,”  Mr.  Michener  staff.  He  started  as  a  road  man  in  the 
said.  “In  outlying  districts  some  carriers  circulation  department  under  Robert  Mc- 
have  as  few  as  five  customers.  It  is  far  Qean,  who  is  now  manager  of  the  Con- 
more  expensive  than  mail  distribution,  solidated  Press.  Later  he  left  this  end  of 
but  it  is  a  refinement  of  reader  service,  in  the  business  for  a  short  experience  in  the 
which  we  thoroughly  believe.  A  boy  with  editorial  department.  He  was  appointed 


New  Daily  in  New  York  Stak 

The  Whitehall  (X.  Y.)  Evening  Ta 
irted  publication  last  week  as  an  A 
ited  Press  member.  E.  F.  Rod*; 


Based  on  the  daily 
average  circulation  for 
the  year,  the  circulation  of 
The  Indianapolis  News  has 
increased  t/iree  times  as 
much  as  that  of  the  second 
paper  in  the  last  four  years, 
and  its  margin  over  the  ^ 
third  paper  increased 
more  than  16,000. 


A  New  Hazel  Deyo  Batchelor  Serial 


PALE  HANDS 


Dan  A.  Carroll 
no  E.  42nd 
NEW  YORK 


J.  E.  Lutz 
Tower  Bldg. 
CHICAGO 


The  problem  of  the  un¬ 
trained  girl  suddenly 
thrust  into  the  world  to 
earn  her  own  living  solved 
in  .S4  800-word  install¬ 
ments. 


For  Terms  and  Copy  Wire 


INDEPEN  DEN’CE  SQUARE 


PHILADELPHIA,  PA. 


Editor  &  Publisher  for  May  22,  1926 


19 


Superiority  of  morning  newspapers 
as  effective  mediums  for  the 
distribution  of  merchandise 
in  the  New  York  Market 


The  advertiser  who  seeks  adequately  to  merchandise  his  product  in  the  greatest  buying 
market  in  the  world — the  metropolitan  section — must  use  the  New  York  morning  news¬ 
papers  as  his  spokesmen. 

The  morning  newspapers  enter  the  home  where  they  are  consulted  by  all  members  of  the 
family,  by  the  men  for  news  of  finance  and  business,  by  the  women  who  purchase  85  per  cent, 
of  all  commodities  used  by  the  family  and  by  the  young  people  for  society  and  sports  news. 
The  average  net  paid  circulation  of  New  York  morning  newspapers  for  the  six  months 
ended  March  31,  1926,  and  the  advertising  rates,  are  as  follows; 


Average  Daily  and 
Sunday  Circulation 
Six  Months  Ended 
March  31.  1926 


rhe  New  York  Times .  392,695 

New  York  American .  347J7* 

The  World .  329,860 

New  York  Herald-Tribune..  294,327 


'-364.^53 


Cain  in 

Loss  in 

Advertising  Rates 

Six 

Six 

per  Agate  Line 

Months 

Months 

Daily 

Sunday 

10,690 

$.80 

$•95 

15,091 

.60 

»-75 

13,068 

.60 

•65 

6,941 

•65 

.70 

$2.65 

$4.05 

The  New  York  morning  newspapers  are  the 
most  effective  mediums  to  reach  the  people  of 
the  metropolitan  district.  The  total  average 
daily  and  Sunday  circulations  of  the  standard 
size  morning  newspapers  is  1,364,653.  The  total 
advertising  rate  for  the  daily  editions  is  $2.65 
per  agate  line  and  the  total  rate  for  the  Sunday 
editions  is  $4.05  a  line.  This  rate  is  exceedingly 
low  for  so  large  a  distribution  and  so  great  an 
opportunity  to  reach  thousands  of  prospective 
customers. 

While  it  is  true  that  The  New  York  Times  has 
a  greater  circulation  than  any  other  New  York 
morning  newspaper  of  standard  size,  recording 
a  greater  growth  than  any  other  in  the  past  six 
months,  and  carrying  a  larger  volume  of  adver¬ 
tising  than  any  other  New  York  newspaper, 
each  publishes  an  extensive  volume  of  advertis¬ 
ing  and  brings  profitable  results  to  advertisers. 


The  Times  feels  that  its  position  in  these  respects 
does  not  detract  from  the  value  of  other  news¬ 
papers. 

To  reach  the  large  select  group  of  men  and 
women  who  read  The  New  York  Times — intel¬ 
ligent,  thinking,  substantial  people — it  is  neces¬ 
sary,  however,  to  publish  advertisements  in  The 
Times,  for  the  attention  of  these  most  desirable 
thousands  of  prospective  customers  cannot  be 
obtained  through  any  other  newspaper. 

The  New  York  Times  published  10,040,464 
agate  lines  of  advertising  in  the  four  months  of 
this  year — 3,718,306  lines  more  than  the  second 
New  York  newspaper.  The  New  York  Times 
is  free  from  objectionable  and  questionable 
“catchpenny”  offers.  Advertisements  are  sub¬ 
ject  to  strict  censorship  to  protect  the  readers  of 
The  Times  from  those  who  misrepresent,  raise 
false  hopes  and  spread  nets  to  catch  the  unwarv. 
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MISSOURI  PRESS  ROUND  TABLE  CLOSING 
FEATURE  OF  JOURNALISM  WEEK 

209  Editors,  Publishers,  Advertising  Men  and  Fiction  Writers 
Attend  17th  Annual  Gathering — Don  Bridge  Says  Merchant 
Should  Spend  3  Per  Cent  Gross  Receipts  for  Advertising 


'T’WO  hundred  and  nine  editors,  puh- 
■*  lisliers,  advertising  specialists,  nove¬ 
lists,  special  writers,  and  iptliers  con¬ 
nected  with  journalistic  enterprise  at¬ 
tended  all  or  part  of  the  elaltorate  series 
of  speeches  and  social  events  of  the 
Seventeenth  Annual  journalism  Week  of 
the  University  of  Missouri,  t'olunilda. 
M'>..  whicli  closed  May  l.s.  The  linal 
features  of  tlie  program  were  a  round- 
tahle  discussion  hy  the  Missouri  Press 
Association  and  another  hy  the  National 
I  inmcil  of  Theta  Sij;ma  Phi.  profes¬ 
sional  jonrnalisin  sorority,  Saturday 
morning. 

The  feature  of  the  Missouri  Press 
Association  session  was  the  presentation 
I)y  J.  11.  Casey,  assistant  jirofessor  of 
journalism  at  the  University  of  Mis¬ 
souri.  of  a  survey  of  Missouri  rural  news- 
jiapers.  Due  to  chanttin^  cotulitions  in 
rural  districts  caused  hy  better  roads, 
the  automohile,  and  farmers  movinjj  into 
the  cities,  he  reported,  there  is  a  ten¬ 
dency  in  Missouri  rural  weeklies  toward 
consolidation.  The  eilitorial  pa^e,  he 
said,  is  not  so  prominent  as  i*  formerly 
was;  and  only  about  one  newspaper  in 
.s(l  is  Hoinjf  the  necessary  space  to 
anricnltural  news.  The  editors  discussed 
responsibility  in  printini^  primary  ballots 
and  a  price  commensurate  with  the  ser¬ 
vice:  special  editions,  standard  rate  cards 
how  to  analyze  a  printing  business,  value 
of  attractive  headlines,  ways  to  promote 
community  service,  and  what  should 
constitute  a  Ival  newspaper  for  publi¬ 
cation  of  lefjal  notices.  ^  • 

.\t  the  Theta  Sif-ma  Phi  conference, 
which  met  Friday  and  .Saturday,  Miss 
Sara  1,.  Lockwood,  president,  assistant 
professor  in  journalism  at  the  University 
of  Missouri,  presided.  Miss  Katherine 
Simonds,  on  Friday  reixirted  that  17 
'groups  are  ix;titioninK  for  membership 
in  the  sorority.  .X  luncheon  S<aturday 
closed  the  conference. 

.\t  the  Kin^  F'eatures  Syndicate  Han- 
<|uet  h'riday  ni^tht  .S(K)  attended,  t'omic 
characters  of  the  syndicate  were  repre¬ 
sented  hy  students  ot  the  .School  of 
Journalism  in  four  skits.  Short  talks, 
chiefly  of  a  humorous  nature,  were  K'veMi 
by  (iene  I'owler,  of  the  syndie'ate ;  Dr. 
Maximo  Soto  Hall  of  l.a  Prensa. 
Bueiu>s  .\ires ;  Homer  Uroy.  New  York 
novelist:  Dr.  Stratton  D.  Brooks,  ])resi- 
dent  of  the  L’niversity  of  Missouri;  and 
Dean  Walter  Williams  itf  the  School  of 
Journalism,  who  was  toastmaster. 

Speakers  at  Journalism  Week  sessions 
Friday  were  W.  U.  Jarnanin,  editor  and 
publisher,  Slonii  Lake  (la.)  Pilot- 
Trihune:  Mrs.  Jessie  Childers  Williams. 
editor-in-charKc.  Iroy  (Mo.)  /'rcc 
Press:  F-.  N.  Pizer,  Jr.,  associate  editor 
Tipton  (Mo.)  Times  and  vice-president 
of  the  Central  Missouri  Press  .\ssocia- 
tion :  F'd(jar  White,  editor.  Macon  Re¬ 
publican,  and  vice-president.  Northwest 
Missouri  Press  .\ss(  ciation ;  Richard 
Lloyd  Jones,  editor.  (Okla.) 

Tribune:  Doc  Brydon,  editor,  lilooin- 
fieht  (Mo.)  I'indicator :  president  of  the 
Southwest  Missouri  Press  .\ssociation : 
C.  W.  (ireen.  cxlitor-publisher.  Prook- 
field  (Mo.)  Daily  .Irjiiis.  John  F".  Case, 
editor  of  the  .\l  is.souri  Kuralist.  St. 
Louis,  in  the  afternoon  presented  the 
School  of  Journalism  the  .Missouri  Kural¬ 
ist  Shield,  on  which  each  year  for  ten 
years  the  name  of  the  student  ranking 
liiKhest  scholastically  in  asfricultnral 
journalism  is  to  he  reuistered. 

Thnrs<lay  afternoon  the  presentation 
hy  the  alumni  association  of  a  portrait 
of  Dean  Walter  Williams  to  the  .School 
of  Journalism  was  held.  Rex  Mairee 
of  Jackson.  Miss..  presi<lent  of  the 
school  alumni  association,  presented  the 
Rift.  Hulda  Cordon  Rhodes,  seven-year- 
old  iirand-daushter  <)l  Dean  Williams, 
unveiled  the  ixirtrait. 

Don  Bridge,  manager  of  merchandisiim 
and  national  advertising,  Indianapolis 
.Vete.r.  and  secretary  of  the  .\ssi>ciation 


of  Netsspaper  .\dverti.sinK  F'xecutives, 
was  the  chief  si)eaker  Thursday  ni^ht 
at  a  dinner  of  the  Missouri  .-Kssociated 
Dailies.  .A  merchant,  he  declared,  should 
spend  at  least  three  per  cent  of  his 
(iross  receipts  of  the  year  for  advertisini;. 
in  order  to  make  his  business  success¬ 
ful.  The  toastmaster  was  William  C. 
\'an  Cleve  of  the  Mobcriy  (.Mo.)  Moni¬ 
tor-Index.  president  of  the  .\ssociateil 
I  tailies. 

On  Thursday,  the  local  chapter  of 
Sii>ma  Delta  (  hi.  national  iirofessional 
journalistic  fraternity,  initiated  the  fol¬ 
lowing  as  associate  memlxTs  :  Dr.  James 
.Melvin  Ix'e.  writer  of  "(fur  Own  World 
of  Letters"  for  Fjktok  &  Pciii.isher, 
and  director  of  the  department  of  jour- 
ntilism.  New  York  University:  Cene 
Fowler,  former  editor  of  the  .W'le  )  ()rk 
.Inierican.  and  now  etlitor  of  Circulation 
of  Kiii'c  F'eatures  Syndicate;  FaiKenc  C. 
Sharp,  anil  T.  (  .  Morelock,  instructors 
in  journalism.  University  of  Missouri. 

Al])ha  Delta  Siitma.  national  profes¬ 
sional  advertising  fraternity.  elected 
F'.  K.  Johnston,  assistant  professor  of 
advertising,  I'niversity  of  Missouri,  pres¬ 
ident. 


Credit  to  Mr.  Foster 

In  I'lMTiik  fi-  l‘('ui.isiiKK:  In  ymir  issue  of 
laniiary  .tO  we  ran  an  .nlvertisement  on  the 
Reference  Dept,  and  Library  of  the  Boston 
ficralil-TrareIrr. 

rh-onsrh  .an  error  this  ailvertisement  re.aii 
that  Shtiw-Walker  had  planned  and  installed 
this  isirticidar  reference  department.  It  is  true 
that  onr  materiid  was  med  in  this  installation, 
hut  the  job  was  largely  planneil  hy  Mr.  Paul 
D.  Fester,  who  was  at  tfiat  time  director  and 
librarian  of  the  Boston  I  lertdd  Traveler. 

V\e  w'lidd  appreciate  it  very  much  if  you 
could  piddish  a  note  statinit  the  alksve  facts 
as  we  want  to  see  that  Mr.  I'ostcr  Rets  full 
creilit  f*»r  the  (itie  work  he  did  on  the  Boston 
I  ItralibTraveh-r  Reference  Dept. 

Tours  very  titd>.  1).  Potter, 

.Sm  yw  •Wai.ker  Comrasy. 


Leads  -  Slugs  •  Plain  Rules 


All  You  Need! 

The  Elrod  Slug  Caster  brings 
to  the  composing  room  an 
inexhaustible  source  of  sup¬ 
ply  for  leads,  slugs  and  plain  rules 
of  various  point  sizes  cut  to  any 
length. 

Practically  automatic  and  ex¬ 
tremely  simple,  it  can  be  operated 
with  minimum  attention  by  al¬ 
most  anyone. 

Changes  from  one  size  or  kind 
of  product  to  another  are  made 
quickly. 

Elrotl  material  is  solid  and 
stands  up  under  the  most  severe 
pressandstereotypingconditions.  < 

I 

Ludlow  Typograph  Co.  ' 

20.T2  Clybourn  Ave..  Chicago  j 

San  Franciscc)— New  York  I 

Atlanta — Boston  | 


UUOI-OW  QUALITY  COMPOSITION 


SERVE  HUMANITY  FIRST,  BE  A  BRILLIANT  i 
JOURNAUST  NEXT,  SAYS  RURAL  EDITOR  1 


(li.rcerpts  from  an  culdress  by  Mrs. 
Hess  .M.  U'ilson.  editor,  Kcdxeood  I- alls 
(.Minn.)  O'asctte,  and  member  of  the 
Hoard  of  Reficnts,  I'niversity  of  Minne- 
.\ota.  at  \7th  .Annual  Journalism  I  Peek, 
I  iihvrsity  of  .Missouri). 

N  justice  to  the  rewspaiKT  fraternity, 

1  must  say  that  there  is  less  of  this 
carrying  of  a  multiplicity  of  burdens  than 
there  was  even  fifteen  years  ago.  FT- 
ficiency  has  become  an  actual  thing  in¬ 
stead  of  somethii*  about  which  to  write 
a  caustic  two  line  iviragraph.  Fveii  the 
most  conservative  is  learning  that  the  ex¬ 
tension  of  the  pay  roll  very  often  means 
the  extension  of  the  hank  account  in¬ 
stead  of  its  depression.  The  result  is 
we  are  getting  better  writing  on  the  small 
pajiers,  better  men  are  taking  hold  of  them 
and  the  imblic  is  In-tter  served. 

It  is  probable  that  very  few  of  the 
young  people  studying  journalism  at  the 
present  time  are  looking  forward  to  work¬ 
ing  on  any  other  organ  than  a  big  or 
medium-sized  daily.  But  many  of  yon 
will.  It  is  just  imiHissible  in  accordance 
with  the  law  of  suiiply  and  demand,  that 
more  than  a  very  snwll  proportion  of  you 
will  find  places  in  the  larger  cities.  The 
rest  of  you  will  go  to  work  on  papers 
from  the  size  of  mine  up  to  the  dailies  in 
cities  of  a  hundred  thousand  and  less. 

1  prophesy  that  many  of  you  will  find 
your  vocation  finally  in  tlie  offices  of  the 
really  small  paper.  1  have  no  wish  to 
appear  heartless  nor  to  dash  your  aspira¬ 
tions  and  yet  1  hope  this  is  true. 


The  country  newspaper  is  its  own  jjs. 
tification  and  those  responsible  for  it  lap 
no  occasion  to  apologize  for  it.  It 
only  justifies  itself,  but,  like  virtue,, 
constitutes  its  own  and  often  its  do), 
reward.  Into  its  pages  go  the  he,,' 
throbs  of  its  community,  more  or 
artistically  presented  according  to  tie 
ability  of  its  editor  but  all  there  just  tie 
same.  F'rom  these  same  pages  come  tie 
impulses  which  later  crystallize  into  thi 
all-powerful  thing,  public  sentiment  air. 
opinion.  It  has  the  power  to  make  id 
readers  happy  or  sad.  to  assist  them  ; 
their  financial  stress  occasionally,  to  lielf 
them  when  friendly  symjxithy  is  needei 
to  foster  them  all.  to  serve  them  all,  • 
educate  a  little  and  to  entertain  much. 

Because  it  is  within  its  scope  to  cove 
all  these  intrinsic  things,  is  my  reas. 
for  saying  a  few  sentences  ago  that  tit 
hearts  of  news  writers  must  lie  cducatr 
as  well  as  their  heads — and  in  my  opiuK 
hearts  arc  really  the  more  importar 
fountainhead  of  all  really  good  cDp 
Suppose  you  drop  with  me  for  a  mimj; 
into  the  little  circle  of  readers  served  b 
my  own  jxiper — a  matter  of  2.()(H),  withi 
least  L5()()  of  them  ;i11  living  in  the  im¬ 
mediate  vicinity  of  the  city  in  which  lit 
paiier  is  published.  Not  a  big  nor  an  ex 
citing  field  in  which  to  labor,  yon  xvillsu 
I  have  no  doubt  that  many  a  sproutmi 
newspajK'r  man  thinks  he  could  witfe 
six  months  write  up  everything  then 
worthy  of  jHihlishing.  And  yet  after  vw 
( Continued  on  pa;.:e  43) 


Better  Ads  and  Heads 
at  Less  Cost  with 
the  Ludlow 

USERS  rightly  expect  much  when  installing  a  Ludlow: 
New  type  on  solid  sluglines  in  unlimited  quantities. 
Snappier  headings.  Brighter  pages.  Distinctive 
typefaces.  Full-kerning,  free-flowing,  unbreakable  italics. 
Six  to  sixty-point  sizes,  including  bold  and  extended  faces. 
But  users  often  get  even  more  than  they  expect  as  is  shown 
by  the  following  recent  statements: 

The  Bend  Bulletin,  Bend,  Oregon:  “The  Ludlow  is  giving  us 
excellent  results  in  our  advertising  and  job  composition.  It 
does  fine  ruleform  work.  In  news  heads  Ludlow  slugs  are 
much  preferahle  to  handset  type.  In  all  this  work  non-dis¬ 
tribution  of  used  forms  has  proved  a  time-saver.” 

Morning  Enterprise,  Oregon  City,  Oregon:  “We  have  been 
issuing  an  all-slug  paper  since  installing  the  Ludlow.  It  has 
vastly  improved  the  appearance  of  the  paper,  as  the  clean, 
new  type  with  its  splendid  assortment  of  faces,  has  made  a 
remarkable  difference.  The  machine  is  working  perfectly 
and  with  it  our  men  are  getting  good  production." 

The  Standard-Examiner,  Ogden,  Utah:  “We  are  greatly 
pleased  with  the  Ludlow  and  Elrod  equipment.  Their  use 
will  he  of  great  benefit  to  our  publication,  its  readers,  and 
advertisers." 

Register  Publishing  Co.,  Eugene,  Oregon:  “Our  Ludlow 
installation  is  mighty  satisfactory.” 


Learn  how  the  Ludlow  of  today  w'ill  exceed 
your  expectations  by  giving  you  better  Ads 
and  Heads  at  less  cost. 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 

San  Francisco:  5  Third  Street  New  York:  6.1  Park  Ro» 

Atlanta:  41  Marietta  Street  Boston:  261  Franklin  Str(*( 


LUDLOW  QUALITY  COMPOSITION 
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Many  advertisers  and  agencies  place  undue 
importance  upon  linage  figures  per  se. 

The  methods  of  publishing  newspaper  linage 
figures  are  still  in  embryo. 

So  the  space  buyer’s  microscope  should  be 
placed  upon  revenue,  upon  rates,  when  apprais¬ 
ing  linage. 

The  truth  is  that  much  linage  is  printed  to 
impress  the  buyer.  Advertising  published  in 
“trade,”  or  contingent  upon  ingenious  dis¬ 
counts,  or  at  cut  rates,  or  in  spite  of  poor  credit, 
frequently  places  the  stronger  medium  at  an 
apparent  disadv  antage. 

Advertising  linage  is  a  most  important  gauge 
of  a  periodical’s  value  but  means  nothing  if  not 
paid  for  at  full  rates. 


E.  Katz  Special  Advertising  Agency 

Established  1888 
Publishers'  Representatives 

AEW  YORK  KANSAS  CITY 

CHICAGO  SAN  FRANCISCO 


DETROIT 

ATLANTA 
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PHILLIPS  GIVES  PRIZES— THOUSANDS  CHEER 


Paper  Which  Left  Out  Rhinelander  Case  and  Browning-Heenan 
Romance  (By  Mistake)  Wins  Grand  Prize  of 
Two  Pedigreed  Belgian  Hares 


XT  I.  PHILLIPS,  conductor  of  the 
“Sun  Dial”  column  in  the  New 
York  Sun  last  week  made  public  his 
own  “Awards  For  the  Best  Things  of 
The  Year”  as  follows: 

(Books) 

1 —  For  the  book  which  best  presented 
the  spirit  of  American  life  and  manners 
and  rendered  the  greatest  service  to  the 
greatest  number :  Grand  prize  of  two 
raccoon  coats  divided  between  Luther  M. 
Duckbill’s  “How  to  Care  for  the  Motor” 
( Doubleday- Page ;  $1.12);  Emory  T. 
Zither’s  “Should  She  Tell  Him  Why  She 
Didn’t  Wish  Him  to  Call  Again?” 
( Sears-Roebuck ;  three  for  $1),  and 
“Manhattan  and  the  Bronx.”  by  the 
New  York  Telephone  Company  (A.  T.  & 
T.  Co.;  free  to  paid  up  subscribers). 

There  was  quite  a  battle  between  the 
judges  over  the  last  named  bf)ok.  some  of 
them  holding  the  action  to  he  much  too 
slow  and  the  episode  on  getting  a  police¬ 
man  badly  overdone. 

Honorable  mention  was  given,  in  a 
decided  whisper,  to  “The  Importance  of 
Correct  Seeding  in  the  Preparation  of 
Putting  Greens,”  by  a  fellow  whose  name 
slipped  the  committee,  and  “KX)  Sugges¬ 
tions  for  Form  Telegrams,”  by  the  West¬ 
ern  Union  Company. 

«  •  * 

Entertainment 

2 —  For  the  entertainment  of  the  year 
that  did  the  most  to  take  the  mind  of  the 
American  public  off  carburetor  troubles: 
First  prize  of  one  blue  suit  with  extra 
trousers  to  Ringling  Brothers  Circus ; 
Second  prize  of  sixteen  saxophone  lessons 
by  mail  to  the  person  responsible  for  the 
Congressional  Prohibition  Hearings  last 
month  at  Washington;  third  prize,  a  set 
of  engraved  horseshoes  to  Calvin  Coolidge 
for  his  efforts  to  act  like  a  baseball  fan  at 
the  last  World  Series. 

*  •  * 

(Poetry) 

3 —  For  the  blankest  blank  verses  pro¬ 
duced,  with  or  without  the  use  of  drugs, 
by  any  person  born  in  two  family  house : 
First  prize,  a  correct  circulation  state¬ 
ment  of  the  Shrevesport  Blade,  to  Olga 
Petruska  Koskovitch,  America’s  blanke.st 
blank  poetess,  for  her  effusion  entitled 
“There  Are  Cold  Nights  in  North 
Dakota,  but  Violets  Won’t  Tell.”  It  took 
the  boar,d  so  long  to  wade  through  this 
poem  and  get  its  meaning,  if  any,  that 
there  was  no  time  to  read  any  others. 
In  the  reading  of  this  unusual  work  three 
of  the  judges  were  disfigured  for  life  and 
one  has  been  acting  very  queerly  ever 
since. 


(Biography.) 

4 —  For  that  biography  written  since  the 
last  eclipse  that  got  almost  as  much  space 
in  the  newspapers  as  the  crime  news  »nd 
that  best  reflected  the  native  modesty  of 
the  author :  First  prize,  four  $3.85  pink 
tunics  and  a  glass  of  water  to  Col.  House, 
author  of  “’Ten  Recipes  for  Making  a 
President”  and  “W'ar  Is  War,  but  Not 
Necessarily.”  Second  prize,  a  handsome 
hall  runner  15  yards  by  2'/j  feet  to  Joe 
Humphries,  famous  fight  referee,  for  his 
“Life  and  W'orks  of  Joseph  Humphries, 
B.  V.  D.”  Honorable  mention,  a  hand¬ 
some  inner  tube  of  the  finest  rubber,  went 
to  John  F.  Hylan  for  his  “Things  of 
Which  I  Am  Almost  Positive.” 

♦  *  ♦ 

(Newsp.m-ers.) 

5 —  For  the  most  conspicuous  service 
rendered  by  any  American  newspaper  in 
any  language  (in  the  final  twelve  star 
sporting  final)  :  First  prize,  a  set  of 
thoroughbred  Belgian  hares  to  the 
Sniderz'ille  Scandalicer  and  Item,  which 
didn’t  print  a  line  about  the  Rhinelander 
case  or  the  Browning-Heenan  romance. 
(Note;  Since  awarding  the  prize  it  has 
developed  that  the  paper  had  the  matter 
in  type  and  left  it  out  by  mistake.  It  is 
too  late,  however,  for  the  judges  to  do 
anything  about  it.) 

Second  and  third  prizes,  an  aluminum 
egg  beater  and  four  yards  of  toweling, 
went  to  the  Stony  Creek  Gazette,  which 
really  changed  the  weather  prediction 
every  day  and  never  once  published  a 
photograph  of  an  obscure  actress  sitting 
on  the  Olympic  with  her  dresses  above 
her  knees. 


N.  C.  Sport  Writer*  Elect  Wade 

Sport  writers  from  leading  North 
Carolina  newspapers  gathered  at  Chap'd 
Hill,  May  14,  and  organized  the  North 
Carolina  Sport  Writers’  Association. 
Jake  Wade,  of  the  Charlotte  Obserrer, 
was  elected  president;  Jim  McDaniel. 
IVinxton-Salem  Journal,  vice-president, 
and  W.  S.  Christian,  Twin  City  Sentinel. 
.secretary -treasurer. 


A.A.C.W.  Invite*  Dailie*  to  Run  Ads 

-Advertisements  promoting  the  forth¬ 
coming  convention  of  the  Associated 
-Advertising  Clubs  of  the  World  has  been 
sent  out  to  newspapers  for  free  publi¬ 
cation. 


Ohio  A.P.  Group  Reelect*  Payne 

George  M.  Payne,  telegraph  editor, 
Cincinnati  Times  Star  was  re-elected 
president  of  the  Ohio  .Associated  Press 
Editors  at  the  annual  meeting  last  week. 


Second  Love^V 

♦  5k 

by  MALCOLM  DUART 

TTie  year’s  serial  sensation — a  story  of  married  ITe 
and  the  modern  free-thinking  girl  -  written  and 
edited  for  newspaper  use,  with  superb  photographic 
illustrations. 

Write  or  telegraph  to 

Eugene  MacLean 

Office  and  Production  Plant 
827  Folsom  street 

San  Francisco,  California 


PUUTZER  JOURNALISM  AWARDS  “GLORIFY 
SWEET  INANITIES”  WRITER  CHARGES 


CHARP  criticism  of  the  Pulitzer  prizes 
^  in  journalism  was  contained  in  a 
letter  from  Richard  C.  Bland  to  the 
St.  Louis  Post-Dispatch  and  printed  by 
that  newspaper  on  the  editorial  page 
May  6. 

Mr.  Bland,  who  stated  he  was  a  former 
newspaper  man,  wrote  as  follows : 

The  Pclitzer  Prize  Awards. 

To  the  Editor  of  the  Post-Dispatch. 

As  an  ex-member  of  the  editorial  pro¬ 
fession,  I  rise  to  inquire  why  that  pro¬ 
fession  is  being  degraded  by  the  Pulitzer 
Prize  Committee?  The  awards  in  litera¬ 
ture  and  the  non-journalistic  arts,  while 
possibly  not  above  criticism,  appear  to  be 
based  on  intrinsic  merit.  The  awards  in 
journalism  I  know  to  be  anything  but 
stimulating  or  encouraging  to  the  profes¬ 
sion. 

The  award  this  year  to  Fitzpatrick  was 
well  deserved  though  belated.  But  it  is 
not,  by  any  means,  “Fitz’s”  best.  There 
is  hardly  a  week  in  the  year  when  he 
docs  not  “ring  the  bell”  with  a  cartoon  of 
more  “color,”  pungency  and  caricaturiza- 
tion  than  the  fine  but  inanimate  illustra¬ 
tion  of  the  multiplicity  of  laws.  Possibly 
this  explains  the  long  delay  in  recogniz¬ 
ing  a  truly  great  cartoonist.  His  thrusts 
were  not  innocuous  enough  to  pass  the 
tests  of  a  committee  whose  first  require¬ 
ment  seems  to  be  toothlessness. 

The  reportorial  prize  was  awarded  to  a 
youth  of  22  who  wants  to  be  a  singer  and 
has  dropped  newspaper  work  as  being  no 
longer  of  interest  to  him.  Meritorious 
as  may  have  been  his  work  on  the  Floyd 
Collins  assignment  I  fail  to  discern  how 
it  passed  the  test  of  “accomplishing  some 
public  good.”  This  was  purely  a  human 
interest  story  concerning  the  attempted 
rescue  of  a  man  of  no  public  consequence 
whatever  young  Miller  may  he  entitled 
to  a  Carnegie  medal  for  heroism  but  as  to 
journalistic  merit  I  am  sure  your  own 
reporters  produced  numerous  stories 
which  on  all  points  would  have  put  young 
Miller’s  work  in  the  infant  class,  but,  in 


the  phrases  of  Joseph  Pulitzer  as 
in  your  masthead,  “attacked  wronj* 
fought  “demagogues”  and  fought  “fct 
progress  and  reform.”  Hence  the  Uboc 
of  the  jury  of  sweetness  and  banality. 

Capping  the  climax  is  the  prize-wim®. 
editorial.  Here  is  a  touching 
picture  of  undoubted  clearness  of  stji^ 
with  the  moral  purpose  chiefly  of  adve- 
tising  the  New  York  Times’  ChristBa 
charity  stunt,  with  no  reasoning  at  all  aj 
with  no  power  to  influence  public  opiaia 
because  it  is  on  a  subject  which  adn® 
of  no  opinion.  Over  it  we  may  all  weq 
happily  because  it  does  not  pretend  to  It 
anything  but  fiction.  As  to  the  caustsoi 
poverty  and  measures  for  extirpating: 
there  was  not  a  breath.  That  would  It 
touching  matters  close  to  the  heart  of  tit 
man  who  founded  this  journalistic  award 
It  would  be  opposing  injustice  and  prir. 
leged  classes.  It  might  be  displeasing! 
“predatory  plutocracy.” 

For  three  times  running  now,  to  b 
personal  recollection,  the  prize-\vinr.::( 
editorial  has  not  touched  upon  a  sube- 
that  raised  a  single  issue,  much  less  s 
serted  a  thesis  which,  because  of  notalk 
opposition,  could  lie  declared  a  convietkt 
Old  timers  complain  that  the  editor:: 
page  does  not  ring  and  thunder  as  it  c« 
did  but  surely,  in  this  great  land  of  hv 
of  newspapers,  it  rings  and  thunders  di 
ing  the  year  more  than  is  ever  diseovtr; 
by  the  Pulitzer  jury.  One  cannot  h 
wonder  what  the  tireless  controversials 
and  champion  of  issues  who  founded  tit 
Post-Dispatch  and  New  York  Woti 
would  think  of  the  enterprise  bearing  is 
name  which,  by  the  inference  of  is 
awards,  teaches  and  glorifies  sweet  huL- 
ties  as  the  goal  of  editorial  achieveme 
RICHARD  C.  BLAND 

Bri*bane  to  Referee  Auto  Races 

Arthur  Brisliane,  Hearst  editor,  la 
been  named  referee  of  the  14th  amai 
international  .5(M)-mile  automobile  raa 
in  Indianapolis,  May  31. 


%Daily  Oklahoman 
Oklahoma  City  Times 


ft 

181,104 


A  Gain 


Lines  of  Advertising  in  April, 

brings  total  Oklahoman  and  Times  gains 
during  the  first  four  months  of  1926  to 
627,536  lines. 

Local,  National  and  classified  advertisers 
agree  that  these  newspapers,  thoroughly 
and  alone  cover  the  entire  Oklahoma 
City  market  at  one  low  cost. 

Represented  by  E.  KATZ  Special  Advertising  Agency 

New  York  Chicago  Kaiuai  City  Dacroit  Atlanta  San  Francisco 


ev 

ey 

I* 

oe 

in 

It 

f* 

th 

ot 

tb 


sb 

de 

M 

Pc 

lei 

w< 

T1 

wi 

A1 

*% 

*s 

CO 

dt 


Pt 
in 
I  tb 

^  St 
th 
ui 
re 
re 

I  it 

;  ih 

»l 

’  et 
!  ot 

!  DI 

I  e> 

I  m 
w: 
th 
ol 
I* 
te 
*1 
»l 
th 
re 
th 
ol 
U 
*1 
ni 
u 
01 
bi 

cl 

ol 

ct 

Ic 

tt 

n 
h 
U 
si 
cl 
■  •b 
0' 
U 
u 

'  w 

ei 

r 

h 

ei 

J 

0 

li 

II 

b 

n 

g 

c 

I 

II 
1 
f 
t 
t 


Editor  &  Publisher  for  May  22,  1  926 


23 


Alter  several  years  of  Investigation  and  I  Says  Dr.  Salov.  addressing  the  editor  of  Ing.  A  happy  medium  has  been  effected,  i  announces  the  introduction  of  a  new 
jxperlmentatlon,  the  Mergenthaler Lino-  the  Newark  Evening  News:  "It  would  It  is  easier  to  read  than  seven  point  i  newspaper  body  face.  This  new  Ionic  is 
t»pe  Company  announces  the  Introduc- 1  be  unfair  for  me  or  any  one  else  who  faces,  yet  gives  the  same  word-count  to  i  an  exceptionally  readable  face.  The 
Hon  of  a  new  newspaper  body  face.  This  1  realizfi&M^ii^^— ssaL^f  good  that  will  the  column  as  six  point.  Various  dei^ref  ;;  openness  of  the  roundeci  letters — the 
aew  Ionic  is  an  exceptionally 

fsce.  The  openness  of  the  rqua^^^^*  ^  T^iess 

letters— the  height  and  wldtt^^^ 

^—■^maximum  i^bI NOTYPE *^*11 

thick  and  thin  strok^^  ^^IPMRMMnnBMHnHHHnnMMHMHIRininMBMnMMMHMMMnMfl^able 

units — the  maximu»C^^  2  with  a  Welded  gain  in  newspaper  face.  There  are  no  "pin 

of  these  things  go^^l.  j  J  1  T  1  y/  J  J  Ijfj  ¥  Y  1  IC^Oiit  over  the  seven  point  faces,  holes"  or  sharp  corners  to  fill  up  with 

*  most  desirable^  4kA  Ab  x^aper  to  adopt  the  new  face  ink;  no  fine  lines  to  break  down  in 

ere  no  "pin  ho^  ^Onlng  News,  of  Newark.  N.  J.  stereotyping.  .The  even  color  of  the 

fill  up  with  ijy^J  several  weeks,  the  man-  characters  is  particularly  adapted  to 

down  in  steMWj  Y  Y  I  Y  1  Y  Y  YGi  V"  paper  is  more  enthusi-  1  the  "roughness"  of  newspaper  stock. 


MARKO 


Eiimhings  go  to  malK^ 

?ln  h^  ^  YlE””  ^ 

the  characUy  xA  XX x?  43/ x5 X  'w^about  it,  and  readers  The  outstanding  advantage  of  the  new  I 

the  "rougw  •  *  in  words  of  commen-  face  Is^ts  conservation  of  vision.  The  ! 

The  out.sw  §  .^x.1  9  9  most  appre-  even  tone  throughout  is  restful  to  the 

face  is  Itfl  Tj  I  Y  1  Y  1  Yj  I  fiaJS  Yf  Y"  fC  Y  1  Cl  f’  Y  Y  §  wph  H.  Salov,  a  lead-  eyes  without  being  monotonous.  There 

even  torfi  <yjLX^BX^k^  X^A  U  A  Ji  Y  Y/ A  X^Und  past  president  of  ;  is  enough  variation  to  avoid  tiresome- 

eyes  wia#  *  “  Mtometrlc  Association. ;  ness,  yet  not  enough  to  be  dlsconcert- 

Is  tnoxJ  '  -i-Tra.  «  1  m  -mj-i  .^x  editor  of  ing.  A  happy  medium  has  been  effected, 

ness,  yf  Y  1  |  Y  1  Y  1  Y  Y  |  |  ¥  1  Cl  I  |  Y  1  News:  "It  would  be  It  Is  easier  to  resul  than  seven  point 

Ing.  A  I  ▼▼  YL  wAA  AAAAb  y  AAX^  AAAAx/  JkJLAAX^lt  iJUay  one  else  who  |  faces,  yet  gives  the  same  word-count  to 
It  is  a  I.  of  good  that  will  ,  the  column  as  six  point.  Various  degrees 

faces.  I  •  —  —  ^  -i-— — ——  •  __  ^  _  Icent  change  in  the  of  leading  can  be  used  to  advantage,  or 

thecoJ  I  JC  Y  Y  I  f  1  U”  I  1^  Cl  1  le  in  the  makeup  of  ;  the  lines  may  be  cast  on  a  solid  six  and 

of  lead  AXA  W  T  1^  A  A  ACx  •  AA^^  X/  '  las  not  recognized,  a  half  point  body.  The  comparative' 

the  llnl  “  A  I  acknowledged  by  shortness  of  the  ascenders  and  descen- 

a  half!  _ _  j-,  ^ _ 4  .m _ — ,  _  ,  i  •  —  _  _  Y  Y  I  In  the  conservation  ders  gives  good  legibility  even  when  set 

shortnYl  Ck  Y^Cl  Y^  f  YCi  I  .  ■  Y^  ■  ■  I  51  Y*  I  »#  i  accumulated  un-J  solid.  Cast  on  seven  point  body,  the  d'/j 

ders  glwl  A  A  Al9  I^^AA  V  A^^  wk  A^AA  A  J  //the  eyes,  due  to  the  Point  Ionic  gives  the  effect  of  being  well 

wild.  C«  A  •r  Hjj  poor  type  used  in  leaded — and  with  a  decided  gain  in 

Point  Io\\  j-^Y^ _ ^^^99  ^  ^ _ _  __ _  _  _ _  _ //that  hastens  the  day  word -count  over  seven'r  point  faces. 

leaded— I  |  U"  1^  CyCC  Y1  1  f^Cl  fl  fB  must  be  sought.  Al-  The  first  paper  to  adopt  the  new  face 

word-couVlY  A  A  A  A  -*-  -*-X  •*  W  I^^A  mjlli  in  the  nomenclature  '  wes  the  Evening  News,  of  Newark,  N.  J. 

The  first  Vt  A  A  j^ave  been  using  for  the  After  a  trial  of  several  weeks,  the  man- 

was  the  EvVl  J  J  _ _Y  •  — _  ^Y  __  _ _ ^  ^  jy  is  of  a  style  and  charac-  '  agement  of  the  paper  is  more  enthusl- 

After  a  trlaW)^ C*  ■  V  Y  Y  W  Cl  xT Cl  j  Cl  i  l* ^miately  makes  Itself  felt.  astlc  than  ever  about  it.  and  readers 

sgement  of  VtV  1  1  VA  1  1  JL  Bx  V  O/AA  vd/Cx^^^re  readable  and  comfort-  |  continue  to  send  in  words  of  conunen- 

astlc  than  ei^\  X^  Mg  former  style.  I  am  sure  datlon  dally.  One  of  the  most  appre- 

contlnue  to  senX  _  _ _ _  J  •  _  JV  are  many  thousands  of  dative  is  Dr.  Joseph  H.  Salov,  a  lead- 

dation  dally.  C* ^YY* YTYY  T Y  ^^Y^  possibly  unknowingly,  feel  'ing  optometrist,  and  past  president  of 

preclatlve  is  Dr.  JoKY  ^^^^AAlS^^X  V  d/  wA^^AA  ^aflRkifort.”  After  several  years  '  the  New  Jersey  Optometrlc  Association, 

ing  optometrist,  and  experimentation,  {  Says  Dr.  Salov,  addressing  the  editor  of 

the  New  Jersey  Opton^.  A.  Y,^ _  _ Linotype  Company  '  the  Newark  Evening  News:  "It  would  be 

Says  Dr.  Salov.  addressli^j*  1^  YY^^Y  Y  fy  ^XY  Y  ^  Y  C|»^oaSi^^sX\vY^u«^n  of  a  new  ;  unfair  for  me  or  any  one  else  who 
the  Newark  Evening  NewsT^S^XXX  XX^^  wL  V  Ionic  is  i  reall^  the  amount  of  good  that  will 

unfair  for  me  or  any  \  an  excepvSS^Ko  ^^OJ^^face.  The  |  result  frem  your  recent  change  in  the 

realizes  the  amount  of  good  trlta^w^  • _ _  _  ^^^^Bgrees  I  openness  oSSK^yOOfUBllj^rs — the  :  style  of  type  you  use  In  the  makeup  of 

result  from  your  recent  change  InT  (ntage,  or  !  height  and  — the  I  the  News  If  this  was  not  recognUsad,  I 

style  of  type  you  use  in  the  makeup  oftn^^^^H_^^^^^^^olld  six  and  ■  clearcut  caplt^AM|MKS^K^^ness  |  appreciated  and  so  acknowledged  by 

the  News  if  this  was  not  recognized,  a  haii  polri^Doay.  The  comparative  { of  the  figurej^S|9^^|B^^^Sa|^ed  i  every  one  Interested  in  the  conservation 

appreciated  and  so  acknowledged  b>  shortness  of  the  ascenders  and  descen-  i  contrast  betwxSM^^^^^B^^OISn|s  '  of  vision;  for  it  is  the  accumulated  un- 

every  one  Interested  in  the  conservation  ders  gives  good  legibility  even  when  set  — the  well-fltte^^^^^^^BA^^«n^ecessary  strain  on  the  eyes,  due  to  the  j 
of  vision;  for  It  is  the  accumulated  un-  '  solid.  Cast  on  seven  point  body,  the  6>/'  letter-count — all  o!^^^^B0A^^«S^remely  small  and  poor  type  used  In 
necessary  strain  on  the  eyes,  due  to  the  .  Point  Ionic  gives  the  effect  of  being  well  make  this  new  type'^^^^H9AN^SSY||iy  newspapers,  that  hastens  the  day  . 
extremely  small  and  poor  type  used  in  '  leaded — and  with  a  decided  gain  in  :  newspaper  face.  The^S^^^HMS^^CSS^rtlflclal  aid  must  be  sought.  Al-  | 
many  newspapers,  that  hastens  the  day  :  word-count  over  the  seven  point  faces,  holes”  or  sharp  corners  versed  in  the  nomenclature  I 

when  artificial  aid  must  be  sought.  Al-  The  first  paper  to  adopt  the  new  face  ink;  no  fine  lines  to  brelS^^^lBS^O^Sk?  bave  been  using  for  the 
though  not  versed  in  the  nomenclature  was  the  Evening  News,  of  Newark.  N.  J.  stereotyping.  The  even  it  is  of  a  style  and  charac- 

of  the  type  you  have  been  using  for  the  After  a  trial  of  several  weeks,  the  man-  characters  is  particularly  atiaB^^^^^BBlBl^^^Jdw)dlatelv  makes  itself  felt, 
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first  paper  to  adopt-^lT^  down  in  of  the  type  you  have  been  using  for  the  ,  After  a  trial  of  several  weeks,  the  man¬ 
tle  Evening  News,  of  Newark,  N.  J.  I  stereotyping.  The  even  color  of  the  ;  last  few  days,  it  is  of  a  style  and  charac-  agement  of  the  paper  is  more  enthusi - 
After  a  trial  of  several  weeks,  the  man-  characters  is  particularly  adapted  to  ter  that  inunedlately  makes  Itself  felt.  !  astlc  than  ever  about  it,  and  readers 
xgement  of  the  paper  is  more  enthusi-  .  the  "roughness"  of  newspaper  stock,  and  is  far  more  readable  and  comfort-  iicontlnue  to  send  in  words  of  commen- 
»*tlc  than  ever  about  It.  and  readers  ;  The  outstanding  advantage  of  the  new  able  than  the  former  style.  I  am  sure  datlon  dally.  One  of  the  most  appre- 
contlnue  to  send  in  words  of  commen-  |  face  is  its  conservation  of  vision.  The  that  there  are  many  thousands  of  I  dative  is  Dr.  Joseph  H.  Salov,  a  lead- 

;  ilstlon  dally.  One  of  the  most  apprecla-  I  even  tone  throughout  is  restful  to  the  readers  who,  possibly  unknowingly,  feel  ]  ing  optometrist,  and  past  president  of 

Uve  is  Dr.  Joseph  H.  Salov,  a  leading  eyes  without  being  monotonous.  There  the  added  comfort."  After  several  years  .the  New  Jersey  Optometrlc  Association 
,  optometrist,  and  past  president  of  the  i  is  enough  variation  to  avoid  tiresome-  of  Investigation  and  experimentation.  |  Says  Dr.  Salov.  addressing  the  editor  ol 

New  Jersey  Optometrlc  Association.  '  ness,  yet  not  enough  to  be  disconcert-  the  Mergenthaler  Linotype  Company  .the  Newark  Evening  News:  "It  would  be 
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Iit  it,  and  readers  The  outstanding  advantage  of  the  new 
words  of  commen-  face  is^ts  conservation  of  vision.  The 
I  the  most  appre-  even  tone  throughout  is  restful  to  the 
H.  Salov,  a  lead-  eyes  without  being  monotonous.  There 
past  president  of  ;  is  enough  variation  to  avoid  tlresome- 
netrlc  Association. ;  ness,  yet  not  enough  to  be  dlsconcert- 
ssing  the  editor  of  ing.  A  happy  medium  has  been  effected. 
:iews:  "It  would  be  It  Is  easier  to  read  than  seven  point 
jay  one  else  who  |  faces,  yet  gives  the  same  word-count  to 
of  good  that  will  ,  the  column  as  six  point.  Various  degrees 
ent  change  in  the  |  of  leading  can  be  used  to  advantage,  or 
in  the  makeup  of  ;  the  lines  may  be  cast  on  a  solid  six  and 
is  not  recognized,  '  a  half  point  body.  The  comparative' 
acknowledged  by  shortness  of  the  ascenders  and  descen- 
n  the  conservation  ders  gives  good  legibility  even  when  set 
e  accumulated  un-J  solid.  Cast  on  seven  point  body,  the  d'/a 
he  eyes,  due  to  the  Point  Ionic  gives  the  effect  of  being  well 
poor  type  used  in  leaded — and  with  a  decided  gain  in 
at  hastens  the  day  word-count  over  seven'--,  point  faces. 
lUst  be  sought.  Al-  The  first  paper  to  adopt  the  new  face 
i  the  nomenclature  '  wss  the  Evening  News,  of  Newark,  N.  J. 
been  using  for  the  After  a  trial  of  several  weeks,  the  man- 
a  style  and  charac-  '  agement  of  the  paper  is  more  enthusl- 
f  makes  Itself  felt.  ,  astlc  than  ever  about  it,  and  readers 
lable  and  comfort-  |  continue  to  send  in  words  of  commen- 
e  former  style.  I  am  sure  datlon  dally.  One  of  the  most  appre- 
are  many  thousands  of  dative  is  Dr.  Joseph  H.  Salov,  a  lead- 
possibly  unknowingly,  feel  |  ing  optometrist,  and  past  president  of 
■afort.”  After  several  years  '  the  New  Jersey  Optometrlc  Association, 
and  experimentation,  |  Says  Dr.  Salov,  addressing  the  editor  of 
Linotype  Company  ^  the  Newark  Evening  News:  "It  would  be 
of  a  new  ;  unfair  for  me  or  any  one  else  who 
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ej^S|Q^^HB^N36H^ed  i  every  one  Interested  in  the  conservation 
'  of  vision;  for  it  is  the  accumulated  un- 
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AROUND  WORLD  RACER 
STARTS  FROM  N.  Y. 

Goldatrom,  Aviation  Writer,  Hopes  to 
Lower  3S>Day  Record  for  N.  A.  N. 
A. — Using  Planes  for  Crossing 
Continents 

Jdliii  (iold^trom,  fornicrly  aviation  re- 
lX)rtiT  on  the  A'rtt'  J'ori-  Ei'citiiii;  It'orlJ, 
sailed  from  New  York  May  on  the 
S.  S.  “Mauretania"  on  a  round-the-world 
race,  hoping  to  beat  the  record  set  in 
1013  by  John  Henry  Mcars,  a  -Vi-h'  Vork 
Sun  reporter,  who  circled  the  globe  in 


John  Coldstrom 


35  days,  21  hours,  35  minutes  and  four- 
fifths  seconds.  Goldstrom  will  write  his 
adventures  for  members  of  the  North 
■American  Newspaper  .Alliance. 

Last  year  (ioldstrom  flew  more  than 
5,000  miles  in  Europe,  writing  a  series 
of  articles  for  the  h'vening  VV'orld.  Dur¬ 
ing  the  past  year  he  has  mapped  out  an 
itinerary,  in  which  the  airplane  figures 
as  a  means  of  travel  over  more  than  half 
of  the  route. 

The  newspaper  adventurer  rnust 
return  to  a  North  River  dock  in  New 
A’ork  before  June  23,  to  Iteat  Mears’ 
mark.  If  all  goes  as  planned,  he  maj’ 
return  days  before  that  time,  but  even 
rail  and  steamer  travel  do  not  guarantee 
the  perfect  e.xecution  of  a  schedule  calling 
for  18,500  miles  of  virtually  uninterrupted 
movement. 

Goldstrom's  dispatches  as  he  races  will 
be  flashed  from  steamers,  planes,  and 
transmitting  officers  to  the  North  .Ameri¬ 
can  Newspaper  Alliance.  From  New 
York  to  Plymouth.  3,200  miles,  (ioldstrom 
intends  to  travel  bv  steamer.  He  is 


almost  certain  to  reach  the  English  port 
by  May  25. 

.At  Plymouth  the  race  against  minutes  j 
liegins.  .An  airplane  will  meet  him  and 
carry  him  to  Berlin,  with  good  luck,  the 
same  afterniKin.  Early  the  next  morning 
he  will  leave  Berlin  for  Moscow  by  plane.  i 
From  Moscow  on  the  route  is  not 
fully  determined.  Arrangements  are  t 
ixissible  to  obtain  air  transportation,  the  i 
journey  to  A'okohama,  If  it  proves  im-  ( 
]K)ssiblc  to  obtain  air  transportation,  the 
aviator  will  start  for  Yladivostok  on  ' 
the  Trans-Siberian  railroad,  to  be  met  ( 
somewhere  in  the  interior  by  Japanese  ( 
army  aviators.  It  is  his  hope  to  catch  ' 
the  liner  "President  Madison"  in  A’oka-  ; 
hama  on  June  7,  which  will  carry  them  in  i 
10  days  to  A'ictoria.  B.  C.  i 

Victoria  to  Seattle,  Seattle  to  FJko.  i 
Nev..  F'lko  to  Ghicago,  and  Chicago  to  , 
New  A’ork  by  airnlanc  call  for  only  three  1 
or  four  days  at  the  most.  i 

Goldstrom  has  been  a  writer  on  avia-  i 
tioit  for  more  than  16  years,  during 
which  time  he  has  served  on  the  staffs 
of  the  World,  the  Pittsburgh  Post,  the  ! 
Pittsburgh  Dis/'otch,  and  other  news- 
paiters  and  syndicates.  His  first  airplane 
flight  was  made  with  Glenn  Curtis  in 
1909.  Since  then  he  has  flown  more 
than  40.000  miles. 

Interest  in  records  for  circumnaviga¬ 
tion  began  with  Jules  Verne  and  his  novel 
".Around  the  World  in  Eighty  Days” 
Seventeen  years  after  this  novel  was 
published,  Nellie  Bly  a  reporter  for  the 
New  AYirk  World,  made  the  trip  in  72 
days,  six  hours  and  11  minutes. 

RETAINS  CROSSWORD  TITLE 

Mrs.  Von  Phul  Again  Wins  N.  Y. 

Herald  Tribune  Contest 

Ruth  Von  Phul,  of  Syracuse,  N.  Y., 
champion  crossword  puzzler  since  1924, 
retained  her  title  at  the  New  York  Her¬ 
ald  Tribune  Crossword  Puzzle  Champion¬ 
ship  Contest  in  Wanamaker’s  .Auditorium, 
New  York,  May  15. 

The  victory  was  accomplished  in  5 
minutes,  .34^  seconds.  C.  F.  Hunter  of 
Sound  Beach,  Conn.,  was  the  runner  up. 
Mrs.  Von  Phul  guessed  64  words  cor¬ 
rectly  in  the  given  time.  This  is  the 
second  time  Mrs.  Von  Phul  has  won  the 
I  Herald  Tribune’s  Championship  Cup. 

.Another  win  will  give  her  permanent 
I  possession. 

;  Clare  Briggs,  Herald  Tribune  cartoon¬ 
ist  was  chairman  of  the  contest. 

Details  were  arranged  by  Porter 
(  Caruthers.  assistant  business  manager  of 
,  the  Herald  Tribune;  Finney  Donaldson, 

’  assistant  to  Mr.  Caruthers,  and  Henley 
Hill,  assistant  night  editor. 


CHANGES  ON  WORLD  STAFF 

J.  H.  Gavin  Made  Sports  Assignment 
Elditor  of  New  York  Daily 

John  H.  Gavin  has  been  appointed 
sports  assignment  editor  of  the  Xav 
)'ork  ll’orld.  lie  will  have  charge  of 
executive  details  of  the  World’s  sporting 
page,  working  in  co-operation  with 
George  Daley,  sports  editor. 

Gavin  was  formerly  in  charge  of  the 
World’s  picture  page  and  has  been  suc¬ 
ceeded  in  that  capacity  by  James  S. 
Collins,  formerly  assistant  city  editor. 
Thomas  B.  Hanly,  special  writer  and 
assistant  editor  of  the  Sunday  department, 
replaces  Collins  at  the  city  desk.  Hanly 
is  an  old-time  New  York  newspaper 
man.  who  had  long  experience  on  the  old 
.Vetf  York  Suu.  For  a  time  he  was 
feature  writer  for  the  .Veto  York  Morn¬ 
ing  Telegraph.  He  has  been  connected 
with  the  World  for  the  last  half-year. 

Beatrice  Blackmar,  formerly  of  the 
lies  Moines  (la.)  Tribune  has  joined  the 
Sundav  staff  of  the  World. 


Raleigh  Daily  Incorporated 

The  Raleigh  (N.  C. )  N exes  and  Obser- 
X'er  has  been  granted  a  certificate  of  incor¬ 
poration  to  edit  a  newspaper  and  do  a 
general  printing  business.  The  author¬ 
ized  capital  is  $1(K).(KH),  with  $23,000  sub¬ 
scribed  by  Josephus  Daniels,  Mrs.  .Addie 
Worth  Bagley  Daniels  and  Josephus 
Daniels,  Jr.,  all  of  Raleigh.  The  News 
and  Observer  bas  been  in  existence  many 
years.  Josepbus  Daniels,  secretary  of  tbe 
navy  during  the  Wilson  administration,  is 
editor  and  publisher. 


LACK  OF  advertising 

CITED  AS  FAILURE  CAUSE 

Inability  to  advertise  suilirientli 
caused  by  lark  of  funds,  was  giveg 
as  one  of  the  reasons  for  | 
voluntary  petition  in  bankrupin 
filed  May  8,  in  federal  ronrj. 
Cleveland,  b\  C.  B.  Kurtz,  prcij. 
dent  of  the  Kurtz  Motor  Car  Com. 
pany,  whirh  built  an  automobilr 
featuring  an  automatir  gear  shift 
control  invented  by  Kurtz. 

Kurtz  listed  his  assets  at  360.4); 
and  liabilities  at  $29..52.S. 


OFFERS  TRAFFIC  SOLUTION 

Chicago  Tribune  Urge*  Four  Ltit 
Highway  writh  30-60  Mile  Speed  Liaii 

The  Chicago  Tribune,  which  has  looj 
advocated  the  doubling  in  width  of  preser 
paved  highways,  is  now  urging  a  loc 
lane  highway  to  be  built  near  all  latp 
cities.  In  a  signed  article  by  J.  L.  Jenkb 
automobile  editor,  the  Tribune  outlines;: 
plan.  The  two  outside  lanes  are  to  tr 
used  for  one  way  local  traffic  in  ejo 
direction,  the  speed  limit  on  which  is  tote 
30  miles  per  hour.  The  two  center  lane 
arc  for  through  and  fast  traffic,  withi 
Sliced  limit  of  60  miles  per  hour.  Tlr 
outside  lanes  are  to  be  separated  iriel 
the  center  lanes  by  a  high  curbing,  »t, 
spaces  at  regular  intervals  to  allow  trar.- 
fer  from  one  to  the  other. 

The  two  center  lanes  are  not  to  bt 
separated. 


Gardner  New*  Incorporated 

.A  charter  of  incorporation  was  granted 
the  Gardner  (Mass.)  News,  last  week  to 
do  a  publishing  business,  with  a  capital 
of  $100,000.  The  incorporators  are  Wal¬ 
ter  FL  Hubbard,  editor  and  publisher ;  S. 
Walter  Rogers,  business  manager ;  Pat¬ 
rick  H.  Murray  and  Germaine  L.  Hub¬ 
bard,  all  of  (jardner. 


<^F0R  PROMPT  SERVICE,^ 


TYPE 


BORDERS -ORNAMENTS -BRASS  RULE 


'Tr inters  ’  Supplies 


KELLY  PRESSES -KLYM AX  FEEDERS ~  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Csrritd  in  snxi  for  pnmpt  shipment  at  the  feUmiinp  Selling  Houses  of  tbe^ 


c^tnerican  Type  Pounders  Qmpany 


BOSTON  RICHMOND  DETROIT 

NEW  YORK  ATLANTA  CHICAGO 

PHILADELPHIA  BL’FFALO  CINCINNATI 

BALTIMORE  PITTSBURGH  ST.  LOUIS 

CLEVELAND  MILWAUKEE 


SPEAKING  OF 

THRIFTY  PEOPLE 

50.7  percent  of  the  people  in  Rhode 
Island  are  hank  depositors. 

In  1925  these  people  had  $267.- 
154,595  in  savings  hanks,  trust 
companies,  and  State  hanks.  (Na¬ 
tional  Bank  figures  on  savings  ac¬ 
counts  not  available.) 

This  represents  a  gain  of  $14.- 
859,239  over  1924. 

This  rich  and  responsive  market 
offers  excellent  sales  opportunities 
to  advertisers  who  use 

The  Providence  Journal 

and 

The  Evening  Bulletin 

Circulation  105,000  Net  paid 

^  ¥ 

Providence  Journal  Co. 

Providence,  R.  /. 

RepretentRtivM 

CHAS.  H.  EDDY  CO.  R.  J.  BIDWELL  CO. 

Boxton  New  York  Chiuco  San  FrancUco  Loa  Anteles  Seattle 
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cMelt  \buf  Stereotype  JVletal 

with  t^lectric  JKeat 

As  high  as  32^ c  saving  in  cost! 

Less  wear  and  tear  on  the  pot! 

Uniformity  of  metal  temperature  never  before  securable! 

All  regulation  and  close  attention  eliminated! 

The  progressive  Waterbury  Republican  American,  Waterbury, 
Conn.,  has  installed  a  standard  5-ton  stereotype  pot,  electri¬ 
cally  heated  by  9  G-E  cast-in  immersion  units.  Plates  are  cast  for 
two  issues  daily  and  one  issue  on  Sunday.  The  casting  temperature 
cf  the  metal  is  automatically  kept  at  620°  F.  Between  castings  the 
metal  is  automatically  maintained  at  a  temperature  of  450°  F. 

Seldom  has  such  an  improvement  been  introduced  in  the  casting 
room.  This  electrically  heated  pot  is  operated  at  a  saving  of  32% 
over  the  cost  of  operation  of  the  previously  used  fuel-fired  pot. 
Uncomfortable  heat  radiation  and  gaseous  odors  are  absent  from 
the  room.  As  control  is  completely  automatic,  the  pot  requires 
practically  no  attention. 

Everyone  connected  with  the  paper  is  enthusiastic.  Mr.  Dubuy, 
foreman  of  the  plant,  states  that  the  excellent  temperature  control 
of  the  pot  relieves  him  of  the  responsibility  of  making  sure  the 
temperature  is  right  when  his  men  want  to  begin  casting.  Mr.  W. 

J.  Pape,  publisher,  considers  the  installation  as  most  satisfactory. 

Phone  or  write  to  your  nearesf  G-E  office 
for  complete  information 


■V 


Although  electric 
heat  will  not  sup¬ 
plant  all  other 
forms  of  heat  for 
industrial  pur¬ 
poses,  there  are 
processes  in  every 
industry  where  it 
is  the  ideal  heat — 
the  most  economi¬ 
cal  heat — the  heat 
that  ultimately  will 
be  used. 


ULTIMATELY 
ELECTRIC  HEAT 
IN  EVERY  INDUSTRY 


GENERAL  ELECTRIC 


GENERAL  ELECTRIC  COMPANY.  SCHENECTADY.  N.  Y.,  SALES  OFFICES  _ IN_  ALL  PRINCIPAL  "ClTlEg 


V 


S  RFAT  Press  telegraphed,  cabled  and  radioed  It 
'Tr^DV  back  to  the  Nugget  Nobile's  lips 
livitvl  sealed  by  contract  from  telling  the  ston- 

lirst-hand  to  Nome  newspaper  men. 

of  Dirigible’s 

Teller.  Alaska,  May  15  Business  Control”  Bunk 

Don  Marquis,  .formerly  columnist  ic- 
the  W'w  York  Herald  Tribtme,  address 


NEW  YORK  TIMES  MEN  AT  PT.  BARROW 


Receives  First  Message 
Landing  in 

— Correspondents  at  Point  Barrow 
Also  Sighted  Ship  First 

-  declared  the  assertion  often  made^tC 

Correspondents  of  the  North  American  newspaper  policies  are  controlled  by  biz 

Newspaper  Alliance  were  first  to  pierce  business  was  “all  bunk.”  He  said  tW 

the  cloud  of  mystery  which  surrounded 
the  Amundsen  dirigible  Norge,  after  it 
passed  over  the  North  Pole,  f 

sighting  the  ship  at  Point  Barrow,  decency.  He  said  reporting  was 

Alaska,  and  then  reporting  its  landing  at  preparation  for  any  kind  of  work. 
Teller  in  a  dispatch  received  in  New 
York,  May  15. 

Tlic  coded  flash  that  announced  the 
location  of  the  Norge  at  Teller  was  sent 
by  Frederick  Lewis  Karp,  N.  A.  N.  A. 
correspondent  at  Fairbanks,  .Maska.  He 
received  it  from  Howard  Xlason,  N.  A. 

N.  A.  operator  at  Point  Barrow.  Mason 
was  listening  for  signals  from  Robert 
Waskey,  N.  A.  N.  A.  operator  at  Point 
Barrow  and  for  signals  from  the  Norgei 

This  necessitated  using  two  receivers, 
one  a  short  wave  set,  for  W'askey,  the 
other  a  long  wave  one,  for  the  Norge. 

Local  interference  from  electric  pumps 
and  the  .Army  Slation  drove  Mason  thir¬ 
teen  miles  out  of  town.  He  has  been 
hooked  up  with  Karp  by  telephone. 

Friday  at  5:5*1  A.  M.,  New  York  time, 
or  11:5'1  P.  M.  Thursday.  Fairbanks 
time,  he  reported  that  he  thought  he 
heard  the  Norge  reiMirting  that  she  was 
out  of  gas,  hilt  he  could  get  no  location. 

The  North  .American  Newspaper 
•Alliance  held  this  up  because  of  its  doubt¬ 
ful  character.  On  .May  15  at  ‘>:55,  New 
York  time,  or  .1:55  Fairbanks  time,  the 


“all  bunk.”  He  said  tW 
in  his  13  years  as  a  columnist  he  lad 
never  been  told  what  to  write  so  W 
first  by  as  he  kept  within  the  limits  of  sanity  aji 


New  Hampshire, 
have  been  received. 


Thirty  acceptanw 


City  Editor 


CIRCULATION 

BUILDING 

SUPREMACY 

We  opened  1926  with  the  great* 
est  newspaper  campaign  ever 
conducted,  and  secured  over 
$300,000  in  prepaid  subscriptions 
for  The  Cleveland  Plain  Dealer. 
We  can  attain  similar  success 
for  you! 

THOUSANDS  OF  NEW,  PRE- 
PAID,  BONA-FIDE  HOME- 
DELIVERED  SUBSCRIBERS 
SECURED  IN  TEN  WEEKS’ 
TIME 


W.  (L  Lyon  (left)  and  Leo.  Bundy,  who  mushed  from  Fairbanks  to  Pt.  Barrow, 
Alaska,  to  report  the  arrival  of  Capt.  Amundson’s  dirigible  Norge.  Lyon  is 
the  Time's  sperial  correspondent,  while  Bundy  is  bis  radio  operator. 


PAest  to  Report  Catholic  Congress  From  Nome  to  Rome  and  Back 

The  CViiVdA’.i  l^7■cllillg  American  has  cn-  Col.  I'mlx-rto  Nobile's  storv  of  the 
gagisl  the  Rev.  Father  Claude  J.  Pernin,  Norge  flight  across  the  North  Pole  had 
•S.  J.,  to  “cover”  the  story  of  the  party  of  to  go  from  Nome  to  Rome  and  back,  lie- 
clergymeii  coming  from  Rome  to  attend  fore  it  could  be  published  in  the  Xnmc 
the  JXth  International  Kiicharistic  con-  .Vugge/f,  four-page  daily,  published  by 
gress  to  lie  held  in  Cliicago  June  20-24.  Charles  S.  .Maynard.  Nobile  radioed  his 
While  abroad.  I•atlle^  Pernin  will  inter-  account  of  the  adventure  to  Premier 
view  a  number  of  Catholic  prelates  for  Mussolini  of  Italy.  Mussolini  received 
the  American.  the  narrative  in  Rome  and  the  .Associated 


HOLLISTER’S 

(Hreulation 


Wire  or  Write  us  at  71T*7i8  Commercitl 
Exchange  Bldg.,  LOS  ANOEIIS 


NOOZIE  SAYS 


Atlanta  Invites  I.  C.  M.  to  City 

John  1).  Sinunoiis.  circulation  manager 
of  the  Atlanta  ((ia.)  Journal,  has  sent 
an  invitation  to  members  of  the  Inter¬ 
national  Circulation  Managers  .Associa¬ 
tion  in  behalf  of  the  city  and  state  re¬ 
questing  that  they  de.sigiiate  .Atlanta  as 


What’s  So  Perishable  As  News? 


^O-PAVib  MEWS 
>S>  -To 

NMRAV^RlfSQ  / 


A  minute  may  mean  the  difference  between  making  or  missing  a 
train  for  a  mail  edition. 

A  minute  may  be  the  difference  between  a  “scoop”  or  being 
“scooped”. 

A  MINUTE  is  only  6o  seconds,  but  in  getting  to  press  there’s  no 
telling  when  6o  SECONDS  may  loom  very  LARGE. 

Certified  Dry  Mat  Cold  stereotyping  saves  from  240  to  410 
SECONDS  in  getting  an  edition  to  press  by  entirely  eliminating 
steam  table  operation. 

Let  Jus  tell  you  how  others  are  saving  time  and  money — there's 
no  obligation  on  your  part. 

r>s,sx»>^ 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore 
Sun  (morning  and  evening  is¬ 
sues)  for  the  month  of 


The  average  net  paid  circulation 
of  The  Sunday  Sun  per  Sunday 
for  the  month  of  .April.  1926,  was 
191,255. 

Everything  in  Baltimore 
Revolves  Around 

THE  sun 

Moming  Evening  Sunday 


340  Madison  Avenue  New  York,  N.  Y. 

for  wet  mat  printing  with  DRY  MAT  facility  —  use  Certifieds 
MADE  IN  U.  S.  A. 


By  ctfurtuuy  of 
The  International  Syiidicato 
Baltimore,  Md. 


Sir  Philip  Gibbs 

A  Reporter  Again 

World  War  Premier  Correspondent  is  Following  His  Vivid 
English  Strike  Dispatches  with  a  Thousand  -  Word  Cabled 
Article  Each  Week  on  the  Big  News  of  Troubled  Europe. 

He  Will  Cover  the  International  Conference  at  Geneva  in  the 
Fall. 

Sir  Philip  Gibbs’  Dispatches  Have  Already  Been 
Contracted  for  by  Such  Papers  As: 

New  York  Herald  Tribune 
Cleveland  Press 
Philadelphia  Bulletin 
Pittsburgh  Press 
Columbus  Citizen 
Washington  Star 
Toledo  News  Bee 

United  Feature  Syndicate 

World  Building  New  York 


Boston  Globe 
San  Francisco  Examiner 
Vancouver  Province 
Winnipeg  Tribune 
Youngstown  Telegram 
Akron  Times  Press 
Cincinnati  Post 
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WESTERN  UNION  SEEKS 
FREE  SPACE  IN  VAIN 


New  England  Dailiei  Expose  Calumet 
Wire  Tie-Up  —  Kelly  Talks  on 
I.  T.  U.— Pape  Elected 
President 


William  J.  Pape,  pultlisher  of  the 
H’alcrhiiry  (Conn.)  .linrricaii  and  Kc- 
puhlicdii.  was  elected  president  of  the 
New  P  n  1  a  n  d 


\V.  J.  I’apf. 


Daily  Newspaper 
Association  at  its 
annual  meeting 
held  May  18  at 
the  ('opley-Plaza 
Hotel,  Boston 
Other  officers 
chosen  were :  vice 
president,  Robert 
L.  Wright,  'pub¬ 
lisher, 

(Mass.)  (iaacth’; 
treasurer,  Charles 
1 h'uller,  puh- 
lisher,  Hrocktmi 
(Mass.)  IbUcr- 
pnsr:  secretary, 


James  M.  Langley,  iniblisher,  Cancord 
(\.  H.)  Mmiitor-l’atriot  (re-electe<D . 

Frank  K.  Phillips  was  re-elected  as  man¬ 
ager  of  the  association. 

More  than  50  members  of  tbe  associa¬ 
tion  attendetl  the  meeting  which  was  an 
all  day  affair.  The  business  session  was 
held  in  the  morning.  The  Manchester 
(Conn.)  Herald  was  elected  to  mem¬ 
bership.  Luncheon  was  .served  at  noon, 
followed  by  a  round  table  discussion  of 
publishing  problems. 

Harvey  J.  Kelly,  of  Indianapolis, 
chairman  of  the  special  standing  commit¬ 
tee  of  the  .American  Newspaper  Pub¬ 
lishers’  .Association,  was  tbe  speaker  at 
the  afteriKxm  session,  giving  a  brief  talk 
on  labor  matters. 

.Another  speaker  was  Frederick  M. 
Snyder,  of  New  A’ork,  special  commis¬ 
sioner  of  the  Press  Congress  of  the 
World,  who  extended  an  invitatkm  to  mem¬ 
bers  to  attend  the  third  Press  Congress 
to  be  held  at  (leneva  and  Lausanne  in 
September.  Kegi.stration  already  has 
lieen  received  from  publishers  in  .s(l  coun¬ 
tries,  Mr.  Snyder  stated. 

Principal  business  discussed  by  mem- 
Iters  was  of  a  conlidential  nature. 

Mr.  Kelly  pointed  out  that  the  In¬ 
ternational  Typographical  Union  has  at 
Indianaixilis  several  trained  men  who  are 
skilled  negotiators  and  are  cxi)ert  in  com¬ 
posing  room  jtractices  and  contracts. 
“They  can  <iutmaneuver  the  average 
newspaper  publisher,  who  is  apt  to  meet 
them  individually  and  iK'gin  studying  up 
his  case  the  day  before  the  meeting," 
he  said.  “The  union  lays  great  stress 
on  secret  instructions  to  scale  committees 
on  I'nited  States  Bureau  of  Labor  cost 
of  living  index  figures. 

“Publishers  should  know  this,  because 
scale  committees  frequently  reject  this 
very  evidence  conlidentially  recommended 
to  them  by  their  own  organization,  claim¬ 


ing  that  the  index  is  unreliable  or  does 
not  apply  to  their  locality,  when  it  suits 
their  purpose  to  do  so.” 

Mr.  Kelly  advised  publishers  to  keep 
in  touch  with  the  special  standing  com¬ 
mittee. 

Arthur  S.  Barnes,  of  the  Bristol 
(Conn.)  Bress  told  members  he  had 
recently  received  from  the  local  manager 
of  the  Western  Union  a  piece  of  pub¬ 
licity  on  the  Calumet  Baking  Powder, 
"Radio  Night."  Prizes  were  offered 
listeners  sending  telegrams  to  the  Cal¬ 
umet  Baking  Company.  hlvery  sender 
of  a  telegram  would  stand  a  chance  of 
winning  a  iirize  and  would  get  a  fifty 
cent  souvenir,  provided  he  mentioned 
the  word  Calumet  in  the  telegram. 

The  Western  Union  wanted  news- 
paiH'rs  to  tell  readers  about  this  offer 
;ind  to  make  it  plain  that  the  telegrams 
must  be  .sent  prepaid. 

Members  were  asked  if  they  knew  of 
any  newspaper  which  had  fallen  for  this 
publicity.  The  .secretary  was  instructed 
to  write  a  letter  to  the  Western  Union 
|M)inting  out  that  the  newsitapers  were 
large  cash  customers  of  the  Western 
L'nion  and  inquiring  when  the  Western 
Union  was  going  “to  begin  to  give  free 
service  as  well  as  ask  for  it.” 

David-  B.  Howe  of  the  Burlington  l‘rec 
Press  pointed  out  that  owing  U>  train 
withdrawals  New  Eingland  newspapers 
ma>'  have  to  rely  more  heavily  in  the 
future  on  motor  transportation  for  dis¬ 
tribution  puriwises.  He  sugge.sted  that 
the  members  he  asked  to  report  (piarterly 
changes  in  their  costs  for  delivery  by- 
motor  bus,  by  automobile  under  private 
contract,  and  automobiles  owned  by  the 
newspaper,  and  that  a  steady  record  be 
kept  of  delivery  costs  in  all  of  these 
ways  to  help  committee  in  determining 
the  Ix'st  method  of  deliverv. 


BEGIN  ON  A  SMALL 
PAPER,  EDITOR  ADVISES 


siteiid  a  year- wkh -types  ami  qwesses  anl  l- 
slug-cutters  and  line-gauges  and  all  ot)^ 
paraphernalia  of  printing,” 


Louis  Graves  of  Chapel  Hill,  N.  C., 
Tells  Students  Starting  of  Big 
City  Daily  Is  Learning  News¬ 
paper  Work  Backwards 


Louis  Craves,  editor  of  the  Chapel 
Hill  (N.  C. )  ll’eek'ly,  believes  that  he 
is  well-qualified  to  tell  the  wrong 
way  in  which  to  get  a  newspaiK-r 
training. 

In  the  current  number  of  The 
.Irehk'e,  a  monthly  literary  magazine 
published  as  a  venture  by  Duke  Uni¬ 
versity  undergraduates,  the  Chaix-l  Hill 
editor  draws  from  his  own  experiences 
as  a  journalist,  and  states  that  he  is  him¬ 
self  the  perfect  example  of  the  man  who 
got  a  wrong  start.  His  method  of  gain¬ 
ing  newspaper  experience  was  exactly 
the  reverse  of  the  usual  way  :  he  began 
on  a  big  paper  and  worked  down,  rather 
than  on  a  .small  paper,  to  work  up. 

“I  played  the  newspain-r  game  back¬ 
wards.”  Craves  states.  "It  was  about  as 
sensible  as  it  would  be  to  start  in  to  learn 
to  play  bridge  before  learning  the  differ¬ 
ence  between  the  ace  of  hearts  and  the 
deuce  of  clubs.  Scores  of  young  men 
are  making  the  same  mistake.  Impatient 
to  become  Irvin  Cobbs  and  Sam  Blythes 
and  Fratik  Sullivans,  they  want  to  leap  at 
once  into  metropolitan  newspaper  work 
without  learning  the  physical  rudiments 
of  newspaper  publishing.  They  are  in  a 
hurry — they  don't  realize  bow  much  they 
would  profit  in  the  end  if  they  would 


Mr.  Craves  began  his  career  with  tht 
Ab’ic  York  Times,  and  when  he  tinali, 
settled  down  in  Chapel  Hill  to  edit  ha 
weekly  tiewspaper  he  found  hinisdf 
handicaiiped  because  of  lack  of  technical 
knowledge  of  a  newspaper  plant.  "1  i^j 
it  far  better  than  the  city  newspajier  work 
I  used  to  do,”  he  writes,  "and  have  never 
regretted  the  change.  But  in  the* 
last  two  or  three  years  there  has  not  been 
a  day  when  I  have  not  realized  how  nmdi 
better  off  I  woukl  be,  atid  how  ntncli 
more  competetitly  I  could  conduct  mv 
pre.sent  business,  if  25  years  ago  1  had 
gone  through  my  apprenticeship  as  the 
underling  of  some  small-town  editor- 
printer.” 

.No  school  of  journalism  should  gradu¬ 
ate  a  man  without  having  given  him  a 
thorough  grounding  in  the  mechanical 
side  of  the  work,  Editor  Graves  believes. 
He  does  not  agree  with  some  of  the  old- 
timers  who  scoff  at  schools  of  journalism, 
but  he  believes  that  practical  knowledge 
of  printing  is  essential. 


Holds  “Model”  House  Show 


The  ypsiianti  (Mich.)  Daily  Ypsilaii. 
tian  Press  erected  a  “model  home”  whid 
was  open  to  the  public  the  first  two  weeb 
of  May.  De.scriptive  stories  were  carried 
daily  on  the  first  page  of  the  paper,  with 
the  result  that  nearly  lO.IXX)  i^ople  of 
the  “Ypsiianti  trading  valley”  visited  tl» 
home.  In  connection  with  the  display, 
the  Press  carried  extra  advertising  of  all 
products,  furniture  and  appliances  used 
the  home. 


AFTER  THE  BATTLE  DINNER 


William  P.  Beazell  and  Dwight  Perrin 
Honored  by  N.  Y.  Newspaper  Club 


William  Preston  Beazell,  assistant  man¬ 
aging  editor  of  the  AVte  York  ll-'orld.  and 
Dwight  Perrin,  city  editor  of  the  .Viti’ 
York  Herald  iribune,  president-elect  and 
retiring  president  resjiectively  of  the  New 
b’ork  Newspajier  Club,  were  guests  of 
honor  at  a  dinner  at  the  club.  .May  17. 

.Mr.  Beazell  in  a  speech  predicteil  the 
club  would  go  forward  slowly  but  surely. 

.■\mong  old-timers  who  returned  for  the 
jollification  were  lames  Blaine  Walker, 
l-'.ddie  .Anker,  Jack  Mason,  h'.dward  Staats 
Luther,  Bob  Morris,  William  W.  Willis. 
Bill  Gtiard.  Kenneth  Lord.  .-\1.  Pierce.  H. 
W.  Carlisle,  W.  L.  Curtin.  F’atrick  F.. 
.Mcl'.voy.  Jacob  Magiiloff,  Wells  Hawks. 
\\  .  (1.  Hetiderson,  Ivy  Lee, — and  among 
"other.A  present”  were  the  youtiger  reg- 
■jlnrs  :  Ben  Deacon.  E.  .N.  lack.son,  .-A. 
Baerman.  J.  1).  (iordon.  jack  .-Allen,  G. 
F.  Tanner.  .Al.  Selig,  J.  F'.  Kelly,  .Alicliael 
F.  Haggerty,  Louis  Weitzenkorn,  11.  I  >. 
Kingsbury.  .-A.  H.  F'olwell,  H.  L.  Malkeii- 
son.  Pearley  Boone,  H.  H.  Klein.  Joe 
A  an  Raalte.  Jack  Francis,  "('harlie"  Peir- 
burn.  Bryce  Oliver,  and  C.  L.  Lighten- 
F.i  Pine. 


FLEXIDEAL 


Reg.  U  S  Pet  Off 


THE  IMPORTED  DRY  MAT 

OF  SUPERIOR  QUALITY 

Write  for  Free  Samples 


FLEXIDEAL  COMPANY,  Inc. 

15  WILUAM  STREET  NEW  YORK  CITY 


Daily  average  circulation 
(net  paid)  for  February, 
1924,  was: 


24,530 


iliami  l^eralb 


“FLORIDA’S  MOST  IMPORTANT  NEWSPAPER” 

Frank  B.  Shutts,  Publisher 
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THE  OPERATOR  SAYS 


THEY  ARE  GREAT  MACHINES 


These  CONTINUOUS  COMPOSITION  Linotypes 


LINOTYPE 


TRADE 


“Cman(;k  from  body  matter  to  agate? 
Sure!  Takes  about  a  second.  Just  lift 
this  lever.  It’s  as  light  as  a  feather — 
the  magazines  are  counterbalanced.” 


“TuKSK  two  Al’XlI.IARY  MACAZINES  “CORRECTIONS  is  it  vou  Want?  You 
are  mighty  handy.  Wide  enough  to  set  can  have  them  in  a  jiffy.  We  don’t 
good-sized  heads.  .And  interchange-  even  have  to  wait  for  the  other  mats  to 
able  with  the  other  Linotvpes,  too.”  distribute.  Here  vou  are!” 


Now  E'oR  SOME  heads!  I  hev  re  in 
the  two  au.xiliary  magazines.  .A  touch 
on  this  button  makes  the  shift.  Same 
keyboard  operates  the  auxiliaries.” 


J  "1  iiK  iioss  WANTS  me  to  set  some  ads, 
J  so  I’m  changing  all  the  magazines. 
>  That  Won’t  take  long  because  they  lift 
(f  right  off  from  the  front.” 


“Oh  yes!  Of  course  there  is  the  water- 
cooled  mold  disk,  the  universal  knife 
block,  and  the  universal  ejector — 
thev’re  on  all  Linotvpes.” 


“Now  E'OR  THE  ADS.  Bold  facc  for  the 
side  heads  in  one  main  magazine. 
Roman  and  Italic  body  matter  in  the 
other.  Display  type  in  the  auxiliaries.” 


if  ERE  s  THE  WAY  We  keep  our  type 
faces,  in  interchangeable  magazines. 
.Any  magazine  goes  on  any  Linotype 
and  are  e.isier  to  handle  than  tvpe  c.ases.” 


MERGENTHALER  LINOTYPE  COMPANY 


Brooklyn^  New  York 

.ANTISCO  CHIC.AGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 


Representatives  in  the  Principal  Cities  of  the  World 


Composed  entirely  on  the  Linotype  in  the  Caslon  Old  Face  Series 


THE  DOUBLE  JUNIOR  AUTOPLATE-AUTOSHAVER  UNIT 
Built  for  heavy  production  and  capable  of  enduring  long  periods 


of  hard  work  at  high  speed. 


Wood  Newspaper  Machinery  Co 
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tlon  an  AUTOPLATE  Basis 


pBIMINATION  of  delays  and 
^  paper  waste  due  to  paper  break¬ 
age;  maximum  production  from 
presses  and  men;  definite  schedules 
with  late  closings,  late  starts  and 
quick  finishes — 

These  are]  the  aspirations  of  every 
publisher.  And  they  can  be  realized 
only  through  the  AUTOPLATE’S 
aid. 


There  is  an  AuTOPLATE  Machine 
to  suit  the  requirements  of  every 
daily  office,  large  or  small.  Are  you 
still  paying  the  high  costs  of  anti¬ 
quated  methods? 


►R|ATI0N,  501  Fifth  Avenue,  New  York 


E  D  I 


the  new  freedom 

'  ^  ^  IK  U  stl:..,.-  .  _ 


Kratitucic  of  tin 

fomul  7'  '"'  cert".il!',; 

™,.i,„.r  '  ''"’"""-Mo . . 

Of  mi-ti  on  tliiMr  ^  promotion  or 

>'‘'T>al  numiHT  of  tl I  ^  than  on  , 

a.M  ov.,,:,  '  ,  — '  o""',  I.  ,C 
*r"  'e"  ""“™' 

I'T  the  safety  ",["1'^"'''"'  '"m  '‘"'oil  lie  stamai  j . 

Il  lakes  l„,„  ,1  """"'■'*0  and  i,„ihi„„ 

cuisor  the  newspapers  bv  threa  s  of  P' 

■  H'  as  to  editorial  exornai  •  ^  -'‘f'^pt'nsion  if  their 

■*ve  not  been  parties  to  the'*"'"  Tliev 

'fit'  past  few  vears  i,„  encroachment's 

nianaKement,  These  hostil’"  '  PT"vince  of 

Sir!'  ssri"'"' 

J-  '■■  0IW1.I0  (or  S'Tiuc 

Ibai  llio  min, hers  of  0,1,  ,  "“"'"Wion  is  warrainrf 

of  vlrikSa  ,i't3’r?',r''  bS  S 

"•""violor.  in  sceiSdm^'""'  '»  '"■"'I  «itb  S 


'"'lhore?.'*,,‘"n*'‘ ■'«  ‘I  »iih 

"  ‘""'-Erolesin,,,,.  Xl,  V""' 


B 


(^n-ing  so„uUlii,t"  ior  nml  ■ 

’'X’ctln.ifi  for  nolh.in..\-o„7,  'y,  f”' 
oHowus."  /■:.  If  ''‘Hh  crimes  in 

■’"•i mu  e  said. 

K.u°::''"r°~^caEST,oN 

't  -l.  earh  April  . 


tile  u-ar'?'  amon«  ,1.^ 

,  ■''"■"'i  and  WeM  ‘the^'l in  the 

;y  ;--ai  inihii.iwr.  ,  ,  2!'7"’" 

the  AmerSn  -'-nnal 

•'"'"Hal Ion  and  of  ,i,..  »  .-'t'' •''paper  I’nhiishers' 

;,"  '■  "bon  lb.  i,  „?3"'  I’ros.  ,«. 

’'>fTchy  assnriiM.  i./r,.  '  H’fml.ers  at 

coiuenieiice.  ‘  attendance  and  less  in 

^>ne  piihlisher  of  e  , 

"n  .bo  .mom  ,hi,";;3;;™'«  Emro.  * 

t . . o:;'S"'n  if . - '“in  z 

'bo;i"...ioo.b.„  >1.0...  -Vo.  vork 

I  ■  ^  nrk  trip  aiisweriiur  "H^commodatexl 

'>tl"-r  hand,  it  niiKht  meet  v  .1  On  the 

'""f-nty  of  ;|,,  pf,b!ir;'  f  ''  "'’'"-'’val  of 

"iK.s  switched  to  the  first  or  sec  7''  "'"’"'‘f  Hleet- 

^  ‘  Thaps  it  is  not  J  ?  "'■ek  in  oSeptemh 

■-‘I'Preciate  it  ‘fuestiotr  hut  I 

in'-s  /'.piToR  .V-  |>i 

«estion  is  not  new  |f  t  •'*  tl'i-  The  sue 

uir'ii;::''  '■“"M'"  i"i" 

-SpniiK.  I-'all  or  r|ead  of  occurs  in  th. 

time  should  k'  allowed  to' waJr’  sufficient 

’  ".  "f  such  an  important  r  ^'"P'^  ennsidera 

';estiKation  of  the  press  ""'^"’‘‘'Hfation  as  an 

slrel*^"?  ''aWorf'^Sis  S^'"'  "°''^‘'^ooked'’  in 

deserves  an  extra 


T  insurance  is7,'“'"".  ''^^^DOX 

^  MsT  ^  P«>PJ  "we'^r'e  hV''-r  ^ 

■« .  o3n,.;;„3.i,£;  t.,:;* 

""'om.'ns  It  o  'r"'  ""''  "  '"'O'lnlo 

sV  r>,  I,.  ''  stand  on  its  ^  *f'at 

with  r.  '"i'Tmed  that  in  ,  •  *  '  I-»itor 

'  "1  a  considerahle  k;ro„„  f  •  c-ntracts 

that  more  than  t  J  *  ^  ‘  is  lixl  to 

xy  diiuht^i'lfii;;,;;;'^^  ■^f^'mat'io.t 

SI 

insurai.  '’''‘'si-nt  a  reader’s  public. 

arv  u  T'  for  replv  VVlT*'""  ^  local 

ki'miotc'i.y  111;:  ’'i3’'’''''i“io.iT33“'''' 

“b  nal  ca„„„  'o™  K<|i,„r3 

mklriS.;;  STlir  ,''"■  '"  .•  mnci"? 

=rK.2.SE5£|5S 


J  A  L 

'«bvi"S,  ';L3-  ,"3 

•idvcrti'iiiifr  o  'ohimt*  nf  *>,  i 

'*‘‘vefop'  cT'rtah.  ^■•crgetic  ltf"'' 

i5..AT;K;£~;::cs^ 

sk-cial  drives  tixlay  swell  a.  ** advertising 

£,.,.1"'  t”-  ""^o'ono"  m  ,  loi*  ''»•  i. 

a  Ililiicm'l  'Itk  '7'""’'''"'"'’.  bas'  * 

ar",,;*'"”' 


'■'%  nm'3l/  """  »'•■  «'oo, 

P''’'-v™!1™1,^TION 

MT  ^ftis  point  of  vie.£  advertising! 

""■  ‘■•iki,™;' ';''  ""“o' 

P-'PoscxI  to  "'eatres 

Panv-s  ;S''  Ml  the 

;  local  olferuies  i,  * ‘i"ni  alxmt  the  con 

•'  1«.  »0d  per  eear.  ^'■'•"1  the  Kagh-. 

■'larcelhis  M  \i,„.  ,  , 

^fitrdock.  the  editor  ser;.,;^'  aud 

d-Hed  that  it  ,nig,„  ' 

'-agle.  hut  there  was  n  ^  ^  advertise 

-dependence  The"^'^'  n"  "‘--sil  i' 

P'-V  “’nns  in  the  Sn^"^" 

T^IKv  iiave  k.-en  tellii.u  ,h  1  "leir  new 

s'^i’  It.  coiicertiiiig  |„e^i  .  '"‘'aders  the  truth  j 
‘•-"tniue  ,„  ri,.  t;,"'  '‘"’•'•^‘Tti^uts  and  pr,'.; 
ati  advertising  contract  witm  '"""’idai 

inva.lved.  a  matter  of  princ, 

'  'If  public  liK.ks  ,i 

vr.lii-i.m,  a,„,  av,.ol  I"  ™i,li.b  h 

'(  ,1  IS  Iri,(i  y  allix.,.,  (a-rbirnis 

Amusemetit  Company  "'"■  <-ons„li. 

Pf‘te  dominance  of  VVichL  u"""  almost  , 

wh^.f^'’""-  ‘ft<^  f’:aKle  is  "’f  comint 

seri  T  indeed  no  ne”  Positioi 

seriously  taekled  a  fight  /  .  P'*P^''  ‘''at  hast 

'Ting  obstinate  theatrical  mana  "" 

Consolidated  Amusem-n??'"’^"*'*  f'leir  sent 

^arn  a  lesson  at  Wichita  .^""'P^'iy  is  destined 
join  in  a  little  ads  erf  "  " 

the  readers  of  the  hlaelo  ^  ^itig  conspiracy  to  ke 
latrical  performances.  "ith  unsati  '  ‘ 


^‘^criminatinfr  people  n-h 
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PERSONAL 


native  of  Pasadena,  Cal.,  and  at  one  time 
was  with  the  Standard  Oil  Company,  in 
California. 

C.  (i.  F’erry,  for  ten  years  circulation 
manajter  of  tlie  I’iltshur^h  I’rcss.  re- 
siiiiicd  May  3,  192<>. 
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IN 


THE  EDITORIAL  ROOMS 

TON  B.  CARBKRRV,  managing 


fOW-^RI^  D.WIS.  business  manager 
I- of  tbe  .Vstf  i'ort  Herald  Trihniit. 

»ith  Mrs-  Davis  and  their  daughter, 

Helen,  is  sailing  May  29,  for  Kuroire 
Ur  Dayis  will  visit  his  paper’s  bureaus 
abroad  ^d  give  considerable  attention  to 
the  /’ari-r  Herald,  Kuropean  edition  of  the 
Herald  Tribune. 

Charles  S.  Yssung,  publisher  of  the  Sun 
frimcisco  Call,  was  recently  tendered  a 
luncheon  by  mssre  than  a  score  of  city's 
orominent  business  men. 

Herman  .-Mexander,  editor  tsf  the  .Vctc 
Yarker  .'ilaals-Herold,  sailed  for  abroad 
this  week  on  the  S.  S.  Reliance. 

|ohn  Thssmpson,  publisher  of  the 
llinneapidi-'!  Star,  visited  New.\ork  this  ^financial  staff  of  the  .Vca 
»eek  on  business.  f  Trihune. 


nuin 

editor  of  the  Boston  Post,  and  Mrs. 
Carberry,  .sailed  from  Boston  May  16, 
on  a  vacation  trip  to  England. 

Will  J.  Orange,  city  editor  of  the 
Biichio  (Col.)  Chieftain,  has  been  named 
editor  succeeding  Walter  Wilder,  re¬ 
signed.  Pierce  P'gan,  formerly  city  edi¬ 
tor  of  the  I.ovelami  Reporter,  succeerls 
( )range. 

Edward  (i.  Ctmnelly  has  joined  the 
York  Herald 


and  Victot 
le  Consob- 
tise  in  tlx 
piiper's  wii' 
tation 

newspaper 

nth,  as  they 
propose  tc 
imklated  by 
principle  h 


Henry  J.  Allen,  editor  of  the  ll'ic/iita 
Btaeon  and  former  governor  of  Kansas, 

.ill  be  the  principal  speaker  at  the 
Kansas  .-Xirthors  Club  meeting  in  Wichita, 
May  25. 

Stuart  S.  Schuyler,  president  of  Allied 
Newspapers.  Inc.,  will  return  from  the 
Pacilic  Coast.  May  24,  where  he  visited 
the  Los  .Angeles  and  San  I'rancisco 
offices. 

Frank  .-N.  Bayrd,  editor  of  the  .Malden 
(Mass.)  N'ctxr.r,  and  Mrs.  Bayrd  sailed 
this  week  from  Xew  York  on  the  liner 
France,  for  Europe. 

Eugene  Lorton,  publisher  of  the  Tulsa 
(Okla.)  ll'orld,  and  Mrs.  Lorton,  have 
returned  from  a  round-the-world  tour  on 
which  they  set  out  six  months  ago. 

Marshall  N’.  Dana,  associate  editor  of 
the  Portland  Oregon  Journal,  will  de¬ 
liver  the  graduation  address  at  .-Mhany 
College,  June  15. 

Emil  Maurice  Scholz,  president  of  the 
World  Wide  Advertising  Corporation, 
New  York,  sailed  for  Havana,  May  15. 

Grove  Patterson,  e.xecutive  editor  of 
the  Toledo  Blade,  has  been  elected  presi¬ 
dent  of  the  Toledo  Y.  M.  C.  .X.  by  the 
trustees. 

Howard  Kahn,  editor  of  the  St.  Paul 
Daily  Sews,  is  in  hospital  for  a  minor 
operation. 

Mr.  and  Mrs.  Gene  Huse,  Norfolk, 
Xeh.,  have  returned  from  a  tour  of  Eng¬ 
land,  France.  Belgium,  lIollaiKl,  Germany 
and  Italy.  Mr.  llusc  is  publisher  of  the 
Vorfo/fe  (Neb.)  Daily  \ews. 

G.  M.  Kumler,  editor  and  publisher  of 
ix  l.eskishurg  (O.)  Leader,  is  a  caiuli- 
date  to  succeeel  himself  in  the  state 
«uite. 

Fred  Schilplin,  publisher,  .ST.  Cloud 
iMinn. )  Times  nominated  for  <lemocratic 
andidate  (or  governor,  has  announced 
that  hecause  of  his  new.spaper  duties  he 
will  he  unable  to  accept  the  nomination. 
Croitibie  .Mien.  i-<litor  of  the  Ontario 
(Cal.  I  Ddily  Report,  former  president  of 
(he  .'southern  California  .-Xssociated 
Dailies,  has  ht-e-n  named  as  C'ommissioner 
trim  Cali ff)rnia  by  Governor  Richardson 
to  the  .Sescpucentennial  in  Philadelphia. 
Mr.  .Mien  was  formerly  editor  of  the 
Orcdi.t/'urg  (Pa.)  Daily  Trihune,  and 
president  of  the  Pennsylvania  Editorial 
osociation. 


Leland  Bell  has  re.signed  from  the 
Toledo  Blade  copy  desk. 

T.  Walter  Williams,  Xew  York  Times 
ship  news  reiH)rter,  has  returned  from  a 
trip  through  the  Near  East. 

William  G.  Hershey  has  joined  the 
sporting  department  of  the  New  York 
Herald  Trihune. 

W^illiam  C.  Lake  has  assumed  editorial 
direction  of  the  Hendersonville  (N.  C.) 
Times,  succeeding  James  W.  Benton,  re¬ 
signed. 

Miss  Eva  Kildow.  editivr  of  the  Rose- 
1‘ille  (O.)  Leader,  was  seriously  injured 
a  few  days  ago  when  an  automobile 
which  she  was  driving  went  over  a  creek 
hank. 

Miss  Dorothy  .'Xrm.strong,  a  graduate 
of  the  I'niversity  of  Missouri  School  of 
Journalism,  has  joined  the  Huntsville 
(Tex.)  Item  as  assistant  editor. 

John  Fretz  South,  suburban  editor  of 
the  Trenton  Times,  and  Mrs.  South,  have 
returned  from  a  two  weeks'  vacation  at 
.Xsbury  Park,  N.  J..  and  Washington, 
D.  C. 

S.  Carlyle  Adams,  staff  member  of  the 
United  States  Daily  at  Washington,  has 
been  spending  a  few  days  in  Columbus, 
where  he  formerly  was  employed  on  the 
Dispateh. 

Richard  Simpson  is  now  manager  and 
editor  of  the  Taylor-ville  (III.)  Breeze, 
succeeding  C.  J.  Hannon,  who  retired  a 
week  ag<5. 

S.  R.  Robertson  of  the  Tampa  (Fla.) 
Telegram,  has  become  news  evlitor  of 
the  Cushing  (Okla.)  Daily  Citizen,  suc¬ 
ceeding  Joseph  Priestley,  resigned. 

Lawrence  J.  Collins,  city  editor  of  the 
Dayton  (O. )  Journal  for  the  past  three 
years  has  been  named  secretary  of  the 
Dayton  Builders’  Exchange. 

John  Parker,  ship  news  rejKirter  for 
the  .X  w  York  ll'orld,  and  Carl  B.  .Xllen, 
World  aviation  writer,  sailed  last  week 
for  abroad. 


C'lFTX'  years  in  the  newspaper  harness 
*  and  still  pulling  his  fair  share  of  the 
load. 

That  is  the  un¬ 
usual  record  of 
George  \X'.  Scot- 
ford,  managing 
editor  of  the 
Jack.son  (Mich.) 

Citizen  Patriot, 
one  of  the  Booth 
syndicate's  eight 
newspapers  in 
Michigan.  Scot- 
ford,  who  was 
l)orn  in  Brook¬ 
lyn.  N.  Y..  Oct. 

20,  1S60,  entered 
the  office  of  the 
)ld  Jaekson  Citi¬ 
zen,  .-Xpril  28,  1876.  The  late  James 
O’Donnell  was  the  editor  and  owner. 
Mr.  Scotford  worked  as  office  Ixiy  at 
first,  rose  to  compositor,  then  became 
foreman.  He  turned  to  the  editorial 
end  and  after  that  was  made  telegranh 
editor,  state  editor,  reporter  and  city 
editor.  He  became  managing  editor  of 


Geoiige  W.  Scotford 


the  Jaekson  Citizen  Press  and  remained 
in  that  capacity  when  that  paper  was 
merged  with  the  Morning  Patriot.  He 
has  been  at  the  M.  E.’s  desk  21  vears  in 
.all. 

On  .Xpril  28,  the  occasion  of  his  SOth 
anniversary,  executives  (of  the  Booth  Pub¬ 
lishing  Company,  his  co-workers  in  the 
Jackson  Citizen  Patriot  office,  prominent 
citizens  and  others  joined  in  a  testimonial 
banciuet  to  Mr.  Scotford.  In  addition  to 
his  newspaper  work  Mr.  Scotford  has 
found  time  for  varied  civic  and  scKial 
activities.  He  has  been  a  member  of  the 
Nvard  of  education  for  16  years  and  is 
president  of  that  body  now.  He  was 
member  of  the  old  common  council  for  a 
number  years  and  also  served  on  the 
public  library  commission. 

Richard  La  Brecque,  formerly  on  the 
Quincy  (Mass.)  Times,  has  joined  the 
Southhridge  ('Mass.)  News  as  reporter. 

T.  <i.  ,X.  Goldsmith  of  the  Neiv  York 
Herald  Trihune  staff,  covered  the  annual 
Bach  festival  at  Bethlehem,  Pa.,  last 
week. 

(.Iiester  L.  Smith,  sports  editor,  Pitts¬ 
burgh  Uazette-Times,  will  deliver  the 
commencement  address  for  the  Salem, 
().,  high  schtKil  graduating  class,  lime 
11. 

I'letcher  WilsiMi  of  the  Sunday  depart¬ 
ment.  .Minneapolis  Trihune  has  trans¬ 
ferred  to  the  reportorial  staff,  day  side. 

W.  Clark  Harrington,  recently  a  stu¬ 
dent  at  Dartmouth  College,  has  joined 
the  city  staff  of  the  Springfield  (Mass.) 
I  'nion. 

( Continued  on  ne.rt  page) 


hlish  honca 
■rformances. 
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ilmost  COB- 
immimity 


IN  THE  BUSINESS  OFFICE 

[0,  Horton,  formerly  with  the 
(iriidil  .Xdvertising  .Xgency,  Albu- 
VJcrquc-  N.  M.,  has  succeeded  I,andis 
'ulson  as  .advertising  manager  of  the 
^uerque  Herald. 

-Jj  formerly  with  the  Colo- 

’“0  Springs  Telegraph  Gazette,  has 


-■  in  iT.  telegraph  Gazette,  has 

position  w  made  advertising  manager  of  the 
at  has  ^oadmoor  Hotel,  Colorado  Springs, 
as  failed  to  C.  I.  Dawdy  has  joined  the  advertis 
their  sense!  staff  of  the  (/(z/iwbnrji;  (111.)  Evening 

i  destined  to 
cks  are  not 
racy  to  keep 
nsatisfacW 


direci 
anuml 
the  btdi 


'W. 

Gibson,  business  manager  of  the 
Woi  ((^,taH)  Standard-E.raminer,  ami 
Gibson  are  parents  of  a  son. 

Misj  Steam,  of  the  Trenton 

"nci  business  office,  has  been  promoted 
^  "edit  manager. 

Lehmann  Hisey  has  joined  the  adver- 
p.”’?  nf  the  Paris  office  of  the 
Science  Monitor.  He  is  a 


/TOURING  the  first  two  weeks  in  May  the  following 
JLy  newspapers  signed  contracts  ranging  in  duration 
from  one  to  four  years  for  the  complete  general  illus¬ 
trated  service  of  the  Central  Press  Association : 


Dubuque  Telegraph-Herald 
^Glendale,  Calif..  Press 
^Jackson,  Mich..  Morning 

Tribune 

South  Bend  Tribune 
^Detroit  World-Graphic 

(new  tabloid) 

Casper.  Wyo..  Tribune-Herald 
^Texarkana  Interstate  Journal 

*IndicAtM  new  client*. 


Oshkosh  Northwestern  ' 

*Moline  Dispatch 
Pottsville.  Pa..  Republican 
^Davenport  Democrat 
Holyoke.  Mass..  Telegram 
^Burlington  Hawk-Eye 
^Mankato  Evening  Herald 
^Wilmington.  Del..  News 
Rockford.  Ill.,  Register-Gazette 


^I)e  Central  ^resisi  ^gsiociation 

V.  V.  McNitt  Cntral  Prna  BUc,.  H.  A.  McNitt, 

President  OmiuHi  Editor  and  Manafer 

P.  S.  We  produce  the  World’s  Best  Picture  Page. 


Invite  Readers  for  I 

“A  Joy  Ride  on  a  I 
Rainbow” 

with 

A.  A.  MILNE 

Author  of  "When  We 
Were  Very  Young,"  etc.. 
Whose  Weekly  Nonsense 
That  Curls  Around  the 
Heart,  in  Verse  and  Prose. 

Is  Now  Being  Syndicated  by 

Metropolitan  Newspaper 
Service 

150  Nassau  St.,  New  York 

Send  for  circular  and  then 
wire  your  order,  or  read  a 
Milne  release  in  another 
paper  —  and  wire  your 
order. 

A  dozen  of  the  papers, 
in  various  sections,  which 
have  already  taken  Milne, 
(the  feature  started  only 
last  Sunday)  are: 

BOSTON  GLOBE 
NEW  YORK  HERALD-TBIBtJNE 
BALTIMOKE  SUN 
BUFFALO  NEWS 
TORONTO  STAB  WEEKLY 
(miCAOO  DAILY  NEWS 
ST.  PAUL  DISPATCH  A 
PIONEER  PRESS 
OMAHA  NEWS 
OHIO  STATE  JOURNAL 
HOUSTON  POST-DISPATCH 
CHARLESTON  JOURNAL  ft 
COURIER 

ALBANY  KNICKERBOCKER 
PRESS 
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{Continued  from  page  33) 

15ill  Cole  has  resigned  as  reporter  on 
the  Minneapolis  (Minn.)  Tribune. 

1-^rl  Arnold  has  resigned  from  the 
day  copy  desk,  Minneapolis  (Minn.) 
Tribune  to  become  an  automobile  sales- 


O.  E.  Butler  has  sold  the  Tahtequah 
(Okla.)  Arrow- Democrat  to  Clyde  B. 


News  Service,  has  been  transferred  to 
the  I.  X.  S.  Washington  bureau.  His 


Pool,  formerly  of  the  Tulsa  (Okla.)  successor  has  not  been  named. 


Virgil  Fulling,  formerly  of  the  Hutch- 
instm  (Kan.)  Herald,  is  now  traveling 
in  the  orient. 


II  arid.  ^  ^  Harold  Horan,  of  the  Paris  office  of 

John  Scott,  publisher  of  the  Prior  Lake  International  News  Service,  has  been 
(Slinn.)  Sews,  has  sold  the  p.aper  to  temporarily  assigned  to  Geneva. 

Uo  Mermaid  of  Minneapolis  a.id  John  associate  editor 

Duffy  of  Savage.  tern-itional  News  Serviee.  is 


isr.uiuoi.a.  .sews  ocrviec,  nas  uceu  j,  ^ 

nporarily  assigned  to  Geneva.  a  late  summer.  At  the  coolish  tr^ 

Barry  Paris,  associate  editor  of  In-  of  going  to  press,  thousands  of  bathis 

riintinnal  ^#»rv'irp  ^npnrlinor  _ _ : _ 


L^uny  01  c>avage.  tcrnational  News  Service,  is  spending  suit  rotogravure  editors  are  going  nJ! 

Rurhffuma  (111.)  Gacette  and  Genoa  his  vacation  in  his  home  town,  St.  Joseph.  /\  l\  A,  in  New  York  World. 

(  ity  (Ill.)  Broadcaster  appeared  last  Mo.  He  will  be  away  from  New  York  _ 


...  ,  /.  week  under  publication  of  .Albert  L.  headquarters  until  June  1.  j.  L.  Kil 

hilward  G.  has  jom^^^t^^  Johnson  of  Harvard,  Ill.,  who  has  sue-  galkn  is  in  charge, 

linancial  staff  of  the  New  York  Herald  needed  11.  B.  (laston,  who  has  been  pub-  q-  q-  Tr,r..»:n<r  A  Pf^.c  t-nr 

Tribune.  li^^hing  the  papers  eight  vears  T'  Topping,  Ass^iated  Press  cor 

r  _  „  i_..  1  1  s  c  gni  J  .  respondent  who  has  been  in  Morocco 

h  Uwson  May  for  the  last  yrar  1£_  Bowen  has  succeeded  H.  J.  ^-35  last  week  ordered  to  return  to  th( 


aoquaricrs  until  june  t.  j.  1..  ivii-  j,  ^he  way  the  nnni^ 

en  is  m  c  arge.  bootleggers  is  increasing  that  Hw 

T.  T.  Topping,  Associated  Press  cor-  never  drink  their  own  stuff. — Sevi  }'*i 

crw-kTi/tmif  tioc  Kp^ti  in  II _ t.J  _ -  ^ 


till  the  New  \ork  staff  of  the  Associated  Holmes  as  owner  and  editor  of  the  Glen- 
Press,  has  become  telegraph  editor  of  wood  Springs  (Col.)  Az^alanche  Echo. 


respondent  who  has  been  in  Morocco,  Herald  Tribune. 
was  last  week  ordered  to  return  to  the 
•A.  P.  Paris  office.  . 

u  „  I  ,  •  J-  Prices  are  liki 

R.  A.  Byron,  formerly  managing  cdi-  laWp  a 


Prices  are  like  teetotalers,  because  tb| 


the  Hutchinson  (Kan.)  Herald  ^  ^  J-  HKon,  torm^y  m^gmg  effi-  ,,  ,,ke  a  drop.-/.7t.ence  (^| 

J.  Edgar  March  was  presented  with  a  formerly  a  foreman  in  the  plant  of  the  ^f  jjie  Pittsburgh  (Pa.)  Gazette-Times 

club  bag  on  May  1  by  his  fellow-  mem-  Palmer  Journal  before  its  incorporation  3,,^  i  j,-  Kojnr  former  citv  editor  - 

bers  of  the  Parliamentary  Press  Ija'l^ry  with  the  Palmer  Register,  purchased  the  Buffalo  Express  have  iomed  the  H""'  fUfftTcnt  a  silk  stocking  lo* 

on  his  retinng  as  representative  of  the  interest  of  Herbert  L.  Rickard  in  the  y  y  s,aff  Af  the  Associated  "hen  it  is  not  in  use. — Kansas  ft 

Montreal  Star  to  become  newspaper  Stafford  Springs  (Conn.)  Press.  -New  york  news  staff  ot  the  Associated  «  U 

representative  in  Western  Canada  for  the  .  ..  p,  •  r  Sacramento  has  leased  1  .  .  - 

Canadian  Pacific  Railway.  r  ;  “cramento  nas  leaseu  j,  resigned  as  news  _  .... 

rhaHes  Blake  has  reLne<l  from  the  '  editor  of  the  B.iffa/o  Ex/rew  to  join  the  Too  many  Chicago  gangsters  are  atS, 

C^harles  Blake  has  resigne<l  irom  the  ((_al.)  Banner.  Associated  Press  staff  at  New  York  wrong  end  of  the  machine  gun.— If'eiu 

Chuago  Herald  and  Examiner  to  hgzome  A  half  interest  in  the  Unkersheim  (Ore.)  Leader. 

press_  apnt  for  Gentlemen  Prefer  purchaser!  by  .  - 

Blondes.  ....  James  Wilson,  retired  banker.  SPECIAL  EDITIONS  The  objection  to  gardening  is  thatlr 


Montreal  Star  to  become  newspaper 
representative  in  Western  Canada  for  the 
Canadian  Pacific  Railway. 

Charles  Blake  has  resignerl  from  the 
Chicago  Herald  and  Examiner  to  become 
press  agent  for  “Gentlemen  Prefer 
Blondes.” 

Harry  Ross  has  sold  his^  printing  busi¬ 
ness  and  returned  to  the  Chicago  Herald 
and  Examiner  copy  desk. 


Press. 

Jolin  F.  Koine  has  resigned  as  news 
editor  of  the  Buffalo  Express  to  join  the 
.Associated  Press  staff  at  New  York., 


Too  many  Chicago  gangsters  are  its, 
w  rong  end  of  the  machine  gun. — If'ecji 
(Ore.)  Leader. 


gT.  .WGUSTINE  (Fla.)  Record.  10-  c,,,l,„,i,,„Vrr  go,;c:.-"£.ioWrsi 
Fort  luMon  (Col. I  Rooster  Mav  1  from  .  ‘^bloid  supplement  celebrating  - 


SPECIAL  EDITIONS 


The  objection  to  gardening  is  thatlr 
the  time  your  back  gets  ust3  to  it  yoj 


a  tixannner  copy  uesK.  Boo^/cr  May  1  from  .  s»PP'eme''i  ceienraiing  - 

.R.  L.  Bennett,  for  several  years  sports  {.'rej  Walling.  installation  of  a  new  Duple.x  rotary  press.  That  Harvard  student  who  disf. 


editor  of  the  San  Antonio  Ez’ening 


-.7  -  '  .  .  .  u  a-.  _  IPigsins  (Col.)  CowriVr  was  recently 

AV-a«,  has  resigned  to  become  editor  of  p.  a/  grown,  formerly  of 

the  Kerrvdle  (Tex.)  Sun.  Denver. 

Jack  Stenbuck,  assistant  city  editor  of  of  Hotchkiss  (Col.'l 


jacK  sienoucK,  ass.suuu  cuy  euuo.  o*  Consolidation  of  the  Hotchkiss  (Col.) 
the  Mtlu-aukee  IVtscosi^n  News  lus  p^^k  (Col.)  Colorado  Spring 

Times  has  been  effected  under  the  editor-  paRc  annual  edition 
William  Curley  is  now  assistant  etty  ^  ^  purchased  the  - 

North  Fork  paper  recently  from  Tom  . 
-  Blackwell.  Company  tc 

MARDiPn  Lucien  P.  Arant  and  Bernard  Wain-  Addressing  the  s 


Sf.  Paul  Sunday  Pioneer  Press.  1926  of  48  hard  boiled  eggs  in  45  minuttji 
Spring  Home  Builders  c<lition.  May  9.  our  first  choice  for  chief  of  police  i 
Boston  Sunday  Herald.  KM-page  an-  Herrin.  Little  Rock  Arkansas  Gszr 

nual  Real  Estate  number.  May  16.  - 

Colorado  Spring  (Col.)  Gazette,  176-  f>ne  disadvantage  that  an  editor  ha, 


Price  Company  to  Increase  Capacity 


One  disadvantage  that  an  editor  ha, 
that  he  says  his  say  in  a  permanent  fort, 
and  when  an  argument  comes  he  of 
laugh  or  lie  off  what  he  wrote. — .Vent: 
(Del.)  Ledger. 


MARRIED  Lucien  r.  Araiii  ana  nernara  «ain-  Addressing  the  .shareholders  of  Price 

waring  are  now  sole  owners  of  the  Baker  Bros.  &  Co.,  Limited,  at  the  annual  meet- 

/AL.AND  D.  RUSSELL,  former  assis-  (Ore.)  Herald.  They  bought  a  con-  ing  on  May  12,  the  president.  John  H. 

tant  sports  editor  of  the  Neiv  York  trolling  interest  in  the  Herald  nine  Price,  announced  that  the  directors  were  , 

Ez'cning  Post  and  now  Tokio  corres-  months  ago.  Since  then  they  have  planning  to  increase  the  capacity  of  the  Herald 


waring  are  now  sole  owners  of  the  Baker  Bros.  &  Co.,  Limited,  at  the  annual  meet-  TJie  Oriental  custom  of  drowning  girf 


-.AND  D.  RUSSELL,  former  assis-  (Ore.)  Herald.  They  bought  a  con-  ing  on  May  12,  the  president.  John  H.  suggested  to  those  who  woii 

tant  sports  editor  of  the  Nezv  York  trolling  interest  in  the  Herald  nine  Price,  announced  that  the  directors  were  „  ’  '  , ,  P^**'*'^  parties. — Florence  (.\k 


pondent  of  the  New  York  World  and  on  bought  the  holdings  of  all  the  minority  Riverbend  Mill  from  200  to  400  tons 


the  staff  of  the  Japan  Advertiser,  in  stockholders. 
Tokio,  to  Miss  Margaret  Madeline 
Kavanaugh,  formerly  assistant  director  NEV 

of  the  Department  of  Public  Information 
of  Columbia  University,  New  York.  'J'  R  A  O  N 
Everette  Smart,  police  reporter,  Joplin  p^V^'T 

(Mo.)  News  Herald,  to  Miss  Juel  Pat-  publication  w 
ton.  .April  11  at  Pittsburg,  Kan.  The  Ryan  Pri 

wedding  was  announced  only  last  week.  publication  o 


daily  capacity.  \V7th  this  enlargement  In  looking  over  a  photo  of  those  in cc- 


the  company’s  capacity  would  be  950  trol  in  Italy  it  is  no  longer  nectssr 


NEW  PUBLICATIONS 


tons  per  day  or  29(),0(X)  tons  per  annum,  to  read  from  left  to  right. — Detroit  N 


'P  R  Y  O  N  (OKL.A.)  LINCOLN 
^  COUNTY  LEADER  has  started 
publication  with  E.  O.  O’Bleness,  editor. 

Ryan  Printing  Company  has  begun 
publication  of  the  Mobcrly  (Mo.)  Home 


Arthur  A.  Peterson  of  the  Toledo  a  Sunday  morning  jiaper  of  12 

Blade  staff,  to  Thelma  Louise  Woodward,  pages. 


The  Fall  River 


William  Parsons  has  started  the  pub- 


(MASS.) 


Ralph  Clements,  court  house  reporter,  bpation  of  a  weekly,  the  Z7MH.rm«ir  (Cal.) 
Cedar  Rapids  (la.)  Gazette  to  Miss  ‘  ^*bune. 


Marie  Davis,  in  Cedar  Rapids,  May  13. 


WITH  THE  SPECIALS 


Mount  Airy  (N.  C.)  Star,  weekly, 
made  its  first  appearance  last  week.  The 
Star  is  published  by  T.  J.  Westmoreland, 
who  recently  came  to  Mount  Airy  from 
Thomasville,  where  he  was  former  owner 


HERALD 


13  0RERT  S.  FARLEY,  eastern  finan-  =*"‘1  publisher  of  the  Tho,nasville  Times. 
cial  advertising  representative,  has 

been  appointed  to  represent  the  United  NEW  PLANTS  AND  EQUIPMENT 
■STa/ct  Dailey  Washington.  D.  C,  and  ^  rhelEy  (COL.)  TRIBUNE  has 
the  Acre  Orleans  Item-Tnbune.  tr  ni.rrhased  .i  site  for  a  new  hnildine 

Prudden,  King  and  Prudden,  special 


advertising  representatives.  New  York,  the  next  two  years. 


”  purchased  a  site  for  a  new  building 
which  it  is  expected  will  be  erected  within 


ANNOUNCES 

the  appointment  as  national  advertising 
representatives  in  Chicagtj — New  York 
Boston — Effective  May  1st,  1926 
of  the 


have  been  appointed  to  represent  the 
Middletorwn  (N.  Y.)  Daily  Herald,  effec¬ 
tive  June  1. 

Charles  Flanagan  for  eight  years  with 
1.  .A.  Klein,  New  York  special  represen- 


Milo  Bennett,  publisher  of  the  .Maumee 
(O.)  I 'alley  News,  weekly,  has  installed 
a  cylinder  press. 

Hagerstown  (Md.)  Herald  and  Mail 
will  soon  be  printed  on  a  Hoe  Unit- 


CHAS.  H.  EDDY  COMPANY 


tative  has  resigned  and  will  join  the  na-  ^-ype  Quadruple  Press  which  is  now  be- 


Park  Lexington  Bldg. 
New  York 


Wrigley  Bldg. 
Chicago 


Old  South  Bldg. 
Boston 


tional  advertising  department  of  the  New 
York  Journal,  June  1. 


ing  erected.  A  complete  set  of  stereotype 
machinery  was  purchased  of  R.  Hoe  & 


Sali.sbury  (\.  C.)  Post  has  appointed  Co.,  Inc.,  with  the  press. 


Bryant,  Griffith  &  Brunson,  Inc.,  New 
A’ork,  national  advertising  representa¬ 
tives. 


HOLDING  NEW  POSTS 


Longmont  (Col.)  Times  has  ordered  a 
new  Linotype. 

Stacy  Brewer,  publisher  of  the  Vass 
(N.  C.)  Pilot,  is  completing  an  addition 
to  his  plant  which  will  double  its  capa- 
citv. 


TV  C.  M.ARON,  from  Miami  (Fla.) 

•  Daily  Ncu'S,  to  copy  desk,  Minne¬ 
apolis  Tribune. 


Fall  River  has  an  industrial  pay-roll  of 
over  $30,000,000  per  year.  It  is  the  great¬ 
est  textile  center  in  the  world.  It  is  a 
city  of  home  owners  and  home  lovers. 
You  can  thoroughly  cover  this  great 
market  at  one  cost  by  using  the  dominant 
evening  paper — 


PRESS  ASSOCIATION  NOTES 


CHANGES  OF  OWNERSHIP 


■Y^EBB  MILLER,  general  European 
”  news  manager  of  the  United  Press 
Associations,  who  makes  his  head- 
(juarters  in  I-ondon  arrived  in  New  York 


TT'  L.  BAKER,  owner  of  the  Clifton  *bis  week,  following  an  extensive  tour 
W  .  rr-fi  t,.,.  ♦t.o  through  South  America,  visitinc  U.  P. 


”  -  Hill  (.Mo.)  Rustler,  has  leased  the  through  South  America,  visiting  U.  P. 
paper  to  Carl  Davis,  formerly  connected  rl'^ut  newspapers. 

with  the  Rustler  before  going  to  Iowa  William  P.  ITythe,  formerly  Mexico 
several  years  ago.  City  correspondent  of  the  International 


The  Fall  River  Herald 

18,000  Daily  Average 

ROSS  F.  WALKER,  Publisher 


I 
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SEATTLE  AUDITS— 

Always  show  the  domination  of  The  Times.  This  newspaper  concentrates  upon  the  City  of  Seattle 
and  the  Seattle  Trading  Zone.  Two  other  Seattle  papers  have  larger  total  circulation,  but  The 
Times  leads  in  the  City  and  its  own  trading  territory.  Here  is  an  interesting  story  of  growth; 


Seattle  Times  Circulation 


EVENING 

SUNDAY 

EVENING 

SUNDAY 

4th 

Quarter 

1921. . . 

..  56,555 

83,478 

2nd  Quarter 

1924.. 

. ..  66,996 

92,971 

1st 

1922. . 

..  56,939 

85,281 

3rd 

1924.. 

...  69,221 

96,798 

2nd 

“ 

1922. . 

..  57,126 

83,856 

4th 

1924. . 

...  70,101 

102,793 

3rd 

“ 

1922.  . 

..  56,695 

83,572 

1st 

1925. . 

...  70,178 

104,345 

4th 

“ 

1922.  . 

..  57,151 

85,935 

2nd 

1925. . 

...  70,762 

103,157 

1st 

1923.  . 

.  .  58,650 

90,083 

3rd 

1925.. 

...  70,863 

102,545 

2nd 

1923. . 

..  58,084 

88,702 

4th 

1925. . 

...  74,223 

102,551 

3rd 

1923. . 

..  58,705 

87,501 

1st 

1926.. 

...  79,019* 

104,299* 

4th 

“ 

1923. . 

..  61,665 

87,232 

March,  1926. 

...  80,094* 

104,677* 

1st 

1924. . 

..  66,010 

90,163  April,  1926.. 

*Publisher’s  claim. 

...  83,767* 

103,234* 

De  Lisser’s  Lineage  Figures  — 

Show  that  The  Times  domination  in  advertising  is  never  questioned.  Here  is  the  summary  for  1925  : 


TIMES 

EVENING  DAILY  SUNDAY  TOTAL 

Local  Display  .  6,234,071  2,256,629  8,490,700* 

National  Display  .  2,065,267  866,895  2,932,162* 

Classified  .  2,338,672  1,629,746  3,968,418* 

Totals  .  10,638,010  4,753,270  15,391,280* 

THIRD 

SECOND  PAPER  PAPER 

MORNING  EVENING 

DAILY  SUNDAY  TOTAL  DAILY 

Local  Display  .  2,824,931  1,620,801  4,445,732  4,642,423 

National  Display  .  1,466,464  845,906  2,312,370  1,495,647 

Classified  .  1,178,148  618,499  1,796,647  930,757 

Totals  .  5,469,543  3,085,206  8,554,749  7,068.827 


461,655  Lines  AMERICAN  WEEKLY  not  included  in  Second  Paper’s  totaL 
*Indicates  Lend. 

And  for  the  first  quarter  of  1926  : 


TIMES 

EVENING  DAILY  SUNDAY  TOTAL 

Local  Display  .  1,536,559  547,412  2.083,971* 

National  Display  .  558,938  267,025  825,963* 

Classified  .  535.873  429,587  965,460* 

Totals  .  2,631.370  1,244,024  3,875.394* 

THIRD 

SECOND  PAPER  PAPER 

MORNING  EVENING 

DAILY  SUNDAY  TOTAL  DAILY 

Local  Display  .  746.812  396,429  1,143,241  958,548 

National  Display  .  368,522  284,967  653,489  408,153 

Classified  . .  310,335  174.153  484,488  258,879 

Totals  .  1,425.669  855,549  2,281,218  1,625.580 


117,028  Lines  AMERICAN  WEEKLY  not  included  in  Second  Paper’s  totals. 

*Indicates  Lead. 

There  is  practically  as  much  advertising  in  The  Seattle  Times  as  there  is  in  the  pages  of  all  its  competitors 
combined. 

Eastern  Representative :  The  S.  C.  Beckwith  Special  Agency 

New  York,  Chicago,  Kanaas  City,  Detroit,  St.  Louis,  Adanta 
Pacific  Coast  Representative:  R.  J.  Bidwell  Company,  San  Francisco  and  Los  Angeles 
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ASSOCIATIONS 

A  KIZON’A  PRESS  CEUB  members 
met  May  9  at  Xaco.  Mexico,  as 
baiKiuet  attests  of  Sarkis  Jose  Dom- 
iiijruez,  “Prince  of  Xaco,"  who  was 
electixl  to  bonorary  mi-mbership  in  the 
ehih.  H.  H.  Fries.  Reneral  manager  of 
the  I’hocnix  (,act-lle.  and  Mrs.  I'ries 
were  amons  those  attendinp  the  banquet. 

Harry  Van  H<»rn.  formerly  of  Eos 
Angeles,  has  l)een  appointed  manager  of 
the  foi.r  Milt  s  ( ( ). )  Rkttk.r  Bi  sisess 
Bl  RKAf. 

A.  lioon  McCallum,  president  of  the  An- 
NEKTisiNt;  Ci.t  n  OK  DKNtKR.  has  l)ecn 
ap|)ointed  chairman  of  the  etlucational 
committee,  Fleventh  district.  Associate-d 
Advertisiiif!;  Clubs  of  the  World. 

During  a  membership  campaitjn  just 
completed  the  Dt'i.irni  (Minn.)  Aiiver- 
Tisixo  C'i.rii  added  .30  members. 

Steiilien  Shannon  has  been  elect e<l  presi¬ 
dent  of  the  .\i(VKRTisiN(;  Ci.fii  ok  Misne- 
.\i*oi.is,  effective  July  1.  I"'.  Hooper 

has  been  named  first  vice-president,  J. 
('.  Mosher,  second  vice-president,  and 
'rrunian  (i.  Brooke,  secretary-treasurer. 

t'liarles  H.  Hastings,  publisher  of  the 
(Mass.)  Daily  Item,  will  entertain 
the  Nkav  F'ncl.\nd  Xewspapkji  Aluance 
at  its  next  meeting  June  8  at  the  Tedesco 
Club,  Swampscott. 

(iiKW)  Fei.i.owsiiii>  t'l.i  ii  of  Kentucky 
of  .Associated  Press  Traffic  Men  at  its 
annual  meeting  held  Sunday.  May  9, 
elected  James  (1.  Babb,  of  Eouisville,  pres¬ 
ident.  Frank  E.  Parsons,  Eouisville,  was 
named  vice-president  and  Dan  1'.  Moss, 
also  of  laiuisville,  secretary-treasurer. 
Traffic  service  matters  were  discussed. 

Xk.W  SI'.\|-ER.ME.N'’s  (  iol.K  .ASSOI  I  ATIO.X 

OK  Boston,  hekl  its  first  tournament  of 
the  year  last  week  at  the  Pine  Brook 
N'alley  (iolf  Club  at  Weston.  M. 
Hoxie  of  the  Dost  was  low  griiss  winner 
in  t'lass  A  with  an  82.  Burt  Whitman 
of  the  Herald  was  winner  of  the  low  net 
prize  same  class  with  an  84-10-74.  Wil¬ 
liam  Mullins  of  the  Herald  with  101-98 


was  winner  of  Class  B  low  gross  prize, 
while  J.  Stewart  of  the  Post,  with  111- 
97  captured  the  low  net  prize. 

Xkw  ^’ork  Eeac.i  k  ok  .\ii\ ertisi.nc. 
Wo.MEN  held  its  monthly  meeting  May 
18  at  the  Xew  York  .Advertising  Club. 
The  guest  of  honor  was  C'.  C.  (irecn, 
recently  re-elected  president  of  the  Xew 
York  .Advertising  Club,  and  sjK'akers 
were  Arthur  Freeman,  vice-president  of 
the  Manna  Corporation  and  Peter  Som¬ 
mers  of  Butler  Brothers,  who  discussed 
the  retail  and  wholesale  fields  of  adver¬ 
tising. 

San  Franitski  Credit  Men's  .Asso- 
(TATlo.N  is  collecting  the  San  Francisco 
quota  of  $7.s,(H)l)  of  a  $E7.s().()(K)  national 
fun<l  to  combat  fraudulent  bankrupts  and 
commercial  tricksters.  The  national  con¬ 
vention  will  be  held  in  Xew  York.  Mav 
24-28. 

James  M.  tioubl,  president  of  the 
Bask.iiai.i.  Writers’  .Assih'iation,  has 
named  the  following  committee  to  make 
the  $E0(M)  award  for  the  most  valuable 
player  in  the  Xational  Eeague  for  this 
season:  Xick  Flatley,  liostoa  Amerieaii ; 
.Abe  A'ager,  Brooklyn  /iug/r;  William  H. 
Becker.  Chieago  Daily  .Vni-.r;  Robert 
Xewhall,  Cincinnati  Cominercial-Trihnne ; 
Stoney  McEinn.  Dluladell>hia  /itriinig 
Diiblie  Ledger:  I'.d  Ballinger.  Dittshurnh 
Dost;  (ieorge  W.  Daley,  .Vcii’  )’nrk 
World;  J.  Roy  Stockton.  St.  Louis  Dost- 
Disf\itch. 

The  annual  convention  of  the  Texa.s 
Woman’s  Press  Association  einled  in 
San  -Antonio,  May  14.  with  election  of 
Mrs.  W.  R.  Potter  of  Bowie  as  presi¬ 
dent  to  succeed  Mrs.  I.  M.  F.  (lill  of 
Burkburnett.  Other  officers  elected 
were:  Mrs.  Emma  Cobb  Fivans,  Dallas, 
Mrs.  Fred  J.  Maurer,  San  .Antonio,  and 
Decca  I-amar  West,  vice-presidents ; 
Madeline  McBurnett,  Dallas,  recording 
secretary;  Mrs.  Kate  Makemson,  (ieorge- 
town,  corresponding  secretary;  Mrs.  W. 
B.  Hamilton.  .Alpine,  treasurer. 

.Advertisino  Ci-cb  ok  Johnstown.  Pa.. 
recently  elected  John  Sheridan  iiresident. 


Thomas  Dixon,  author,  playwright  and 
lecturer,  will  address  the  Xortii  Caro- 
i.iNA  Press  .Assik  iation  at  a  banquet  on 
Thursday.  July  22.  at  Hickory,  during 
the  annual  convention  of  the  association, 
(iov.  Henry  FUmkI  Byrd,  of  \  irginia, 
has  also  beeti  invited  to  speak. 

SCHOOLS 

Ol’RXAElSM  students  of  the  I'ni- 

versity  of  Texas  edited  editions  of  the 
.lustin  .hneriean  and  Statesman  on  May 
12  and  ai;ain  on  May  19. 

Students  of  the  Cniversity  of  Colorado 
department  of  journalism  recently  edited 
an  issue  of  the  Littleton  (Col.)  Indc- 
kendent. 

(.'harles  Raymond,  assistant  professor 
of  English  has  been  named  to  the  posi¬ 
tion  of  associate  professor  of  journalism, 
L'niversity  of  California. 

East  week’s  issue  of  the  Willmar 
(Minn.)  Trihune.  a  Ib-page  edition,  was 
edited  atul  published  by  the  24  members 
of  the  class  in  journalism  of  the  Willmar 
high  school. 

.Ander.son  College  girls  edited  the  .In- 
derson  ( S.  C. )  Independent.  May  14. 
Sixteen  members  of  the  class  of  journal¬ 
ism  at  the  college,  with  Professor  T.  C. 
Johnson  as  director,  bad  full  charge  of 
the  jHiblication  for  the  issue. 

Xew  England  Inter-collegiate  Xews- 
pajier  .Association  held  its  annual  meet¬ 
ing  and  election  of  officers  at  the  L'niver¬ 
sity  of  Xew  Hamiisbire  at  Durham  re¬ 
cently.  Eugene  .A.  Tetzlaff,  L’niversity 
of  Xew  Hampshire,  was  elected  presi¬ 
dent  ;  Thomas  C.  Heffernan,  Boston  L'ol- 
lege,  vice-presidetn  ;  Harold  Hilton.  Xor- 
which  I’tiiversity.  secretary  an<l  treas¬ 
urer. 

.\  group  of  alumni  of  the  School  of 
Journalism.  Lbiiversity  of  Montana,  Mis¬ 
soula,  belli  a  meeting  recently  for  the 
purpose  of  forming  a  club  to  commem¬ 
orate  Dean  .A.  E.  Stone,  who  has  heeti 
the  dean  of  the  school  siii'-e  its  orgatiiza- 
tion  more  than  ten  years  ago. 


WOMAN  PRESIDENT  APPOINTS 


Mr».  Rountree  Name*  Texas  Editoriij 
Association  Committees 

Mrs.  Eee  I.  Rountree,  editor  of 
Bryan  (Tex.)  Daily  liable,  and  firs 
woman  president  of  the  Texas  Editorii 
Association,  has  announced  her  comat. 
tees  for  the  year.  The  association  con- 
prises  men  and  wotnen  who  have  engajn 
itt  Te.xas  newsiiaper  work  25  years « 
more. 

Headed  by  Mrs.  Rountree  as  presidet, 
her  official  staff  includes :  .Artfic 
Eefevre  Jr.,  assistant  to  president;  Ha* 
Cook,  recording  secretary ;  .Austin  (i 
Ian,  corresponding  secretary;  George  H 
Boynton  and  Beniamin  !■'.  Harrigal.  sia. 
presidents. 

F'xecutive  committee;  1).  P.  Greshnut 
chairman;  Will  H.  .Mays.  Tom  Use 
Tom  I'inty,  Jr.,  l-'rank  Cates,  R.  K 
McCarthy,  J.  E.  Martin.  X.  P.  Hi. 

Committee  otl  history  ;  Eli  T.  Me: 
man,  chairman;  Preston  Ivy,  Chat  t 
Mcl-aughlin,  R.  E.  Yantis.  Mrs.  .\|jr 
Hunt  Affleck.  FL  F'.  Jones.  Dah:- 
White. 

Program  and  entertainment :  .Sara  : 
.Miller,  chairman;  P.  E.  Downs,  ii,i- 
A.  T.  Xeu. 

Transpirtation  :  C.  FL  Gilmore,  cL 
man;  Homer  D.  Wade.  June  P.  Mir- 

Advi.sory :  F'rank  P.  Holland,  chat 
man;  W.  .A.  Holford,  Dmis  I’.lavL. 
John  11.  Eunsford,  F'rank  IL  Sh,.. 
(ieorge  -M.  Bailey,  George  P>.  Deah 
C.  .M.  .Meadows,  Jr. 


Classifiecl  Staff  Holds  Frolic 

The  classified  advertising  departmein 
the  ,\^m'  York  Herald  Trilninc  i; 
a  dance  at  the  Hotel  Majestic  on  Sa;: 
day  night.  May  15.  Principals  front'! 
eral  Broadway  musical  shows  - 
entertainment.  The  committee  in  clar.’ 
was  headed  by  Mrs.  Margaret  .''t  e 
chairman;  l.ou  E.  Heaton,  treasurer;)! 
.Miriam  Eee  and  Irving  1.  Silbert,  n:.' 
tainment  committee.  All  the  dip.irimr 
of  the  Herald  ’rrihune  were  represents 


m- .  —  -  -  '  *! 

THE  WOOD  “SPEEDMAT”  ! 

I 

As  a  result  of  experiments  covering  a  period  of  years,  we  have  developed  and  perfected  a  Wood  dry  | 
mat  from  the  make-up  of  which  have  been  eliminated  the  inherent  and  irritating  defects  of  other  dry  mats. 

THE  “SPEEDMAT” 


For  six  or  eight  plates  does  not  have  to  be  oiled  or  chalked  to  prevent  peeling.  After  molding,  packing 
and  scorching  it  is  at  once  ready  to  be  cast  from.  '  *, 

Has  iron-like  stayback  and  requires  little  or  no  packing,  thus  saving  precious  time  and  much  Work. 

Has  a  beautiful  printing  surface.  The  plates  cast  from  it  print  sharp  and  clean,  and  the  solids  are 
black. 

Molds  like  wax  to  the  full  depth  of  the  form  and  holds  its  depth.  The  impression  does  not  spring 
out  and  make  a  shallow  mold  as  it  does  with  many  other  dry  mats. 

Conditions  and  molds  readily  and  is  easy  on  type. 

Does  not  stick  to  the  cast  and  tear  and  peel — falls  off  the  plate. 

In  its  combination  of  soft  plasticity,  wonderful  stayback,  splendid  printing  quality  and  rugged  con¬ 
stitution,  we  claim  for  the  “SPEEDMAT”  that  it  is  the  speediest  and  most  satisfactory  dry  mat  for  the  use  . 
of  medium  size  newspaper  plants.  I 

WOOD  FLONG  CORPORATION 

501  Fifth  Avenue  New  York  City 

J 


Editor  &  Publisher  for  May  22,  1926 


Mighty  Trading  Empire 
of  New  York  State 


More  large  trad¬ 
ing  areas  than 
any  other  state 
in  the  Uidon— 


New  York  State  contains  25  good  trading  areas. 
Each  one  draws  hundreds  and  thousands  of 
shoppers  to  its  center. 

Yet  to  the  national  advertiser  the  problem  of  cov¬ 
ering  these  various  areas  is  not  a  complicated  one. 
The  daily  papers  listed  below  reach  the  people 
who  buy  in  every  one  of  these  cities. 

This  group  of  daily  papers  gives  you  economical 
coverage  of  the  largest  industrial,  commercial  and 
most  populated  area  in  the  United  States. 

The  service  they  are  able  to  render  will  help  you 
in  reaching  your  prospective  buyers.  They  are 
at  your  service. 


and  reached 
Economically 


f 


drou- 

8,500 

10,000 

Olrou- 

8,500 

10,000 

latlen 

Li  nee 

Linea 

latloa 

Ltaaa 

Llnaa 

**Albuiy  Evening  News . 

. (E) 

34.444 

.10 

,10 

'Mount  Vernon  Daily  Aryut . 

. (E) 

0,671 

.08 

.05 

**Albiiny  Knickerbocker  Press . . 

. (M) 

34.018 

.11 

.11 

"Newburgh  Daily  Newt . 

. (E) 

18.138 

.00 

.00 

**Alb&ny  Knickerbocker  Press . 

. (B) 

.16 

.16 

ttNew  Rochelle  Standard^Star  . 

. (E) 

8,596 

.04 

.04 

**Amsterdsm  Becorder-Detnocrat 

. (E) 

7.110 

.04 

.04 

"The  Bun.  New  York  . 

. (E) 

857,067 

.00 

.50 

ttAuburn  CltUen  . 

. (E) 

6.880 

.065 

.055 

'New  York  Timee  . 

. (M) 

350,400 

.80 

.754 

••BroeUra  Daily  EayU  . 

. (E) 

73.764 

.88 

.88 

"New  York  Timee  . 

.  ...(M) 

350,471 

.80 

.754 

"Brooklyn  Dally  Eayla . 

. (B) 

84.097 

.88 

.88 

"New  York  Times . 

. (B) 

610.041 

.05 

.931 

'Buffalo  Btar  and  Enquirer . 

. (E) 

80.184 

.13 

.00 

ttNew  York  Herald-Tribune  . 

. (B) 

845.464 

.603 

.078 

'Buffalo  Cornier  . 

. (M) 

88,083 

.17 

.13 

ttNew  York  World  . 

. (M) 

867.608 

.505 

.55 

^Boffale  Oourier  . 

. (B) 

104.808 

.87 

.n 

ttNew  York  World  . 

. (S) 

588.080 

.595 

.55 

* 'Buffalo  Evening  News . 

. (E) 

138.804 

.85 

.85 

ttNew  York  Evening  World  . 

. (E) 

884.448 

.505 

.58 

"Buffalo  Eeenint  Timee . 

. (E) 

100.668 

.81 

.81 

**Niagara  Falls  Oasotte . 

. (E) 

30.680 

.06 

.06 

"Buffalo  Sunday  Timet . 

. (B) 

108.819 

.81 

.81 

"Port  Cheater  Item . 

. (E) 

4,788 

.08 

.08 

"Buffalo  Express  . 

. (M) 

53.854 

.14 

.18 

"Poughkeepsie  Star  and  Enterprise. 

. <E) 

18.884 

.06 

.06 

"Buffalo  Ezpreaa  . 

. (B) 

50.943 

.18 

.14 

ttRochester  TimeS'Union  . 

. (E) 

70,400 

.81 

.80 

ttCominc  Eeenint  Leader . 

. (E) 

0,339 

.05 

.05 

tt83rTacuse  Journal  . 

. (E) 

65.380 

.16 

.16 

"Elmira  Star-Gazette  Advertlier . . . 

. . .  (EAK) 

33.487 

.11 

.11 

"Troy  Record  . 

..(MAE) 

88.079 

.06 

.00 

"Ereeport  Daily  Review  . 

. (E) 

7.901 

.05 

.05 

"Watertown  Times  . 

. (E) 

17,334 

.00 

.08 

ttOeaeva  Daily  Timee . 

. (E) 

5.040 

.04 

.04 

"aioveraville  Leader  Republican... 

. (E) 

7.838 

.085 

.085 

'  A.  B.  0.  Statement.  Sept.  SO,  IMS. 

ttlthaca  Journal-Newt  . 

. (El 

7.751 

.05 

.05 

t  Oovernment  Statement.  Sept.  30. 

1985. 

'Jamestown  Morning  Post . 

. (M) 

11.636 

.04 

.035 

"  A.  B.  0.  Statement,  March  81.  lOtO. 

"Middletown  Tlmes-Prets  . 

. (E) 

7.187 

.M 

.04 

ttOovemment  Btatement,  March  31. 

1986. 
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WITH  THE  GENERAL  ADVERTISERS 

■ 

ADVERTISING  AGENCY  AFFAIRS 

$1,000,000  Advertising  Fund  to  Introduce  Half  &  Half — Kelly- 
Springfield  to  Start  Special  Newspaper  Drive  This  Month — 

Red  Book  Using  Dailies 

1 

Ingham  Named  Vice-President  of  H,  E.  Lesan  Advertising  Agency _ 

Cecil  Named  President  of  New  Corporation  to  Take  Over  Fruit 

Juice  Concern — Bell  With  N.  W.  Ayer  &  Son 

spent  in  newspapers  to  introduce 
“Half  &  Half,”  new  smoking  tobacco.  < 
product  of  the  American  Tobacco  Com¬ 
pany,  New  York.  The  newspaper  i 
schedule  is  being  drawn  up  by  H.  E. 
Fengel,  of  Dorrance,  Sullivan  &  Co,  ■ 
New  York  advertising  agency.  The  list  i 
is  not  yet  complete,  Mr.  Fengel  informed  ] 
Editor  &  Pubusher. 

Frank  Harwood,  the  American  To¬ 
bacco  Company’s  advertising  manager, 
told  Editor  &  Publisher  the  initial 
schedule  called  for  use  of  between  375 
and  41X)  <laily  and  Sunday  newspapers 
with  10,000  to  12,000  line  space. 

Half  &  Half  is  being  advertised  as  the 
hrst  new  smoking  tobacco  of  a  genera¬ 
tion.  It  is  a  blend  of  Lucky  Strike  and 
Buckingham  tobaccos. 

Kelly  -  Springfield  Tire  Comjwny, 
through  the  Gardner  Well  .Vdvertising 
Agencv,  New  York,  will  start  a  special 
newspaper  campaign  to  the  end  of  this 
month  to  continue  from  six  to  10  weeks. 

J.  H.  Weinberg,  of  the  agency  staff  hand¬ 
ling  the  account,  said  the  newspaper  ap¬ 
propriation  this  year  was  slightly  larger 
than  last.  A  list  of  120  dailies  would  be 
used,  he  said,  with  4,000-line  contracts. 

Rotogravure  sections  of  33  newspapers 
are  being  used  to  promote  Azurea  and 
Featiche,  perfumes  manufactured  by  L.  T. 
Piver,  Inc.  The  account  is  handled  by 
Dorrance,  Sullivan  &  Co.,  New  Y  ork  ad¬ 
vertising  agency.  The  campaign  will 
continue  through  July, 

Red  Book,  fiction  magazine,  has 
launchetl  a  new  advertising  campaign 
in  princii>al  newspapers  of  the  country. 
The  drive  was  planned  by  R.  K.  Strass- 
man,  vice-president  of  the  magazine,  and 
placed  by  William  H.  Rankin  Company, 
New  Y’ork  advertising  agency.  Pen  and 
ink  drawings  for  the  series  were  done  by 
I'ranklin  Booth. 

Jackson  Brewing  Company,  New  Or¬ 
leans,  is  running  a  newspaper  campaign, 
advertising  “Jax.”  The  account  is  placed 
by  the  Reese  .Ydvertising  Agency.  New 
Orleans. 

The  Del-Mar-Va  Eastern  Shore  .\sso- 
ciation,  recently  organized  to  promote  and  • 
advertise  that  section  of  the  country  ly¬ 
ing  between  Qiesapeake  Bay  and  the 
.•Xtlantic,  has  placed  its  advertising  cam- 
I>aign  with  the  H.  E.  Ix'san  .Advertising 
■Agency,  New  Y’ork.  The  Wilmington 
t  'hamber  of  Commerce  has  also  chosen 
the  same  agency  to  conduct  an  industrial 
campaign  for  Wilmington,  Del.  Three 
advertising  appeals  will  be  made :  one  for 
farm  settlers,  one  for  home  and  estate 
builders,  and  a  third  for  people  seeking 
recreation  and  vacation.  The  campaign 
will  start  in  newspapers  within  a  radius 
of  300  miles  of  Wilmington  and  will 
be  supported  by  space  in  magazines  and 
agricultural  papers. 

Ne.stle  Lalxiratory  of  Hair  Research, 
New  Y’ork,  has  started  a  series  of  news¬ 
paper  advertisements  in  full  single  column 
space.  The  copy  is  in  the  form  of  ar¬ 
ticles  on  caring  for  and  beautifying  the 
hair  and  carry  the  by  line  of  C4iarles  Nes- 
sler,  originator  of  permanent  waving. 
The  account  is  being  handled  by  Foote  & 
Morgan,  247  Park  avenue.  New  Y'ork. 
Louis  B.  -Allen  was  this  week  named  di¬ 
rector  of  publicity  for  the  laboratory.  A 
natiitnal  campaign  using  paid  space  in 
newspapers  is  planned. 

Thirty  candy  manufacturers  and  job¬ 
bers  of  the  Northwest  have  pledged  their 
support  of  a  $1,000,000  nationwide  ad¬ 
vertising  campaign  planned  by  the  Na¬ 
tional  Confectioners’  Association.  The 
campaign  was  explained  at  a  meeting  last 
week  at  Minneapolis,  Minn.,  by  Harry 
R.  Wilson  of  St.  Louis,  Mo.,  vice-presi- 


-Advertising  .Agency  who  will  direct  the 
caniiiaign. 

"The  purpose  of  the  national  campaign 
is  to  present  our  facts  to  the  public,”  Mr. 
Wilson  said.  "Candy  manufacturers  and 
wholesalers  in  every  section  of  the  coun¬ 
try  have  signed  pledges  of  national  sup- 
IMtrt.  Leaders  in  allied  trades  such  as 
box  manufacturers  and  sugar  refiners 
have  been  asked  to  help  and  most  of 
iheni  have  agreed.” 

John  R.  Lee  has  been  appointed  general 
sales  manager  of  Dodge  Brothers,  Inc. 
Mr.  Lee  has  been  assistant  sales  manager 
since,  last  December,  prior  to  that  having 
served  .several  years  as  assistant  to  the 
president. 

John  J.  Cuddy,  formerly  director  of 
advertising  for  the  Standard  Oil  Com¬ 
pany  of  California,  has  been  made  assis¬ 
tant  to  the  president  of  the  Y'ellow- 
Checker  Cab  Company,  in  charge  of  ad¬ 
vertising  and  sales. 

Representatives  of  20  vacuum  cleaner 
manufacturers  and  their  agencies  met 
with  the  National  Better  Business 
Bureau  in  New  Y’ork  last  week  and 
accepted  eight  of  10  recommendations 
for  standardizing  copy  in  their  industry 
suggest^  by  N.B.B.B.  The  recom¬ 
mendations  are  subject  to  approval  of 
the  manufacturers’  co-operate  officers. 
They  concerned;  the  accuracy  of  list 
prices  and  value  claims;  avoidance  of 
superlative  claims ;  proof  of  technical 
claims ;  use  of  word  “complete”  as  mean¬ 
ing  nothing  more  to  purchase ;  accurate 
description  of  guarantees;  Ixma  lide  en¬ 
dorsements  and  testimonials ;  elimination 
of  disparaging  copy,  and  the  naming  of 
the  rebuilder  in  “factory  rebuilt”  offers. 

Manufacturers  and  agencies  represent¬ 
ing  manufacturers  participating  were : 
Thomas  F.  Logan,  Inc.,  representing  the 
Edison  Electric  .Appliance  Company  and 
the  Electric  Y’acuum  Qeaner  Company; 
Air- Way  Electrical  .Appliance  Company ; 
Barrows,  Richardson  &  Alley,  repre¬ 
senting  the  M.  S.  Wright  Company ; 
Graybar  Electric  Company ;  Electrolux, 
Inc.;  Lord  &  Thomas,  representing  B. 
F.  Sturtevant  Company ;  Eureka  V’acuum 
Cleaner  Company ;  the  Regina  Corpora¬ 
tion,  Clements  Manufacturing  Company, 
Scott  &  Fetzer  Company,  and  the  Hoover 
Company. 

Other  advertising  agencies  with 
vacuum  cleaner  clients  participating, 
were :  Picard,  Bradner  &  Brown,  Inc., 
Newell-Emmett  Company,  Inc.,  the 
Sweeney  &  James  Company,  and  Brooke, 
Smith  &  French,  Inc.  This  is  the  first 
of  several  group  conferences  with  manu¬ 
facturers  in  the  electrical  household  ap¬ 
pliance  field. 
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/^EORGE  E.  INGHAM  has  been  ap- 
pointed  vice-president  and  manager 
of  the  H.  E.  Lesan  Advertising  Agency’s 
Chicago  office,  effective  June  1.  For 
several  years  Mr.  Ingham  has  been  vice- 
president  of  the  Caples  Company,  Chi¬ 
cago  and  New  Y’ork.  He  has  been  in 
agency  work  for  the  last  16  years  as 
secretary  and  manager  of  Woodwards, 
Inc.,  secretary  of  the  Johnson  Advertis¬ 
ing  corporation,  and  manager  of  the 
service  department  of  Lord  &  Thomas. 

James  M.  Cecil,  former  Richmond 
newspaper  man  and  now  member  of  the 
advertising  agency  of  Cecil,  Barreto  & 
Cecil,  of  Richmond  and  New  York,  is 
president  of  a  new  corporation  just  or¬ 
ganized  to  take  over  the  General  Packing 
Company,  of  Cranford,  N.  J.,  manufac¬ 
turers  of  concentrated  fruit  juices.  .A 
charter,  just  granted  in  Richmond  calls 
for  $250,000  in  preferred  stock  and  100,- 
(KX)  shares  of  common  stock.  Cecil  said 
it  was  the  plan  of  the  new  corporation 
eventually  to  bring  the  plant  to  Rich¬ 
mond.  John  A.  Cecil,  brother  of  James 
M.  Cecil,  and  a  member  of  Cecil,  Barreto 
&  Cecil,  is  secretary  of  the  new  corpora¬ 
tion.  The  Cecils,  with  others,  were  iden¬ 
tified  with  the  recent  purchase  of  the  Pin 
Money  Pickle  Company,  of  Richmond. 

Franklin  A.  Bell  has  joined  the  Phila¬ 
delphia  office  of  N.  W.  Ayer  &  Son  as 
contact  man.  For  several  years  Mr.  Bell 
was  advertising  manager  of  the  Sun-Maid 
Raisin  Growers,  Inc.,  Fresno,  Cal.  More 
recently  he  was  co-manager  of  the  San 
Francisco  office  of  Lord  &  Thomas. 

Floyd  E.  Matson  has  started  his  own 
advertising  agency  business  in  Honolulu, 
Hawaii.  For  the  last  10  years  he  has 
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been  associated  with  the  Charles  R, 
Frazier  Company,  Honolulu  agency,  five 
years  as  space  buyer. 

Irwin  B.  Tolins  has  been  appointed 
general  manager  of  the  Arthur  Rosen¬ 
berg  Company,  Inc.,  New  York  advertis- 
ing  agency,  having  resigned  from  the 
Walkley  Company,  also  of  New  York. 

The  Bertram  May  Advertising  Agency 
Philadelphia,  has  changed  its  name  to 
May  Advertising,  Inc. 

Blackett  &  Sample,  Inc.,  Chicago  ad¬ 
vertising  agency,  announces  the  appoint¬ 
ment  of  H.  P.  Withers  as  space  buyer. 

The  name  of  Cole-Mac  Donald-Wood. 
'  Inc.,  Detroit  agency,  has  been  changed  to 
MacDonald-Ramsdell-Wood,  Inc.  The 
officers  and  directors  remain  the  same. 

John  A.  Cleary  has  been  appointed 
manager  of  a  new  branch  office  opened  by 
the  Dorland  Advertising  Agency,  Atlantic 
City,  in  Miami,  Fla.  During  the  past 
year  Mr.  Cleary  has  conducted  his  own 
advertising  business  in  Miami.  He  was 
formerly  director  of  advertising  and  sales 
promotion  of  the  Cadillac  Motor  Car 
Company,  Detroit. 

Spencer  A.  Jones,  who  was  recently 
with  the  P.  F.  O’Keefe  Advertising 
Agency,  Inc.,  Boston,  has  joined  the  Bob 
ford-Constantine  Company,  Seattle. 
Wash.,  advertising  agency. 

Garrit  DeHeus,  formerly  with  the 
Sterling  Motor  Truck  Company,  Mil¬ 
waukee,  is  now  vice-president  of  the 
Koch  Company,  Milwaukee  advertismu 
agency. 
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THE  BUTTE  MINER 

^Montana’s  Greatest  Newspaper!” 

IT  DOMINATES  ITS  FIELD 

An  advertising  medium  which  stands  alone  in 
circulation,  reader  interest  and  prestige  in  a 
trade  territory  that  is  remarkable  for  richness 
and  for  compactness — a  real  medium  for  the 
advertiser  seeking  to  create  buyer  demand  as 
well  as  for  the  national  and  local  advertiser — 

Leads  its  nearest  competitor 
92  per  cent  Daily 

129  per  cent  Sunday 
in  City  Circulation 

Create  maximum  impression  at  one  cost  by 
concentrating  your  Montana  advertising  in 
the  paper  everybody  reads, 

THE  BUTTE  MINER 

BUTTE,  MONTANA 

THE  RICHEST  HILL  ON  EARTH! 
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PROF.  M.  M.  FOGG  Press  Association,  died  at  Fargo,  N.  D., 

_  -May  10. 

,r  of  U.  of  Nebratk.  School  of  . ''  illi-vm  Hayes  Miche.ner,  59,  as- 
”  c  jj  I  sistant  night  loreman  of  the  composing 

Journalitm  Die*  Suddenly  room  of  the  Xew  York  Times,  died  at 

OLN,  Neb..  May  19.-Prof.  M.  M.  City  home.  May  14. 

organizer  and  director  of  the  Uni-  Mrs.  Blanxhe  M.  Sullivan,  wife  of 
of  Nebraska  School  of  Journalism  Henry  A.  Sullivan,  sporting  editor  of 
and  a  member  of  the  Salem  (Mass.)  News,  died  at  her 
University  home  in  that  city  May  17,  aged  26. 

Leland  Maso.n,  wridely  known  in 
Boston  newspjiper  circles,  died  at  his 
home  in  Los  .4ngeles  on  May  9.  He 
began  as  a  reporter  on  the  Boston  Globe 
in  1886.  He  later  became  news  editor 
and  from  1897  to  1906  was  night  city 
editor.  From  1906  on  he  was  an  editorial 
writer.  In  1916  he  left  for  California 
where  he  has  lived  since. 


j  faculty  for  25 

m'  '  ^'J  years,  died  here 

1  Tuesday,  May  18. 

V  I  Apparently  on 

his  way  to  re- 

.1  covery  from  a 

*  six-weeks’  illness 

caused  by  an  in- 
fection.  Prof. 
y  Fogg  suffered 

a  sudden  relapse 
T  u  e  s  d  a  y 
death  resulted. 

^  Prof.  Fogg  was 

Prof.  M.  F°eG  made  director  of 
the  School  of 

Journalism  when  it  was  established  in 
1923.  Pri(.)r  to  that  time  he  had  con¬ 
ducted  a  number  of  classes  in  journalism 
at  the  retiuests  of  students  who  desired 
the  work. 

Prior  to  coming  to  the  University  ot 
Nebraska  he  had  a  half-dozen  years  of 
practical  experience  on  newspapers  in  the 
Eastern  states.  He  was  a  graduate  of  the 
Petty  Institute,  New  Jersey,  and  Brown 
University.  He  received  Master  of  Arts 
degrees  from  Brown  and  Harvard  Uni¬ 
versities  in  1895  and  1901.  The  World 
War  Council  of  the  Y.  M.  C.  A.  sent  him 
to  France  in  1918  and  while  there  he  was 
appointed  director  of  the  College  of  Jour- 

nalisin,  A.  E.  F.,  University  of  Baune,  Boston  Herald .  107,047 

France.  In  recognition  of  his  work  there,  Chicago  Daily  News  .  .  .  387,284 
the  French  government  conferred  the 

Palmes  Academique  decoration.  •  *  •  • 

The  death  of  Prof.  Fogg  was  so  un-  Columbus  Dispatch  .  .  .  103,526 

expected  that  no  arrangements  have  been  Dallas  News .  71,228 

thought  of  as  yet  by  University  officials  Detroit  Free  Press  ....  190146 
for  filling  his  place  as  of  the  charleston.W.Va.-Mail  13,133 

Journalism  School.  During  his  illness  the  „  . 

work  has  been  supervised  by  his  assistant  Halifax,  Nora  bcotui 

Gayle  Walker.  Mr.  Walker  will  continue  —Herald . 18,198 

in  charge  during  the  remaining  two  weeks  Jacksonville,  Fla. 

of  the  present  semester.  —Journal . 21,889 

_ : _  Kenosha  News .  9,450 

London,  Eng.,  Daily  Mail 

Newi  Man  Killed  by  Train  Los  Angeles  Herald  .  .  .  181,785 

Frederick  F.  Foster,  of  the  editorial  Miami,  Fla.— News  .  .  .  25,300 
staff  of  the  Lyons  (N.  Y.)  Republican.  Montreal  Gazette  ....  31,798 
was  killed  when  he  was  struck  by  a  tram  ^  ^  u  -yoar 

while  stooping  to  pick  up  his  hat  which  New  York  IVorld -  309,386 

had  blown  in  front  of  the  locomotive.  Palm  Beach,  Fla.  Post  .  .  8,519 

Mr.  Foster  formerly  was  editor  of  the  Philadelphia  Inquirer  .  .  287,157 
Lockport  (N.  Y.)  Union  Sun  and  Sydney,  Australia 

Journal.  George  E.  Fitzsimmons,  secre-  —Bulletin . 

tan’  of  the  latter  newspaper,  died  ina_,.  ,  " 

Lockport  hospital  the  same  day  Mr.  ”  to,  Japan,  sa  t.  .  . 

Foster  was  killed.  They  were  close  H'ashington,  D.  C.  Star  .  93,456 
friends.  Wilmington  Journal  .  .  3,403 

"  Womens  World 

Frank  Biighton,  Writer,  Diet  Mag.  Co.,  Chicago  .  1,052,592 

Frank  Biighton,  51,  newspaper  man  and  hundreds  of  Others 

and  magazine  writer,  died  in  New  Ro-  r'-  ,  ■  ,  j  i  ^ 

chelle  (N.  Y.)  hospital.  May  19.  For  Circ^atimbased  on  J<m.  ,926 

the  in  Mr  Rlicrhtnn  had  writ-  Standard  Rate  and  Data 


Profitable  for 
papers  large 
or  small 


deadline  ahead 


IVE  MINUTES 


^  ten  minutes — a  long  time  in  the  news- 

A’  paper  plant!  Push  your  editorial  deadline  ahead  only  that 
much — what  does  it  mean?  Later  news  in  ever>-  edition  — 
scooped  competition  —  reputation  —  bigger  circulation  —  more 
advertising. 

C-H  Conveyors  cut  to  a  certainty  and  to  an  absolute  mini¬ 
mum  the  time  required  to  get  the  papers  from  the  pres.ses  to 
the  street.  As  fast  as  the  presses  can  deliver  them,  C-H  Con¬ 
veyors  carry  the  papers  to  the  delivery  or  mailing  tables  with 
neatness  and  dispatch — uncertainty’  at  the  mechanical  end  is 
eliminated  -later  editorial  deadlines  become  a  reality. 

"Keeping  Pace  in  the  Newspaper  Plant”  neill  prove 
interesting  and  profitable  readings  Send  for  your  copy. 

The  CUTLER-HAMMER  Mfg.  Co. 

‘fionrer  Manufacturers  of  dleclru:  Control  cApparatsu 

1203  St.  Paul  Avenue 
MILWAUKEE,  WISCONSIN 


Edward  A.  Bowen  Is  Dead 

Edward  A.  Bowen.  79,  who  died  May 
14  at  Woodstock,  Conn.,  retired  from 
Wall  Street  at  an  early  age  and  be- 
<anie  part  owner  of  the  old  Brooklyn 
Union.  He  was  later  associated  with 
Ws  father,  Henry  C.  Bowen,  when  the 
Utter  was  editor  and  publisher  of  the 
Ueu'  York  Independent. 


CUTLBR.^  HAMMER 


Drscriptive  Uterature  on  Ci 

Tmeni  for  the  newspaper  cm 

HOMAS  DuFFIN,  for  more  than  40  years  ^  sW/y  5en<  upon  request. 
^  a  enmposinc  room  employe  of  the  Besides  C  H  Conveyors -C 

p ,  u  .  ^  a  .  ..  tnatic  control  for  newstsaOt 


ft/tPiesa.  ij  ^  1 1  ^  f  ^  I  *  *•  J  X  !-•  matic  control  for  newspaper  presses,  small  and 

i  W  Hcrolo  atUI  Traveler,  nied  at  his  lar^^,  control  for  flat  bed,  offset  and  job  presses 
in  South  Boston  May  9.  of  every  descriptum,  and  for  all  motor  •driven 

'  Frw~»,.  T  r»  cA  '  e  u  auxiliary  equi^ent  of  the  printing  newspaper 

WICAR  L.  RiCHTF.R,  64,  former  pub-  plant.  Also  heaters  for  linotype  fpots, 

3^*’  of  the  Larimore  (N.  D.)  Pxoneer  -Keeping  Pace  in  the  Newspaper  Plant^  will  be 
^  once  president  of  the  North  Dakota  found  especially  mtgresting.  Let  us  send  a  copy. 
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WHAPS  WHAT  IN  THE  FEATURE  FIELD 

Gu»  Mager  Doing  New  Strip  for  McNaught — Sir  Philip  Gibb*  Signs 
Contract  with  United  Features — Hugh  Fullerton  Writes 
Series  for  McClure 


Xevv  ^  urlv.  aiitiuunces  a  new  daily  golf 
strip  by  “barr,’’  entitled  “The  Minnehaha 
(iolf  C  lub." 

"Said  by  Mark  Twain,"  is  the  title  of 
a  new  short  daily  feature  now  being  dis¬ 
tributed  to  newspapers  by  the  McNaught 
Syndicate,  Inc.,  .New  York.  It  represents 
tile  first  authorized  newspaper  publication 
of  material  written  by  Samuel  Clemens, 
and  is  copyrighted  by  his  daughter  Clara 
I  lemens  ( jabrilowitsch. 

.A  senes  of  weekly  humorous  articles 
in  Hebrew  dialect  written  by  J.  J.  Ix-rbson 
is  being  offereil  newspaiKTs  by  the  Mc¬ 
Clure  .Newspaper  Syndicate,  .New  York, 
niwler  the  title  "Mrs.  I.efkowitz  and  Mrs. 
rashinsky.”  Illustrations  are  by  .Albert 
Levering.  I.erbson  was  formerly  a  mem¬ 
ber  of  the  .YiTo  Vori'  American  staff. 

William  I’llman,  head  of  the  Clhnan 
l-'eature  Service.  Washington.  1).  C'..  ac¬ 
companied  the  l.atin-.American  journalists 
on  their  recent  tour  of  iiisiiection  of 
.American  automotive  plants,  handling 
personally,  for  his  organization,  news  and 
features  of  the  trip.  Mr.  I'llman  also  had 
a  special  assignment  from  the  11  'as/iinf;loii 
Star. 

"The  Half-Naked  Truth,"  a  comedy  by 
.N.  llrewster  .Morse,  formerly  editorial 
director  of  the  Wheeler-Nicholson  News- 
i:aper  Symlicate,  has  been  imt  in  rehear¬ 
sal  by  Mable  Ryan,  who  will  produce 
it  the  first  week  in  June  at  the  Mayfair 
Theatre.  New  'I’ork.  Douglas  Wood  is 
directing  the  production.  This  is  .Mr 
Morse’s  first  play. 

Metropolitan  NewspajK-r  Service.  New 


A'ork,  announces  for  June  the  followi* 
articles  in  its  “Pre-Kminent  .Article 
vice":  "If  Not  Dollar  Mad.  .Are  H'. 
Succes.s-Mad?”  by  Mary  Rolierts  Rij,, 
hart;  “The  Happiest  People  I  Know  a,; 
Their  Secret,”  by  Zona  Gale;  "()ld-Fjs||, 
ioned  Virtues  and  Immoral  Geniuses,"!), 
Albert  Kdward  Wiggam ;  and  “What  Wo. 
men  Like  Least  in  Men,  and  Men  La, 
in  Women,"  by  .Mrs.  Wilson  WiKidrovt 

Will  Rogers  is  abroad  writing  the  fu®, 
side  of  foreign  affairs  for  McNaugli 
Syndicate. 

Sanford  J.  Greenburger,  for  two  year< 
itlitor  of  C'ontinental  Features,  New  Yotf 
has  resigned,  having  sold  his  interest  ir 
the  .syndicate  to  George  Halase,  manage 

GOLF  TOURNAMENT  JULY  7 

Walter  Savory  in  Charge  of  S.  N.  P.  Vi 
Annual  Affair 

Walter  H.  .Savory,  vice-itresident  of  tie 
Mergenthaler  Linotype  Company,  Net 
York,  has  been  appointed  cliairman  i 
charge  of  the  annual  golf  tournament  o: 
the  Southern  .Newspaper  Publishers’  .\i- 
sociation  to  he  held  at  .-Asheville,  N.  C, 
July  7.  second  day  of  S.  N.  P.  .A.’s  con¬ 
vention. 

Other  members  of  the  gidf  committa 
are  Iflmer  F.  Clark,  l.ittic  Nock  Arkam 
[)emocral.  and  Richard  Wasson,  sportint 
editor,  Islicz-ille  Citizen. 

Mr.  Savory  is  asking  friends  of  tie 
association  to  donate  prizes. 

Printing  machine  composition  instme 
tion  is  given  in  264  schools  in  tlte  Unite: 
States. 


Harry  Her-’hfiehl  i  right)  who  draws  “Abie,  the  .Agent.”  drew  Mayor  Walker, 
of  .New  York,  to  a  Cheese  Club  dinner  not  overly  long  ago;  and  therefore, 
draws  the  right  of  appearing  above.  The  Mayor  is  slicing  the  club’s  notorious 
cheese.  Press  agents,  comic  artists,  and  writers  belong  to  the  society. 

GeS  M.-AGF.R.  creater  of  “Hawkshaw  iral  manager  of  the  syndicate,  is  now  on 
the  Detective"  and  the  "Fifty-Fifty  a  business  trip  to  the  Pacific  Coast. 

Family,"  is  now  drawing  a  new  comic  - 

strip  for  the  McNaught  Sytulicate,  Inc..  (icorge  .Alatthew  .Adams  Service,  Inc., 
New  Aork.  entitled  "Olivers  .Adven¬ 
tures." 

The  stri|)  is  announce<l  as  a  serial  story 
in  comic  strip  form.  The  story  concerns 
Oliver  Owens,  orphan.  adoi>ted  by  a  vil¬ 
lain.  who  plans  to  use  the  innocent  boy  as 

catspaw  for  his  crimes.  MODEL  26 

Sir  Philii.  Gibbs.  noie.l  British  war  „ 

correspiiiKlont,  ha>  a  contract  with  f>  r  r/ 

United  F'eatures  Syndicate,  New  A’ork,  - * - 

calling  for  a  vveeklv  disitatch  on  British  „  -  .  „  .  - 

a..d  Ifuropean  news.  As  ,>art  ..f  the  ser-  We  mstalled  a  Model  26  L,„o 

vice,  lie  will  rei>ort  tlie  I-eague  of  Nations  September  1925,  The  dif- 

meeting  at  Geneva  in  SeptemlH-r.  was  .mm^.ately  apparent. 

_  We  were  able  to  do  more  work  and 

Hugh  .S,  Fullerton,  member  of  the  staff  do  it  more  satisfactorily, 
of  l.ibcrty.  has  written  a  series  of  five  Ou*'  operator  is  proud  of  the 

Sundav  race  track  features  for  the  Me-  machine  and  loves  to  work  with  it. 

Clure  'Newsiiaper  Svndicate.  New  York.  We  do  not  have  more  than  one  or 

_  two  distributor  stops  in  a  week.  The 

C.  I'dgar  Brown  has  iK-en  apixiinted  machine  is  easier  to  take  care  of 

secretary  of  the  Cosmos  Newspaia-r  Syn-  than  the  older  models.  The  key- 

dicate.  New  A’ork,  Myles  Lasker,  gen-  board  action  is  so  smooth  that  a 


A  Proposal 
To  Dismember  Texas 


Linotype  Mailbagjj 


MODEL  26 

'a  demon  at  eating  up  copy’ 


Am.  Soc.  C.E.  Boston  Soc.  C.E. 

IDWIN  $.  PARKER 

15  EXCHANGE  STREET 

BOSTON,  MASS. 


Structural  Engineer 

Specializing  in  Newspaper  Plants 

Eight  years  with  the  Boston 
Post  in  their  progressive  de¬ 
velopment. 

Let  us  help  you  with  your 
problems. 


"We  installed  a  Model  26  Lino¬ 
type  in  September  1925.  The  dif¬ 
ference  was  immediately  apparent. 
We  were  able  to  do  more  work  and 
do  it  more  satisfactorily. 

"Our  operator  is  proud  of  the 
machine  and  loves  to  work  with  it. 
We  do  not  have  more  than  one  or 
two  distributor  stops  in  a  week.  The 
machine  is  easier  to  take  care  of 
than  the  older  models.  The  key¬ 
board  action  is  so  smooth  that  a 
fairly  good  operator  can  hang 
every  line,  leading  him  at  first  to 
believe  that  the  machine  is  slow, 
whereas  it  is  a  demon  at  eating  up 
copy. 

"The  quick  change  of  type  faces 
without  interference  with  the  dis¬ 
tribution  and  the  wide  range  of 
type  faces  that  can  be  used  is  a  very 
special  feature  that  we  appreciate. 

"The  machine  is  more  than  pay¬ 
ing  for  itself  because  of  its  ef¬ 
ficiency  in  setting  ads  and  job 
work  as  well  as  straight  matter.” 

The  Salida  Mail 
Salida,  Colo. 


In  the  national  scheme  of  things 
Texas  occasionally  suffers  from  her 
own  great  size.  Agricultural  leader¬ 
ship  is  discounted.  Buying-power  is 
considered  per  square  mile,  and  the 
Great  Open  Spaces  are  counted  in. 
Only  occasionally,  of  course. 

Occasionally  somebody  forgets  that 
Texas  is  not  only  the  state  of  greatest 
farm  income  but  the  state  of  greatest 
income  per  acre  of  cultivated  land. 
That  for  economy  of  merchandising, 
the  open  spaces  can  be  passed  up. 
That  certain  parts  of  Texas  are  as 
closely-knit  and  as  rich  as  any  in 
America. 

If  Texas  is  too  big,  cut  it  up.  Sin¬ 
gle  out,  for  instance,  the  Dallas  area 
— Prosperity  Zone — where  in  a  brief 
hundred-mile  circle  one-third  of  all 
the  Texans  live,  and  nearly  one-half 
the  state’s  vast  wealth  is  created. 


Prosperity  Zone  is  not  idly  named. 
It  has  perhaps  the  highest  average 
of  increased  business,  during  the  last 
few  years,  of  any  American  market 


except  Florida.  Clean,  substantiil 
development  that  continues  unabated 
today. 

A  State  in  itself,  this  Zone,  with  i 
larger  population  than  all  Kansas  and 
as  valuable  crops  as  all  New  York  or 
Pennsylvania.  A  scene  of  huge  oR 
development.  A  well-railroaded  and 
well-roaded  community,  with  a  city  it 
its  center  whose  population  has 
doubled  in  the  last  ten  years. 

There  have  been  some  remarkable 
sales  records  written  in  the  Dallas 
market,  but  none  more  remarkable  tha 
those  being  written  by  many  sales  « 
ganizations  right  now. 


There  is  only  one  newspaper  bj 
which  Prosperity  Zone  can  be  thor 
oughly  covered.  It  is  a  paper  of  out 
standing  character  and  influence. 

A  conservative,  temperate,  yet  vi|- 
orous  and  progressive  paper. 

A  paper  grown  old  in  leadership, 
yet  never  more  impressively  a  leatkf 
than  today. 


Dalla.s  is  the  dttor  to  Texas 
The  News  is  the  key  to  Dallas 


Balias  iWorntns 


Texas'  oldest  business  institution 


V 


AX  and  night  answering  his  many  inquiries. 

Rut  the  story,  now  having  gone  around 
1  the  circle,  started  returning  to  Wisconsin. 

On  Feb.  27,  the  liau  Claire  (Wis.) 

Tree  Leader  ran  a  story  to  the  effect  that  the 
State  Journal  at  Madison  had  run  a  story 
taken  from  a  Marshall,  Minn.,  paper  con¬ 
cerning  the  fiiKling  of  the  petrified 
Frenchman. 

Papers  in  the  West  and  papers  in  the 
F.ast,  however,  continued  to  republish  the 
story  as  they  chanced  to  encounter  it. 

Editors  Going  to  Canada 

Moniing  and  evening  newspapers  of  The  annual  summer  outing  of  Minne- 
the  United  States  provide  1  1/3  news-  sota  editors  will  be  held  at  Winniiieg, 
papers  for  every  family  in  the  country.  Canada,  June  24  to  27,  according  tt)  an 


Tacoma  B.  B.  B.  Uses  Dailies 

The  Tacoma  (Wash.)  Better  Business 
Bureau  has  been  using  paid  space  in 
Tacoma  dailies  to  warn  the  public  against 
chain  selling  schemes.  Copy  size  was 
12  inches  by  five  columns,  three  insertions 
in  the  Tacoma  Netvs  Tribune,  Ledger  and 
Times,  April  29,  30  and  May  1.  The 
copy  attacked  a  scheme  to  sell  "$10  worth 
of  hosiery  for  $1." 


anndkincement  by  G.  Rutledge  of 
Bemidji,  secretary  ami  treasurer  of  the 
Northern  Minnesota  Editorial  .Associa¬ 
tion.  The  last  visit  of  Minnesota  editors 
to  Manitoba  was  in  1913. 


Jde  Mummified  Man  Found  in 
Trunk  Printed  Over  Nation — I 
Creator  Say»  Publicity  Hat 
Been  Profitable 


Iowa  Removing  Road  Sign* 

The  Iowa  state  highway  commission 
this  week  announced  that  removal  of  all 
advertising  signs  on  primary  roads  in 
Iowa  will  ))egin  at  once.  The  order  foi 
the  removal  was  issued  several  weeks  ago 
uixm  authority  of  a  recently  adopted 
statute.  Signs  inside  the  line  fence,  not 
obstructing  vision,  will  not  be  molestetl. 
the  commission  has  announced. 


Is  it  profitable  for  a  newspaper  to  play 
a  hoax  on  its  readers?  Is  the  loss  of 
(oolidence  in  a  journal’s  news  columns 
jiore  than  compensated  by  the  publicity 
that  follows  a  cleverly  manufactured  yarn 
jjd  by  the  compliments  of  those  who  ap¬ 
preciate  its  ingenuity  ? 

Ladysmith  (Wis.)  Kusk  County 
]^»rnai  answers  both  (luestions  in  the 
affirmative. 

The  story  of  the  Rusk  County  Jour¬ 
nal’s  fabrication  of  the  now  famous 
■petrifiesl  man"  tale  was  published  in 
Editor  &  Pi  blishkr.  Feb.  27.  But  only 
a  fraction  of  the  narrative  was  printed. 


'an.v.  Net 
lairman  it 
rnamem  « 


Combination  Wet  and  Dry 

MATRIX  ROLLER 

No.  4-5  C 


trunk  of  a  tree,  in  the  wmxls  near  Lady¬ 
smith. 

Perhaps  it  was  a  jab  of  the  conscience, 
perhaps  a  desire  to  increase  the  skepti¬ 
cism  fif  his  readers,  perhaps  an  additional 


Complete  with  5  H.P.  Two 
Speed  Motor. F.O.B.ChicagO 


nished  the  tale  with  more  pungent  details. 
One  paper  “lifted"  it  from  another,  until 
It  had  gone  through  linotypes  in  every 
corner  of  this  nation  ami  beyond. 

.^mong  the  first  reprints  was  that  of 
the  Muscoda  (W’is. )  I’rogressh'e  on 
Ffb.  11.  On  the  first  page,  beneath  a 
black  spreadhead.  the  Progressive  pro¬ 
claimed  the  tale.  And  where  had  it  got¬ 
ten  the  story?  Read  this  in  the  first 


Impreaaion  see  and  adjusted 
through  eccentric  bushings 
which  adjust  both  ends  of 
cylinder  at  same  time. 


Speed  of  machine 
]uickly  changed 
o  roll  either  wet 
>rdry  mate. 


Large  Diamete 
double  actin 
brake  arrange 
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peral  hundred  years  ago,  who  was  cred¬ 
ited  hy  the  Rusk  County  Lyre  as  Ixfing 
thf  petrified  man. 

Editor  Richardson  received  his  first 
shnek  when  this  telegram  from  lndi;(na 
was  received  by  him  on  Feb.  10: 

"Editor,  Rusk  County  Lyre: — Have 
stnry  petrifietl  body.  Can  you  verify? 
Rush  reply  collect,  with  disposition  of 
Wy  and  pictures  available.  Rush  to¬ 
night.  Liberal  check.  T.z'ansi’ille  C  ou¬ 
rier.” 

^  "lireat  heavens !’’  gasped  Richardson, 
"they  must  believe  it." 

But  scarcely  had  he  recovered  from 
this  first  shock,  when  along  came  this 
tdegram  the  following  day  from  the 
fidiilh  (.Minn.)  Herald 

"Is  there  anything  to  the  story  of  tind- 
petrified  Ixxly  of  early  explorer?  If 
a  hoax  we  could  use  stnry.  Notify 
m  advance.  Duluth  Herald." 

A  few  days  later  the  mayor  of  I.ady- 
smith  rushed  into  the  office  of  the  Jour¬ 
nal^  with  this  letter : 

To  the  mayor,  l^dysmith,  W’is. ; 


toallowchaae 


2  speed  ch 
driven  mo 
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CO  be  run  with  columns 
CTOMwise  if  desired. 


Seven  Outstanding  Features! 


Below  them  all  in  price,  above  them  all  in  quality,  it  is  not  surprising 
that  there  are  more  Goss  Combination  Wet  and  Dry  Matrix  Roiling 
Machines  in  use  than  all  the  other  makes  combined.  It  will  pay  you  to 
investigate  why  Goss  Machinery  is  preferred  by  leading  stereotypers 
everywhere.  Catalog  on  request 

Goss  StorcoTj^fic  Madiinery  Carried  in  Sto^ :  Flat  CastiM  Boaea,  Frictioo'Driven  Curved  Routers, 

Automatic  Gas  Fired  Steam  Generators,  Combination  lig  ^ws  and  Drills,  Radial  Arm  Flat  Routers, 

Ball  Bearing  Form  Tables,  Combination  Wet  and  Dry  Mat  Rollers,  Motor-Driven  Steam  Tabl^ 

Fully  deMcriptive  literature,  prices  and  terms  on  rettuesU 

THE  GOSS  PRINTING  PRESS  COMPANY ,  CHICAGO 

The  Goss  Printing  Press  Company  of  England,  Ltd.,  London 
Messers.  Edwards  Dunlop  Company,  Ltd.,  Sydney,  Sole  Australian  Agent 


THE  ASHEVILLE  CITIZEN 


Gets  There  First 


First  In  News  First  In  Display  Advertising 

First  In  Features  First  In  National  Advertising 

First  In  Circulation  First  In  Classified  Advertising 

THE  ASHEVILLE  CITIZEN  carried  more  advertiung  during  the  first  four  months  of  1926  than  any  other  ilaily  newspaper  in  North 
Carolina.  It  led  Its  nearest  competitor  in  its  territory  hy  669,382  lines.  This  record  of  lineage  is  one  of  which  we  are  proud  and  it 
shows  the  esteem  that  advertisers  hold  for  the  CITIZEN.  The  lineage  for  this  period  was: 

National  Local  Classified  Total 

January  1926  . 

February  1926 
March  1926  .  . 

April  1926  . . 

Totals 


465,598  3,132,136  807,044  4,404,778 

A  Gain  of  1,379,696  lines  over  same  months  of  1925 


The  above  figures  are  by  actual  measurement  and  they  show  the  prosperity  and  general  business  conditions  of  Western  North  Carolina. 
This  was  our  normal  growth  and  following  our  established  policy  no  special  editions  were  necessary  to  make  this  remarkable  gain. 

For  Good  Results  Advertisers  Use 


THE  ASHEVILLE  CITIZEN 


(Daily  and  Sunday) 

E.  Katz  Special  Advertising  Agency — National  Representatiies 


DETROIT 


CHICAGO 


CALIFORNIA  EDITORS  IN  “STRIPES’ 


Established  1888 

.NEW  YORK  KANSAS  CITY  ATLANTA 


SAN  FRANCISCO 


AACW.’S  TRUTH’  PLEA 
CALLED  SHOPWORN 

“Let’s  Drop  It  for  a  While,”  Suggests 

Blanchard,  and  Tell  Public  Eco¬ 
nomic  Value  of  Advertising 
Instead 

(Following  arc  excerpts  from  an 
address  by  Frank  LeRoy  Blanchard, 
ath’ertising  director,  Henry  L.  Doherty 
Company,  Xcw  York,  delivered  at  the 
I7th  Anntuil  Journalism  IVeek,  University 
of  Missouri). 

William  C.  Crawford,  of  London,  one 
of  England’s  foremost  advertising  agents, 
in  an  address  before  the  Advertising 
Club  of  New  York  a  few  months  ago, 
'aid  that  inasmuch  as  most  advertising 
is  now  truthful,  would  it  not  be  well  to 
concentrate  our  efforts  upon  some  other 
topic  connected  with  the  business  that 
needs  discussion?  In  other  words,  Mr. 
Crawford  was  of  the  opinion  that  con¬ 
tinual  harping,  year  after  year,  upon 
truth  in  advertising  might  give  rise  to 
the  impression  that  most  advertising  is 
untruthful,  and  that  the  agitation  begun 
in  Baltimore  by  the  A.  A.  C.  W.  in 
1913  has  been  continued  until  the  present 
time  for  that  reason. 

Why  would  it  not  be  a  good  idea  for 
us  to  drop  for  awhile,  at  least,  our 
exploitation  of  the  subject  and  devote 
our  attention  to  the  development  of  a 
better  understanding  on  the  part  of  the 
public  of  the  economical  advantages  they 
fieri ve  from  advertising?  I  think  Mr. 
Crawford’s  suggestion  has  real  merit  and 
is  worth  adopting.  If  you  agree  with 
me  you  will  ask,  “How  can  the  education 
of  the  public  be  best  accomplished?” 
•Advertising  agents  in  their  quest  for  new 
business  have  had  something,  but  not 
very  much,  to  .say  about  advertising  as 
a  marketing  force.  Their  chief  aim  has 
beeit  of  course,  to  convince  their  pros- 
l)ects  and  clients  that  advertising  will 
render  them  an  invaluable  service.  But 


only  one  association,  or  other  advertis¬ 
ing  organization,  so  far  as  1  know,  has 
planned  and  executed  a  campaign  the  pur¬ 
pose  of  which  was  to  correct  the  popular 
misconceptions  regarding  advertising  to 
which  I  have  referred.  The  American 
.Association  of  Advertising  Agencies  in 
co-operation  with  the  newspaper  pub¬ 
lishers  a  few  years  ago  put  on  a  twelve 
months’  campaign  to  a<lvertise  adver¬ 
tising. 

It  may  be  argued  that  advertisers  of 
experience  need  little  or  no  instruction 
up<jri  the  subject.  Undoubtedly  this  is 
true,  but  it  should  be  remembered  that 
it  is  not  these  we  ought  to  instruct  but 
the  great  consuming  public  to  which 
national  and  retail  advertisers  are  con¬ 
stantly  directing  their  sales  messages. 
Advertising  agents  must  give  their  clients 
the  kind  of  advertising  that  will  present 
their  merchandise  or  service  in  such  an 
attractive  and  convincing  manner  that  it 
will  produce  a  satisfactory  volume  of 
business.  They  cannot  devote  any  part 
of  the  advertising  appropriations  to  edu¬ 
cational  matter  that  does  not  directly 
relate  to  sales  or  to  the  promotion  of 
public  good  will. 

The  creation  of  a  better  understanding 
of  the  underlying  principles  of  advertis¬ 
ing  and  its  benefits  to  the  consumer  must 
rest  upon  the  advertising  agents,  and 
the  newspaper  and  periodical  publishers. 
You  may  suggest  that  national  and  retail 
advertisers  should  shoulder  some  part  of 
the  responsibility.  To  this  I  cannot 
agree.  The  advertisers  are  our  customers. 
We  have  assured  them  that  publicity  pays 
and  pays  well,  and  it  is  our  privilege 
and  duty  to  show  them  how  to  use  it  to 
their  advantage.  If,  by  any  act  of  ours, 
we  can  make  the  response  to  their  ad¬ 
vertising  messages  more  effective,  it  is 
good  business  on  our  part  to  do  so,  for 
not  only  shall  we  be  able  to  sell  a  greater 
volume  of  space  to  manufacturers  and 
merchants,  but  the  number  of  our  clients 
will  increase  to  a  marked  degree. 

Nearly  100  syndicates  supply  daily  and 
weekly  newspapers  with  regular  features. 


Frank  M.  Keller,  president  of  the  Southern  California  Exlitorial  .Association, 
and  J.  R.  Hinnian.  vire-president  of  the  Central  California  Newspaper  Associa¬ 
tion.  resting  on  the  rork  pile  where  the  Chief  of  Police  of  I-iglewood  enter¬ 
tained  them  when  the>  visited  his  city.  He  put  them  to  work  on  the  roads 
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Seiji  Tarhibaria.  editor  and  publisher  of  Chira^o's  first  Japanese  daily  news¬ 
paper,  the  Dai  Mippon,  runninie  off  his  day's  circulation  by  mimeograph,  the 
rtencils  for  which  are  cut  by  haml  by  the  editor-publisher.  The  Dai  Nippon 
is  a  four-page  paper. 
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Covered 
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THE  STAR-TELEGRAM 
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NO  FEAR  OF  NEWSPRINT 
OVERPRODUCTION 


ROUND  TABLE  CLOSES  JOUR 
NALISM  WEEK 


International  Paper  Company  Expert 
Says  Demand  la  Increasing  and 
Mills  Are  Barely  Ahead 
of  Orders 


{Continued  from  fage  20) 


of  work  there  I  feel  that  I  have  only 
scratched  the  surface. 

Getting  out  this  paper  has  become  much 
like  writing  a  letter  to  a  large  and  much 
interested  family.  For  instance  the  boy 

and  girl  whose  marriage  we  are  announc-  _ _ _  _ ^ 

jng  this  week  were  high  school  students  the'’  Statistical  Research  Department  of 
yesterday  or  the  year  before  that,  and  we  the  International  Paper  Company,  ad- 
were  writing  of  their  commencement  and  dressing  the  Canadian  Statistical  Society 
their  class  play.  Within  a  year  or  two  i„  Montreal,  May  10.  He  stated  that  con- 
we  will  be  making  the  birth  announce-  sumption  was  increasing  faster  than  pro- 
ment  that  so  thrills  the  hearts  of  proud  duction  and  that,  if  there  was  over- 
grandparents  and  to  us  we  have  seen  an-  production,  it  would  more  likely  be  in 
other  generation  of  .Americans  start  on  its  the  fine  paper  field.  Stocks  of  newsprint 
•way  We  may  send  this  same  bridegroom  on  hand  at  mills  are  very  low,  he  said, 
of  today  into  Congress  in  the  next  ten  or  amounting  to  only  a  few  days  ahead  of 
twelve  years,  we  may  see  trag^y  stalk  demand.  In  the  United  States  not  a 
through  that  home,  separating  its  mem-  single  new  machine  was  put  in  operation 
"bers  we  may  see,  as  I  saw  the  other  in  1925;  in  fact  there  had  been  a  tend- 
day,  a  friend  of  my  own  son  sent  to  our  ency  to  convert  newsprint  machines  into 


More  circulation  in  this  territory  than 
any  three  other  mediums  combined 


NO  PREMIUMS 
NO  CONTESTS 


Fort  Worth  Star-Telegram 


(EVENING) 


iDOTti)  RecorO'f eie^imn 


even  the  least  of  these  things  contain  mobile,  moving  pictures  and  the  radio 
great  heart  interest  for  his  particular  had  added  enormously  to  the  advertising 
locality  and  plays  it  up  accordingly.  space  in  the  newspapers. 

My  own  aim  has  been,  and  I  am  not  The  speaker  was  of  the  opinion  that 
alone  in  it  by  any  means,  that  there  shall  the  North  American  market  for  news- 
be  nothing  go  into  the  paper  which  is  not  print  was  still  far  from  saturation.  In 
fit  for  every  member  of  the  family  to  Germany  and  other  European  countries 
read,_  from  the  youngest  and  most  im-  newsprint  consumption  per  capita  ^s 


(MORNING) 

Fort  Worth  Star-Telegram 

anil  ^unbap  i^ttorb 

Charter  Member  Audit  Bureau  of  Circulations 

AMON  G.  CARTER  A.  L.  SHUMAN 

President  and  Publisher  Vice-Pres-  and  Adv.  Director 


Editor  &  Publisher  for  May  22,  1  926 


•I  I' 


ZINOVIEFF  LETTER  BEHIND 
MISTRUST  OF  PRESS 

{(.'oiiliiiiiril  fr'ini  f'a:^c  3) 

111  i-itlur  side.  ( )iu'  cuinmim  purpusc  was 
lulil  t)ftwi-fii  thun;  tlu'v  <li(l  imt  want  tlic 
labor  (lisputi-  lo  ,nit  outsicli'  of  bomids  and 
beconu'  actual  civil  war. 

"I  ensorship.  it  was  thou^bt.  itrovidcd 
one  means  of  obtaininy;  this  common  pur¬ 
pose  and  the  absence  of  newspapers  was 
in  effect  eipiivalent  to  censorsbip.  Cen- 
sorsbip  stops  all  news  e.\cei)t  wbat 
officials  in  power  cboosc  to  give  out. 
Tbe  Kovernment  yave  its  news  out  over 
the  radio  and  tbrouyb  tbe  Itrilish 
and  tbe  trade  unionists  used  tbe  British 
1 1  iirhrr. 

"1  must  say  tbe  Itritisb  ( iazette  was 
very  unfair  and  was  tbouybt  to  be  con¬ 
siderably  a  joke,  even  in  conservative 
circles.  It  was  felt  a  great  mistake  was 
ma<le  in  tbe  llrst  place,  wbeii  tbe  plant  of 
tbe  l.oiuiiiii  M itriiiiis  I’osI  was  taken  over 
by  tbe  government,  since  tbe  Post  is  tbe 
ultra-con.servative  newspaper," 

Mr.  Lippmann  by  reitorting  tbe  dis¬ 
trust  of  tbe  press  on  tbe  part  of  labor 
bad  plainly  given  tbe  impression  that  tbe 
newspapers  were  not  missed  very  miicb 
during  tbe  strike  and  be  was  asked  if  be 
tbougbt  tbe  situation  would  be  different 
in  this  country  if  a  similar  gag  was 
imposed. 

"Tbat  is  not  a  question  a  newspaper 
man  can  answer."  be  replied.  "Naturally, 
being  a  newspaper  man.  1  have  to  make 
myself  believe  tbat  tbe  press  is  essential 
to  tbe  future  of  tbe  nation ;  wbetber 
newsi)a)K'r  readers  tbink  so  or  no.  1  don't 
know." 

Mr.  Lipimiann  was  in  Paris  until  .\pril 
.10  tbe  Friday  before  tbe  strike  started. 
There,  be  said,  no  one  was  paying  any 
attention  to  Kngland's  threatened  latxir 
difficulties.  Fiven  tbe  British  pajH-rs  be 
read  on  tbe  Dover  train  en  route  to  lj>n- 
don  were  (|uiet,  but  be  was  able  to  see 
serious  trouble  was  ahead. 

"I  went  immediately  to  the  London 
office  of  tbe  World  on  my  arrival,”  he 
said.  "There  was  a  general  feeling 
among  newspaper  men.  1  found,  tbat  the 
world  was  collapsing  around  them,  l^n- 
don  papers  are  what  they  live  on,  and 
they  didn’t  know  what  they  would  do 
without  them.  Talk  was  on  tbe  possible 
organization  of  reportorial  staffs,  and  a 
great  deal  of  improvising  bad  to  be  done." 

Mr.  Lippman  was  at  the  home  of  the 
.Nmertcan  .Ambassador  to  F.ngland  on 
Sunday  night  when  he  learned  that  the 
general  strike  was  inevitable.  On  Mon¬ 
day.  May  3,  he  went  to  the  House  of 
Commons,  where  he  listened  to  the  entire 
strike  debate,  which  continued  from  3 
o’clock  in  the  afternoon  until  midnight. 

“During  the  strike,  there  were  some 
wild  rumors,  caused  by  the  lack  of  news¬ 
papers.  but  the  people  were  never  really 
excited,”  he  continued.  "There  was 
nothing  that  resembled  a  panic. 

"One  of  the  best  strike  stories  I  heard 
and  one  that  was  typical  of  the  spirit  of 
the  British  people,  was  about  a  group  of 
special  constables,  some  mounted  young 
bloods,  sent  down  to  patrol  tbe  east  end 
of  London.  Becoming  tired,  they 
stopped  at  a  public  house  to  get  a  drink 
:ind  asked  some  strike  pickets  to  hold 
their  hor.ses  for  them.  The  strikers 
acquiesced  willingly. 

"Police  organized  picnics  and  games  for 
the  strikers  on  the  theory  that  this  was 
the  best  way  to  keep  them  out  of  mis¬ 
chief.  An  incident  tbat  was  rei'ommended 
as  a  good  example  to  the  people  was  told 
by  the  government  announcer  over  the 
radio.  The  police  and  strikers  had  op¬ 
posed  each  other  in  a  football  game.  The 
wife  of  tbe  town’s  chief  constable  had 
kicked  off  the  ball,  and  tbe  strikers  had 
won  two  goals  to  one. 

"Tbe  truth  of  the  matter  was  that  no 
one  believed  in  the  general  strike,  and 
everyone  agreed  with  the  miners." 

Mr.  Lippmann  has  been  away  from 
New  York  since  March  20.  .After  a  two 
weeks’  motor  trip  through  the  South  of 
France,  he  went  to  Geneva  mainly  to 
study  two  questions :  whether  the  United 


.'“tates  would  lx-  admitted  to  the  World 
(.  ourt  and  the  fortlicoming  tlisarmament 
conference.  He  was  in  Paris  during  the 
debt  .settlement. 

"L  nless  the  United  .'states  finds  some 
way  to  e.xplain  what  we  mean  liy  the 
fifth  reservation,  we  will  not  lx  admitted 
to  the  court."  .Mr.  Lippmann  said  he  had 
concluded.  The  fifth  reservation  provides 
that  tile  Court  cannot  hand  down  an 
opinion  on  any  matter  in  wliicli  the 
L  nited  States  may  have  interest  or  claim 
to  have  an  interest. 

"I  f  this  reservation  means  wliat  it  seems 
to  mean,  Fxiropeaus  believe  it  is  too  high 
a  price  to  pay  to  have  the  United  .States 
in  the  World  Court.  The  feeling  is  be¬ 
coming  widespread  in  Furope  that  the 
time  has  come  to  (piit  making  concessions 
to  the  I  nited  States  in  order  to  gain 
L'.  S.  aid." 

In  regard  to  the  disarmament  confer¬ 
ence.  .Mr.  Lippmann  s.ikl  a  long  job  lay 
ahead  of  statesmen  of  the  world,  and  it 
was  fiMilish  for  editors  to  expect  im¬ 
mediate  results  and  clamor  for  them. 

"If  nations  do  not  disarm  as  a  result 
of  the  lirst  session,  newspapers  will  make 
a  mistake  to  cry  failure."  the  World's 
e'ditor  declared.  "There  is  no  such  thing 
as  failure  in  it.  Of  course  it  may  not 
move  ahead  for  a  long  time.  Dealing 
with  disarmament  is  like  dealing  with  a 
disease.  .Science,  in  attacking  germs, 
may  not  make  any  progress  over  a  long 
period,  and  then  suddenly  accomplish 
what  seems  at  the  moment  to  lx  a 
miracle." 

In  Paris  Mr.  Lippmann  addressed  mem¬ 
bers  of  the  .Anglo-.American  Press  .Asso¬ 
ciation  at  one  of  their  weekly  luncheons. 
He  chose  to  try  to  answer  for  them  a 
eptestion  which  lias  been  put  many  times 
to  .American  newspaper  correspondents  in 
F'tirope  :  Why  the  I'nited  States  has  no 
definite  European  policy. 

In  his  opinion,  the  United  States  could 
have  no  definite  foreign  policy  unless  its 
home  politics  were  on  a  sound  basis.  .And 
because  they  were  not  on  a  sound  basis 
was  the  reason  why  .America  was  pre.scnt- 
ing  to  the  OI<l  World  the  curious  sjxcta- 
cle  of  a  great,  competent  jxople,  with 
apitarently  no  connected  foreign  policy. 

The  old  order  in  the  L'nited  States,  ac¬ 
cording  to  Mr.  Lippmann  was  changing. 
By  an  amusing  but  very  apt  illustration  he 
showed  how  little  difference  there  was 
really  between  the  Democrats  and  the 
Reptiblicans.  For  him,  the  sharp  party 
line  has  already  Ixgun  to  disappear,  and 
the  United  States  is.  politically,  showing 
signs  of  breaking  up  into  new  groups. 
Being  already  in  this  peri'od  of  change, 
how  could  the  United  States  have  any 
definite  foreign  policy  ? 

Some  of  the  British  correspondents 
present  were  anxious  to  have  Mr.  Lipp- 
mann's  opinion  on  Prohibition. 

The  speaker  did  not  believe  there  would 
be  any  repeal  of  the  Eighteenth  .Amend¬ 
ment. 

He  felt  that  it  had  already  grown  ap¬ 
parent  that  prohibition  could  not  be 
enforced. 

The  Eighteenth  .Amendment  would 
merely  become  a  dead  letter,  just  as -the 
Fifteenth  .Amendment  had  never  been 
repealed  but  had  simply  lapsed. 


Our  Customers  Write  Our  Ads 

Abilene,  Texas,  Daily 
Reporter  Says — 

“The  DUPLEX  TUBULAR  has 
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in  a  most  satisfactory  and  eco¬ 
nomical  way.” 
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LONDON  NEWSPAPER  POST 
NEW  FREEDOM  CHARTER 

(Ciiiitiiiiicd  from  3) 


by  Roderick  Morison,  editor  of  the  Daily 
Mail’s  .Atlantic  FMition.  His  account  in 
part  follows : 

"We  who  were  in  the  thick  of  it 
from  the  start,  who  gathered  in  little 
knots  in  a  newspaper  building  where  the 
hum  of  the  presses  was  strangely  stilled, 
who  watched  the  tape  machines  with 
more  silent  e.xcitement.  more  trepidation, 
than  on  any  election  night,  we  have  met 
with  an  experience  that  for  all  the 
heaviness  of  the  sword  of  Damocles  we 
shall  remember  for  the  .sheer  thrill  of  it. 

"Sunday  dawned  the  loveliest  day  of 
the  year.  .All  was  normal.  Birds  sang. 
Buses  ran.  True,  there  was  a  coal  strike 
( or  liKkout,  according  to  your  sympa¬ 
thies),  but  one  day  of  a  coal  strike  does 
not  disturb  the  normality  of  things. 

".Also  the  threat  of  a  general  strike 
hung  over  the  country ;  but  as  1  hav<? 
said,  few  cared  about  such  an  improb¬ 
able  threat.  No  one  guessed  that  the 
Iximb  was  to  explode  that  night  in  a 
little  room  in  a  great  building,  where 
a  great  newspaper  prepared  in  its  usual 
way  to  go  to  press. 

".\s  the  world  knows  now.  it  was  in 
the  offices  of  the  Daily  Mail,  in  t’ar- 
melite  House  itself,  that  the  hour  of 
the  'bliHidless  revolution'  struck. 

"Paradoxically  it  was  the  leading 
article  for  Monday’s  paper  which  caused 
the  trouble,  with  its  heading  'F'or  King 
and  Country.' 

"‘That  is  nonsense!’  said  the  Daily 
.Mail  printers.  ‘W'e  are  for  king  and 
country,  tixi!  That  must  be  withdrawn.’ 

“So  a  deputation  waited  on  the  editor 
to  tell  him  gently  but  firmly  that  'For 
King  and  Country’  must  be  trimmed  con¬ 
siderably  or  there  would  be  no  .Monday's 
Daily  Mail.  To  which  the  editor  re¬ 
plied.  firmly  hut  gently.  ’.No!'  and  had 
the  deputation  ushered  out. 


“In  the  newsroom  at  Carmelite  Hobs» 
the  siib-cditors  ( copy  readers  )  sifted  4 
copy  as  it  came  from  the  clicking  uj. 
chines,  calmly  editing  the  newspaper  tha- 
was  destined  never  to  be  printed. 

"No  London  edition  of  the  Daily  )4ij[ 
therefore  aiipeared  <in  Monday  mornin" 
and  the  general  strike  was  for  that  vm 
reason  rendered  inevitable.  The  Qbinr 
would  give  no  more  ground  in 
endeavors  to  mediate.  F'or  all  practica' 
purjxises  the  issue  was  joined. 

“Coming  hack  from  lunch  I  saw  sou^ 
Copies  of  the  Star  on  sale,  but  none  oi 
the  liven  ini’  .Vctiw.  the  Daily  Mai], 
satellite  newspaper,  nor  of  the 
Standard,  the  other  of  London’s  three 
evening  journals. 

"1  learned  that  the  FNening 
editor,  like  his  colleagtie  of  the  Daily 
.Mail,  had  been  told  to  ‘trim’  a  leading 
article.  He  had  refused,  and  the  Eve¬ 
ning  News  had  forthwith  been  suspended 
The  Evening  Standard  had  suffered  the 
same  fate.  Later  that  evening  the  Star 
followed  suit.  .And  all  this  before  the 
general  strike  was  in  operation. 

"1  need  not  recaiiitulate  the  events  oi 
Tuesday,  the  first  day  of  the  genera! 
strike — the  thrills  and  the  rumors.  Onlv 
my  teeth  were  nearly  shaken  loose  as 
1  sat  on  the  haystrewn  floor  of  a  prt- 
war  lorry  and  jolted  my  way  front  inv 
suburb  into  the  heart  of  London. 

"The  metropolis  was  one  big  family, 
in  these  times.  Even  more  than  on 
Derby  Day,  men  talked  to  their  neigh¬ 
bors,  discarding  the  traditional  Finglisii 
reserve.  . 

“Into  the  suburbs,  whence  the  office- 
Itouiid  workers  had  long  since  limptd 
their  way,  drifted  the  breath  of  grea: 
happenings,  and  people  cried  out  for 
trains.  There  was  only  one  place  to  bt 
in  at  that  time,  and  that  was  the  heart 
of  London,  I’icadilly  Circus.  Trafalgar 
sipiare,  Whitehall.  F'leet  street,  wliert 
the  ‘pirate’  buses  swayed  dizzily  under 
their  topheavy  complement  of  wonder¬ 
ing,  excited  citizens;  and  Hyde  Park, 
wliere  bizarre  yellow  huts  sprang  up 
hourlv  like  so  many  mushrooms,  as  the 
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.^nization  of  the  nation's  gigantic  food 
^it  began. 

•‘On  Tuesday  night  the  Daily  Mail 
|]it  back  once  more.  single  type¬ 
written  sheet,  a  iioor,  Himsy  thing,  but 
itill  a  newspatKT,  was  pnKliiced  and  cir- 
-nlated  in  the  streets  before  11  o’clock 
Wednesday  morning. 

"There  was  not  a  soul  in  Carmelite 
House  that  Wednesday  who  did  not  feel 
j  thrill,  not  merely  of  excitement,  but 
of  pride. 

"Pickets  held  the  entrance  of  ’The 
House,’  great  burly  fellows  from  the 
striking  staff.  I  think  I  was  the  last 
member  of  the  erlitorial  section  to  en¬ 
ter  the  building  unmolested. 

"Slowly  they  pressed  up  the  steps,  two 
or  three  of  the  burliest  leading  them, 
jnd  there  they  stayed. 

"Three  ixilicemen,  all  huge  men,  mean¬ 
while  maintained  a  so-called  cordon 
around  the  entrance.  The  face  of  the 
hugest  of  them  was  a  study.  I  appreci¬ 
ated  then  the  tact  of  the  I»ndon  ‘bobby.’ 
It  was  monumental.  These  men  were 
powerless,  and  yet  jxiwerful,  keeping  the 
prace  by  the  sheer  force  of  example. 

•‘But  that  could  not  last  forever.  A 
upe  room  employee,  not  a  striker,  at¬ 
tempted  to  come  in,  and  was  pulleel  back 
roughly  by  a  bully  of  a  picket.  A  fracas 
ensued,  and  the  murmurs  of  the  dense 
crowd  swelled  to  a  roar.  DesiK-rately 
the  three  policemen  forced  their  way 
up  the  steps,  and  .still,  by  a  seeming 
miracle,  they  managed  t<i  hold  the  situa- 
tkm. 

"Just  then  a  director  ran  down  stairs, 
his  face  set.  The  telephone  staff  had 
struck.  ‘The  Hou.se’  [Carmelite  House, 
address  of  the  Daily  Slailj  was  cut  off, 
j  beleagueretl  city.  Hurried  consulta¬ 
tion  followed.  member  of  the  staff 
slipped  out  and  was  lost  in  the  crowd. 

“Less  than  ten  minutes  later  police  re¬ 
enforcements  arrived  and  the  thin  line 
of  three  became  a  real  cordon  drawn 
round  the  two  vulnerable  sides  of  the 
building. 

moment  after  they  had  taken  their 
'tand  mounted  police  dashed  up  with  a 
roar  and  a  clatter,  and,  keeping  their 
prancing  horses  on  a  tight  rein,  gradually 
forced  the  unwilling  mass  of  strikers 
hack,  back  to  the  Daily  Herald  corner, 
and  formed  up  there  on  front  of  them, 
holding  them  in  leash  as  a  slipper  holds 
the  greyhounds. 

"The  situation  was  saved  and  the  di¬ 
rectors  in  the  council  rrxrm  upstairs 
phmged  anew  into  their  life  sustaining 
sandwiches  and  beer.  ’P.  W.  D.  I..’ 
who  writes  the  ‘Countryman’s  Diary’ 
daily  in  the  Mail,  himself  smuggled  one 
pound's  worth  of  sandwiches  into  the 
iifiice  for  the  use  of  beleaguered  directors 
and  staff. 

short  while  afterwards  two  long- 
limbed  men,  with  sad  eyes  surmounting 
heavily  pouched  cheeks,  appeared  and 
took  up  a  stand  inside  the  swinging  door, 
one  on  each  side.  These,  obviously,  were 
Scotland  Yard  detectives,  I  had  not  sur¬ 
vived  my  reporting  days  in  the  London 
area  without  learning  what  a  ‘Yard’  man 
looks  like.” 


Bellow*  Falls  Mill  Suspends 

The  Fall  Mountain  mill  of  the  Inter¬ 
national  Paper  Company  at  Bellows 
Falls,  Vt.,  ceased  operation  permanently 
Orly  this  month,  with  the  exception  of 
one-paper  making  machine  and  the  core 
plant  which  are  housed  in  one  building. 
Fifty  men  have  been  retained  to  run  the 
core  plant  for  an  indefinite  period.  The 
company  recently  sold  most  of  its  prop¬ 
erty  to  the  New  England  Power  Com¬ 
pany,  which  will  install  a  45,000  horse 
power  electric  plant.  The  power  station 
'dll  run  with  water  taken  from  the 
Connecticut  River  by  the  old  paper  com- 
psny  canal. 

Potter  Launches  Rochester  Weekly 

.  The  E<ut  Rochester  (N.  Y.)  Realties 
■s  a  new  weekly  just  beginning  publica- 
bon.  M.  Bruce  Potter,  formerly  presi¬ 
dent  and  general  manager  of  the  Roches- 
jf’’  (N.  Y.)  Herald,  is  owner  and  pub¬ 
lisher  and  John  E.  Roger,  also  formerly 
of  the  Herald,  is  editor. 
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THREE  PRIZES  PLANNED 
FOR  BUSINESS  PAPERS 


Organization  Decides  to  Offer  Awards 
for  Editorial  Achievement  for  Year 
Beginning  June  1  —  Special 
Committee  Named 

Members  of  the  Associatetl  Business 
Paiicrs,  Inc.,  meeting  at  .■Xhsecon,  j., 
recently,  decided  to  award  three  prizes 
for  editorial  achievement  during  the 
year  beginning  June  1,  1926,  and  an¬ 
nually  thereafter.  Jes.se  H.  Neal,  ex¬ 
ecutive  secretary,  announced  the  prizes 
as  follows : 

‘‘.An  award  of  $.t(X)  to  the  writer  on 
an  .A BP  publication  for  the  best  editorial 
or  article  of  an  editorial  nature,  to  lie 
judged  for  clearness  *)f  .style,  sound 
reasoning,  and  jK)wer  to  influence. 

“An  award  of  $.500  to  the  regular 
member  of  the  editorial  staff  of  an  .ABP 
publication  for  the  best  article  or  series 
of  articles  or  news  repirts,  judged 
broadly  upon  the  basis  of  timeliness,  ac¬ 
curacy,  thoroughness,  originality,  clear¬ 
ness  of  expression  and  usefulness. 

‘‘.An  award  of  a  suitable  trophy  to  the 
.kBP  publication  contributing  the  most 
definite  aiul  outstanding  service  to  the 
Field  with  which  the  publication  is  con¬ 
nected.” 

The  report  of  the  committee  included 
Itrovisions  for  the  nature  of  the  exhibits 
to  he  submitted  and  the  method  of  select¬ 
ing  the  judges.  The  meeting,  however, 
in  accepting  the  proposal  for  the  awards, 
provided  for  a  special  committee  to  work' 
out  all  the  details  and  conditions  to 
govern  the  competition  and  the  selection 
of  the  judges. 

The  members  of  the  committee  are : 
.M.  C.  Robbins,  Gas  .-Ige-Rceord,  chair¬ 
man :  James  H.  Stone.  Shoe  Retailer; 
Willard  Chevalier.  Engineeriiii;  Xeics 
Record;  John  H.  \’an  Deventer,  Indus¬ 
trial  Manageinent ;  H.  J.  Wright.  Dry 
Goods  Rct'orter. 

Those  on  the  editors’  committee  are : 
W.  V.  Morrow.  Furniture  Manufacturer 
I'r  .lrtisa$i;  E.  T.  How.son,  Raiheay 
.Ige;  F.  C.  Wright,  /•iigfitcrrm,!;  .Vcrc’.t 
Record:  G.  D.  Crain,  Ir..  Class:  Doug¬ 
las  C,.  Wolf.  Textile  U’orld. 

The  meeting  reaffirmed  the  standard 
page  sizes  previously  adopted  bv  the 
.ABP — namely.  7  x  10  inches.  x  7 
inches.  8*4  x  W'A  inches.  In  addition 
they  adopted  another  type  size  commonly 
known  as  the  standard  magazine  page, 
namely  554  x  8  inches.  The  three  type 
page  sizes  first  name<l  were  agreed  up<in 
after  a  conference  with  representatives 
of  various  advertising  associations  and 
the  paper  manufacturers. 

O’KEEFE  WINS  ELEC’HON 

Agency  Man  Boston  Ad  Club  President 
— Admit  Women  as  Members 

Maj.  Patrick  F.  O’Keefe,  president  of 
the  P.  F.  O’Keefe  .Advertising  Agency, 
Boston,  was  elected  president  of  the  Ad¬ 
vertising  Glib  of  Boston  this  week.  He 
served  as  president  in  1914  when  the 
club  was  known  as  the  Pilgrim  Publicity 
.Association.  Other  officers  chosen  were: 
Vice-president,  .Arthur  J.  Crockett ;  .sec¬ 
retary,  Herbert  Stephens :  treasurer, 
George  V.  Moulton.  Directors:  Wat¬ 
son  M.  Gordon.  Harry  Harding,  Clif¬ 
ford  A.  Butlelman,  Earle  J.  Manning 
and  Fred  J.  Brown:  nominating  com¬ 
mittee  for  1927.  .Aubrey  C.  MacEarey, 
fasper  R.  Swain.  George  .A.  Hayes. 
Sherman  Smith  and  Raymond  E.  Hunt¬ 
ington. 

After  a  .spirited  debate  it  was  voted  to 
admit  women  to  membership  in  the  club. 

Lives  After  200-Foot  Fall 

A.  O.  Loomis,  former  advertising 
mana.ger  of  the  Portland  (Ore.)  Tele¬ 
gram,  had  a  remarkable  escape  from 
death  when  his  automobile  plunged  down 
200  feet  from  the  Columbia  River  high¬ 
way.  It  left  the  navement  near  the  top 
of  Bridal  Veil  Falls  and  was  smashed  to 
pieces  in  a  pool  at  the  bottom  of  the  falls. 
Mr.  Loomis  was  seriously  injured  but  is 
recovering. 


M  ET  AL 


Talk  It  Over 

With  an  Imperial  ^^presentative 

ImpCTial  Representative  who  calls 
vJ/  on  you  is  a  man  well  worth  knowing. 
We  want  to  suggest  that  you  get  acquainted 
with  him.  If  you  are  having  any  metal 
trouble  he’s  the  man  who  can  give  you  help. 
By  all  means  get  him  to  tell  you  how  you 
can  make  your  type  metal  operations  more 
economical. 

An  Imperial  Representative  can  show 
you  how  to  get  a  cleaner,  brighter  looking 
page,  with  sharp  halftones  and  uniformity 
without  gray  spots.  He  knows  how  to 
prevent  a  great  deal  of  machine  and  stereo' 
typing  trouble. 

Get  him  to  explain  the  Imperial  Plus  Metal 
Plan  in  detail  Find  out  why  thousands  of 
publishers  use  this  dependable  and  economi' 
cal  method  for  taking  care  of  their  metal. 
Ask  him  how  the  Plus  Plan  can  add  years 
of  working  life  to  your  metal,  thereby  cut' 
ting  down  metal  costs. 

We  believe  you’ll  find  a  few  moments  with 
1 1  an  Imperial  Representative  well  worth  | 

( I  while.  Please  remember  that  he  is  backed  )  y 
by  a  concern  whose  only  product  is  type 
metal  and  whose  entire  efforts  are  devoted 
; .  to  making  that  product  the  best. 

IMPERIAL  TYPE  METAL  CO. 


Manw/octuring  the  following  metals: 

UNC5TYPE  MONOTYPE  INTERTYPE  STEREOTYPE 

ELROD  LUDLOW  LINOGRAPH  THOMPSON 

Philadelphia  Cleveland  New  York  Chicago 


BEST  BY  ACID  TEST 
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MOVIE  CONCERN  WRITES 
OWN  EDITORIAL 

Timely  Film*,  Inc.,  Praise*  Itself  in 

Requested  Free  Publication 
New  York  Newspaper*  Refuse 
to  Be  “Boosters” 

TinuU  l  Inc.,  pniiluccrs  oi  •'Top¬ 

ics  of  tlK-  Dav,"  sclcclc<l  from  the  press  of 
the  world,  luis  written  its  own  laudatory 
editorial  and  is  pc.ldling  it  to  newspapers, 
confidently  expecting  free  publicity. 

"We  feel  sure,”  a  letter  to  editors  reads, 

"you  will  lind  space  in  the  . .  for 

the  enclosed  Topics  Of  1  he  c<litor- 

ial,  or  news  feature  or  both. 

New  York  editors,  so  far  as  Euitor 
&  PuBLiSHKR  could  learn,  did  not  feel  so 
sure. 

The  occasion  for  this  movie  conlidence 
that  newspapers  would  be  willing  to 
barter  their  editorial  page  and  news  col¬ 
umn  space  for  mention  they  have  received 
in  the  reels  put  out  by  Timely  Films, 
Inc.,  is  the  seventh  birthday  of  the 
corporation  celebrated  May  15. 

Charles  McDonald  signed  the  letter 
sent  out  to  editors,  which  compliments 
the  various  newspapers  on  the  fact  they 
were  “quoted  several  times  during  the 
past  year  in  Topics  of  the  Day. 

“We  waited  to  compliment  you  until 
our  Seventh  Birthday  when  felicitations 
are  being  showered  on  us.” 

The  praise  which  the  movie  concern 
expects  the  newspaper  will  give  out  to 
the  public  as  the  expression  of  the  edit¬ 
or’s  own  opinion,  is  worded  by  the  press 
agent  in  choice  phrases,  such  as  the  fol¬ 
lowing  ; 

“The  ....  (name  of  newspaper) - 

considers  that  the  seventh  anniversary 
of  Topics  of  the  Day  is  a  fitting  oppor¬ 
tunity  to  congratulate  the  reel  of  real 
laughs  on  the  service  it  is  rendering  to 
the  all-too  gloomy  public.” 

And  again: 

“During  1925,  the _ (name  of  news¬ 

paper)  ....  was  quoted  several  times  in 
Topics  Of  The  Day  and  we  consider ’tis 
a  mark  of  distinction  to  have  the  editors 
of  Topics  select  paragraphs  from  our 
publication  and  show  them  to  their  fifteen 
million  readers  over  our  credit  line.” 

And  yet  again  (the  italics  are  Editor 
&  Plbusher’s)  : 

“  .  .  .  We  offer  them  (Timely 
Films,  Inc.)  our  sincere  congratulations 
on  this  brief  constitution,  which  ex¬ 
plains  why  Topics  of  the  Day  has  grown 
so  rapidly  and  is  still  going  strong.” 


N.  Y.  NEWSPAPER  WOMEN  DINE 

Arthur  Draper  and  Louis  Wiley 
Speakers  at  Annual  Banquet 

The  New  York  Newspaper  Women's 
Club  held  its  annual  dinner  on  May  16, 
at  the  Hotel  \’anderbilt. 

.Arthur  S.  DrajHir,  foreign  editor  of  the 
.Yeti'  York  flerald  Tribune,  spoke  de- 
.scribing  the  work  of  women  journalists 


MERCHANT  &  EVANS  CO. 
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Stocks  in  Principal  Cities 


ADVERTISERS  DONATE  A 
“SURPRISE  EDITION” 

'^rHE  Fort  Worth  (Tex.)  Press  is 
believed  to  be  the  only  news- 
jiaper  to  publish  a  special  edition 
donated  by  its  advertisers. 

The  Press  recently  completed  a 
new  plant  but  announced  it  would 
not  publish  a  special  edition  to 
celebrate  the  occasion. 

^  itbout  the  knowledge  of  Peter 
Huinilton.  business  manager,  or  I. 
VT.  Brown,  advertising  manager, 
about  24  advertisers  sent  800  inches 
of  copy  to  the  Press  office  May' 
10,  with  a  letter  stating  it  had 
been  “self-solicited”  for  a  surprise 
“New  Home  Edition.” 

Bert  Barber,  local  copy  writer, 
and  formerly  ailvertising  manager 
of  .Meechani's,  a  local  store,  acted 
as  spokesman  for  the  advertisers 
in  presenting  the  prepared  copy. 


in  Europe.  He  said  that  the  society  edit¬ 
ors  in  London  are  women  and  that  their 
positions  are  important  because  of  the 
IK'litical  significance  of  society  news. 
Louis  Wiley,  business  manager  of  the 
.Vm*  York  Times  also  addressed  the 
club.  Miss  Dorothy  Ducas,  Columbia 
University  correspondent  of  the  New 
York  Herald  Tribune  was  introduced  to 
the  members.  She  recently  won  a  Pul¬ 
itzer  traveling  scholarship  for  her  work 
in  the  Columbia  School  of  Journalism. 

Daily  Operating  Tourist  Bureau 

-A  joint  touring  bureau  has  been 
established  by  the  St.  Louis  Post-Dis¬ 
patch  and  the  .\utomobile  Gub  of 
Missouri.  It  is  an  outgrowth  of  the 
free  road  information  service  organized 
by  the  newspaper  last  May.  The  bureau 
occupies  quarters  on  the  first  floor  of 
the  Post-Dispatch  building  with  the 
paper’s  resort  and  travel  bureau. 


CAPITAL  WRITERS  ELECT 
TUCKER  TO  COMMITTEE 

Washington  Correspondent  for  Curtis 

Newspapers  Named  to  Standing 
Committee  of  Senate  and 
House  Press  Galleries 

Ray  Tbomas  Tucker,  staff  corresiwnd- 
ent  for  tbe  Next'  York  Hivninii  Post 
connected  with  the  Washington  bureau 
of  the  Cyrus  H.  K.  Curtis  newsjiapers, 
was  elected  Saturday  a  member  of  the 
Standing  Committee  of  the  U.  S.  Senate 
and  House  Press  Calleries. 

Tucker  replaces  Grafton  S.  Wilcox, 
who  withdrew  from  W.Tshington  news¬ 
paper  circles  recently  to  become  assistant 
managing  editor  of  the  Xcw  York  Herald 
T  ribune. 

The  almost  solid  support  of  the  mem¬ 
bers  of  the  House  Press  Gallery  put  .Mr. 
Tucker  over  in  the  face  of  the  opposition 
of  many  correspondents  identified  with 
the  Senate  Press  (jallery.  The  Senate 
group  backed  Robert  B.  Choate,  Wash¬ 
ington  correspondent  for  the  Boston 
Herald  who  finished  second.  Paul  J. 
McGahan,  of  the  Washington  bureau  of 
the  Philadelphia  Inquirer,  trailed  the 
leaders. 

Tucker  started  his  newspaper  career 
on  the  Springfield  (Mass.)  Republican  in 
1915,  after  being  gradauted  from  Yale, 
From  there  he  went  to  the  lllisabeth 
(N.  J.)  Journal,  and  then  became  Sun¬ 
day  editor  of  the  Waterbury  (Conn.) 
Republican.  The  World  War  interrupted 
his  newspaper  work  and  sent  him  over¬ 
seas  with  the  Seventy-Sixth  Division. 
Upon  his  return  be  became  Sunday  editor 
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of  the  Hartford  (Conn.)  Citwraiq, 
he  had  represented  previously  at 
Devens,  Mass.,  when  in  the  army 

In  1920  he  joined  the  New  York  £» 
ning  Post  and  four  years  later  was  sm 
to  Washington  to  represent  that  nop 
paper  there. 

STORES  MUST  BACK  THEIR  ads 

Good  Copy  Worthless  if  Sales  Fott, 
Falls  Down,  Chicago  Man  Say, 

Faith  without  good  works  is  tk 
description  J.  R.  Ozanne,  advenisist 
manager  of  Carson  Pirie  Scott  &  (? 
gave  of  the  merchant  who  fails  to  bjq 
up  his  advertising  by  having  his  safe 
force  tuned  to  the  highest  efficiency. 

Speaking  before  the  Advertising  (iota, 
cil  of  the  Association  of  Commerce,  It 
Ozanne  cited  several  instances  where  tt- 
tailers  had  spent  large  sums  for  advc 
tising  campaigns  only  to  have  the  effat 
of  them  Ipsened  because  of  the  indiffe 
ent  or  uninformed  sales  help. 

“Many  retailers  make  the  serious  mis. 
take  of  advertising  certain  goods  withoi 
informing  the  department  for  those  par 
ticular  goods  that  the  buying  publj 
will  be  in  to  see  the  merchandise  adro  l 
tised. 


Spokane  Dailies  Aid  Advertisers 

Late  authentic  information  of  value  t 
planning  sales  and  advertising  cam 
paigns  is  contained  in  the  1926  edition « 
"Market  Facts  About  The  Spokam 
(  ountry,”  issued  by  the  national  advertis¬ 
ing  bureau  of  the  Spokane  Spokesim- 
Reinew  and  Spokane  Daily  Chronidt. 
Tom  J.  Turner  is  manager  of  the  bureau 


Our  national  fire  loss  is  at 
the  rate  of  $16  every  second 

Time’s  Hand 
Rests  Lightly  on  the 
Concrete  Masonry  Home 

Concrete  building  units  such  as 
concrete  block  or  concrete  building 
tile  put  tbe  masonry  bouse  within 
the  reach  of  everj^one. 

Reasonable  first  cost,  freedom  from 
upkeep,  and  depreciation,  great  stability, 
maximum  firesafety,  are  outstanding  ad¬ 
vantages  secured  with  concrete  masonry) 
units.  Speed  of  construction  is  anotkei. 

In  whatever  form  concrete  is  used,  it 
stands  alone  as  tbe  one  structural  material 
that  grows  stronger  v7itb  age. 

While  concrete  block  and  tile  are  par¬ 
ticular!]?  adaptable  to  residence  construc¬ 
tion,  they  are  equally)  suitable  for  schools 
and  industrial  buildings. 

Before  you  build,  in-Oestigate  concrete 
masonry.  Remember  that  the  utmost  of 
qualit]?  and  value  follows  the  use  of  con¬ 
crete  buildng  units. 

/4sk  for  your  free  copy  of 
"A  Book  of  Beautiful  Homes” 

PORTLAND  CEMENT  ASSOCIATION 
33  W.  Grand  A'Oe.,  Chicago 
A  National  Organization  to 
Improve  and  extend  the  uses  of  Concrete 

Offices  in  3 1  Cities 
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More  than  5,000  individuals  take  a  hand  in  compiling  every  year 


Editor  &  Publisher’s 


Annual  Space  Buyers’  Guide 


Trained  survey  investigators — city  officials — secretaries  of  Chambers  of  Commerce — bank 
and  trust  company  officials — business  men’s  association  heads  -  newspaper  executives 
— all  the  facts  submitted  being  carefully  sifted,  checked  and  re-checked  by  experts. 

WITH  THE  COOPERATION  OF  THESE  MEN  WE  PRESENT  IN  EACH  ISSUE 


A  Vast  Amount  of  Data 


Original  —  Fresh  —  Authentic  —  Exclusive 

Giving  an  accurate,  vivid  picture  of  trading  conditions  in 


1257 


cities  and  towns  where  daily  newspapers  are  published 


Although  only  three  years  old  Editor  Publisher’s  Space  Buyers’  Guide  is  universally  recog' 
nized  as  the  standard  reference  book  for  sellers  of  merchandise  and  buyers  of  advertising 

Go  into  almost  any  Advertising  Agency  office — peek  over  the  shoulders  of  the  advertising  manager  of  almost  any 
national  advertiser — and  you’ll  see  a  copy  of  the  Space  Buyers’  Guide  always  at  hand  for  quick  reference 

It  is  one  book  that  is  never  shelved — never  misplaced — ^always  prized — daily  used 


IT  TAKES  THE  GUESS  OUT  OF  ADVERTISING— REDUCES  THE  HAZARDS— GIVES 
ALL  THE  ESSENTIAL  FACTS— IS  AN  INDISPENSABLE  FACTOR  IN  THE 
PLANS  AND  OPERATIONS  OF  THOUSANDS  OF  SALES  EXECUTIVES 


Naturally,  a  book  so  constantly  thumbed  by  space  buyers  is  of  incalculable  service  to  the  DAILY 
NEWSPAPER  PUBLISHER.  For  when  a  man  is  studying  his  market,  that  moment  is  the 
time  to  present  to  him  the  story  of  the  medium  he  can  use  to  the  best  advantage  in  reaching  that 
market.  Close  to  TWO  HUNDRED  Daily  Newspapers  utilized  this  tremendously  effective 
opportunity  in  the  1935  Space  Buyers’  Guide — and  are  getting  business  from  it  right  along. 


The  1926  Space  Buyers’  Guide  comes  out  in  November 
— it’s  time  for  you  to  be  thinking  what  use  you  are 
going  to  make  of  it  in  increasing  your  linage  next  year, 
don’t  you  think?  All  the  necessary  particulars  are 
yours  for  the  asking — and  no  obligations. 


EDITOR  &  PUBLISHER 

SUITE  1700,  TIMES  BUILDING,  NEW  YORK,  N.  Y. 
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EDITOR  BEUEVES  IN 
AIDING  MERCHANTS 


INK  COMPANY  IN  DALLAS 


Local  Butinest  Men  Plan  to  Engage  in 
Its  Manufacture 


DISPLAY  OF  HOME  TOWN  n';;;r'p.r«."“S  SfiT 

I>  ik  f>roO  m  ¥?  A  OT'C  ¥>l  mf  l/^  with  about  one  hundred  publications  in  tSw 

PAPERS  PLEASES  PUBLIC  midwest  states  to  send  us  from  three  te  5 


Should  Be  Qualified  to  Give  Adver-  industrial  department  of  the  Dal- 

tising  Counsel  in  Small  Cities,  las  Oiamber  of  Commerce  has  announced 
Valparaiso,  Ind.,  Man  that  the  Southwest's  first  printing  ink 

I-,  1  factory  will  be  in  operation  at  Dallas 

within  60  days. 

_  Local  business  men  are  behind  the 

J.  Earle  Muvity,  editor  of  the  Valpa-  jiroject  and  an  experienced  ink  manufac- 


Long  Beach  (Cal.)  Sun  Gives  Elxhibit 
Visitors  “Back  Home’’  Dailies  to 
Read  at  Industrial  Show — Plan 
a  Success,  Lawson  Says 


with  about  one  hundred  publications 
midwest  states  to  send  us  from  three  to  !n 
copies  of  their  paper,  daily,  wApril  21  to  a 
inclusive,  to  be  handed  out  on  applicatioa  J 
former  residents  of  your  town,  countr  •! 
state.  ^  • 


By  II.AROl.D  J.  .\SIIE 

raiso  (Ind.)  Daily  I  ’ldette,  believes  it  is  turing  chemist,  E.  II.  Koontz,  has  been  When  the  executives  of  the  Long  iictic/i 
the  duty  of  the  small  city  editor  to  serve  employed  to  take  charge.  Officers  of  the  (Cal.)  Moniiii’'  Sun  decided  to  enter  an 
his  merchant  advertisers  in  the  role  of  company  include:  Herman  Rosenthal,  exhibit  in  the  Sixth  Annual  Ilarbor  In¬ 
advertising  counsel.  In  this  role,  Mavity  president;  Jerome  A.  Flexner,  secretary-  dustrial  Exposition,  held  .April  21  to  28. 
ha.^  made  a  study  of  the  small  town  mer-  treasurer;  Harry  Sigel,  Leslie  Jacobs,  they  cast  about  for  some  original  manner 
chant,  his  problems  and  his  opportunities.  E.  D.  Broadhead,  Freil  Appel,  Julius  and  in  which  to  make  their  booth  an  outstand- 
Here  are  some  of  the  observations  of  Jforge  ^hepps,  Dave  Elsas,  William  i„R  feature  of  the  show. 

Mavity  on  the  merchants  of  Valparaiso,  l^'^^an  and  Henri  L.  Bromberg,  directors.  Installing  a  job  printing  plant  in  the 


Will  you  wish  to  be  the  publication  fm 
yorr  town’  The^e  i>ai>ers  will  be  tasteiS 
arranged  for  display  during  the  entire  ^ 
and  will  be  given  freely  to  the  applicants.  H 
you  care  to  extend  the  courtesy  kindly 
us  at  once  and  put  us  on  the  list  for  one  ^ 
with  a  half  dozen  copies  and  we  will  ind^ 
your  pai)er  in  our  advertisements  of  th»  u 


*  vour  pai)er  in  our  advertisements  of  the  W 

lives  of  the  Long  Rc<ic/l  T')  be  of  service  should  ha«(, 

,  ■  1  ,  ,  ,  issues  starting  with  .April  18  and  contiimi. 

uii  decided  to  enter  an  for  eight  days.  '•ununia, 

th  .Annual  Harbor  In-  Thanking  you  in  advance  for  yuur  comte, 
11,  held  .April  21  to  28.  •''’“l  co  operation,  we  are 

r  some  nriirin.-il  manner  A  curs  cordially. 


a^my  of  0,518  iK:ople,  50  miles  from  Chi-  jq  DISCUSS 

"I  believe  that  the  advertising  man  AD  AGENCY  WORK 

(usually  the  editor  ot  the  small  city  paper 

isn't  bound  bv  the  limits  of  the  editorial  - 

deliartiiieiit)  of  any  paper  should  have  a  President  of  Four  A’s  Heads  Associa- 


which  to  make  their  booth  an  outsiand-  "Practically  every  publisher  respond 
?  feature  of  the  show.  to  the  letter,”  said  Air.  Lawson  to  Eatta 

Installing  a  job  printing  plant  in  the  &  Publisher.  “Ours  proved  lobe® 


contideiitial,  intimate  knowledge  of  his  tion’s  Program  for  Convention  in 
advertisers'  business,  i  try  to  keep  in  Philadelphia  June  22-23— Lesan 
constant  touch  with  mv  merchants,  ana-  .  _  , 

lyzing  conditions,  striving  to  aid  them  to  Announces  Other  Speakers 

meet  their  problems.  ; - 

.....  Rov  S.  Diirstine,  o 
Ihe  average  merchant  in  this  city  is  ^  Osborn  Inc.  and 
doing  as  much  gross  business  as  he  ever  Xmerican  Associatim 
did— but  his  extremely  high  overhead  is 
eating  liis  profit. 

"The  average  merchant  handles  too 
many  brands  instead  of  a  large  assort¬ 
ment  of  one  or  two  brands,”  is  one  of 
Mavity’s  conclusions.  "The  merchant  ties 
up  his  capital  in  brands  instead  of  con¬ 
centrating  on  one  or  two  tliat  he  can 
push,  and  in  such  size  assortments  as 
will  enable  him  to  serve  his  customers 
properly. 

"The  average  merchant  is  not  a  judi¬ 
cious  advertiser.  He  may  spend  all  the 
money  his  business  warrants,  but  if  he 
would  map  out  a  program,  plan  it  care-  poy  s  Dubstine 
fully  with  certain  definite  objectives  in 


rMTDOT'iMC  rBicr'iTCC  O'"  some  similar  plan  was  too  old.  of  the  most  popular  booths  at  the  shot 

DUKollNE  lO  UlbLUob  l-mally,  D.  W.  lAwson,  general  manager  It  was  a  real  joy  to  see  the  happy  lo^ 
4  A  newspaper,  stuck  uixm  the  idea  that  came  to  many  of  the  old  folks, 

AD  AGLNLY  WOKK  of  having  a  representative  .group  of  have  been  transplanted  here,  when  the 

_  newspapers  at  the  bootli,  to  he  given  away  saw  the  type-face  of  their  home  paper." 

President  of  Four  A’s  Heads  Associa-  ‘«  all  who  called  at  the  exhibit.  From  three  to  ten  pliers  were  receini 

,  _  c  r'  •  Long  Beacli  is  full  ot  tourists,  and  even  daily  trom  each  publisher,  and  it  is  ess- 

tion  s  Program  for  Convention  in  old  residents  have  been  in  the  state  but  a  mated  tliat  about  2,500  copies  were  gire 

Philadelphia  June  22-23 — Lesan  few  years  in  most  instances.  Nearly  all  out  during  the  seven  days  of  the  show. 

Announces  Other  Speakers  jiving  in  puthern  California  are  keenly  In  considering  the  feature  of  particah; 


_  interested  in  their  old  home  town  or  state,  interest  to  Editor  &  Tublisiier  reads 

Rov  S.  Diirstine,  of  Barton,  Durstinc  The  majority  come  from  the  middle  we  Mr.  Uwson  pointed  out  that,  while  fe 

t  O'sborn,  Inc.,  and  proideiit  of  the  ,’Tm  ‘"“I'*"'!. P^' 

American  Association  of  Advertising  (ressed  a  letter  to  about  100  publishers  ticular  to  southern  California,  it  pi; 


XuciK'ies  heads  middle  western  states,  and  l)ecause  with  certain  modifications,  be  used  ini- 

tlie  urogram  "of  a  measure,  explains  the  e.x-  mo.st  any  territory, 

the  meeting  to  be  plan,  it  is  reproduced  herewith :  “Florida  could  readily  make  use  of  lit 

held  bv  the  asso-  ^‘*'1  .,  .  plan."  said  Mr.  Lawson.  “State  tah 

di,;i„  .  ■''Pr'*  to  28,  Long  Beach,  California.  gg  those  at  DcS  MoineS  and  St.  Pat 


ciation  in  Pliila- 
delphia  June  22- 


is  holding  its  Sixth  .Annual  Ilarhor  Industrial  ,,  r  i 

Exposition.  Elaborate  preparations  have  been  would  readily  approve  Ot  it.  At  allDC-r 


23,  the  week  of  si'ow  will  be  attended  by  ap-  any  such  affair,  where  large  crowi 


the  22nd  annual  .100,000  people.  congregate,  will  be  found  iK'ople  in  lare 

Iin.  W-.11U  annual  -j-jip  Alorning  Sun  is  one  of  the  sponsors  of  „  u  ..u  r  r  .u  •  lu  ' 

international  con-  tiie  Fixposition  and  will  be  represented  with  a  tiumbers  that  are  tar  trom  their  Hont 
vention  of  the  hi-oth.  Among  the  various  features  to  be  Town,’  and  the  ‘home  town  paper.’” 


Roy  S.  Dubstine 


Associated  Ad¬ 
vertising  Clubs 
of  the  World. 

Tlie  program 
was  made  public 
this  week  by  H. 
E.  Lesan,  presi- 


view,  he  would  find  it  a  profitable  invest-  dent  of  H.  E.  Lesan  .Advertising  Agency, 


ment  instead  of  the  expense  it  often  is. 


“Tlie  average  merchant  knows  surpris¬ 
ingly  little  about  his  own  business,  about 
his  stock,  about  what  is  selling  well  to¬ 
day,  what  will  sell  well  tomorrow. 


New  A’ork  and  pro.gram  committee  chair¬ 
man.  He  will  preside  at  tlie  Philadelphia 
sessions.  Mr.  Durstinc  will  speak  on 
“The  Scope  of  the  Advertising  Agency.” 

Other  speakers  include :  R.  S.  Simpers, 
McEain-Simpers  Organization,  Philadel- 


Maybe  this  is  the  first  time  lately  that 
you  have  seen  a  copy  of 


EDITOR  &  PUBLISHER 


“This  merchant  depends  entirely  too  phia,  on  “Developing  New  Accounts”; 
much  on  sales  and  bargain  events  to  move  Paul  T.  Cherington.  J.  Walter  Thomp- 


his  stock.  Instead  of  advertising  mer- 


Company, 


chandise  when  it  arrives,  he  often  waits  Throngh  a  Survey’;  -  Milton  Towne, 
imtii  his  capital  has  been  tied  up  too  long  Richards  Company,  "Using  l-acts 


Or,  perhaps,  the  copy  you  have  been  reading  all 
along  has  not  been  your  own  personal  copy? 


licfore  startin 
ousiv. 


to  advertise  it  strenu-  to  Build  the  Advertising  Campaign” ;  W. 

H.  Beatty.  Newell-Emmett  Company, 
Inc.,  New  York,  ‘‘.Advertising  .Art”,  and 
“Through  his  advertising  method,  cou-  Harrison  Atwood,  H.  K.  McCann  Corn- 
pled  with  the  grocery  advertising  for  Sat-  pany.  New  A’ork.  “The  Business  End  of 


In  either  case,  don’t  you  think  it 
would  be  a  mighty  fine  thing  to 
have  it  come  to  you  from  now  on? 


urday,  the  small  city  merchant,  in  many  an  Advertising  .Agency.” 


instances,  make  a  weekly  newspaper  of  James  O’Shauglinessv,  executive  secre- 


their  daily,  and  a  trade  day  of  their  week,  tary  of  A.  A.  .A.,  will  address  the  de- 


“The  small  town  merchant  does  not  pay  partmental  session  of  the  Agricultural 
enough  atttention  to  his  cash  customers,”  I’uhlishers’  .Association  in  Philadelphia 


Mavity  finds.  “Even  the  greatest  risks  June  22  ^on  the  subject  ".Advertising  to 
among  credit  customers  often  get  more  I- armors.” 


attention  than  the  buyer  who  comes  in 
and  puts  up  his  cash.  Too  much  ham¬ 
mering  away  on  the  idea  that  the  man 
who  buys  on  a  charge  account,  on  a  10- 
pay  plan,  or  even  lengthier  installments, 
pays  no  more  than  the  cash  customer 
drives  the  latter  into  big  city  markets 
where  cash  buys  bigger  values. 

“The  churches,  the  lodges  and  other 
organizations  get  too  much  from  the 
small  town  merchant  each  year,”  Mavity 
believes.  “The  merchant  seldom  gets  a 
nickel's  worth  of  return  from  contribu¬ 
tions  of  this  kind. 

“Don’t  worry  about  your  competitors,” 
Mavity  tells  his  merchants.  “No  two 
merchants  in  the  same  line  in  the  same 
town  are  actual  competitors.  The  mo¬ 
ment  they  learn  that,  their  business  gets 
better. 

“Don’t  buy  from  too  many  wholesalers 
and  manufacturers.”  is  another  hit  of 
Mavity  advice.  “Too  many  creditors 
have  often  spelled  bankruptcy  where  con¬ 
centrated  debts  would  not  have  been 
pressed.” 

“And  don’t  worry,”  he  concludes.  “The 
condition  of  business  is  apt  to  be  in  most 
instances  the  reflection  of  the  condition  of 
the  business  man’s  mind.” 


So  many  and  varied  are  the  practical  uses  to  which 
yon  can  put  it ;  so  complete,  so  interesting,  so 
human,  so  full  of  helpful  ideas,  is  the  news  it  brings 
you  each  week  of  all  that  is  going  on  in  the  pub¬ 
lishing  and  advertising  field — that  it  won’t  be  long 
until  you  will  he  wondering  how  you  ever  got  along 
without  it. 


Fill  in,  tear  out  and  mail  this  coupon— this  will  start  the  service  at  once. 


ricn 


Editor  &  Publisher, 

Suite  1700,  Times  Bldg., 

Broadway  at  42nd  St., 

New  A’ork,  N.  Y. 

Yes,  indeed,  I  do  want  my  own  personal  copy  of  EDITOR  &  PUB¬ 
LISHER.  Send  it  to  me  every  week  for  (  i  year 

j  6  mos.,  beginning  with 
the  next  issue,  and  including  with  my  subscription,  at  no  additional 
cost,  the  1926  International  Year  Book  and  the  1926  Space  Buyers 
Guide,  when  it  comes  out  in  November.  I  shall  remit  the  price  on 
receipt  of  your  bill — in  the  next  10  days  or  so. 


field 

Tw  Lousviuf'&MS 


Business  connection  . Title . 

(Important  confidential  in/ermation  for  our  own  files  onlyj 
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Annual  Subscription  Price 

Domestic,  $4  Canada,  $4.50  Foreign,  $5 

(6  mos.,  $2,  Domestic ;  $2.25,  Canada ;  $2.50,  Foreign) 
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WHAT  THEY  ARE  SAYING 


NEWS  FACTS  DICTATE  READERS’  OPINIONS 

tJpREQUENTLY  you  hear  that  the  editorial  influence  of  newspapers  has 
T  declined  in  recent  years.  There  is  some  foundation  for  this  comment. 
But  I  believe  that  this  is  simply  evidence  of  more  independence  of  thought  and 
higher  intelligence  on  the  part  of  newspaper  readers.  I  do  not  think  that  this 
is  such  a  bad  symptom  after  all.  What  the  public  wants  most  of  all  is  facts, 
inpartially  and  clearly  presented.  When  the  facts  are  known,  we  need  have 
no  fear  as  to  the  decision  of  the  public  on  any  questions  at  issue.  It  is  certainly 
most  heartening,  therefore,  to  realize  that  never  before  in  history  have  both  news 
and  advertising  in  our  newspapers  been  more  accurate  and  more  dependable 
than  they  are  today.” — William  T.  Delaplaine,  Co-publisher  Frederick  (Md.) 
iVeiPs  and  Post,  to  Hood  College  Journalism  Students. 

*  *  * 

LET  EDITORIAL  MERIT  SELL  PAPERS 

jt'T'HEN  again  with  this  new  ‘premium  to  boy’  idea  you  are  spending  tre- 
*  mendous  amounts,  as  much  as  publishers  will  allow,  for  a  heavy  con¬ 
tinuous  turnover  which  much  be  kept  up  by  more  and  larger  expense.  Why  not 
sample  your  merchandise,  make  it  saleable  and  sell  it  on  its  merits,  wholly  as  a 
newspaper  and  make  smaller  gains,  ’tis  true,  but  more  substantial  and  a  better 
and  more  valuable  reader.  In  my  opinion  extensive  use  of  premiums  is  either 
a  confession  of  weakness  or  a  poor  product  so  why  not  improve  and  keep  up 
your  product  and  then  sell  it.  I  hope  the  day  is  not  far  distant  when  all  of 
us,  as  sales  managers,  will  sell  our  product  and  not  give  it  away  or  bait  it  to 
cover  some  deficiency  or  shortcoming.” — David  H.  Smith,  Circulation  Man¬ 
ager,  Portland  (Ore.)  Journal,  Before  Pacific  Northwest  Circulation  Man¬ 
agers’  Association. 


More  Concrete  Roadways 
More  Railroad  Trackage 


NEWSPAPERS  MUST  REPORT  CRIME 


uVOU  might  just  as  well  pretend  to  write  a  history  of  the  Civil  War  and 
^  leave  out  Bull  Run  as  to  assume  to  reflect  society  and  omit  crime  from 
the  daily  record.  It  is  the  function  of  a  newspaper  to  report  what  is.  If 
society  does  not  like  its  reflection  in  the  journalistic  mirror  that  is  up  to  society- 
It  is  no  concern  of  the  editor.” — Edward  McKemon,  Eastern  Superintendent, 
Associated  Press. 

*  *  * 


“THIS  MECHANICAL  AND  LITERARY  MARVEL” 

uT'HE  newspaper  is  one  of  the  most  marvelous  products  of  civilization  .  .  .  . 

^  When  we  consider  that  this  mechanical  and  literary  marvel  reaches 
practically  everybody,  we  can  readily  see  that  it  is  not  idle,  but  entirely  appro¬ 
priate,  to  speak  of  it  as  an  educator.  Think  of  buying  a  history  of  yesterday’s 
doings  and  sayings  in  all  the  world,  political,  personal,  musical,  naval,  military 
—a  history  as  large  as  an  ordinary  book,  for  two,  three,  or  four  cents!” — 
Rev.  Dr.  Frank  Warfield  Crowder,  Rector,  St.  James  Episcopal  Church, 


New  York. 


HARRIMAN  TO  START  PAPER 


Son  of  Railroad  Magnate  to  Control 
Newburgh  Sunday  Herald 

W.  Averin  Harriman  will  control  a 
new  Sunday  newspaper,  the  Nexibnrgli 
(X.  Y.)  Sunday  Herald,  scheduled  to 
nake  its  first  appearance  May  23.  Mr. 
Harriman  is  son  of  the  late  railroad  mag¬ 
nate,  E.  11.  Harriman.  He  is  also  owner 
oi  the  Middlcloum  (N.  Y.)  Herald. 

Young  Harriman  and  his  mother,  Mrs. 
E.  H.  Harriman,  who  live  at  Arden  in 
Orange  County,  have  for  years  been  much 
interested  in  the  development  of  Orange 
County.  They  financed  and  put  through 
the  big  project  of  erecting  the  new  Peeks- 
kill-Bear  Mountain  Hudson  River  bridge. 

.Yverill  Harriman’s  sister,  Mrs.  C.  C. 
Rmnsey,  has  an  interest  in  Johnson  Fea¬ 
tures  Syndicate,  Inc.,  New  York. 


Italian  Weekly  Buys  Building 

United  America,  weekly  newspaper  de¬ 
nted  to  Italian  interests,  published  in 
hew  York,  has  purchased  its  own  build- 
at  241  Lafayette  street,  where  it  has 
Wtalled  a  printing  plant.  The  paper  was 
^ded  July  4,  1925,  hy  Amos  Berta- 
chmi. 


McIntyre  Buys  Into  Printing  Firm 

L  F.  McIntyre,  business  manager  of 
“K  SyrofMse  Herald,  has  purchased  a 
■“t  interest  in  the  Syracuse  Printing 
Publishing  Company.  Mr.  Mcln- 
tyrt  will  leave  the  Herald  to  take  over 
t*  active  direction  of  the  company. 


Newspaper  Files  as  History  Sources 

The  Newspaper  Division  of  the  New 
York  City  Public  Library  reported  this 
week  that  during  the  last  year  the  news¬ 
paper  files  had  gained  prestige  as  sources 
of  history.  The  trained  historical  stu¬ 
dent  now  realizes  that  the  newspaper 
is  an  “unconscious  and  authoritative 
record  of  the  mind  of  the  people’’  and 
is  tapping  the  “mine  of  valuable  material 
contained  in  the  daily  press,’’  according 
to  the  report. 


World  Has  New  Financial  Copy  Man 

W.  F.  Manning  has  been  appointed 
copy  editor  in  charge  of  financial  pages 
of  the  Ne%v  York  World,  succeeding  H. 
P.  Thurlow,  now  on  the  World's  news 
staff.  Manning  has  bc-en  with  the  World 
about  a  year.  Prior  to  that  he  was  night 
editor  of  the  Washington  Star,  and  has 
also  served  with  the  Philadcl(>hia  Public 
Ledger. 


San  Fernando  Papers  Merged 

The  San  Fernando  (Cal.)  Sun  and  the 
Leader,  have  been  consolidated  and  are 
now  published  under  the  name  of  the 
San  Fernando  Stin,  which  will  be  issued 
on  Tuesdays  and  Fridays.  R.  H.  and 
L.  A.  Glenn  own  the  two  papers  which 
were  consolidated. 


Changes  to  Semi-Weekly  Field 

The  East  Moline  (Ill.)  Herald  has 
changed  from  a  weekly  publication  to  a 
semi-weekly,  appearing  each  _  Tuesday 
and  Friday.  .Arnold  Torsell  is  editor. 


More  Agricultural  Commerce 
THAN  ANY  OTHER  STATE 


Illinois  has  more  concrete  roadways  to  the 
square  mile — more  railroad  trackage  per  square 
mile,  than  any  other  state  in  the  Union. 

In  agricultural  commerce  it  ranks  first  and  in 
value  of  total  farm  buildings  it  stands  second. 

Illinois  is  third  in  population  and  its  industrial 
activity  is  surpassed  but  by  a  few  states. 

Can  you  ignore  these  facts?  They  influence  the 
buying  power  of  the  people  and  to  you  it  means  a 
tremendous  market. 


fTou  can  reach  the  people  of  IlUnois  11 
through  these  daily  papers.  jj 


Circulation 

Rataa 

for 

a.600 

Lines 

Rates 

for 

10.000 

Lines 

**Aurora  Beacon-News  . 

-(E) 

18,694 

.06 

.06 

tChicago  Herald  &  Examiner . 

.(M) 

385,276 

.55 

45 

tChicago  Herald  &  Examiner . 

-(S) 

1,153,360 

1.10 

1.10 

tChicago  Daily  Journal . 

.(E) 

123,771 

46 

44 

**Evan8ton  News  Index . 

.(E) 

6,729 

.04 

.04 

**Freeport  Jonmal-Standard  . 

.(E) 

9,613 

.045 

.045 

**Joliet  Herald  News . 

.(E) 

19,591 

.06 

.06 

tfMattoon  Jonmal  Gazette . 

,.(E) 

5,712 

.03 

.03 

**Moline  Dispatch . 

.(E) 

11,680 

.045 

.045 

••Peoria  Star  . (S)  22,497, 

..(E) 

29,874 

.075 

.06 

Rock  Island  Argus . 

.(E) 

11,248 

.045 

.045 

••Waukegan  Daily  Sun . . 

..(E) 

5413 

.03 

.03 

*A.  B.  C.  Statement,  September  30,  1925 
**A.  B.  C.  Statement,  March  31,  1926 
tGovemment  Statement,  March  31,  1926 
ttCovemment  Statement,  September  30,  1925 


s 


N.  Y.  POST  MAY  MOVE 
OFFICES  ON  JULY  4 


THEY  FILL  THE  N.  Y.  SUN’S  AD  COLUMNS 


^NE  of  the  few  books  Dr.  R.  \p, 
Drerhsler,  prominent  (ierraan 
journalist,  now  a  member  of  the 
Foreign  Offiee  in  Berlin,  brought  to 
the  United  Slates  with  him  rerent- 
Iv  was  a  copy  of  EDITOR  4 
PI  BLISHER  S  INTERNATIONAL 
YEAR  BOOK  for  1926. 

Dr.  Drechsler  was  among  the 
foreign  writers  invited  to  attend 
the  peace  conference  held  last  week 
at  BriarclilT  Manor,  N.  Y.,  under 
the  auspices  of  the  Carnegie 
Foundation  for  Perminent  Peaee. 
Many  prominent  .American  editors 
also  attended. 

“I  brought  my  Year  Bonk  with 
me  from  Germany,  he  told 
EDITOR  &  PI  BLISHER.  “I  find 
it  of  inestimable  value,  and  have 
occasion  to  use  it  constantly." 

He  said  the  German  press  was 
quoting  freely  from  current  issues 
of  EDITOR  &  PllBLISHER,  hay. 
ing  used  the  articles  on  "Crime 
News,”  comments  on  the  death  of 
Victor  Lawson,  and  the  several 
articles  on  U.  S.  schools  of 
journalism. 


Steamfittera’  Strike  Delayed  Opening 
of  New  Plant  Set  for  This  Month — 
Newspaper  Will  Occupy  Three 
Floors  of  17-Story  Building 


Strike  of  stcamfitters  has  temporarily 
delayed  removal  of  the  Nnv  York  Even¬ 
ing  Post  from  20  V’esey  street  to  its  new 
$3,000,000  17-story  home  at  75  West 
street.  New  York.  It  had  been  expected 
the  change  in  publication  office  would 
be  made  this  month,  but  this  week  C.  C. 
Lane,  business  manager,  announced  July 
4  had  been  set  as  the  tentative  moving 
date. 

The  newspaper  will  occupy  three  floors 
and  the  basement  of  the  building.  The 
lirst  floor,  the  height  of  an  automobile 
truck  from  the  street,  will  house  the  press 
and  delivery  rooms,  the  reception  foyer 
and  business  and  advertising  departments. 
Paper  storage  and  press  feeding  appli¬ 
ances  will  be  in  the  basement. 

.At  the  start,  the  Post  will  operate  12 
Scott  press  units,  but  sufficient  space  has 
l)cen  allow’ed  for  installation  of  44  units. 
Special  foundation  work  prevents  com- 


Reading  from  left  to  right  (seated)  they  are:  James  E.  Martin,  production 
manager;  Harold  L.  Goldman,  classified  manager;  Herbert  B.  Fairchild,  ad¬ 
vertising  manager;  Edwin  S.  Friendly,  business  manager;  Edwin  A.  Sutphin, 
manager  of  national  advertising;  James  E.  Hasenack,  circulation  manager;  Einar 
O.  Petersen,  manager  of  local  advertising.  Standing:  Samuel  Wolfenden,  man¬ 
ager,  accounting  department;  George  Benneyan,  research  and  promotion; 
Donald  Williams,  books  and  magazines;  Henry  Buggelin,  manager,  publication 
office;  Greenville  P.  Talbott,  ideas  and  suggestions;  Charles  E.  Luxton,  office 
manager;  Donal  O’Neill,  supervisor  of  advertising  typography;  Conrad  F.  Col- 
born,  assistant  advertising  manager.  _ 


a  few  instances  the  answers  showed  that 
there  were  some  credit  executives  who 
did  not  look  at  any  newspapers. 


CREDIT  MEN  ASK  NEWS 
FACTS,  NOT  OPINIONS 


SHAPE  IDEALS 
THROUGH  YOUR 
CHURCH  PAGE 


FOURTH  ESTATE  REORGANIZED 


Latter  Frequently  “Hot  Air”  Say  Many 
Replies  to  a  Survey  Broadcast  to 
National  Group— 90  Per  Cent 
See  Two  Newspaper*  a  Day 


New  Company  Headed  by  H.  M.  New¬ 
man — Sammis  Appointed  Editor 

Transfer  of  the  Fourth  Estate  Pub¬ 
lishing  Company  to  H.  M.  Newman, 
25  West  43rd  street.  New  York,  was 
announced  by  the  Fourth  Estate  last  week. 
Besides  Mr.  Newman,  the  executives  of 
the  organization  are  S.  J.  Runde,  vice- 
president  and  general  manager ;  I .  F. 
Zellner,  business  manager,  and  Walter 
Sammis,  editor.  Mr.  Sammis  has  been 
editor  of  Associated  Advertising,  associ¬ 
ate  editor  of  EniTOR  &•  Pubi.ishf.r  and 
reportetl  the  recent  Federal  Trade  Com¬ 
mission  hearing  on  agency  commissions 
in  New  York  for  EniTOR  &  Pcbushf.r. 


.\  journalistic  survey  conducted  by  the 
Department  of  Public  Relations  of  the 
National  .Association  of  Credit  Men  made 
public  this  week  by  J.  H.  Tregoe,  execu¬ 
tive  manager  of  the  association,  shows 
that,  while  about  90  per  cent  of  the  finan¬ 
cial  men  who  make  up  the  as.sociation’s 
membership  of  about  30,000  read  or  scan 
more  than  one  newsjiapcr  a  day,  less  than 
50  per  cent  of  them  are  influenced  much 
in  their  trade  dealings  by  published  opin¬ 
ions  of  business  conditions. 

It  is  pointed  out  that  credit  executives 
apparently  are  more  likely  to  be  inter¬ 
ested  in  published  facts  and  data  than  hy 
opinions  of  business  men  which  appear  in 
news  columns.  In  commenting  on  this 
condition.  Mr.  Tregoe  said  he  considered 
this  a  healthy  sign  which  indicates  that 
there  is  less  “herd-thinking”  than  many 
of  us  have  believed. 

The  report,  in  part,  follows : 

“The  survey  was  conducted  among 
treasurers  and  credit  managers  in  bank¬ 
ing,  wholesaling  and  manufacturing  con¬ 
cerns  in  the  hundred  odd  principal  com¬ 
mercial  centers  of  the  country.  It  shows 
that  more  than  90  per  cent  of  these 
persons  read  nr  scan  more  than  one 
newspaper  a  day  and  that  on  the  average 
they  give  some  attention  to  about  six 
trade  pericKlicals  each  month. 

“.Alxiut  49  per  cent  stated  that  they 
are  influenced  to  a  considerable  extent  in 
their  business  dealings  by  published  opin¬ 
ions  of  business  conditions.  The  remain¬ 
der,  while  they  admitted  they  were  in¬ 
fluenced  in  this  manner  to  some  extent, 
found  fact  or  data  news  more  valuable  in 
their  o]X!rafions.  Some  who  provided 
the  information  for  the  study  gave  such 
comments  as  ‘a  good  deal  of  hot  air  sent 
out’  or  ‘too  many  of  them’  and  ‘I  try  not 
to  be  influenced  by  these  opinions.’  One 
man  said  the  opinion  circulators  were 
afraid  to  face  the  truth,  while  others  put 
faith  only  in  the  opinions  based  on  data 
and  expressed  by  statistical  authorities. 
One  credit  executive  said  he  was  sorry 
to  admit  that  he  was  influenced  by  pub¬ 
lished  opinions  on  business  conditions.  In 


Learn  how  at  the  Philadelphia  Convention 


To  sell  churches  on  the  use  of  advertising, 
you,  as  a  representative  of  their  business  in¬ 
terests,  should  be  able  to  tell  them  what  to 
advertise  and  how  to  do  it  most  effectively. 

Advertising  employed  solely  to  fill  pews  and 
collection  plates  will  not  do  either  perma¬ 
nently. 

“Church  Advertising,”  says  the  Classified 
Manager  of  the  Oakland  Tribune,  “should 
suggest  thought,  form  ideals,  and  guide 
conduct  for  hundreds  who  may  never  enter 
the  church  of  its  origin,  but  who  become 
associate  members  of  that  church  through 
the  bond  of  the  press.” 

You  are  invited  to  participate  in  the  church 
advertising  sessions  at  Philadelphia.  They 
will  be  held  on  June  22nd  and  23rd,  as  a  part 
of  the  international  convention  of  the  Asso¬ 
ciated  Advertising  Clubs. 


Mergenthaler  Pays  Extra  Dividend 

Mergcnthaler  Linotype  this  week  de¬ 
clared  a  quarterly  dividend  of  $1.25  and 
an  extra  dividend  of  25  cents  on  the 
new  no  par  stock  payable  June  30,  to 
stock  of  record  June  5.  The  quarterly 
dividend  of  $1.25  a  share  is  equal  to  tlu 
old  rate  of  $2..50  a  share,  paid  on  the  old 
$100  par  stock,  which  was  exchanged  for 
two  shares  of  new  stock. 


Hardened  Steel 
Newspaper  Headings 
That  Last  Forever 


Church  Advertising  Department 

ASSOCIATED  ADVERTISING  CLUBS, 

383  Madison  Avenue 
New  York,  N.  Y. 


A.  J.  SOSSNER 


363  West  Broadway 
New  York 
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block  sues  talmadge 
for  accounting 

Star-Eagle  Owner  and  Special 
Repreientative  Alleges  Former 
Director  Deprived  Him  of 
Share  of  Profits 

Paul  Block,  who  bought  control  of  the 
Smvrk  (X.  J  )  Star-Eagle  last  January 
ias  filed  two  accounting  suits  against 
HarO'  S-  Talmadge  in  New  York  su¬ 
preme  court.  Mr.  Talmadge  has  an  in¬ 
terest  in  the  Toledo  Blade,  and  was  for¬ 
merly  managing  director  of  the  Newark 
newspaper. 

The  first  complaint  charges  that  Mr. 
Talmadge,  without  authorization  of  the 
Newark  corporation,  wrongfully  disbursed 
money  to  himself  and  others. 

The  second  action  grew  out  of  an  al¬ 
leged  interest  of  Mr.  Block  in  one-third 
jf  the  profits  arising  from  Mr.  Talmadge’s 
contract  with  the  Toledo  Blade.  The 
complaint  alleges  that  in  1908,  Mr.  Tal- 
inadge  and  Nathaniel  C.  Wright,  wno 
died  in  1923,  made  an  agreement  with  the 
Blade  Company,  whereby  they  took  over 
the  property  and  in  addition  to  a  stated 
jalaiy  were  to  have  a  percentage  of  the 
i  earnings  and  other  emoluments.  Their 
contract  was  known  as  a  “leasehold 
agreement  of  the  newspaper.” 

Mr.  Block  alleges  that  the  contract 
was  carried  out  by  them  until  Mr.  Wright 
died  and  then  Frederick  S.  Buggie  was 
substituted  for  the  latter. 

The  plaintiff  asserts  that  in  1909  he 
paid  the  defendant  ^5,000  at  the  lat¬ 
ter’s  request  for  a  third  interest  in  Tal¬ 
madge’s  share  of  profits  and  compensa¬ 
tion  except  his  salary,  and  it  was  agreed 
that  the  fact  that  Mr.  Block  had  this 
interest  was  to  be  concealed  from  the 
corporation.  The  complaint  says  that 
under  this  agreement  the  defendant  was 
obligated  to  use  the  utmost  care  to  protect 
die  interest  of  the  plaintiff. 

Mr.  Block  alleges  that  from  1909  to 
1919  the  defendant  paid  him  what  he 
represented  to  be  a  third  of  the  lat¬ 
ter's  earnings,  but  now  charges  that  he 
did  not  receive  his  full  share,  but  that 
the  defendant  withheld  “a  large  sum.” 
The  complaint  demands  a  full  account- 
ag  of  the  earnings  during  this  period. 

.\  second  cause  of  action  alleges  that 
k  1919  the  defendant  by  false  representa¬ 
tions  induced  the  plaintiff  to  sign  a  pa¬ 
per  which  the  defendant  alleges  rescinded 
Block's  third  interest  in  his  earnings 
^  paid  him  nothing  thereafter.  Dur¬ 
ing  that  time  the  plaintiff  alleges  that 
his  fair  share  was  $160,000,  which  he 
demands. 

In  the  complaint  in  the  first  suit  filed, 
Mr.  Block  alleges  that  during  the  10 
years  Mr.  Talmadge  was  director  of  the 
Star-Eagle,  he  made  improper  payments 
of  nearly  $100,000  in  cash,  and  caused 
gifts  of  autos,  player  pianos,  and  radio 
sets  to  be  made. 

•  .?lock  owns  several  newspapers 
m  addition  to  the  Star-Eagle,  operates 
t  special  newspaper  representative  agency, 
^  is  a  director  of  Pictorial  Review. 
Mr.  Talmadge  and  Mr.  Block  were  for- 
Bwly  part  owners  of  the  Detroit  Jour- 
Mi,  and  sold  their  interest  in  1922  to 
the  Detroit  News. 

Max  Steuer,  counsel  for  Mr.  Talmadge 
tkclined  to  comment  on  the  suit  to  a 
stpresentative  of  Editor  &  Publisher. 


ijl  WOMAN  BUYS  SPOKANE  WEEKLY 

!j  BRuline  Bloom,  Former  New  York 
|;  Writer,  U  New  Publisher 

ii  IVovtan,  local  tabloid 

newspaper,  has  been  purchased 
It  ^  rauline  Suing  Bloom,  formerly  as- 

I  stant  ^itor  of  the  South  Brooklyn  New 
jrk  Home  Talk,  and  member  of  the 
®»?azine  staff  of  the  Brooklyn  Daily 
H|£’^  under  F.  W.  Applegate.  Mrs. 
^tn  will  jy.  assisted  by  her  son,  Ed- 
J.  Bloom,  for  two  vears  a  member 
«  .J  staff  of  the  New  York 

dtrald  Tribune. 


EDITOR  &  PUBLISHER 
C.\LENDAR 

May  24-26—  New  York  Newspaper¬ 
men’s  .4sssn..  20th  annual  out¬ 
ing  to  the  Catskills. 

May  24-23— Kansas  Editorial  Golf 
.Assn.,  spring  toumanient.  To¬ 
peka.  Kan. 

May  25 — Brooklyn  Newspaper 
Club,  first  anniversary  party. 
Hotel  Shelbourne,  Coney  l.s- 
laml. 

.May  27-29 — .Arkansas  Press  Assn., 
annual  convention,  Little 
Rock,  .Ark. 

June  24  -.Alabama  Press  Assn., 
annual  convention.  Auburn, 
Ala. 

June  .3 — Southwest  Kansas  Re¬ 
publican  Editorial  Assn.,  an¬ 
nual  convention,  St.  John, 
Kan. 

June  8-10 — International  Circula¬ 
tion  Managers  Assn.,  annual 
convention.  Philadelphia.  Pa. 

June  11-13 — Texas  Press  Assn., 
annual  convention,  San  An¬ 
tonio,  Tex. 

June  16-17 — New  York  State  Pule 
lishers  .Assn.,  summer  conven¬ 
tion.  Ithaca,  N.  Y. 

June  18-19 — Oregon  State  Editorial 
.Assn.,  annual  session,  Prine- 
ville.  Ore. 


Mary  Pentland  Sutton,  formerly  owner 
of  her  own  agency  in  Denver,  has  been 
appointed  advertising  manager.  Francis 
Terry,  formerly  with  the  Western  News¬ 
paper  Association,  is  handling  circulation. 
Elizabeth  Jane  Haring,  formerly  of  the 
Spokane  Press,  is  associate  editor. 

Circulators  On  Outing 

Sixteen  branch  managers,  district 
managers  and  carriers  of  the  Dayton 
(O.)  Evening  Herald  and  Dayton 
Journal,  who  were  leaders  in  a  contest 
for  new  business  during  the  month  of 
April  were  given  an  automobile  trip  to 
Cincinnati,  and  a  banquet  this  week. 

If  a  general  strike  meant  only  a  strike 
of  geqerals  it  would  not  do  any  particular 
damage  just  at  this  time. — New  York 
Herald  Tribune. 


NEW  MANKATO  DAILY 
TO  START  MAY  24 

Col.  Oliver  J.  Quane  Former  Owner  of 

St.  Peter  Herald  Launching  Daily 
Herald — L.  L.  Perrin  Named 
Managing  Editor 

{By  Telegraph  to  Editor  &  Publishek) 

M.vxkato,  Minn.,  May  2(1. — The  new 
Mankato  (Minn.)  Evening  Herald,  Col. 
Oliver  J.  (Juane,  publisher,  will  start 
publication  on  May  24. 

The  Herald  will  have  a  pony  United 
Press  service.  Central  Press  .Association 
news  and  feature  service  and  features 
from  the  Bell  Syndicate,  Inc. 

Col.  Quane,  a  veteran  of  the  Spanish- 
.American  and  the  world  wars,  formerly 
was  publisher  of  the  St.  Peter  (Minn.) 
Herald.  He  sold  out  his  interest  in  that 
publication  last  fall. 

L.  L.  Perrin,  for  ten  years  a  member 
of  the  editorial  staff  of  the  St.  Paul  Dis¬ 
patch  and  Pioneer  Press  and  for  the  past 
five  years  city  editor  of  those  papers,  will 
lie  managing  editor  of  the  -Herald.  Be¬ 
fore  going  to  St.  Paul  Perrin  worked  on 
the  St.  Joseph  News-Press  and  the  Des 
.Moines  Register. 

S.  E.  Elliott,  former  editor  of  the 
Earmers  Dispatch,  St.  Paul,  and  prior 
to  that  on  the  editorial  staffs  of  the  Siou.r 
Palls  Press,  Omaha  Bee  and  the  Siou.r 
City  Tribime,  will  be  news  editor.  Rob¬ 
ert  Baker  and  Harry  Conlin,  both  of 
Mankato,  will  be  advertising  manager 
I  and  circulation  manager,  respectively. 

I  Tbe  Evening  Herald  will  be  independent 
in  politics. 

^  The  plant,  which  is  now  being  equipped, 
includes  three  new  Intertypes,  a  Cox  Du¬ 
plex  flat  bed  press,  a  Ludlow  Typeograph 
and  an  Elrod  strip  casting  machine. 

Mr.  Perrin’s  resignation  caused  several 
J  shifts  in  the  St.  Paul  Dispatch- Pioneer 
I  Press  staff.  He  has  been  succeeded  as 
I  city  editor  by  L.  U.  Spehr,  who  has 
.  been  covering  the  city  hall  run.  Spehr 


is  succeerled  by  .A.  J.  Crocker,  real  estate 
and  buikling  news  editor.  I’hilip  R. 
Bronson  has  been  assigned  to  edit  the 
real  estate  pages. 

Grable  Co.  Open*  Eastern  Offices 

The  H.  L.  Grable  Company,  Dallas, 
Tex.,  national  representative  for  weekly 
newspapers,  has  opened  eastern  offices  in 
New  York,  Philadelphia  and  Chicago.  H. 
L.  Grable  took  over  the  Texas  Press 
Weeklies  in  July,  1925,  when  the  member¬ 
ship  consisted  of  63  papers.  Now  the 
membership  is  more  than  31X)  newspapers 
located  in  Texas  and  Oklahoma,  and  it 
is  planned  to  extend  the  list  throughout 
■Arkansas.  Missouri  and  Nebraska.  Ad¬ 
dresses  of  the  eastern  offices  are ;  25  East 
26th  street.  New  A'ork ;  Nerliner  Build¬ 
ing,  Philadelphia,  and  123  W.  Matlison 
Street,  Chicago.  .An  office  is  also  main¬ 
tained  in  Oklahoma  City,  Okla. 

There  is  one  Sunday  paper  for  each 
family  in  the  United  States. 


Still  Gaining  ! 

The  net  paid  average  daily  circulation  for 
THE  BALTIMO^  NEWS  for  April  was 
124«6wl6-<^e  highest  under  its  present 
management* 

The  net  paid  average  for  the  American  was 
57,50J. 

You  need  theic  papers  to  cover  Baltimore, 
they  reach  more  tlMn  half  the  City* 

Sold  separately  or  in  combination. 

THE  BALTIMORE  NEWS 


ANNOUNCEMENT 

To  National  Advertisers  and 
Advertising  Agencies 
The  National  Advertising  Departments 
of 

New  York  Evening  Journsl 
Bsitimore  Evening  News 
Baltimore  Americsn 
Wsthlngton  Evening  Times 
Washington  Herald 
Atlanta  Evening  Georgian 
Atlanta  Sunday  American 
are  combined  with  offices  in 
New  York — Chicago— Detroit 
Nev)  Yrrk  Office: 

W.  G.  HOBSON,  Eastern  Manager 
2  Columbus  Circle 
Telephone:  Circle  5400 

Chicago  Office :  Detroit  Office: 

F.  E.  CsAwroRD  Franklin  Payne 

tVestern  Manager  Representative 

913  Hearst  Bldg.  1351  Book  Bldg. 

sill  under  direction  of: 

JAMES  C.  DAYTON,  Publisher 
NEW  YORK  EVENING 
JOURNAL 


Use  the 

COMBINATION  RATE 

OF 

The  Gazette  Times 

(Moming  and  Sunday) 

AND 

Chronicle  Telegraph 

(Evening) 

in  order  to  cover  Pittsburgh  ’ 
and  Western  Pennsylvania 
thoroughly  at  the  lowest  cost. 

Member  A.  B.  C. 

URBAN  E.  DICE.  Nat.  Adv.  Mgr. 
GAZETTE  SQ.,  PITTSBURGH,  PA. 
National  RepreseDtativss: 

E.  X.  BURKE.  Inc. 

42nd  and  Broadway,  N.  T. 

122  6.  Michigan  Blvd.,  Chicago. 
Constitution  Bldg.,  Atlanta,  Ga. 

B.  J.  BIDWELI  CO. 

742  Market  St.,  San  Francisco.  Cal. 
Times  Bldg.,  Lot  Angeles.  Cal. 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


Ghe  mm 

These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,000  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 

Gbe  4^1^  OSutUi 

Pulitzer  Building,  New  York 
Tribune  Tower,  Chicago 


Regional  Advertising 

at 

Regional  Rates 

in 

The  Christian  Science 
Monitor 

An  International  Dnlly  Newspaper 
Publishing  SELECTED  ADVERTISING 

ATLANTIC,  CENTRAL  and 
PACIFIC  Editions 

Rates  and  Circulation  Data 
Supplied  oo  Re<iuest 

ADVERTISING  OFFICES 
Boston  New  York  Kan^^as  City 

Philadelphia  London  San  Francisco 

Chicago  Paris  Los  .Angeles 

Cleveland  Florence  Seattle 

Detroit  Portland 

“Buy  What  You  Can  Use* 


7,474,514  Lines 

Dispatch  advertising  record  for  the 
first  four  months  of  1926,  exceeding 
other  Cotumbus  newspapers  combined 
by  1,092.957  lines.  In  1925  the 
Dispatch  i^ihlished  21,544,376  lines 
exceeding  ..second  largest  Ohio  news¬ 
paper  by  2,648,383  lines. 


NET  PAID  CIRCULATION- 

CITY  .  SS41Z 

SUBURBAN  .  M,»n 

COUNTRY  . Z3.iM 

TotsJ  Daily  arcuIatiaa.....lM.4n 


'Ooliimki5  ]3iopntrh 
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HOW  RELIGIOUS  NEWS  WAS  “ZIPPED  UP” 
TO  A  FULL-PAGE  WEEKLY  FEATURE 


■  A. 


( 

>  . 


Stereotyped  Church  Notices  Developed  Into  Interesting  News 
by  the  “Young  Person”  on  Greensburg  (Pa.)  Review 
— Page  Is  Now  a  Circulation  Builder 


TN  existence  for  more  than  two  years 

and  now  as  integral  a  part  of  the 
paper  as  the  editorials  or  classified  ads, 
is  the  religious  news  page  published  each 
Saturday  by  the  Greensburg  (Pa.)  Morn¬ 
ing  Kcinezv.  Long  before  this  feature 
reached  its  first  year  anniversary,  the  page 
of  religious  news  was  found  to  have  as 
tirm  a  hold  on  church  people  in  the  com¬ 
munity  as  a  favorite  comic  strip  on  six 
year  olds.  Kach  month  attests  to  its 
growing  value. 

The  page  was  born  of  a  sturdy 
“Damin!”  explodcsl  by  a  Young  Person 
in  the  news  room. 

She  was  grimly  surveying  a  sheaf  of 
notices  sent  in  by  the  town’s  pastors 
when  the  expletive  caused  green  eye 
shades  to  tilt  inquiringly  in  her  direction. 
The  “notices”  were  the  hackneyed,  stereo¬ 
type  “Sunday  school  at  9  ;36 — Slorning 
worship  at  10 :30 — Evening  worship  at 
7 :45— Everbody  welcome.” 

Greensburg  pastors  cherished  the  be¬ 
lief  that  such  spiritless  reminders  ade¬ 
quately  presented  the  Sunday  school  and 
church  offerings.  On  the  Young  Person’s 
desk  was  commonly  dumped  everything 
with  which  no  one  else  wished  to  bother, 
church  notices  among  them.  The  Young 
Person  was  versatile.  She  was  common¬ 
ly  given  big  news  assignments  out  of 
tile  office— but  felt  life  was  cursed  with  a 
multitude  of  irritatingly  small  news  mat¬ 
ters  as  well. 

“What’s  the  excitement?” 

With  a  derisive  snort  the  Young  Per¬ 
son  turned  to  the  Big  Boss,  strolling 
through  the  City  Room. 

“Look  at  ’em,”  she  demanded,  thrust¬ 
ing  fan  shape  before  his  amused  eyes, 
the  weekly  batch  of  Friday  night  minis¬ 
terial  reminders. 

“Guess  they  believe  they're  advertising. 
They  must  think  our  readers  will  get 
wildly  excited  and  come  stampeding  into 
the  churches  to  read  Sunday  school  at 
9:30,  everybody  welcome,  and  so  on.” 

When  the  Young  Person  began  to  stut¬ 
ter  everybody  knew  her  emotions  were 
likely  to  carry  her  to  far  conversational 
lengths. 

“Here’s  one  that  actually  breaks  out  of 
the  beaten  track” — she  flicked  out  a  type¬ 
written  notice  with  the  explanation — “It’s 
that  new  young  minister  over  at  the 
Wesminster  church,  you  know.  He 
steps  out  enough  to  say  ‘A  cordial  invita¬ 
tion  to  strangers.’  ” 

“What  would  you  like  the  ministers 
to  do?”  The  Big  Boss’s  tone  was 
thoughtful. 

“Do?  Why  really  advertise,  of 
course,”  snapped  the  Young  Person,  her 
reply  born  of  the  accumulated  irritation 
of  years  of  retyping  church  notices  in 
.stilted  phraseology.  She  had  recently 
hamlled  the  publicity  of  a  successful 
Third  Qass  City  campaign  and  thought 
she  knew  something  of  advertising  appeal. 

“All  right,”  pleasantly  agreed  the  Boss. 
“Make  ’em  do  it.” 

“Right  O,”  cheerfully  agreed  the 
^'oung  Person,  not  to  be  outdone  in  non¬ 
chalance.  “How  much  space  can  I  have 
each  Saturday?”  At  that  moment  she 
h.id  only  the  haziest  idea  of  what  she 
would  do  with  any  space  at  all. 

“Better  have  enough  room  while  you 
are  about  it.  Will  a  page  hold  you?” 

“When  do  we  start?”  came  back  the 
)’oung  Per.son,  who  had  inng  chafed  to 
try  out  a  few  ideas  of  her  own. 

Thus  the  Morning  Review’s  weekly 
page  of  religious  news  came  into  being. 

The  newspaper’s  mailbags  tell  the  story. 
When  Review  mailbags  began  to  dis¬ 
gorge  letters  addressed  to  the  “Religious 
Page  Editor,”  we  knew  the  effort  had 
“taken”  hold. 

“Play  no  favorites”  was  the  only  rule 
laid  down  when  the  weekly  page  was  set 
aside.  And  the  second  rule  that  speedily 
Joined  the  first  was  to  bar  everytlring 


fr<jm  the  page  that  was  not  “news”  in 
character.  The  only  exception  to  the 
latter  is  the  publication  of  a  short  sermon. 

This  set  feature  of  the  religious  page  is 
set  in  10  point,  and  usually  fills  iwo 
columns.  The  sermon  is  displayed  by  a 
l)ox  feature  head,  in  which  the  title,  the 
name  of  the  pastor  who  submitted  it, 
and  that  of  his  church  are  incorporated. 

It  was  decided  that  a  sermon  by  a  local 
priest  or  minister  would  be  much  more 
effective  than  a  weekly  sermon  pur¬ 
chased  from  a  syndicate.  It  has  worked 
out  that  the  greater  drawing  power  of 
the  home  product  more  than  offsets  the 
labor  of  booking  ministers  and  maintain¬ 
ing  a  schedule.  It  is  no  small  matter 
to  have  a  sermon  ready  to  send  out  to 
the  linotypes  by  Thursday  morning  of 
each  week,  when  one  has  to  deal  with 
men  of  the  cloth  who  have  a  thousand 
other  demands  on  their  time.  But  in 
the  more  than  two  years  since  the  in¬ 
ception  of  the  religious  page,  the  paper 
has  never  gone  to  press  without  one.  In 
several  instances  however,  sermons  pub¬ 
lished  by  permission  from  the  Christian 
Science  Monitor  have  literally  saved  the 
day. 

Every  sect,  every  denomination,  is 
given  an  opportunity  to  contribute. 

After  Greensburg  ministers  had  kept 
the  ball  rolling  for  some  months,  minis¬ 
ters  of  neighboring  towns  were  asked  to 
contribute.  Sermons  then  began  to  ap¬ 
pear  by  groups,  each  denomination  in  a 
selected  town  or  community  having  the 
pleasure  of  seeing  its  ministers’  contribu¬ 
tions  published  before  we  passed  on  to 
tlie  next  community.  Circulation  invari¬ 
ably  received  a  nice  boost  in  the  towns 
as  the  sermon  series  progressed — ^because 
of  the  never  failing  human  tendency  for 
cliurch  people  to  buy  papers  to  see  “what 
our  minister  is  going  to  preach  about,” 
and  for  the  minister  and  his  friends  to 
buy  additional  copies  of  the  paper  to 
mail  to  distant  folk.  The  weekly  page 
of  religious  news  has  been  a  real  circu¬ 
lation  booster. 

“When  you  have  churches  paying  for 
display  space,  you’re  getting  good,”  ad¬ 
mitted  the  Advertising  Man,  blase  from 
contact  with  too  many  people  inclined  to 
want  something  for  nothing.  While  re¬ 
ligious  page  advertising  business  has  not 
made  the  declaration  of  a  stock  dividend 
necessary,  there  has  been  a  steady  run  of 
business — unsolicited.  The  present  sale 
of  space  on  the  page  frequently  means 
that  much  of  the  live  news  has  to  break 
over  to  another  section.  A  religious 
breakover  is  becoming  the  weekly  Satur- 
flay  morning  necessity.  No  charge  is 
ever  made  for  the  publication  of  church 
news.  Display  space  is  usually  sought  by 


the  ministers  who  have  special  evangel¬ 
istic  services  or  other  activities  they  wish 
to  advertise. 

Today  the  Morning  Review’s  Religious 
Page  is  substantially  the  same  as  it  was 
in  the  beginning.  Dominating  the  space 
is  a  table  designed  for  the  convenience  of 
both  home  folk  and  strangers. 

“Where  to  go  to  church  Sunday”  is  the 
caption.  Set  forth  in  tabular  form  is  a 
list  of  all  the  churches  or  religious  sects 
of  the  town,  their  location  by  street,  the 
name  of  the  pastors  and  the  stated  hours 
for  Sunday  worship.  In  the  case  of  the 
dozen  or  so  denominations  which  avail 
themselves  of  the  privilege  are  printed  the 
morning  and  evening  sermon  subjects  as 
well.  Protestant  churches  are  grouped 
as  are  the  Catholic  churches  and  the 
churches  for  Negroes.  Spiritualists,  the 
Christian  Scientists  and  the  Hebrew 
synagogue  are  named. 

To  serve  as  a  mental  jog,  printed 
forms,  neatly  padded,  and  of  a  con¬ 
spicuous  color  are  supplied  each  minister. 
On  the  dotted  lines  he  pencils  his  denomi¬ 
nation,  his  morning  subject,  his  evening 
subject,  and  anything  else  he  may  wish  tO 
contribute  to  the  current  news  of  the  page. 
The  Religious  Page  Editor  fishes  these 
bright  slips  out  of  the  mail  and  uses  the 
information  to  make  what  revision  on 
the  “Where  to  Go  to  Church”  table  is 
necessary. 

To  pep  up  the  page,  a  streamer  based 
on  the  weekly  sermon,  flaunts  its  black 
type  across  the  eight  columns.  As  a  bal¬ 
ance  might  be  considered  the  text,  se¬ 
lected  to  fit  the  season,  or  the  thought  of 
the  day,  that  is  printed  across  the  bottom 
of  the  sheet. 

In  the  main,  the  sermons  themselves 
have  been  thoughtful,  vital,  and  possess¬ 
ing  considerable  punch.  It  was  surpris¬ 
ing  how  quickly  the  pastors  caught  the 
idea  and  how  they  embodied  in  their  con¬ 
tributions,  practical,  helpful  messages  for 
the  everyday  living  of  everyday  folk.  In 
not  a  single  instance  has  creed  or  dogma 
been  stresse<l._  Sermons  have  been  entire¬ 
ly  non-sectarian  in  character. 

It  is  recalled  that  one  of  the  reporters 
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from  the  pai>er  dropped  in  the  hospitj] 
to  see  a  young  police  officer  who  wjj 
convalescing  from  pneumonia  and 
his  physicians  said,  had  miraculonjl, 
come  back  after  a  look  inside  the  pearly 
gates  themselves.  Spread  upon  his  be! 
was  the  Saturday  religious  page— and  ht 
told  his  visitor  he  had  just  completed 
reading  an  exceptionally  fine  sermon  bt 
a  young  Catholic  priest  who  had  taka 
for  his  subject  “Death.”  The  reporter- 
a  Protestant,  by  the  way,  was  careful  o 
pass  on  to  the  priest,  the  words  of  rtal 
appreciation  spoken  by  the  convalescent 

What  else  finds  space  on  the  religioiij 
page? 

The  livest  kind  of  religious  news  whicb 
not  only  the  religious  page  editor,  b« 
everybody  else  on  the  staff  can  find 
.•\iid  the  surprising  thing  is  how  mud; 
is  always  waiting  to  be  handled.  Ok 
church  calls  a  new  pastor,  another  in. 
ports  a  bishop;  another  contracts  fortht 
building  of  a  $100,000  new  church;  j 
minister  embarks  upon  a  lecture  twir 
the  Y.  M.  C.  A.  opens  a  Young  Peoplts' 
conference;  all  the  churches  get  togethe 
for  union  outdoor  summer  services ;  son*, 
body  gives  a  rural  church  a  magnific« 
new  organ;  a  pastor  wrecks  his  automo¬ 
bile;  the  choir  of  this  or  that  churdi 
offers  a  musical  service. 

Occasionally  the  first  page  steals  r^ 
ligious  page  thunder.  When  one  of  tht 
local  denominations  puts  on  a  Bible  read¬ 
ing  marathon,  with  bacon  and  eggs  sened 
to  the  first  sleepy-eyed  members  of  the 
congregation  who  turned  out  at  3  a.  m.  to 
hear  the  Scriptures  the  story  was  carrid 
naturally,  with  other  live  news  breaks 
of  the  morning.  Easter,  Oiildren’s  Day, 
New  Year  and  Christmas  programs  an 
given  extra  attention.  Stories  dealii* 
with  more  elaborate  church  festivals  an 
usually  begun  on  the  first  page  with  a 
break-over  to  the  religious.  The  adver¬ 
tising  department’s  cut  services  haw 
yielded  a  wealth  of  ornamental  matter 
The  Christmas  number  is  usually  dressed 
with  an  appropriately  artistic  layout,  as  is 
the  F.a St er  number,  while,  the  year  around, 
there  is  opportunity  for  fancy  headings. 
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lUxico  City  Morning  Daily  Involved  in 
Financial  Difficulties 

£/  Dcmocrata,  morning  daily  of 
hlaico  Cityi  owned  by  the  Gompania 
Editora  Latino  Americana,  was  suddenly 
suspended  May  9,  owing  to  financial 
ilificuities,  according  to  a  statement  by 
Luis  Monroy  Duran,  president  of  the 
company. 

A  mounted 


plant  and  operate 

Arrangaments  are  being  made  already 
towards  the  reopening  of  El  Democrata 
ii  the  unions  agree  on  a  20  per  cent  re¬ 
duction  of  the  personnel. 

El  Democrata  was  founded  18  years 
Jgo. 


£L  democrata  suspends 


The  field  manager,  therefore,  is  placed 
in  the  embarrassing  position  of  dispensing 
advertising  to  some  of  his  constituents 
and  not  to  others.  This  makes  bad  feel¬ 
ing  and  is  harmful  to  the  morale  of  the 
press  association. 

Furthermore,  to  go  after  national  ad¬ 
vertising  and  to  go  after  it  in  the  big 
way  that  really  gets  results  requires 
money — more  money  than  publishers 
want  to  pay  for  the  support  of  a  field 
manager.^  (Publishers  have  to  pay  for 
the  service  either  in  dues  or  through 


Editor  Host  to  Correspondents 

Capt.  Charles  L.  Weymouth,  editor  of 
_e  Hanover  (Va.)  Herald-Progress, 
published  at  .\shland,  tendered  the  30 
correspondents  of  his  paper  throughout 
Hanover  county  a  banquet  May  22. 

field  managers  raise  press 

STANDARDS 


(Continued  from  page  11) 


police  squad  was  im-  .  . 

innately  placed  in  front  of  the  building  cominissions  on _  advertising  placed.)  It 
to  orevent  it  is  said,  the  action  of  the  requires  much  time  and  if  the  field  man- 
trade  unions  which  threatened  to  take  the  conduct  an  advertising  agency 

«iant  and  operate  it  on  a  co-operative  anything  else.  The 

plan  was  given  a  very  thorough  trial  in 
Nebraska  under  the  direction  of  Ole 
Buck.  Although  he  had  a  budget  of 
S10,0(W,  he  couldn’t  make  enough  of  a 
dent  in  national  advertising  to  justify  the 
time  and  money  expended. 

In  the  light  of  this  experience,  most  of 
the  field  managers  seem  to  be  of  the 
opinion  that  the  duty  of  the  field  manager 
with  reference  to  advertising  is : 

(a)  To  help  the  county  publisher  get 
more  local  advertising. 

(b)  To  help  him  get  national  adver¬ 
tising  through  local  dealers. 

(c)  To  get  out  a  rate  book  for  his 
association  and  distribute  it  among 
agencies. 

The  field  manager  aids  in  local  adver¬ 
tising  by  offering  ideas  to  stimulate  local 
advertising,  in  showing  the  publisher  how 
to  make  a  medium  that  will  “pull”  re¬ 
sults  for  the  advertiser,  in  offering  sug¬ 
gestions  for  service  to  the  advertiser,  in 
pointing  out  that  the  way  to  get  business 
is  by  creating  it  and  not  by  taking  it 
away  from  the  other  fellow,  and  in 
making  talks  before  local  advertising 
clubs  and  merchants’  organizations  on 
the  value  of  advertising. 

Field  managers  help  country  publishers 
get  national  advertising  in  an  indirect 
way  by  pointing  out  the  possibility  of 
getting  linage  through  local  dealers. 
Thus  in  Iowa,  for  instance.  Mr.  Caswell 
advises  the  publisher:  “When  the  sales¬ 
man  for  some  nationally  advertised 
product  is  in  town,  have  your  merchant 
call  you  over  to  the  store.  Let  the 
merchant,  before  he  agrees  to  take  an 
order  of  shoes,  cement,  soap,  or  what 
not,  exact  a  written  guarantee  from  the 
salesman  that  so  and  so  much  will  be 
spent  in  advertising  in  your  newspaper 
and  that  this  advertising  will  be  paid 
for  by  the  manufacturer  or  jobber.” 

This  plan  has  worked  with  remarkable 
success  not  only  in  Iowa  but  in  other 
states,  and  field  managers  point  to  it 
as  the  short  cut  to  national  advertising. 

In  order  to  facilitate  the  work  of  ad¬ 
vertising  agencies  in  placing  advertising 
in  country  papers,  some  field  managers 
issue  rate  books  giving  name  of  paper, 
rate,  commission  allowed,  city  circulation, 
county  circulation,  city  population.  ar\d 
country  population.  The  Rate  Book  of 
the  Washington  Press  .Association  is 
now  in  its  third  edition.  The  Iowa  Pres? 
Association  has  its  “Blue  Ribbon  List” 
of  Iowa  newspapers.  The  Kansas  Press 
.Association,  the  Nebraska  Press  Asso¬ 
ciation,  and  the  New  York  Press  Asso- 


dues.  When  this  is  done,  the  secretary 
is  in  a  position  to  know  accurately  the 
circulation  of  all  of  his  members.  In 
Nebraska  the  rate  is  $1  for  every  100  of 
circulation,  in  Kansas  the  rate  is  $1  for 
every  100  of  circulation  with  a  minimum 
of  $5  and  a  maximum  of  $50,  in  Iowa 
it  is  $1  for  every  100  above  500  with  a 
$5  minimum,  in  Colorado  it  is  2  cents  a 
subscriber  per  year  with  a  minimum  of 
$10  and  a  maximum  of  $100,  in  New 
York  dues  vary  from  $10  to  $30  on  the 
basis  of  circulation  and  from  ^0  to  $100 
_  on  the  basis  of  gross  business,  in  Penn- 
of  its  members.  Without  this  informa-  sylvania  members  pay  from  50  cents  a 
tion,  the  country  press  is  not  practically  month  on  a  circulation  of  1,000  or  less 
available  to  the  national  advertiser  or  the  to  $25  a  month  on  a  circulation  of  more 
agency.”  than  100,000. 

On  another  occasion  Mr.  O’Shaugh-  There  are  indications  that  other  states 
nessy  said:  will  soon  join  the  ranks  of  the  15  states 

“Three  states,  Iowa,  Missouri,  and  that  now  have  field  secretaries.  Wiscon- 
Washington  have  lists  giving  circulation  sin  already  has  a  part-time  man.  Minne- 
and  rate  and  arrangements  have  been  sota  just  recently  employed  a  full-time 


ciation  also  have  a  Rate  Book;  and  Len 
W.  Feighner,  field  director  of  the  Mich¬ 
igan  Press  .Association,  will  very  shortly 
issue  a  “Michigan  Preferred  List.” 

The  field  managers  have  heeded  the 
advice  of  James  O’Shaughnessy,  execu¬ 
tive  secretary  of  the  American  Associa¬ 
tion  of  Advertising  Agencies,  who  has 
said : 

“Every  State  Press  Association  should 
be  in  that  advanced  position  whereby  it 
can  furnish  the  advertiser  and  agency 
with  the  information  as  to  the  circula¬ 
tion,  the  advertising  rates,  and  ratings 


deducted.  He  referred  it  to  us  and 
within  48  hours  we  had  a  check  for  the 
balance  due  the  member,  under  the  usual 
method  of  15  per  cent  agency  commis- 
lion.  The  amount  was  small  but  the 
principle  involved  is  large.  Without  an 
usociation  to  get  on  the  job  an  advertiser 
could  work  this  game  on  individuals  to 
the  extent  of  hundreds  of  dollars  in  the 
aggregate.  It  has  been  done  in  the  past 
but  we  doubt  if  any  advertiser  wants  to 
go  up  against  the  Southern  California 
Editorial  Association  on  attempting  it  in 
the  future. 

“We  don’t  pose  as  a  collection  agency 
but  we  have  straightened  out  some  ac¬ 
counts  to  the  satisfaction  of  our  mem- 
ben." 

While  co-operation  in  most  cases  has 
been  successful,  at  least  one  instance  of 
failure  of  co-operative  effort  has  oc¬ 
curred.  This  was  in  Iowa  when  the 
attempt  was  made  to  cast  type  on  a 
OHiperative  basis.  During  and  after  the 
war,  Mr.  Caswell  succeeded  admirably 
with  an  organization  for  the  purchase  of 
print  paper  in  carload  lots.  This  was 
when  paper  was  selling  around  13  cents 
a  pound.  Substantial  profits  were  made 
for  two  years  and  then  when  paper  prices 
got  back  to  normal,  Mr.  Caswell  advised 
the  discontinuance  of  the  project.  Many 
members,  however,  wished  to  keep  it  up, 
but  the  venture  in  recent  years  has  not 
been  successful. 

5.  Some  field  managers  act  as  a  central 

rcy  for  the  placing  of  all  political 
rtising  by  candidates  for  state  and 
Mtional  offices. 

6.  Now  what  about  the  field  manager 
tad  national  advertising?  It  might  seem 
jt  first  glance  that  the  first  thing  the 
field  manager  ought  to  do  would  be  to 
g^fter  national  advertising  and  to  go 
tner  it  hard.  At  the  recent  convention 
field  managers  in  St.  Louis  the  fol¬ 
ding  resolution  was  passed: 

“Ten  years  of  experience  and  effort 
2^e  older  managers  have  convinced  us 
“Bt  the  individual  field  manager  should 
W  be  required  or  expected  to  conduct 
Mtional  advertising  agency  business  nor 
^btain  direct  cash  returns  for  mem- 
ben  from  national  advertisers.” 

,  The  point  is  this :  The  field  manager 
s  the  employee  of  the  state  press  associa- 
I**.  He  represents  all  newspapers  in 
"•state.  .All  contribute  to  his  support. 
“  Nebraska,  for  instance,  there  are  425 
Mdy  and  weekly  newspapers.  Exactly 
^»re  members  of  the  Nebraska  State 
Association.  Very  few  national 
“sniisers.  however,  wish  to  place  their 
in  424  newspapers  in  one  state. 


completed  whereby  every  paper  on  those 
lists  can  use  mats.  What  three  states 
have  done,  48  can  do.  When  all  of  the 
states  or  at  least  all  the  more  populous 
states  have  moved  into  the  more  ad¬ 
vanced  column  then  the  advertiser  will 
no  longer  be  deterred  by  the  forbidding 
cost.  The  country  paper  then  will  be 
within  his  knowledge  and  within  his 
reach.  Once  in  that  favorable  position, 
the  merit  of  that  most  intimate  and 
powerful  of  all  the  circulations — the 
weekly  paper — will  be  taken  into  ac¬ 
count.” 

While  some  of  the  field  managers  are 
on  the  part  time  basis,  most  of  them 
devote  full  time  to  the  work. 

The  full  time  men  are  paid  a  salary 
averaging  $2,000  to  $3,00(X— not  enough 
for  the  work  they  so.  Expenses  and 
incidentals  make  the  average  budget  run 
around  $4,000  to  $5,000. 

The  budget  of  the  New  York  Press 
.Association  of  which  Jay  W.  Shaw  is 
secretary,  is  $8,500  and  is  probably  the 
largest. 

The  budget  for  the  work  of  the  field 
manager  is  raised  by  assessments  on  the 
members  of  the  press  association.  In 
most  cases  the  assessment  is  based  on 


.Arkansas  and  North  Carolina  also  ap¬ 
pear.  to  be  interested. 


creating 

Impression! 

nearly  half  the  2013 
national  advertisers 
using  the  Cleveland 
Plain  Dealer  in  1925 
used  it  exclusively. 


OhiV\a\n 

one  <^edium-vmcmt 


er 
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they  should,  theoretically,  but 
“*T  say  that  they  can’t  afford  it,  thev 
My  there  is  duplication  in  circulation. 


7.  B.  Woodward 
11*  B.  4Sd  8t. 
New  York 


Woodward  k  Kolly 
SM  N.  Mlek.  Ato. 
Chioac* 


have 
you  been 
following  the 
remarkable 
growth 
of  the 

Detroit  Times 


For  the  First  Three 
Months  of  1926 

THE 

TAMPA  MORNING 
TRIBUNE 

printed  7,355.876  lines  of  AdyertUlof, 
and  thim  nioTetl  np  from  twelfth  to 
SIXTH  place  amone  the  newapapera  of 
the  United  States. 

The  only  newRpapera  printing  a  freater 
Tolitme  of  adrertislnf  dnrlof  that  period 
than  The  Tribune  were  the  Miami 
Herald,  the  St.  Petentbur;  Tlroea,  the 
Detroit  Newa.  the  Chicago  Tribune  and 
the  New  York  Timea. 

The  Tribune  covem  the  rich  South 
Florida  territory  of  24  counties  and  190 
cltlea  nnd  towns,  with  a  population  of 
713,943. 

TJuit*s  Why  Its  Advertising  Volume 
Grates 

Tke  8.  C.  Beckwith  Special  Agmer. 
Nationai  RepreecntatiTce. 


The  Morning 
Telegraph 


Is  the  giant  influence  on 
the  Turf,  in  Society,  Music, 
Theatre,  Motion  Picture 
and  Finance,  having  the 
largest  circulation  of  any 
Daily  in  the  United  States 
at  a  ten-cent  Price. 

Circulated  in  every  State 
in  the  Union  and  the  prin¬ 
cipal  capitals  of  Europe. 
An  exclusive  market  for  its 
advertisers. 


iSlornittg  Slrlrgrapli 
50th  St  &  8th  Ave.,  N.  Y.  City 


THE  TELEGRAM 


now  has  the  largest 
paid  circulation  in 


CLARKSBURG,  W. 

13,000  daily 
14,000  Sunday 

guaranteed. 


VA. 


Member  Audit  Bureau  of 
Circulations 


Represented  Nationally  by 

The  Devine-MacQuoid  Co.,  Inc. 

New  York  Philadelphia  Pittiburff  Chicafo 


Uha 

DUS  MOINES 

CAPITAL 

Complatdy  cowars 
Das  Moines’  antira 
trada  tarritory  for 
you  at  a  rata  of  14c 
par  lina. 

It  ii  tha  bast 
Adwartiaing 
buy  io  tha  mid* 

west 

O’Msraft  Ormsbet 

Special  RcprcKncstivat 

The 

DES  MOINES 
CAPITAL 

Lafeyette  Young 
F^bllther 
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Editor  &  Publisher  for  May  22,  1  926 


WHAT  OUR  READERS  SAY 


"Unrewarded  Circulation" 

To  Editor  &  Publisher;  Who¬ 
ever  wrote  “Unrewarded  Circulation, 
in  your  editorial  page  knew  what 
he  was  talking  about.  It  has  taken  me 
twenty-five  years  to  curb  the  natural 
editorial  desire  for  circulation.  We  have 
been  to  unbounded  expense  to  try  to  put 
our  circulation  above  where  it  naturally 
hangs.  Of  late  1  have  been  satisfied  with 
the  certain  natural  outlet  which  is  fair 
and  just  to  advertisers  and  have  come 
to  the  conclusion  that  the  publisher's 
struggle  against  each  other  for  larger 
circulation  is  all  “applesauce.”  It  is  time 
for  publishers  to  realize  this  and  cut  out 
their  cut-throat  games. 

Yours  truly, 

S.  G.  Goi.dthw.mte, 
Doonc  (la.)  NeiKS-Rcfiublkan. 


Benefitf  of  First  Congress 

To  Editir  &  Publisher; — Two  out¬ 
standing  facts  derived  from  the  First 
Pan-American  Congress  of  Journalists 
are  in  my  opinion  of  utmost  importance, 
namely;  FIRST.  The  Latin  American 
journalists  have  become  acquainted  with 
the  United  States.  SECOXIX  A  cordial 
and  warm  friendship  has  been  established 
between  these  same  journalists  who,  in 
spite  of  the  fact  that  they  speak  the  same 
language  and  belong  to  the  same  race 
mutually  ignore  each  other.  The  former 
will  produce  innumerable  benefits ;  A 
journalist  who  observes  and  writes  after¬ 
wards  his  impressions  is  a  being  who 
conveys  to  thousands  of  men  a  reality 
which  he  has  lived.  This  is  the  reason 
why  I  believe  that  a  hundred  journalists 
travelling  through  the  United  Stales  will 
make  the  truth  known  to  thousands  of 
men  of  the  Latin  American  race  who 
live  in  the  same  continent  who  have  com¬ 
mon  interests  with  the  .\merican  people 
and  who  ignore  or  admire  this  great  na¬ 
tion  in  a  wrong  way  helping  to  overcome 
all  prejudices  yielding  to  the  convincing 
truth. 

The  latter  is  of  no  less  importance  al¬ 
though  it  is  rather  striking  that  the 
I^tin  American  journalists  have  at  last 
become  acquainted  in  Washington. 
Nevertheless  the  end  was  accomplished  in 
the  Hall  of  the  Americas  at  the  Pan 
.American  Union  where  the  flags  of  the 
21  countries  of  the  New  World  are  as¬ 
sembled  under  the  same  roof.  Hopes  and 
dreams  have  always  been  nests  where 
progress,  culture  and  co-operation  for 
the  lienefit  of  mankind  have  been  hatched. 

Joaquin  Vargas  Goto,  Editor  of  “El 
Diario  de  Costa  Rica.” 


Want*  E.  &  P.  Comics  Weekly 

To  Editor  &  Publisher:  Please  accept  my 
most  hearty  congratulations  on  your  Pre-Con¬ 
vention  Number.  This  is  a  splendid  numl)erfc 
and  to  one  who  this  year  could  not  get  to  the 
Omvention  it  nrrvcd  a  most  interesting  visitor. 

Make  that  Convention  Comic  Section  a  regu¬ 
lar  weekly  feature  of  the  Editor  &  Publisher 
and  watch  your  own  circulation  climb.  In  a 
few  weeks  yon  will  l)e  out-circulating  the  Daily 
Xcu’s  and  may  be  a  close  second  to  the  Satur¬ 
day  Evening  Post. 

Yours  trulv, 

'\V.  1.  X.  Cox. 


We  Agree 

To  Editor  &  Publisher:  I  want  to  express 
appreciate  n  of  the  anthology  of  “best  emotional 
newspaper  stories”  by  H.  F.  Harrington  in  this 
week*s  Editor  &  Publisher.  There  is  some¬ 
thing  very  bne  and  very  valuable  to  the  ncMs 
writer  in  narrington*s  approach  to  his  subject, 
his  analysis  of  ctmditions  and  product,  and  his 
clear  divination  of  the  fundamentals.  Mr. 
Harrington  has  alwavs  been  a  “favorite  author*’ 
of  mine,  and  I  can*t  help  showing  my  gratitude 
for  another  of  his  excellent  articles.  I^t's  have 
more  of  the  sert  whenever  you  can. 

Cordially, 

\V.  P.  Ei.sov. 


A  Fine  Compliment 

To  Editor  &  Pi*blisher:  The  Editor  &-  Pub- 
iisiiER  extra  distributed  at  the  A.  N.  P.  A. 
convention  is  a  masterpiece.  From  the  view¬ 
point  of  interest  and  timeliness  I  regard  it  as 
the  best  of  :uany  admirable  special  number.®. 
Please  accep*  mv  congratulations. 

Very  truly  yours, 

Frederick  S.  Fox. 

Fdito".  \‘>yrristown  (Pa.)  Times  Herald. 


Foreign  Press  Laws 

To  Editor  &  Publisher:  I  have  learned  since 
my  article  on  Foreign  Press  Laws  was  pub¬ 
lished  that  a  limited  number  of  copies  are  ob¬ 
tainable  at  the  British  Library  of  Information, 
44  Whitehall,  New  York  City.  I  think  it 
might  be  a  good  idea  to  puldish  this  letter  as  a 
further  aid  to  your  subscribers  who  might  wish 
to  obtain  the  pamphlet  copy  of  these  laws.  The 
price  delivered  is  $3.72. 

Hugh  J.  Harley. 


AD  TIPS 


Advertising  Industries,  Inc.,  487  Ellicott 
S'juare,  lUiftalo.  Kei>»irted  will  place  adver¬ 
tising  in  stnne  New  York  State  newspapers 
tor  Henry  Card  &  C'ompany,  “Grape  Ola,’* 
Frinlonia,  N.  Y. 

N.  W.  Ayer  &  S<m,  3i)8  CTiestnut  street, 
Philadelphia.  Placing  orders  with  newspapers 
in  various  sections  for  Otis  Underwear,  Ware, 
Mass.  Also  placing  orders  with  some  New 
York  newspapers  for  the  Consolidated  IJ^iry 
Products  Company,  Vogue  Ice  Cream,  Long 
Island  City,  N.  V, 

Bayless-Kerr  Company,  Hanna  Building, 
(Tleveland.  Has  secured  account  of  the 
.American  Crayon  Company,  “Old  Faithful” 
crayons,  Sandusky,  Ohio. 

Brandt  Advertising  Company,  431  North 
Michigan  avenue,  C*hicago.  Preparing  sched¬ 
ules  on  Curtis  Candy  Company  of  (Thicago. 
Schedules  will  break  in  June.  This  Company 
is  also  preparing  a  list  on  Hough  Shade  Com¬ 
pany  of  Janesville,  WTs. 

Casey-Lewis  Company,  Cotton  State  Life 
Building,  Nashville.  Now  handling  account 
of  the  Sturdivant  Packing  Company,  “Old 
Virginia  Stew,”  Brownsville,  Tenn. 

Chappelow  Advertising  Company,  1709  Wash¬ 
ington  avenue,  St.  Louis.  Reported  to  have 
launched  an  extensive  newspaper  campaign 
in  the  St.  Louis  territory  for  the  Pierce 
Petroleum  Corporation,  St.  Louis. 

Churchill-Hall,  Inc.,  50  Union  Square,  New 
York  City.  Has  secured  the  following  accounts: 
Kingsbury  Manufacturing  Company,  Keene, 
N.  H..  toys;  Frank  A.  Hoppe,  Inc.,  Philadel¬ 
phia,  Hoppe’s  nitro  powder  solvent  and  Hoppe’s 
lubricating  oil  and  gun  grease. 

Dorrance,  Sullivan  A  Co.,  Inc.^  130  West 
42n<l  street.  New  York.  Placing  orders  with 
rotogravure  sections  of  newspapers  in  cities 
generally  for  L.  T.  Piver,  Inc.,  Paris,  France, 
campaign  running  through  May,  June,  July 
and  August  for  Azurea,  Fetiche  and  other 
I*iver  face  powders,  talcum  powders  and  bath 
powders. 

John  H.  Dunham  Advertising  Company,  431 

North  Michigan  avenue,  Chicago.  Sending 
out  orders  and  contracts  on  Armour  &  Ckx 
(soap). 

A.  W.  EiUs  Company,  40  Central  street, 
Boston.  Will  handle  account  of  the  Dario 
Company,  Boston,  manufacturers  of  the  Dario 
dishw'asher. 

Envin,  Wasey  A  Company,  844  Rush  street, 
CTiicago.  Sending  out  contracts  on  Goodyear 
Tire  and  Kul>ber  Company  of  Akron,  (Jhio, 
for  a  campaign  in  Oklahoma  papers.  .Mso 
placing  orders  on  the  Postum  Cereal  Com¬ 
pany  of  Rattle  Creek,  Michigan,  for  news¬ 
papers  in  Montana. 

Fei^-Hanly  Advertising  Company,  6  North 
Michigan  avenue,  CTiicago.  Sending  out  copy 
on  the  Wall  Safes  of  the  Murphy  In-A  Door 
Bed  Company,  Chicago,  to  newspapers  in 
towns  where  they  have  dealers. 

Grant  A  Wadsworth,  Inc.,  342  Madison  ave¬ 
nue,  New  York.  Hes  secured  the  following 
accounts:  J.  B.  Ferguson,  Inc.,  radio.  New 
York.  Schleicher,  Inc..  “Slyker  Radiator.” 
Gary,  Tnd.;  Pathe  Golf  Ball  Co.,  Pathe  Dollar 
Ball,  Brooklyn,  N.  Y. 

Charles  C.  Green  Advertising  Agency,  450 
4th  avenue,  New  York.  Now  handling  ac- 


in 

Detroit— 

Free  Press  city  circula¬ 
tion  reaches  31,000 
more  than  the  total 
number  of  families 
owning  their  own 
homes. 

THE  DETROIT 
“FREE  PRESS” 

“Starts  the  day  in  Detroit” 


count  of  the  Hold  Safe  Optical  Case  Corp., 
New  York. 

Greenleaf  Company,  80  Federal  street,  Bos¬ 
ton.  Now  handling  account  ct  the  Doteii 
Ihinton  l>esk  Com]>any,  Boston. 

GrifRn,  Johnson  A  Mann,  Inc.,  350  Madison 
avenue.  New  York,  lias  secured  account  of 
the  Beaney  RuBIkt  Company,  Inc.,  New  York, 
manufacturers  “Beaney’’  self  adjusting  tire 
flap. 

Arthur  B.  Hirshon  Company,  Inc.,  1440 
Broadway,  New  York.  Now  handling  account 
of  the  Paris- lU’cker  ('ompany,  “Princess 
Royal”  underwear.  Philadelphia. 

George  J,  Kirkgasser  A  Co.,  4(J0  North 
Michigan  avemie.  Chicago.  Now  handling 
account  of  George  Richards  &  Company,  CThi- 
cago,  manufacturers  of  electrical  specialties. 

Kling-Gibson  Company,  310  South  Michigan 
avenue,  Chicago.  Will  place  some  siH*cial 
copy  on  the  A.  H.  Lewis  Medicine  Company 
of  St.  Louis,  Mo.  Nelson-CTicsman  &  Com¬ 
pany  of  St.  I.,ouis  still  retain  the  larger  i>art 
of  the  account,  however. 

McKnight,  Robinson  A  Co.,  Union  Trust 
Building,  Pittsburgh.  Placing  orders  with 
newspapers  in  various  sections  for  the  Swans- 
down  (-'offee  Cximpany,  Pittsburgh. 

George  M.  Marshall,  5  North  LaSalle  street, 
(Tiicago.  Now  handling  the  Motlart  Corset 
C'ompany,  Saginaw,  Michigan,  account.  Maga- 
ine  sections  in  a  few  Metropolitan  papers  may 
be  used  on  this  in  the  near  future. 

Mitchell-Faust  Advertising  Company,  7 
South  J>earborn  street,  Chicago.  •  I’rcparing 
copy  on  the  G.  M.  C.  Yellow  Truck,  and  re- 
IHirts  say  this  will  be  sent  out  about  the  latter 
part  of  May. 

Osten  Advertising  Corporation,  400  North 
Michigan  avenue,  Cliicago.  Sending  out  orders 
to  newspai>ers  in  territory  where  distributor 
has  l)een  secured  on  Edelweiss  (Schoenhofen 
C\>..  Cliicago).  Tliere  may  be  some  schedules 
on  Green  River  at  a  later  date. 

United  Advertising  Agency,  339  5th  avenue, 
New  York.  Again  placing  orders  with  news¬ 
papers  generally  for  the  .American  Dry  Cor¬ 
poration  “American  Dry  Ginger  Ale,”  Ix>ng 
Island  City,  N.  Y. 

Harry  Varley,  Inc.,  19  East  47th  street.  New 
York.  Ilacing  account  of  the  Hooven,  Owens, 
Rentschler  Company,  Hamilton.  Ohio,  manu¬ 
facturers  of  engines  and  machinery. 

Williams  A  Cunningham.  6  North  Michigan 
avenue,  CTiicago.  Now  handling  account  of 
the  All-American  Radio  Corporation.  CTiicago. 


News  Men  on  Good-will  Tour 

Buffalo  newspapers  were  well  repn. 
sented  on  the  Good  Will  Tour  of  H, 
Chamber  of  Commerce  last  week,  »• 
ticipating  in  a  four-day  visit  to  citieik 
New  York  and  Pennsylvania.  F.  t 
Davis  and  Ralph  Candler  reprejtafcj 
the  Buffalo  Evening  Nnvs,  John  Sa® 
the  Times,  James  Meegan  the  Cow,, 
and  Star  and  Robert  Dailey  the  Bviit 
E.rfTess.  Jerome  Rozan,  one  of  the  «, 
owners  of  the  Buffalo  Telegram, 
was  a  member  of  the  party. 

New  York  Circulators  Plan  Outk| 

The  New  York  Newspapermen’s  Asu- 
ciation,  composed  of  circulation  men 
wholesale  (lealers,  will  hold  its  ,201 
annual  outing  to  the  Catskills,  May  2t 
26.  The  party  will  assemble  for  a  dinne 
May  25  at  Bien's  new  hotel,  Palemitt 
James  McKernan  is  chairman  andS.  D 
Samuels,  secretary-treasurer  of  the  isu! 
ciation, 


NEW  YORK  STATE 

Westchester  County’s 

Fastsat  Grounng  Cities 

Mount  Veraon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 

Bih  Mtmhmt  af  A.  B.  C. 


Total  daily  circulation  of  427  morning 
newspapers  in  the  United  States  is  12,- 
440,387. 


Wetteheiter  Newspapers,  Ine. 

Fnaklla  A.  M*.Tlaai.  Ppm. 
Moirot  — New  RoehelU  '/f 


There  Are  No  Other 

''Fundamentals 

Newspapers  Covering 
South  Jersey 
Completely 

first”  is  the  only 
rule  to  follow  to 

From  the  Standpoint  of 

Classified  success 

the  National  Advertiser 

CAMDEN  COURIER 
The  MORNING  POST 

60,000  Circulation 
Combination  Rate 

THE  BASIL  L  SMITH  SYSTEM,  he. 

National  Representatives: 

STORY,  BROOKS  &  nNLEY 

International  Clatsifled  Adrertiila, 
Couniellori 

Packard  Building  Philadelpkia 

J 

Do  you  know  what  per- 

centage  of  errors  are 

made  in  your  Com- 

posing  Room? 

W*  iugaeit  you  to  there  and  Uke 

a  frtHOF 

fifty  original  proofs.  Count  up  the 
number  of  tinea  and  the  number  of 
errors.  Get  the  pereentare  of  error, 
to  lines. 

It  takes  _  twice  as  long  to  correct  an 
error  as  it  does  to  make  it,  so  multiply 
this  percentage  by  three. 

Take  this  resultant  percentage  and  apply 
it  to  your  total  Composing  Room  pay¬ 
roll  for  the  year.  See  how  much  money 
errors  are  coating  you. 

the  city 

VThen  you  find  out  what  they  cost 
you  twite  and  tell  lu  the  emouiU. 

Ktcm 

We  will  show  you  m  source  of 
profit  you  have  never  heard  of. 

Matrix  Contrast  Corp. 

33  W.  42<1  St.,  New  York  City 

wh  NEW  ORLEANS 

5$: 
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“QUALITY  NOT  QUANTITY  OF  OUTPUT”  IS 
OKLAHOMA  JOURNALISM  SCHOOL  AIM 

director  Claims  Insistence  Upon  Competence  Is  Characteristic 
of  Instruction — Graduates  Find  Work  Easil]^' — 130  Former 
Students  Now  Engaged  in  Newspaper  Work 


A 


By  H.  H.  HERBERT 

Director,  School  of  Journalism,  University  at  Oklahoma 

upon  competence 


publicity  of  the  university;  editing  a 
distinctive  characteristic  of  the  in-  newspaper  men’s  weekly  service  sheet; 
traction  in  journalism  in  the  University  publishing  a  quarterly  literary  magazine; 
of  Oklahoma.  Every  student  is  impressed  ^  mwHv  lit^t-aro  io  tho 


with  the  import¬ 
ance  of  possess- 
ng  the  know¬ 
ledge  and  skill 
demanded  of 
those  who  expect 
to  do  journalistic 
work. 

But  the  ultimate 
satisfaction  o  f 
this  requirement 
is  not  considered 
sufficient.  The 
value  of  com¬ 
petency  is  held 
constantly  before 
students  through- 


sch(X)ls  of  journalism  begin  by  carefully 
establishing  a  minimum  requirement  as 
to  the  professional  courses  to  be  taken  for 
the  degree.  This  was  crue  at  Oklahoma, 
but  now,  in  addition,  a  maximum  of  30 
semester-hours  or  one-fourth  of  the 
college  course,  has  been  set  Under  this 
rule  a  student  must  devote  at  least  three 
fourths  of  his  time  to  tnose  cultural  sub¬ 
jects  which  will  give  him  an  utKlerstand- 
ing  of  the  modern  world.  Languages, 
literature,  government,  economics,  history, 
philosophy,  psychology,  sociology  and 
natural  sciences  thus  form  the  backbone 
of  the  journalist’s  college  course. 

What  have  been  the  fruits  of  these 
methods  of  instruction?  No  graduate  of 
the  school  has  experienced  difficulty  in 
obtaining  work  at  the  completion  of  his 
course.  Newspaper  offices  are  open  to 
the  products  of  the  school.  At  the  latest 
compilation,  130  former  students  and 


editing  a  weekly  literary  page  in  the 
state’s  largest  newspaper.  Under  this 
plan  each  member  of  the  faculty,  although 
a  full-time  employe  of  the  university,  has 
ample  opportunity  to  test  out  his  ideas 
in  the  field  of  creative  journalism. 

4.  Absence  of  formalism  in  teaching.  , 

Recognizing  the  vitiating  character  of  Kvaduates  were  found  to  be  engaged 
much  college  teaching,  the  school  strives  ^  .I'},*,'®  profe^ion,  most  of  them 

to  place  its  instruction  on  a  different  Oklahoma.  These  persons  have 

basis.  The  teacher  is  “guide,  philosopher  rapidly  into  positions  of  re.sponsi- 

aiid  friend.”  No  class  is  conducted  bdity ;  m  many  cases  within  a  year_ or  two 


Six  New  A.  B.  C.  Member* 

Six  newspapers  have  recently  been 
elected  to  membership  in  the  Audit 
Bureau  of  Circulations  it  announced 
this  week.  They  are :  Klamath  FalU 
(Ore.)  Klamath  News;  Baker  (Ore.) 
Herald;  St.  Petersburg  (Fla.)  Daily 
News;  Cinciitiiati  Enquirer;  Eureka 
(Cal.)  Humboldt  Standard;  Jamaica 
(N.  Y.)  Long  Island  Daily  Star. 

Long  Island  Editor  Celebrates 

William  Hyde,  editor  and  owner  of 
the  Fort  IVa-shington  (N.  Y.)  News,  on 
May  12  celebrated  his  66th  birthday  and 
the  23rd  anniversary  of  the  founding 
of  his  newspaper. 

Marshall  on  N.  Y.  World  Copy  Desk 

Donald  Marshall,  formerly  managing 
editor  of  the  Niw  York  News  Record, 
is  now  on  the  copy  desk  of  the  New 
York  World. 


strictly  on  the  lecture  plan.  Even  at  the 
risk  of  loss  of  time,  students  are  en- 


they  have  become  part  owners  of  news¬ 
papers.  E'requently  they  have  become 


couraged  to  propound  questions  to  express  community  leaders,  and  already  their  in- 


II.  H.  IIerkkrt 


their  views,  to  state  personal  conclusions. 
Small  _  classes  are  conducted  in  round¬ 
table  fashion,  and  every  incentive  is  given 
to  iiulepeiidence  of  thought  and  indi¬ 
viduality  of  opinion. 

5.  Practicality  of  instruction.  “Theor¬ 
ies”  are  rarely  mentioned  in  the  class¬ 
room  or  laboratory.  The  emphasis  is 
thrown  upon  the  methods  actually  in  use. 


STAR 


*,  Inc. 


out  the  period  of  their  training.  Domi¬ 
nant  among  the  working  ideals  of  the 
idwol,  is  a  belief  in  the  necessity  of 
thorough  and  intensive  preparation  for 
the  profession.  Quality,  not  quantity  of 

output,  is  the  aim.  , 

To  attain  these  ends  definite  policies  proposed  methods  winch  have  the 

and  practices  have  Ijeen  devised.  They  '’""Ittc  ot_  practicability.  The  ex^ri- 
;  cover  a  variety  of  points: 

1.  limitation  of  enrollment.  Since  the  Oklanoma  Daily,  a  seven- 


fliience  is  being  felt  in  the  work  of  the 
professional  associations.  They  have 
found  a  welcome  in  the  newspaper  fra¬ 
ternity,  and  they  deserve  the  welcome 
they  have  received. 


This  is  the  \9th  of  a  series  of  articles 
obtained  by  Editor  &  Publisher,  in¬ 
terpreting  the  work  of  journalism  schools 
to  editors  of  the  nation. 

All-Year  Club  Using  85  Dailies 

Because  of  the  excellent  results  ob- 


•I  thoroughness  of  instruction  depends  large-  column  morning  newspaper;  the  Okla-  tained  from  newspaper  advertising  in 

1 1»  nnoii  the  tinip  wluVh  iiKfriirtnrs  nn  H  cc^O'.  a  standard-size  paper  With  the  past  hve  years,  the  All-Year  Club 

L  to  iiidiv^  has  »  circulation  of  12.(X)0,  all  high  school  of  Southern  California  h.as  decided  to 

been  a  consistent  effort  to  keep  the  ratio  seniors ;  .Sooner  State  Press,  a  three-  spend  the  major  portion  of  its  adver- 

ot  teachers  to  students  as  hioh  as  nossi-  column,  four-page  weekly  service  sheet  tising  appropriation  in  newspapers.  The 

!l  lo  siuncms  as  mgii  as  possi  editors;  the  Oklahoma  Whirlwind,  a  club  has  ju.st  completed  a  schedule  which 

monthly  humorous  magazine;  the  Uni-  calls  for  displays  in  85  large  newspa- 

7'ersity  of  Oklahoma  Alagacine,  a  quart-  pers  in  56  cities,  from  the  middle  west 

erly  of  literary  turn ;  and  the  Sooner,  a  to  the  .Atlantic  seaboard.  Purpose  of 

550-page  annual — supply  almost  every  the  All-Y’ear  club  is  to  boost  California 

form  of  needed  practice.  They  are  all  as  an  all-year  round  place  to  live. 


tals 
only  I 
to  io  \ 
ccess 


bttn  a  consistent  effort  to  keep  the  ratio 
ot  teachers  to  students  as  high  as  possi¬ 
ble.  By  requiring  that  students  in  the 
school  enroll  in  a  second  major  subject, 
inch  as  English,  government,  economics 
or  history,  the  course  has  been  so  stiffened 
as  to  keep  out  all  but  the  most  earnest 
students.  This,  together  with  the 
COTStant  raising  of  scholastic  standards 
within  the  school,  has  served  to  keep  the 
enrollment  almost  stationary  although  the 
nniyersity  has  added  hundreds  to  its 
registration.  For  several  vears  the  en- 


iTEM,  he 

Ivertliiif 

ladeipkia 


under  the  wing  of  the  school,  although  in 
three  of  the  six  cases  the  connection  is 
advisory  rather  than  controlling. 

6.  Development  of  individual  initia¬ 
tive.  In  the  Oklahoma  school  greater 
roftaent’  in  journalism 'has’bccn  kept'at  '*  ’a';*  "P®"  self-directed  effort 

ipproximately  120  students.  For  this  ,“P''!}  ‘he  carrying  out  of  minute 

namber  five  teachers  are  provided.  The  “."‘1  .detailed  directions.  No  instructor 
average  number  of  students  to  each  in-  V’'-’  editorial  or  business  offices  of 

itiTKtor  is  therefore  less  than  25.  student-managecl  publications,  issuing 

2.  Distribution  of  the  teaching  burden,  o'"  determining  policies.  Faculty 

To  heighten  efficiency  of  instruction,  steps  "icmhers  are  at  hand,  it  is  true,  but  them 
have  been  taken  to  feduce  the  total  mim-  is  to  be  sought  rather  than  offered, 

ber  of  classroom  hours  required  of  each  course  in  connection  with  the 

teacher  to  such  a  point  as  to  enable  him  Students  are  taught 

give  attention  to  the  special  needs  of  proceed  on  their  o\\n  initiative  and  to 
•  •  ■  ■  •  —  ■  ■  -  assume  responsibility  for  their  own  acts. 

It  is  probable  that  better  laboratory  pub¬ 
lications  would  be  produced  if  teachers 
constantly  exercised  direction,  but  the 
Oklahoma  plan,  it  is  believed,  results  in 


individual  students.  Thirty-three  hours 
[  of  classroom  teaching  per  week  are 
divided  among  five  instructors,  giving 
loch,  on  an  average,  less  than  seven 
Ibours.  Sufficient  time  is  thus  allowed  for 


the  personal  conferences  without  which  Rceater  lienefit  to  students.  Having 


Instruction  is  greatly  impaired. 

3.  \  italization  of  instruction.  No 
of  the  .school’s  faculty  is  solely 

IJ  teacher.  Each  one  does  editorial  or 
tWvisor.y  vvork  of  some  other  kind, 
thus  retaining  close  touch  with  the 
'  Hems  of  journalism.  These  tasks  are 
i^tii'orm:  judging  high  school  and 
college  puhlications ;  directing  a  corps  of 
■“^ersity  critics  of  school  papers ;  rating 
criticizing  daily  and  weekly  papers  of 
the  state  and  nation;  supervising  the 

BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  organization  specializing  sulely  in 
•ewspapur  building  design*  nianufac- 
wing  and  production  problems. 

S.  P.  WESTON 

Newspaper  Buildings 
Plant  Laxouts 
pToductiem,  Operation 

p  West  42nd  Street  New  York 


learned  in  the  classroom  the  requirements 
of  the  newspaper  office,  the  student  dis¬ 
covers  by  experience  the  value  of  such 
precepts. 

7.  Stress  upon  broad  training.  Most 


Largest  Evening 
Circulation  in 
Largest  Market 

For  26  consecutive  years  the 
Evening  Journal  has  had  the 
largest  evening  circulation  in 
America — concentrated  in  New 
York  and  suburbs.  More  than 
DOUBLE  the  circulation  of  any 
other  New  York  evening  paper. 


America’s  Largest  Evening 
Circulation  and  at  3c  a  copy 


D  O  M  1  N  A  N  Tf 

in  * 

Pinellas  County,  Florida 

Bmlg  Nruta 

ST.  PETERSBtTRO'S  PICTURE  PAPER 
Owned  by  Frsnk  Fortune  Pulver 
Edited  by  Major  Alfred  Birdsall 

America’s  Biggest  Tabloid 
Florida’s  Fastest 
Growing  Newspaper 

To  be  assured  of  Complete 
Coverage — 

USE  THE  NEWS 

The  only  paper  in  St.  Petersburg, 
Florida,  whose  application  has  been 
accepted  by  Audit  Bureau  of  Circu¬ 
lations. 

Represented  by 

GEORGE  B.  DAVID  COMPANY 
NEW  YORK:  11*  East  tZad  Street 
CHICAGO:  MM  Hartford  Building 


DO  YOU  NEED 
A  TRAINED  MAN  ? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  newspaper, 
magazine  and  advertising  men, 
wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  Robert  B.  Tarr,  Director, 
Personnel  Bureau  of  Sigma  Delta 
Chi,  P.  O.  Box  115,  Pontiac, 
Michigan. 

NO  CHARGE  TO 
EMPLOYERS 


A  paper 
with  the  people 

The  public  decides  the  progreM  of  a 
newspaper. 

The  continuous  rising  circulation  ^  of 
the  New  York  Evening  C^pbie  vividly 
demonstrates  popular  acceptance  of  this 
newspaper  as  a  medium  of  unusual 
reader  interest. 

Advertisers  daily  realize  the  benefit  of 
this  power  through  achieved  results  from 
the  advertising  columns  of  the  New  York 
Evening  Graphic. 

With  a  constantly  increasing  circular 
tion,  plus  a  constant  groNAtb  in  adver¬ 
tising  linet^e.  the  New  York  Evening 
Graphic  oners  the  advertiser  an  ez* 
tremely  profitable  opportunity. 

Evenini^  SraphiC 

PubUthsd  by  BERVARR  KAOTASDIir 
H.  A.  AHZRK,  AdTsrtlslsg  Itgr. 

U  City  Hsll  PUs* 

B*w  York  nty 


If  Quality 

of  circulation  it  your  first  cotMid* 
(ration 

©le  Jbening 

With  Sunday  Morning  Edition 

Washington,  D.  C. 

will  have  your  preference — same 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

'The  Star’s  circulation  is  home 
circulation — ^both  quality  and  quan¬ 
tity — the  kind  that  counts  moet 
with  advertisers. 

New  York  Office  —  110  E.  42nd  St. 
Dan  A.  Carroll 

Chicago  Office  — Tower  Building 
J.  E.  Lutz 
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tiun  can  best  bear  the  onus  of  the  ill-will 
that  may  arise  from  the  blunt  message, 
like  that  printed  by  the  corset  manufac¬ 
turers  in  the  New  York  Times  about  a 


Bjr  JAMES  MELVIN  LEE 


A  BOOKLET  that  is  different  is  “The 
Linebook,”  published  by  the  Chicago 
Tribune.  In  it  Richard  Henry  Little  has 
brought  together  some  of  the  best  con¬ 
tributions  and  paragraphs  which  he  has  A  BOUT  a  year  ago  Willis  J.  Abbot, 

orinted  in  “A  I  mf  D’Tvnp  nr  Turn”  nf  editor  of  the  CArij/ianS'ciewceAfonr 


Willuuns,  Dean  of  the  School  of  Jour¬ 
nalism,  University  of  Missouri,  Oslumbia, 
Mo. 


printed  in  “A  Line  O’Type  or  Two”  of 
that  paper.  Frankly  it  is  the  best  buy 
that  we  know  for  the  price ;  it  costs  ten 
cents  by  mail. 

About  the  only  thing  in  the  contents 
that  advertises  the  Tribune  is  the  ex¬ 
quisite  poem,  “The  Tribune  Tower,”  con¬ 
tributed  by  Le  Mousquetaire.  The  con¬ 
tributor  that  leads  all  others  is  Snowshoe 
Al,  who  by  the  way,  has  just  brought 
out  a  book  of  his  own.  Newspaper 
workers  will  be  surprised  to  see  how  fre¬ 
quently  the  jest  has  been  turned  on  some 
item  of  news  or  some  saying  quoted  in 
the  press  from  a  public  address. 

Mr.  Little  in  bringing  out  “The  Line- 
book”  for  1925  evidently  adopted  the 
same  policy  which  regulates  his  column, 
“Hew  to  the  Line,  let  the  quips  fall  where 
they  may.”  Every  reader  of  this  annual 
of  the  best  things  that  have  apiieared  in 
“A  Line  O’Type  or  Two”  will  want  the 
next  edition  to  fall  his  way. 


tor,  contributed  to  The  Independent  an 
article  entitled  “Headlining  Happiness.” 
This  article  which  sets  forth  the  editorial 
policy  of  the  Monitor,  “a  journalistic  suc¬ 
cess  in  which  crime,  disaster,  disease, 
scandal,  and  death  have  no  place,”  has 
been  issued  in  pamphlet  form  and  may 
be  obtained  from  The  Christian  Science 
Publishing  Society,  Back  Bay  Station, 
Boston,  Mass. 

The  pamphlet  has  considerable  inter¬ 
est  for  me  because  the  week  following  the 
appearance  of  Mr.  Abbot’s  article  in  The 
Independent  I  contributed  an  article  to 
that  periodical  on  “Pitiless  Publicity”  in 
which  I  showed  the  necessity  of  printing 
the  news  of  crime,  within  reasonable 
limits,  in  the  columns  of  the  public  press. 


year  ago. 

Another  topic  discussed  in  the  text  is 
how  to  protect  an  industry  from  outside 
attacks.  The  case  used  for  illustrative 
purposes  is  that  of  the  Coffee  Roasters 
Association  which  had  to  meet  the  at¬ 
tack  of  the  ill  effects  of  coffee  on  the 
human  body.  Still  another  chapter  shows 
how  to  correct  bad  trade  practice^illus- 
trated  by  the  co-operative  advertising  of 
the  Rubber  Association  of  America  thrw 
years  ago.  One  of  the  best  chapters  in 
the  volume  is  headed,  “Communities  In¬ 
vest  and  Gamble  in  Advertising.”  The 
campaign  of  Kansas  City  which  ran  a 
series  of  statements  under  the  standing 
caption,  “Do  You  Know?”  is  cited  by 
way  of  illustration.  Other  chapters  treat 
community  advertising  that  pays  and  rais¬ 
ing  the  money  for  community  advertising. 
.\  separate  chapter  considers  co-operative 
advertising  in  the  churches — a  place  where 
it  is  sadly  needed.  Special  mention  is 
made  of  such  advertising  in  copy  that  ap- 
jieared  in  the  Brooklyn  Daily  Eagle, 
Baltimore  News,  and  Oakland  Tribune. 

“Co-operative  Advertising  by  Competi¬ 
tors”  is  copiously  illustrated  and  the  ad¬ 
vertisements  that  are  reproduced  supple¬ 
ment  the  text.  A  valuable  feature  may 
be  found  in  the  various  tables  scattered 
here  and  there  throughout  the  volume : 


of  several  chapters,  the  historical  raetlujij 
of  presentation,  qualifications  for  the 
set,  etc.  Indeed,  much  of  the  charm  oj 
the  volume  is  due  to  the  chatty  st>le  jj 
tlie  author. 

“20th  Century  Advertising”  is  ^ , 
book  tliat  will  serve  as  a  text  in  tie 
class  room ;  It  is  not  a  practical  tnaiui 
for  the  experienced  advertising  mas 
frankly,  it  is  hard  to  say  what  it  is.  0; 
all  the  books  ateut  advertising  whit 
have  appeared  this  comes  the  nearest  a 
being  a  mirror  in  which  are  reflected  ce 
tain  tendencies  and  the  factors  which  hr; 
contributed  to  the  advance  in  advertisijj 
The  book  also  reflects  various  personap, 
who  have  held  the  advertising  stage  r 
different  times  since  the  dawn  of  fe 
century.  Mr.  French  sells  these  “leader., 
to  the  reader  by  means  of  interesting  q;. 
tions  under  the  reproductions  of  phot 
graphs. 

The  first  fifty  pages  are  largely  It 
torical  in  character.  The  volume  real 


'C'R.W’K  B.  SHUTTS  is  described  as  one  lists  the  number  of  families  neces- 
^  a  corn-fed  millionaire  by  O.  O.  Me-  sary  to  support  various  kinds  of  stores ; 
Intvre  in  Ilearst’s  Interyustional-Cosmo-  another  gives  the  approximate  yearly  ad- 
pclitan  Magazine  for  June.  Mr.  Me-  vertising  expenditure  of  co-operative  ad- 
liityre  calls  attention  to  the  fact  that  the  vertising  by  various  associations.  Pro- 
P’’ EORGE  ADE  in  an  article  in //ecwff’s  little  daily  newspaper  which  Mr.  Shutts  fessor  Agnew  concludes  the  volume  wth 
Intentational-Cosmopolitan  Magasine  bought  in  Miami  attained  the  distinction  a  brief  chapter  of  “The  Future  of  Co- 
for  June  thus  stresses  the  importance  of  last  year  of  “printing  the  largest  news-  operative  Advertising. 

paper  in  the  world  continuously  for  a  *  «  * 

single  year.” 


weather  as  an  item  of  news: 


It  seems  to  me  that  writers  of  fiction  and 
moving-picture  directors  and  newspaper  editors 
consistently  overlook  and  neglect  those  themes 
which  are  of  real  importance  to  the  populace. 
When  you  see  five  or  six  people  together  con¬ 
ferring  earnestly,  the  chances  are  that  they  are 
not  talking  about  love’s  young  dream,  high 
adventure,  sex  problems,  tax  reduction  or  legis* 
lative  relief  for  farmers.  They  are  talking 
about  the  weather  or  which  meat  market  is 
handling  the  best  steaks  or  how  soon  roasting 
ears  will  he  ready. 

If  I  ran  a  newspaper  I  would  give  at  least 
a  half  page  daily  to  weather-reports,  comments, 
and  prognostications.  Many  citizens  would  be 
interviewed  and  permitted  to  give  rambling, 
diffuse  and  valueless  opinions  as  to  what  might 
happen  to  crops,  building  operations  and  bus¬ 
iness  in  general  in  case  of  rain,  hail,  wind  or 
drouth. 

The  weather  is  probably  the  only  dependable 
topic  for  365  davs  in  the  year,  but  victuals 
are  a  close  second. 


Chester  S.  I^rd  in  a  recent  book  paid 
a  similar  tribute  to  the  weather  as  a 
topic  for  discussion  in  newspapers.  As 
a  matter  of  fact,  he  went  a  little  farther 
down  the  trail  than  Mr.  Ade. 


'T'HE  School  of  Journalism  at  the  Uni- 
versity  of  Missouri,  Columbia,  Mo., 
will  soon  issue  in  pamphlet  form  “The 
Origin,  Development  and  Influence  of 
Cartoons”  by  Qifford  K.  Berryman,  the 
cartoonist  of  the  IVashingfon  (D.  C.) 
Evening  Star  and  president  of  the  Grid¬ 
iron  Club  of  that  city.  The  pamphlet 
will  be  extensively  illustrated  with  re¬ 
productions  that  show  the  evolution  of 
wordless  editorials. 

All  who  read  the  extracts  of  Mr.  Berry¬ 
man’s  speech  which  he  delivered  during 
Journalism  Week  at  the  University  of 
Missouri  will  want  a  copy.  Reservations 
may  be  made  by  dropping  a  line  to  Walter 


PROMOTING  a  whole  industry  by 
combined  efforts  in  advertising  is  the 
theme  which  Hugh  E.  Agnew,  professor 
of  .Advertising  in  New  York  University, 
develops  in  “Cooperative  Advertising  by 
Competitors”  (Harper  &  Brothers).  Un¬ 
til  recently  Professor  Agnew  was  direc¬ 
tor  of  research  for  the  Periodical  Pub¬ 
lishers’  Association  of  America. 

The  book  discusses  the  various  cam¬ 
paigns  to  increase  sales  by  group  adver¬ 
tising,  but  draws  a  careful  distinction  be¬ 
tween  advertising  that  competitors  may 
do  for  their  own  benefit  and  that  which 
is  done  by  such  co-operative  marketing 
associations  as  the  California  Fruit 
Growers  Exchange,  the  Sun-Maid  Raisin 
Growers,  the  Oak  Flooring  Manufac¬ 
turers  Association,  the  National  Electric 
Light  Association,  etc.  One  chapter 
traces  the  development  of  co-operative  ad¬ 
vertising  and  another  outlines  somewhat 
in  detail  the  so-called  habit  forming  cam¬ 
paigns  of  which  that  of  the  Society  of 
American  Florists  and  Ornamental  Horti¬ 
culturists  is  typical — “Say  It  with 
Flowers.”  Another  campaign  to  receive 
considerable  attention  is  that  conducted  by 
the  Paint  and  Varnish  Manufacturers  who 
promoted  a  habit  with  the  slogan,  “Save 
the  Surface  and  You  Save  All.  Pro¬ 
fessor  Agnew  points  out  that  an  associa- 


pEORGE  FRENCH  practically 
views  his  own  book,  “20th  Cen 


re- 
Century 

Advertising,”  (D.  Van  Nostrand  Com- 
iwny)  in  a  chat  which  opens  the  volume. 
In  it  Mr.  French  tells  about  the  origin 
of  the  book,  the  mechanical  preparation 
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heeins  with  chapter  V  on  page  50 — “Main  Within  this  territory  no  other  form  of  ad- 

Streams  of  Progress.”  Ma..y  of  these  '' 

f™i„H  tl,oir  i.,  .1,..  Compete  With  the  _daily  newspapers...  It.  does 


VICTOR  HANSON  HONORED 


Students  Edit  Emporia  Gasette 

William  Allen  White,  publisher  of  the 


j  ,  f  ,,  ,1  euiiiiicic  wiin  ine  aaiiy  newspapers,  it  does  sv  iiiiaiii  .-wiicii  rr  inic,  puLoiaio-i 

so-called  streams  louna  tneir  origin  in  the  not  much  matter  what  is  the  commodity,  if  the  Birmingham  News  Publisher  Presented  Emforia  (Kan.)  Gazette  instructed  a 

various  advertising  clubs  scattered  all  advertiser  will  co-operate  with  the  newspaper’s  r  or. inn  of  seniors  of  the  University  of 

owr  the  United  States  These  streams  department,  and  follow  the  advice  With  Silver  Loving  Cup  group  ot  seniors  oi  ine  e-mvepuy  oi 

2....  .ince  flntvPfl  toirrfhpr  into  thp  main  .tC'cn.  he  is  pretty  certain,  to  sell  his  gooils 


have  since  flowed  together  into  the  main  fh^ough  .iewspat^r^dvet?is"ing? 
stream  which  an  advertising  lesson  in  „  ,  ,, 

KOKraphv' would  call  the  Ass(Kiated  Ad-  .  .  ^’^’1 

«rtising  Clubs  of  the  World.  ‘'S'lK.  Mr.  I  rench  has  hir  .  , 

Topics  not  usually  treated  in  advertis-  ^  comment  that  may  well  lie  quoted : 
ing  books  are  found  in  this  volume.  For  The  little  essays  that  c.mp 


With  Silver  Loving  Cup  group  of  seniors  of  the  University  of 

,,  ,,  ,  Kansas  department  of  journalism  re- 

\  ictor  11.  Hanson,  publisher  of  the  (-ently  when  the  students  “got  out  the 


e*-.  1  ,  v-T  .4-T-i  r-  .  e  ,  t  Hirutinehatii  (.\la.)  \e‘ivs,  was  honored  iinrM-r'’  tor  one  tiav  t'revious  xo  ini 

tishg^’ Tr  VvenchTias  hi^^^^^^  lis’it  of  the  students.  Mr.  White  pub 

„  ’.t.- I  business  and  edit-  li.ii,p,i  a  challenge  for  them  to  hnd  ani 


for  one  day.  Previous  to  the 


cational  worltl  of 


The  little  essays  that  cimpuse  this  chapter  Hirmillgham  atwl 


instance,  there  is  a  chapter  on  welfare  •■*(*  oppressive  of  the  sentiment  and  judgment  Alabama  ore- 

i  wbi.-b  flesrrilies  the  rnmnninn  fn'i'rc  he'd  by  cool  brained  men  who  •'ia"ama  pr  e 

advertising  wliiUi  tlescrihcs  the  campaign  advertising  work  of  sented  him  with 

cf  the  Metropolitan  Lite  Insurance  Uom-  nslay.  They  are  interesting  anil  indicative  of  a  loving  cup  as 
lany  for  the  promotion  of  health  through  "diat  may  lie  ex|iected  to  happen.  They  lean  a  token  of  tlieir 
S^ertising.  The  ethical  note  may  be  appreciation  of 

found  in  the  chapter  Better  Business.  practical.  They  need  no  eluci.lation.  Thev  his  efforts  in  be- 
Chapter  XVI  is  devoted  entirely  to  siieak  for  themselves,  and  in  the  clearest  tine's  l,alf  (>f  civic  Up- 
“Women  in  Advertising."  In  preparation  progressive  element  m  .advertisinii  ijfj  ami  higher 

"  ,  .  , _ _  J  ,,  practice.  I  am  especially  proud  to  have  e.acli  ‘ 

of  this  chapter  it  is  ttxi  bad  tha.t  Mr.  of  them  to  suiistantiate  those  few  expres-  education  in  the 

French  could  not  have  had  the  assistance  sions  of  personal  aspiration  I  have  indulged  state, 
of  the  paper  which  Mrs.  .U.  W.  Protez  of  wdh  recording,  and  to  give  that  ilium  Presentation 

u  Ail.-.>t-t:s;.,iT  r'umr.s...-  C*  'native  interpretatiin  to  the  duller  sections  of 

the  Gardner  Advertising  Uompaiu  of  St.  ,i,i,  ho„k  ,hat  is  neeilful.  I  believe  that  pro  ceremonies  were 


Louis  read  during  lournalism  W  eek  at  gressive  advertising 
the  University  of  Missouri  on  “.\dver-  IP-iy  write  their  O.  K.  under  every 
rising  as  a  Field  for  Women.”  Her  pajK-r  advertising, 

makes  an  admirable  postscript  to  this  Mr.  French  ha 
chapter.  service  by  prepa 


I  believe  that  pro  ceremonies  were 
will  feel  that  they  lieUl  in  the  chafiel 


IV  write  their  ().  K.  under  every  one  of  these  „  f  Birmingham  '  "Toi  '•  Hassok 
lie  classics  of  advertising.  Southern  College 

Mr.  French  has  performed  a  distinct  and  the  token  was  an  exact  replica  of 


chapter.  ^  service  by  preparing  this  semihistorical  the  cup  given  each  year  by  the  Bir- 

Throughout  the  volume  Mr.  I'rench  has  treatise  and  in  bringing  together  in  one  mitigham  News  to  the  citizen  doing  the 
aken  the  broad  point  of  view  and  insisterl  volume  the  things  that  everyone  interested  greatest  public  service  during  the  year, 

that  advertising  is  advertising  wherever  in  advertising  will  be  glad  to  have  pre-  The  speech  of  presentation  was  made 

it  is  done  and  to  whomever  it  is  addressed,  strvexl  in  printed  form  for  the  sake  of  by  Oscar  Wells,  president  of  the  First 
Consequently  one  is  not  surprised  to  find  reference.  National  Bank  and  president  of  the 

a  chapter  dealing  with  advertising  in  *  *  ♦  American  Bankers  .Vs.sociation.  Mr. 

Great  Britain  and  Flurope.  In  this  chap-  'T'HE  advertising  department  of  the  .Vcu’  Hanson  made  a  brief  response.  The 
ter  Mr.  French  has  found  spee  to  chat  1  F„r)t  Tiim-y  has  ju.st  sent  out  a  book-  "a"’*’*  "f  committee  in  charge  were 

about  advertising  problems  m  .Australia  “(knid  Seed _ Productive  Soil _  engraved  on  the  cup  under  the  inscrip- 

and  South  .Africa  as  well  as  Great  Britain.  Bountiful  Harvest."  It  is  composed  of  which  read:  “Presented  to  A'ictor 

To  Canada  he  gives  one  complete  chapter,  excernts  from  an  .^fl^lrpsl;  whi.-h  Fnnk-  H.  Ilan.son  by  a  host  of  his  friends. 

Other  chapters  deal  with  auditing  cir-  ,,  cdl  Livertisinrmanager  of  -May  13,  1926,  in  grateful  acknowledg- 

mlations,  technical  advertising,  the  art  Henderson  &  Co.,  delivered  before  ment  of  conspicuous  service  rendered  in 

factor,  printing  for  advertising,  photo-  v,.w  York  Times’  Advertising  Clnl.  ..n  all  fields  of  civic  uplift. 


lished  a  challenge  for  them  to  find  any 
"sacrecl  cows."  anywhere  in  or  about 
the  Gazette  office.  FMitorially,  the  stu¬ 
dents  declaretl  that  a  most  diligent  search 
showetl  nowhere  in  F.mptiria  or  the 
Gazette  office  anything  that  mu.st  be  pro¬ 
tected  from  criticism,  or  "handlexl  with 
gloves."  Prof.  Ivan  Benson  was  in 
charge  of  the  student  group. 


“SKippr 

By  PERCY  CROSBY 

The  best  juvenile 
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engraving,  advertising  copy,  planning  ad-  March  27,  1926. 


Henderson  &-  Co.,  delivered  before  the 
New  A’ork  Times  .Advertising  Club  on 


ment  of  conspicuous  service  rendered  in 
all  fields  of  civic  uplift. 

Inside  the  cup  was  a  scroll  containing 


yertising  typography,  financial  advertis-  -j-ijp  liooklct  has  a  number  of  practical  names  of  those  who  joined  with 

inRi  outdoor  advertising,  aiKl  advertising  |K)ints  ahout  newspaper  adv'ertisinc[  hut,  the  cf^mmittee  in  the  presentatit^n  of 


for  ex^rt.  lanjruage  of  the  preacher.  I  want 

..  M  I  to  invite  special  attention  to  the  following 

dmms,  Mr.  French  expresses  his  views  remark  hv  Mr.  Cole  about  the  repetition 
about  numerous  newspapers.  He  calls  .  e?  .  j 

the  Xnv  York  Sun  under  Dana,  “the  best  ^  ’ 

newspaper  in  several  respects  this  country  ^  never  as  do  some  men  in 

,  *  1  1  IT  ..I*  1  ,.1  „  niy  iMisition.  that  in  order  to  show  our  ahiltty 

has  yet  had.  He  tiunks  that  many  ^nd  versatility,  we  must  iW  continually  pro- 

newspapers  have  become  more  .interested  lUicinit  new  copy.  I  h.ive  never  had  any  hesi- 

m  the  reports  of  auditors  than  in  main-  •j’"'*';  ’  foimd  that  a  piece  of  copy  pn- 

Uining  editoriM  standards  He  pays  a  ::;V7‘’ay?;rn‘UT;’^^n^t;l  S 

tm«  tribute  to  Frank  I.  Cobb,  who  was  for  it  proved  satisfactory.  \Vc  have  one  piece  of 
Years  editor  of  the  .Vrte  York  World,  hin  'ony  'li-At  we  have  used  each  year  fer 

Wieves  that  "fpvv  ovon  of  tlio  nrofocsion  •*''  years.  From  time  to  time  we  have 

Mlieves  tnat  tew,  even  Ot  the  protession.  replace  it.  hut  so  far.  we  have  been 

know  who  ts  the  controlling  editor  Ot  unable  to  find  anything  that  would  pull  as  well, 
the  Xetv  York  Times,  or  of  the  Herald-  "O  we  continue  to  use  it.  We  have  used  the 


Triltuiie.  nor  of  either  of  Mr.  Hcarst's 
newspapers,  nor  of  any  influential  news- 


same  piece  of  copy  with  the  .Vetp  Kirk  Times 
three  or  f:  iir  times  in  succession  and  we  found 
with  an  interval  of  one  month  lietween  in- 
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paper  in  any  city."  .-A  difference  of  sertions,  that  then-  was  a  drop  olT  of  less  than 

opinion  may  exist  about  the  truth  of  this  i’*'''  results. 

assertion,  but  Mr.  French  is  obvioitsly  Copies  of  the  booklet  may  lx-  obtained 

entitled  to  his  own  view.  The  New  ^  ork  upon  application  to  the  advertising  depart- 

Thnes  is  a  great  newspaper  but  it  is  not  ment  of  the  New  York  Times,  Times 

hig  enough  to  overshadow  completely  the  S(|uare,  New  S'ork  City. 

personality  of  Kollo  Ggden. 

But  let  Mr.  French  spieak  for  himself:  ' 

1  do  not  assume  to  criticize  newspapers.  I  Store  Uaei  8  Pagei 

'’"'if’"  Dan’s  Place,  men’s  store.  New  Castle. 

operatK  n  arc  not  greatly  in  advance  of  those  i  •  i  .  r 

of  a  quarter  of  a  century  avo.  In  many  re*  USCd  Cl^llt  full  pBffCS  in  the^  A 

jpects  they  manifestly  are.  In  the  handliiur  of  Castlc  Xc^VS  to  announce  the  opening  of 
idmiisinK.  and  as  advertising  nir  liums,  they  jbeir  iicw  sttire,  Mav  7,  claimed  to  be  a 
immeasurably  in  atlvance.  V\  e  are  con-  i  j  I  c  ♦  a 

lidering  them  in  their  relations  to  .adve-tisino.  advertisement  for  a  mens  store. 

not,  of  course,  forgetting  that  it  is  their  edi  - 

^policy  and  work  th.at  m.akes  them  valuable  Total  daily  circulation  of  1.581  even- 
Mwlising  mediums  as  much  as  their  large  *u  rr  i  c*.  : 

orculatirA  newspapers  in  the  Unitecl  States  is 

21.208,982. 

A  little  farther  along  in  the  chapter  Mr.  ^ 

French  makes  this  comment :  ~  -  - 

I  tv  big  city  dailies  have  a  thin  but  continually  T  T  y  W 

Kkeninc  circulation  all  over  the  country,  even  It!  B  1  I  V  Xm 

those  regions  where  the  mail  service  is  in-  ^  m  a  ^ 

They  arc  all  the  time  proving  more  and  tha 

more  useful  as  general  advertising  medi-  orNi-kTu  iKTV?Ya/en  a  npne 

M.  though  their  chief  value  is  within  th.Tt  BOOTH  NEAVSPAPERS 

rntory  which  they  can  serve  within  a  few 

Bn  after  their  issue  from  their  presses.  THE  UEADING  NEWSPAPER  IN 
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CHINESE  PRINT  NEWS 
TOPSY-TURVY  STYLE 


Thoma*  Steep  of  New  York  Herald 
Tribune  Who  Covered  Shanghai 
Riot*  Tells  of  Their  Methods 
In  His  Book 


Even  newspapers  in  Qiina  do  things 
in  the  topsy-turvy  way  which  foreigners 
are  accustomed  to  associate  with  orien¬ 
tals.  Thomas  Steep,  who  was  a  cor¬ 
respondent  in  Peking  in  one  of  China’s 
recent  civil  wars,  relates  in  his  book, 
“Chinese  Fantastics,”  some  incidents  that 
throw  light  on  the  Chinese  attitude 
toward  western  newspaper  methods.  A 
chapter  in  the  book  devoted  to  Chinese 
newspapers  says : 

“In  none  of  the  innovations  which 
western  civilization  has  introduced  into 
China  is  the  naivete  of  the  Chinese  more 
apparent  than  in  their  newspapers. 

.  .  .  It  was  the  custom  of  the  Times 
of  London,  in  commenting  editorially  on 
the  i^ssimistic  reports  of  its  correspond¬ 
ent  in  Peking,  to  describe  China  as  a 
land  of  political  cliaos,  financial  ruin, 
social  confusion,  and  economic  disorder. 
The  Reuter  Xews  Agency,  supposing  the 
view  of  the  Times  to  be  of  interest  to 
the  Far  East,  usually  telegraphed  a  syn¬ 
opsis  of  the  comment  to  the  Chinese 
newspapers.  .\  Peking  newspaper  pub¬ 
lished  a  Reuter  despatch  one  morning 
with  its  own  naive  comment  subjoined, 
‘Xote  by  the  Editor:  It  seems  to  us 
that  Reuter  might  have  saved  the  expense 
of  telegraphing  from  London  what  every 
one  in  the  Far  East  already  knows.’ 
.  .  .  A  notice  that  the  foreign  banks 
would  be  closed  on  certain  holidays  ap¬ 


peared  on  the  front  page  of  a  newspaper 
with  the  comment :  ‘Xote  by  the  Editor : 
In  some  countries  banks  pay  for  their 
advertisements.’ 

“It  is  a  practice  of  Qiinese  newspapers 
to  tell  in  the  end  what  should  be  told  in 
the  beginning,  as  in  an  item  about  a  prince, 
which  said,  in  the  first  paragraph,  that 
he  was  ill  and,  in  the  last,  that  he  had 
died  .  .  .  An  official  named  Mr. 
Sung  was  authorized  to  communicate  to 
the  public  information  concerning  the 
president  of  China  and  the  members  ot 
ins  cabinet.  Mr.  Sung’s  office  was  lo¬ 
cated  within  the  Imperial  City.  No  spot 
in  Peking  is  more  romantic.  There  are 
tiny  palaces,  clustered  picturesquely  on  an 
island,  a  little  lake  covered  with  iotus,  a 
marble  bridge  connecting  the  island  with 
the  mainland,  storks  stalking  in  the  shal¬ 
low  water,  willows,  pavilions,  terraces, 
curved  roofs  of  yellow  tile.  Passing 
these  memorials  of  bygone  tragedies — a 
palace  on  the  island  in  which  Emperor 
Kwang  Hsu  died  mysteriously ;  a  well 
near  the  marble  bridge  into  which  Kwang 
Hsu’s  favorite  wife  was  flung  alive — one 
rides  in  a  rickshaw  along  a  road  by  the 
lake,  crosses  a  courtyard  fragrant  with 
blossoming  fruit  trees,  and  enters  Mr. 
Sung’s  office.  Mr.  Sung,  dressed  in  a 
native  costume,  while  tea  is  served,  draws 
from  his  wide  sleeves  a  number  of  memo¬ 
randa.  The  president,  he  says,  taking  up 
the  first  memorandum  and  leisurely  scan¬ 
ning  its  contents,  has  been  advised  by 
telegraph  that  the  burial  shrines  of  Con¬ 
fucius  in  Shantung  have  been  damaged 
by  a  hail  storm,  that  the  hailstones  were 
as  big  as  watermelons,  that  the  windows 
of  the  shrine  were  smashed  and  that 
the  keeper  needs  funds  for  repairs ;  but 
considering  that  Chinese  windows  are 
glazed  with  paper,  that  the  descriptions 
of  the  hailstones  as  of  the  size  of  water¬ 


melons  was  probably  hyperbolical,  and 
that  all  officials  need  funds,  we  dismiss  the 
announcement  as  unimportant,  and  Mr. 
Sung  searches  the  contents  of  the  next 
memorandum.  He  says  that  each  year  on 
a  certain  day,  now  approaching,  supersti¬ 
tious  Chinese  observe  the  custom  of  ap¬ 
plying  medicinal  plasters  to  cure  their 
ailments ;  the  plasters,  made  of  gauze 
and  cut  in  small  disks,  are  smeared  on 
one  side  with  an  adhesive  tar,  which 
makes  them  stick  wherever  they  are  put; 
on  the  morning  of  the  celebration  the 
people  of  Peking  appear  on  the  streets 
with  plasters  stuck  over  eyes,  ears  el¬ 
bows,  shins,  arms,  and  legs,  as  if  the 
night  before  they  had  engaged  in  a  gen¬ 
eral  fight. 

“It  becomes  evident  that  Mr.  Sung 
has  described  the  hail  storm  and  the 
plasters  merely  to  be  indirect.  When  he 
reaches  for  his  final  memorandum  and 
consults  it,  he  announces  casually  what  he 
most  desired  to  tell,  that  troops  have 
surrounde<l  the  presidential  palace  und 
that  the  Government  is  temporarily  with¬ 
out  an  executive  head.  ‘For,’  says  Mr. 
Sung,  ‘the  president  resigned  early  this 
morning  and  fled  in  a  special  train  for 
Tientsin.’  ’’ 


ROTO  SPEED  RECORD  CLALMEc 


Minneapolis  Wants  N.  E.  A.  Meet 

Minnesota  editors  who  will  attend  the 
national  convention  of  the  National  Edi¬ 
torial  Association  in  June  at  Los  .Angeles 
will  make  a  strong  bid  to  bring  the  next 
session  to  Minneapolis,  according  to 
present  plans.  The  Minnesota  delegates 
will  leave  June  24  for  the  west.  Included 
in  the  Minnesota  delegation  will  be 
Governor  Theodore  Christianson,  pub¬ 
lisher  of  the  Dawsoti  Sentinel,  Herman 
Roe  of  Northfield,  vice-president  of  the 
association,  and  H.  C.  Hotaling,  execu¬ 
tive  secretary  of  the  body. 


Derby  Pictures  Appear  in  Louininjl 
Herald-Post  4  Hours  Aher  Racet 

Members  of  the  Louisville  (Kj , 
Herald-Post  outdid  race  horses  for  spe^J 
following  the  52nd  running  of  the  Kk 
tucky  Derby,  May  15.  Four  hours  afc- 
the  big  race,  the  newspaper’s  Sundji 
rotogravure  section,  containing  pictures 
the  event,  was  being  printed.  A  rectr; 
breaking  feat  was  immediately  claimed 
The  section  contained  a  picture  c: 
“Bubbling  Over,”  the  1926  winner,  ph  •. 
graphed  immediately  after  the  race;  ; 
action  picture  of  the  finish ;  a  close-up 
Mayor  Walker  of  New  York  pre-cufi:, 
the  trophy  to  the  winner;  and  a  sih:' 
shot  of  E.  R.  Bradley,  owner  of  boti 
“Bubbling  Over”  and  “Bagenbaggage, 
winner  of  second  place. 

The  Herald- Post  reported  its  achiert 
ment  as  follows : 

“News  pictures  have  seldom  appeartc 
in  rotogravure  in  less  than  a  week’s  tlr 
and  never  before  in  less  than  three  ot 
four  days’  time,  because  of  the  proces 
through  which  they  have  to  be  put,  and 
the  publication  of  the  Derby  pictures  it 
the  Herald- Post  rotogravure  is  a- 
achievement  without  parallel  and  one  thas 
is  likely  to  stand  the  test  of  time.” 


u 
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Brooklyn  Club  Anniversary  Party 

Marshall  Covert,  president  of  tk 


kbiic 


Brooklyn  Newspapermen’s  Qub,  as- 
nounced  this  week  the  club  will  hold  its 
first  anniversary  party  May  25,  at  tk 
Hotel  Shelbourne,  Coney  Island.  Coven^U 
is  a  member  of  the  Brooklyn  Standard- 
Union  staff.  Philip  Florman,  of  Stan¬ 
dard  Xews  Association,  is  club  secretair 


Supplies  and  Equipment 


Modern 

Composing  Room 
Furniture 


at  made  by  ns  will  tpeed 
up  production  and  r» 
dnee  coata — A  real  aaring 
in  your  Pay  Roll.  Are 
yon  intereated?  If  ao, 
conanlt  your  regular  deal¬ 
er  in  printera’  anppliea 
or  Mrrite  na  direeL 


Do  it  now! 


HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


Fight 

hot-weather 


fatigue 


Fresh,  cool,  invigorating  air 
—  supplied  by  Sturtevant 
V  entilating  F  ans  —  would 
keep  your  men  working  at 
top-notch  efficiency  during 
the  hot  summer  months. 

B.  F.  STURTEVANT  CO. 

Hyde  Park,  Boston,  Mass. 

Branch  Offices  in  Principal  Citita 


SlurlevanI 


Ventilating  ^ans 


USED  NEWSPAPER  PRESSES 


ifeott 


16,  24  and  32'Pagc  Piesfo 


GOSS  24  and  28-page  presses  good  for  blad 
or  color  work,  also  Goss  Sextuple. 


HOE  Pony  Onadruple.  Quadruple,  Sextuple 
Sextuple  color  Press,  Octuple  and  Double  S« 
tuple  Presses. 


duplex  Metropolitan  Quadruple  stereotyfe 
presses — print  up  to  32  pages. 


Available  For  Early  Delivery 


WALTER  SCOTT  &  COMPANY 


Main  Offleo  &  Factory . Plainfield,  9.1 

New  York  Office.. Brokaw  Bldg.,  1467  Broadw 
Chicago  Office . Monadnock  BW 


Manufacturers 

of 

Equipment  and  Supplies 


May  tecure  the  lervices  of  rep- 
recentativea  and  salesmen 


through  the 

Classified  Department 

of 

Editor  &  Publisher 


Don’t  Pig  Metal 

It  Wastes  Money 


Don’t  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  ’The 
Monomelt  ’’Single  Melting  Sys¬ 
tem.”  References  gladly  furnished. 


Eliminates  the  Metal  Furnace 

Printers  Mannfactnring  Co. 

1109-17  Transportation  Bldg. 
Chicago  Illinoia 

World  Bldg.,  New  York  City 


The  Quickest  and  Best  Casting  Unit 


Hoe  Stereotype  Fur¬ 
nace  with  Hoe  Equi¬ 
poise  Curved  Castinj^ 
Moulds  and  Pumps. 


If  it’s  a  Hoe,  It’s  the  Best 


R.  HOE  &  CO.,  INC. 

7  South  Dearborn  Street 
CHICAGO,  ILL. 


504-520  Grand  St.,  New  York  City 

also  at  7  Water  Street 

DUNELLEN,  N.  J  BOSTON,  MASS. 


Editor  &  Publisher  for  May  2  2,  1  92  6 
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Editor  publisher 

Classified  Advertising 
Information 

TRANSIENT  RATES 

SITUATIONS  (Cuh  with  Ordar) 

1  Tima  —  .4S  per  Una 

2  Tiroaa  —  .3S  per  Una 

3  'Hmaa  —  .3S  per  Una 
all  OTHER  CLASSIFICATIONS 

Siup|  (Cash  with  Ordar) 

1  Tima  —  .1*  per  Una 

4  Timea  —  X  per  Una 

ADVERTISING 
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Praaaatinn  U  700  want  more 

ktinese.  communicate  with  the  Imernatioaa) 
Eblications  Serrice,  Incorporated,  Suita  1004, 
Ml  Broadway.  New  York  City. _ 
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Syndicate  Featurea 


Sunday  Telejtrttm,  Wilkea-Barre  and  Preaa 
Union,  Atlantic  City,  are  the  new  customers 
this  week.  Write  for  samples  of  a  line,  alert, 
up-to-date  service,  to  the  Graphic  Syndicate, 
is  City  Hall  Place,  New  York. 


EMPLOYMENT 


Help  Wanted 


Situaliont  Wanted 


Circulation  Manager— Sober,  energetic,  hard 
and  conscientious  worker.  Capable  of  manag¬ 
ing  and  supervising  help;  good  executive,  who 
builds  and  retains  circulation  by  giving  ser¬ 
vice,  a^e  33,  married.  Seventeen  years  of 
circulation  work,  eight  as  manager.  References. 
Write  A.  B.  C.,  402  E.  Hill  Street,  Monroe, 
N.  C. _ 

Circulation  Manager  of  proven  ability  wishes 
to  make  change.  Would  like  Town  of  50,000 
or  100,000  population.  Ohio  preferred,  but 
willing  to  go  anywhere.  reference, 

dean  record.  B-995,  Editor  &  Publisher. 


Circulatioo  Manager  for  Eastern  newspaper  of 
100,000  daily  circulation  and  60,000  Sunday. 

Both  daily  and  Sunday  papers  dominate  a  held  Dramatic  and  Motion  Picture  Critic— Young 
of  500,000  peculation  within  25  mile  radius,  man,  6  years*  newspaper  experience.  Address 


General  Promotion 


^ified— I  will  organize  your  Oassified  De- 
Lrtment,  train  each  one  in  the  department 
&  take  percentage  of  incsease  for  my  pay. 
ndcr  my  direction,  Norristown,  Pa.  Register 
:creascd  97^%  April  1926  over  April  1925. 
k)n  K.  Wilson,  Norristown  Register,  Norris- 
Pa. 


Special  Edition  Editor 


Must  have  had  experience  in  all  kinds  of  cir 
eolation  work  and  been  used  to  live  competi¬ 
tion.  A  good  opportunity  for  the  right  man  to 
grow  with  a  rapidly  growing  newspaper.  B* 
965,  Editor  &  Publisher. _ 

Managing  Editor  and  News  Editor!.  Impor¬ 
tant  Canadian  daily  has  openings  for  men  with 
news  sense,  activity,  initiative  and  executive 
ability.  Canadians  who  have  had  experience 
on  best  American  papers  will  find  here  ex¬ 
ceptional  opportunities.  Applicants  must  give 
details  of  nationality,  record,  abilities  and  sal¬ 
ary.  Everything  confidential,  .\ddress  B-997, 
Editor  &  Publisher. _ 

Man  to  Sell  S3mdicated  Magazine  to  retail 
merchants.  Established  company  with  high 


large  earnings  open  to  capable 
age,  references,  experience  in  full. 


B-966,  Editor  &  Publisher. 


Eastern  Circulation  Manager,  wide  experience, 
backed  by  references,  desires  connection  with 
Southern  Publisher,  preferably  Florida,  but 
would  censider  good  proposition  in  other  sections 
of*  country.  Reasonable  salary.  Write  or  wire 
H.  M.  Wheeler,  24  West  Garden  street,  Pensa- 

cola,  nprida. _ 

Editorial  and  Desk  work  on  Republican  paper 
wanted  by  newspaper  man  of  experience.  Ex¬ 
amples  of  headlines,  special  articles  and  edi¬ 
torials  furnished  on  request.  References. 

B-992,  Editor  &  Publisher. _ 

Editorial  writer,  managing  editor,  news  editor^ 
Man  who  can  611  any  position  in  editorial  de¬ 
partment,  who  has  bad  18  years'  experience. 


Equipment  for  Salo 

Goss,  Twenty-four  Page,  Straightline,  three 
deck,  two  page  wide  press  for  s^e.  Capacity 
25,000  four,  six,  eight,  ten,  or  twelve  page 
papers  per  hour,  12,500  uxteen,  twenty,  or 
tweiuy-fi.ur  page  papers  per  hour.  Press  is 
now  operating  in  our  plant  in  6rst  class  con¬ 
dition,  and  will  be  available  October  1st.  Will 
also  sell  Cutler-Hammer  drive  equipment  in¬ 
cluding,  25-5  H.  P.  220  Volt  D.  C.  motors,  and 
complete  control  panel  including  Kohler  push 
button  system.  If  desired  will  sell  complete 
stereotype  equipment,  including  10,000  pound 
metal  pot,  curved  casting  box,  tail  outter, 
curved  shaver,  hnishing  block,  wet  mat  mould¬ 
ing  machine,  two  platen  steam  table  with  gas 
generator.  AH  in  good  condition.  Press  now 
set  for  eight  columns  12^  Ems,  22  inch  col¬ 
umns,  sheet  size  23^6".  Address  The  Fargo 

Forum.  Fargo,  N.  D. _ 

Newspaper  Presses  and  Equipment  —  Goss 
Comet  Press,  Duplex.  Flat  Bed  Press,  Hoe  16, 
32  and  48-page  presses  and  Goss  16,  20  and 
48-page  presses  Wesel  Saw  and  Trimmer. 
Metal  Furnaces,  Plate  Casting  and  Finishing 
Machinery,  Matrix  Drying  Tables  and  other 
general  e<iuipment.  Griffiths  Publishers  Ex- 
change,  Inc.,  154  Nassau  street.  New  York. 
Printers',  Bookbinders*  OKitftttera — Modern  cut* 
cost  equipment,  also  rebuilt  machinery.  Con¬ 
ner  Fendier  Branch,  A.  T.  F.  Co.,  New  York 
City. 


Edition  Editor  prepares  copy  for  Special  arranged  in  New  York  or  Chicago, 
ns,  subject  to  Publisher's  approval.  On  Editor  &  Publisher. 

^tract  or  salary  basis.  B-963,  Editor  & 

liblisher. 


The  Following  is  for  Sale— Two  (2)  complete 
iiicrcnaiiis.  i:.a»iauiisiiea  company  wiia  oign  w»i\/  uo-s  uou  c*  •  _ ^  .  x.*-  l  j  j  r-  . 

grade  proposition.  Splendid  opportunity  and  mostly  Metropolitan,  and  who  is  now  bolding 
farge  earnings  open  to  capable  salesman.  State  managing  editor  position,  wants  change.  Prefer 
Interviews  South  or  Southwest.  B-970,  Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 


Salesman  calling  on  ^itors  to  side  line;  high 
grade  6rst  run,  newspaper  serial  hetion;  a  rare 
opportunity.  A-306,  Editor  &  Publisher. _ 


Brokers 


have  You  $15,000  Including  Experience?  I 
offer  you  a  real  bargain,  consisting  of  a 
?ekly  pa]^r  and  job  plant  within  20  miles 
i  New  \ork,  occupying  exclusive  held,  earn- 
ns  25  per  cent  on  price  asked.  J.  B.  Shale, 
limes  Building,  New  York. 


Telegraph  Editor  wanted  by  leading  afternoon 
paper  in  one  of  the  largest  cities  in  New  Eng¬ 
land.  Must  have  had  experience  on  universal 
desk.  Salary  $40  a  week  to  start.  Good  op¬ 
portunity  for  permanent  connection  in  con¬ 
genial  surroundings.  Address  giving  full  de¬ 
tails.  B-983,  Editor  &  Publisher. 


B-985,  Executive  Editor,  now  employed,  paper  100,000 

_  circulation  seeks  charge  of  morning  daily  of 

any  size  in  need  of  editorial  reorganization. 
Age  31,  with  13  years'  naws^per  training, 
four  in  present  connection.  Offers  youth,  en¬ 
ergy  and  proof  of  accomplishment.  A-501, 
Editor  &  Publisher. 


Outht.  Everything  ccmplete  ready  to  run.  Box 
A-505,  Editor  &  Publisher. 

Used  Goes  Matt  Roller  for  w*et  mats  only,  for 
sale  cheap.  The  Goss  Printing  I*ress  Co.,  1535 

So.  Paulina  St.,  Chicago,  Ill. _ 

Web  Press  Bargains— Double  Drive  Duplex, 
$4,000;  20-page  Goss,  complete  outfit  and  motor, 
$8,600;  28-page  Hoe,  prints  multiples  of  2, 
$9,000;  32-page  Hoe,  $10,200;  two  16-page 
presses,  low  prices.  Ten  Linotypes  and  In- 
tertypes;  other  newspaper  equipment.  Peck- 
ham  Machinery  Co.,  1328  Broadway,  N.  Y.  C. 


RESSES 


lie  stereotyi' 


rlivery 

3MPANY 

ainfield,  V.  1 
1457  BroftdviT 
nadnoek  Bkck 


Unit 


k  City 

Street 

MASS. 


Situations  Wanted 


E  Xpert  Plate  Department  Man,  assist  produc¬ 
tion  work,  purchasing,  etc.;  10  years'  experi¬ 
ence  large  book  and  color  printing  houses;  10 
vears  in  charge  office  and  follow-up  work  with 
large  electroty^  foundry.  A-l  man,  well  known 
to  trade  in  New  York.  Willing  go  out  of 

town.  B-990.  Editor  &  Publisher. _ _ 

Managing  Editor — In  some  small  Eastern  city  Erection  and  Repair  Service— Work  guaranteed 
there  is  a  publisher  of  an  evening  newspaper  on  all  makes  of  presses.  For  low  rate,  write  or 


Service 


Circulation  Lease  Wanted 


rculation  Manager — Forty-one  years  old, 

er  seventeen  years*  «p.^ittssful  experience  pro- 
Totor  and  organizer,  wants  lease  circulation 
t  medium  or  small  Western  newsp'apcr.  Best 
efrrer.ces.  B-996,  Editor  &  Publisher. 


Newspapers  Financed 


jW^per  Financed  -I  am  a  newspaper  pub- 
vier  and  owner.  Have  successfully  financed 
- 'eral  newspaper  properties.  Tell  me  your 
‘twspaper  financial  troubles.  All  correspon- 
^nce  held  in  strictest  confidence.  Address 
*■500,  Editor  &  Publisher. 

Newspapers  For  Sale 


Page  Presjo 

ood  for  blsd 

le. 

pie,  SextoT^lf  _  _  _ _ _ _ 

Double  Sex  ^sUbKshed  County-seat  Weekly  Newspaper 
*>  ';  modern  printing  plant  for  sale;  exclusive 
§eld,  40  miles  from  Washington.  Address 
B-994,  Editor  &  Publisher. 


Advertising  Manager  of  12  years’  experience 
wishes  to  connect  with  wide-awake  newspaper 
as  advertising  or  business  manager.  Have 
worked  on  Philadelphia  and  Washington  pa¬ 
pers.  Am  a  real  business  getter.  Not  afraid 
of  hard  work  or  long  hours.  Married.  Age  32. 
Could  be  available  some  time  in  June.  If  you 
are  interested  in  securing  the  services  of  a 
man  with  real  ability.  Address  B-999,  Editor  Sc 
Publisher.  , 

Advertising  Manager,  tw'elve  years'  experience 
on  small  and  metropolitan  newspapers,  knows 
national  and  local,  excellent  record  and  splen¬ 
did  references.  Consolidation  makes  change 
necessary.  Age  31,  married.  Will  go  any¬ 
where.  Here's  an  opportunity  for  some  pub¬ 
lisher  to  get  a  valuable  man  to  increase  adver¬ 
tising  revenues;  a  man  who  can  take  over  the 
active  business  management  and  show  results 
greater  than  promises.  Address  B-998,  Editor 
&  Publisher. 


who  is  dissatisfied  with  his  news  department. 
I  seek  the  opportunity  to  send  him  my  suc¬ 
cessful  record  as  a  news  executive  on  great  and 
small  dailies,  together  with  copies  of  record 
contracts  and  recommendations.  Salary  require¬ 
ments  at  least  $75  a  week.  B-968,  Editor  & 

Publisher. _ 

Managing  Editor — Somewhere  there  is  a  pub¬ 
lisher  of  a  paper  suffering  from  editorial  anae¬ 
mia  who  needs  an  experienced  news  executive 
to  revitalize  it  by  a  strong  editorial  policy, 
opening  of  new  news  sources,  attractive  make¬ 
up,  right  handling  of  staff  and  close  checking 
on  expenses.  He  will  find  the  right  man  for 
the  job  by  writing  to  A-502,  Editor  Sc  Pub¬ 
lisher _ 

Motion  Picture  Critic  and  Sport  Writer  at 
liberty.  Five  years’  experience.  Prefer  large 
cities  anywhere.  A-503,  Editor  &  Publisher. 
Production  Manager— Having  reached  limit  on 
present  position,  I  desire  connection  with  a 
metropolitan  daily,  where  economical  results  are 
wanted;  22  years  of  broad  experience.  I  have 
practical  knowledge  of  photo-engraving,  corn- 


wire  Press  Erector,  1443  Blake  street,  Denver, 
Colorado. 


Must  Be  Sold  in  M  Days — Weekly  paper  in 
rowing  county  seat,  town  of  4,000  in  north¬ 
ern  A!al»ma.  Only  paper  in  county  of  35,000. 
1400  paid-in-advance  circulation;  25  to  35-cent 
»dv.  rate.  Netted  $2,312  in  1925  under  hired 
'nanagement.  Field  practically  unlimited. 
Bncc  $12,000;  half  cash  desired.  Prop. 
1468x.  The  H.  F.  Henrichs  Agency,  Litch- 
t>eW.  Ill. 

Newspapers  Wanted 

'Vant  to  Buy,  good  weekly  or  small  daily. 
Prefer  Mid-West.  A-S07,  Editor  &  Publisher. 


Advertising  Solicitor  desires  to  connect  with 
special  agenev  or  publishers*  representative. 

Over  15  years^  practical  experience.  Acquainted  position,  stereotyping,  press  work  (both  black 


CIRCULATION 


Promotion 


with  agencies.  Have  covered  New  England, 
South  and  West  territories.  Now  bolding  ex¬ 
ecutive  position  on  New  York  City  daily.  Pos¬ 
sess  initiative  and  ability.  Best  reference. 
Married.  Available  immediately.  B-989,  Editor 
&  Publisher. 

Advertising  Managei^Good  layout  man  and 
copy  writer — Experienced  in  selling  printing 
and  solicting  ads-— desires  connection  with  good 
live  daily  in  some  hustling  Southern  city.  At 
present  employed — References.  A-504,  Editor 

&  Publisher.  _ 

Business  Manager  or  Publisher’s  Assistant-^ 
Young  man,  30,  married,  now  employed  as 
Business  Manager  in  Southwestern  City  of 
2.S.OOO,  good  record,  desires  permanent  connec¬ 
tion  where  opportunities  are  greater  than  im¬ 
mediate  salary.  Looking  for  future,  not  merely 
change.  Best  references  and  reason  for  change. 


Ckoilation— When  quick,  additional  circniatioa  Addrrss  A  S08.  Editor  &  Publisher 

becomes  n^essary,  remember  that  our  Circulation  Manager  of  15  years*  exi>erience 
Ibis  one  line  of  endeavor  is  available  June  1st  account  of  consolidation.  A 


and  color  work),  mechanical  and  constructional 
engineering.  High  school  and  business  college 
education.  Can  furnish  high  class  references. 

B-900.  Editor  &  Publisher. _ 

Publisher’s  Assistant,  University  graduate,  25; 
salesman,  teacher,  coach;  reliable,  hard  worker. 
Prefer  South.  Available  June  7.  C.  A,  Rob- 

inette,  Titusville,  Fla. _ 

Reporter — Desk  position  wanted  by  young  man, 
22,  university  education,  six  years  experience, 
all  phases  of  reporting,  feature  and  sport 
writing,  desk  work,  assistant  city  editor.  Now 
employed,  available  June  fifteenth.  B-981, 

Editor  Sc  Publisher. _ 

Special  Edition— Publisher  contemplating  spe¬ 
cial  edition  or  industrial  or  special  pages  may 
obtain  organization  on  fair  commission  basis. 
Oean  solicitation  guaranteed.  References 
Address  B  908,  Editor  &  Publisher.  • 


Our  Service  is: — 
EXPERT,  REPUTABLE, 
AUTHORITATIVE 

The  Leaders  in  the  Newspaper 
Field  Have  Used  It  for  the  Past 
Thirty  Years. 

SALES  —  APPRAISALS  — 
MERCERS  —  CONSOLIDATIONS 
OF  NEWSPAPER  PROPERTIES 
OUR  SPECIALTY! 
PALMER,  DeWITT  &  PALMER 

Newspaper  Properties 
350  Madison  Ave.,  New  York 


'<w  pnxrf  against  experimenting.  Write  or 
Jl™,  F»cific  Coast  Circulation  Service,  Bell 
Block,  Cincinnati.  Ohio. 


hard  worker  and  producer. 
B.980,  Editor  &  Publisher. 


Peculation  campaigns  successfully  operated, 
ininrri  Results.”  Address  A.  B.  Rudolph, 
fw  I^ily  Times,  Erie,  Pa.,  where  a  cam- 
It  now  in  operation. 


°^tloo  BuIlders-BIair  *  Austin,  1504  Cen-  -  -  . - - -r-  -  - . 

irt  Ave.,  Reading,  Penn.  Originators  of  Sales-  continue  publishing  in  about  a  week 
'■anship  Oub  Campaigns.  '  ‘  •  .  -  . 


Circulation  Manager,  12  yenrs*  experience,  32 
years  of  age;  married.  Have  a  record  for 
getting  good  business  increases  in  highly  com¬ 
petitive  fields;  increases  that  are  hard  to  beat. 
Both  morning  and  evening  experience.  Under¬ 
stand  boy  and  girl  promotion.  Have  never 
used  a  Premium.  Paper  I  am  with  will  dis- 
Will  go 

any  place.  At  present  in  the  North,  Address 
n-871.  Editor  &  Publisher. 


YcHxng  Lady,  charming  and  attractive  person¬ 
ality.  high  school  graduate,  well  read,  literary 
ability  approved  by  responsible  literary  people. 
Best  of  references,  would  make  excellent  interviewer,  but  will 
accept  position  in  any  capacity  in  editorial 
room,  or  as  private  secretary  to  literary  per¬ 
son.  Address  B-993,  Editor  Sc  Publisher. 


Successful 

Performance 

‘ihU  firm  hai  a  record  of  abaoet 
IS  years  of  lucceaaful  performanea  in 
the  difficult  work  of 

PURCHASE.  CONSOLIDATION, 
SALE  AND  APPRAISAL 

of  newapaper  and  magazine  propertiea 
throughmit  the  U.  S. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


MECHANICAL 


Equipment  For  Sale 


^ii^^romolion^cosf^o^pa*!^^.  on'^'two'^new  PirculaMon  Manager  whose  present  employer 

mIL*  L  for  details.  The 

(Thina  Co.,  Carrollton,  Ohio. 


EDITORIAL 


Syndicate  Features 


is  his  best  reference,  wishes  to  make  an 
mediate  change.  He  is  a  capable  executive, 
organizer  and  promotion  man  who  can  get  and 
hold  circulation  and  the  money  for  it.  Prefer 
Southern  or  Western  city  of  200, OCX)  or  more. 
B-982,  Editor  &  Publisher. 

Orculation  Manager.  Several  years*  experi¬ 
ence.  Best  of  references.  Steady,  now  em¬ 
ployed.  Married.  Am  also  experienced  Mailer. 


pkt  f*  Twelve  weekly  features;  sam  .........xx.  x.... 

m  r>r.i^*  territorial  protection  desired  Would  like  position  in  city  of  middle  West  or 

Hugo  S.  Sims,  Orangeburg,  S.  C.  East.  Address  B-Wl,  Editor  &  liblisher. 


Complete  Newspaper  Plant  for  tabloid  or  stand¬ 
ard  8  col.  newspaper,  including  Hoe  Quad,  six 
linotypes,  all  steel  composing  room  and  practi¬ 
cally  new  front  office  and  editorial  equipment. 
Inspection  invited.  Immediate  delivery.  South¬ 
ern  Publishers  Exchange,  Inc.,  203  Carneal 
Bldg.,  Richmond,  Va. 

DupVx  Stereotype  Press — Prints  4,  6,  8.  10,  12. 
16.  20  pages,  8  columrs,  12Vi  ems,  sheet  cut 
22^**,  column  length  21**,  excellent  condition, 
doing  fine  work.  Selling  to  make  room  for  48 
page  Duplex  same  metropolitan  one  deck  type. 
Delivery  any  time;  real  bargain;  terms  suit 
purchaser.  Daily  Home  News,  New  Brunswick, 
N.  J. 


IWE  CONNEa  THE  WIRES! 


EDITORIAL  AND  FEATURE 
\\  ritpr,  with  over  3  year,* 
experience  on  large  city  daily,  is 
seeking  new  connection.  Ready 
to  go  anywhere  for  right  posi¬ 
tion.  "Unusually  bright;  well 
educated;  great  student;  will 
make  extraordinary  writer.**  Age 
25;  college  graduate.  Mention 
our  Na  5340- B. 


Fernald’s  Exchange.Inc 

Tkird  nat'l  B'lo'6..  Sprinoficlo,  Mass. 
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DOLLAR  ** 

*  *  PULLERS 


If  you  liavc-n't  a  “Boat  for  Sale"  aiul 
"Boats  Wanted”  classilication  on  your 
want  ad  pages  you're  losing  money.  Try 
it  and  feature  it  in  f)ffice  ads. — G.  Smedal, 
Jr.  Minneapolis,  Minn. 


The  heading  “Gifts  For  the  Bride” 
run  on  the  classilied  page  during  May 
and  June  allows  many  small  advertisers 
to  get  their  mes.sagcs  before  the  public 
at  low  cost. — V.  G.  Dawson,  Halifax. 


BETTER 

X-WORDS 


That’s  why  our  service 
holds  its  readers  and  its 
popularity  month  after 
month.  Type  mats. 


The  InterDational  Syndicate 

Baltimore,  Md. 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


WILL  TEAR  SIGNS  DOWN 


Denver  Boys  Enlisted  in  “Sign  Taking 
Down  Day” — Billboards  Unaffected 


'THIS  is  just  the  season  to  get  the  lo- 
cal  lamp  making  shops  lined  up  for 
some  advertising  of  spring  lamps  and 
shades  to  match.  There's  a  mighty  at¬ 
tractive  style  in  shades  right  now — made 
of  tinted  linen  in  the  smart  pleated  de¬ 
sign.  Coloring  is  done  by  hand  on 
shades  made  to  order,  so  the  inside  may 
be  light  tint,  while  outside  is  a  darker 
tone  in  colors  to  match  summer  draper¬ 
ies. — R.  M.  Campbell. 


12,  promises  to  he  more  extensively  cele¬ 
brated  than  ever  before,  each  Governor 
appi.inting  delegates  to  the  Convention, 
there  is  opportunity  offered  each  news¬ 
paper  to  tie  into  this  week  with  a  page 
or  more  of  ads  from  the  local  tire  men, 
under  such  heading  as  "Makes  Good 
Roads  Better,"  then  feature  the  various 
auto  tires. — C.  M.  L.,  Seattle,  Wash. 


“Sign  Taking  Down  Day”  will  be  held 
in  Denver  sometime  in  May,  it  was  an¬ 
nounced  by  the  “Beautiful  Denver”  com¬ 
mittee  of  the  Denver  Real  Estate 
Exchange.  On  this  day,  boy  scouts  and 
De  Molay  boys  will  be  sent  out  into 
the  highways  and  byways  to  tear  down 
all  tin  signs  and  illegal,  non-standard 
sigtiboards. 

The  drive  is  not  aimed  at  standard- 
size,  paid  advertising  billltoards,  but  at 
the  “home-made”  variety  of  signs,  it  is 
declared,  although  it  is  the  compromise 
action  of  an  intensive  campaign  waged 
last  year  against  all  forms  of  bill¬ 
boards. 


One  of  the  suburban  cities  near 
Boston  recently  t(K)k  a  full  page  in  one 
of  the  Boston  pai)ers.  Under  the  head¬ 
ing  of  “Welcome  to  M - ”  the  local 

merchants  of  that  city  inserted  a  number 
of  small  advertisements  of  tlieir  busi¬ 
nesses.  This  type  of  advertising  brings 
attention  to  their  city  and  gets  the  paper 
a  full  page  that  it  could  not  possibly  sell 
to  the  individuals  otherwise. — C.  F'.  Pel- 
lissier,  Boston. 


Canadian  Weeklies  Merged 

The  Orillia  (Out.)  Packet  and  tlu' 
Orillia  Times  have  amalgamated  as  the 
1‘ackct  and  Times.  Both  have  l)cen  pub¬ 
lished  for  more  than  .SO  years  and  rank 
high  among  Canadian  weekly  newspa¬ 
pers.  The  pre.sent  publishers  of  both 
papers,  C.  H.  and  J.  H.  Hale  of  the 
Packet  and  (j.  .\.  Blackstone  of  the 
Times  will  be  associated  with  the  new 
publishing  company. 


To  tho.se  whose  eyes  run  over  the  Help 
Wanted  columns  of  the  Spokane 
(Wash.)  .S'poke.sman-Rei'inv,  there  is  a 
measure  of  assistance  in  the  following 
paragraph  there : 

“The  Spokesnian-Keview  will  publish  your 
'situation  wanted’  ad  in  the  daily  and  Sunday 
Cfiition  three  times  for  15  cents  j)cr  line.  This 
small  charge  is  less  than  half  the  cost  of  in¬ 
serting  ‘want  ads'  under  any  other  classihca' 
tion.*’ 

Thus  the  paper  makes  the  rate  as  low 
as  possible  to  be  of  service  to  the  man 
out  of  a  job.  scanning  the  help  wanted 
columns. — C.  M.  L. 


Broadcasting  nightly  by  radio  the 
“Lost  and  Found”  column  from  the  edi¬ 
tions  of  the  day,  has  doubled  the  number 
of  lost  and  found  classified  ads  for  the 
Rochester  Journal  and  Post  Repress. 
People  were  so  interested  in  the  feature, 
they  answered  the  ads  by  telephone  lie- 
fore  broadcasting  was  completed  and  in 
several  cases  articles  were  restored  to 
their  owners  within  a  remarkably  short 
time,  thus  increasing  the  efficiency  of 
the  advertisements  and  the  desirability  of 
tbe  column.— M.  B.  Scales,  Rochester. 


\TORHi  libraries  than  movies!  This  is 
the  idea  back  of  a  feature  story 
that  appeared  in  the  Bloomington  { Ind.) 
World.  There  are  three  movies  in 
Bl(H)mington  and  the  reiiorter  found  five 
libraries:  City,  University,  high  school, 
parochial  .school,  and  Chamber  of  Com¬ 
merce.  The  reiwrter  told  about  the 
special  .services  of  each  library,  its  cir- 
culatuin,  and  service.  The  story  ended 
with  an  interview  with  the  manager  of 
one  of  the  theaters  in  which  he  stressed 
the  possibilities  of  visual  education 
through  movies. — Norman  J.  Radder, 
Bl(K)mington,  Ind. 


Boston  will  soon  celebrate  a  Music 
Week.  Why  not  have  your  paper  sixinsor 
a  Music  Week  in  your  city  or  town? 
(jet  the  various  church  and  municipal 
choirs,  choruses,  bands  and  orchestras  to 
give  public  concerts.  It  will  help  both 
advertising  and  circulation,  and  be  a 
public  service. — C.  F'.  Pellissier,  Boston. 


Under  a  one-column  liox  head,  “What 
Visiting  Motorists  .Xre  Saying,”  the 
ll'oi'cesler  (Mass.)  Telegram  is  running 
a  novel  daily  stunt.  Fjach  day  a  re¬ 
porter  interviews  the  driver  of  an  auto¬ 
mobile  from  tmt  of  the  state  and  obtains 
a  statement  of  a  stick  vr  two  on  the 
visitors's  impressions  of  the  city.  Some 
interesting  and  amusing  remarks  have 
been  gleaned  by  virtue  of  the  outsider’s 
viewpoint. — R.  B.  S.,  Worcester. 


The  lies  .Moines  F.i'cning  'Tribune  is 
now  running  a  column  of  “Sport  Want 
.Uds"  which  affords  a  distinctive  spread 
for  amateur  and  exchange  advertisers  in 
the  sports  field.  “I-eague  pitcher  wants 
.Sunday  games.”  is  a  typical  ad.  Canoes, 
fishing  tackle,  golf  clubs,  tents,  etc.,  are 
listed  as  wanted,  or  for  sale.  This 
localization  saves  time  for  the  prospec¬ 
tive  purchaser,  and  is  a  service  appre¬ 
ciated  by  readers. — Fred  B.  Blend. 


The  small  town  society  editor  fre- 
i|uently  has  to  take  reports  from  rural 
clubs  which  meet  regularly  and  each  time 
list  the  same  persons  as  attending.  Some 


.\s  “(iood  Roads  Week.”  June  7  to 


THOS.  W. 
BRIGGS  CO. 


Columbian  Mutual  Tower 

MEMPHIS,  TENN. 
CREATORS 
OF  LOCAL 
DISPLAY 
FROM  A  NEW 
SOURCE 


Onr  BuBlnpAH  Rpvipw  and  many  other 
feature  pnge«  now  running  in  more 
than  80  leading  American  and  Can¬ 
adian  newBpapi'ra.  Write  or  wire 
for  our  representative. 


William  11 
Ex-Emperor 
of  Germany 

has  written  a 


One-time  publication 
article 


on  religion 


in  the  Old  Testament  and 
the  New 


for  Release 

May  30 


The  HcClore  Newspaper  Syndicate 

373  Fourth  Avenue,  New  York 


various  clubs  and  each  ts  given  a  niiinijH 
The  club  rep<jrter  then  reports  by^^l 
ber,  as:  “Tbe  Rural  Study  Club 
the  home  of  Mrs.  2.  Those  present 
Mrs.  1,  Mrs.  3,  4,  7,  8.  etc.”  It  obrM— 
spelling  out  of  names  and  speeds  tK^B 
up. — C.  M.  V.,  Maryville,  Mo. 


Your  local  ministers  can  give 
interesting  stories  about  ixid  weifi^ 
fees  and  unusual  circumstances  ^3 
rounding  weddings.  June  is  the  mont^B 
brides  and  features  about  gifts,  clc^B 
and  changes  of  customs  make  g<x)d  o 
— Mrs.  'Thurston  A.  Blakely,  Okmul 
Okla. 


With  June  on  the  threshold  andl^l 
many  marriages,  there  is  ample  op^ 
tnnity  for  tbe  society  editor  of  your 
to  place  in  a  box  on  any  page  saveS 
society  page  the  obligations  of  the  brxM 
griMim,  the  ushers,  the  best  man,^ 
bridesmaids,  and  other  social  etiquett^ 
the  ceremony,  to  be  run  in  a  series 'm 
by  day. — C.  M.  L.,  Seattle. 


rural  telephone  lines  are  so  poor  that 
there  is  great  difficulty  in  getting  names 
correctly.  One  Northwest  Missouri 
society  editor  arranges  at  the  oldening  of 
the  season  for  a  iist  of  members  of  the 


DISTINCTIVE! 


UNCOMMON 
SENSE 


By  John  Blake 

Daily  Inspirational  Homilia 
With  a  KICK 


Non-Factional,  Avoids  Controvenwi 
Tells  How  to  Succeed 


The  Bell  Syndicati 

Inc. 

JOHN  N.  VCHEELER.  Pres. 

134  Nassau  St.  New  York,  N.Y 


.Wheeler-Nicholson,  Inc 

Complete  Feature  Service 


Wire  us  for  samples  and  prici 
of  the 

Largest,  Most  Original 
Most  Artistic  and  Finest 


blanket  feature  service  on  the! 
market,  which  includes  IVAN4 
HOE,  VIVIAN  VANITY,  and! 
tbe  FAMOUS  SHORT] 
STORY  SERIES,  in  additio 
to  SPORTS.  WOMAN’S® 
PAGE  FE.\TURES,  COMICS® 
FICTION,  VERSE.  CAl^ 
TOONS  and  everything  for  the] 
newspaper. 


Wheeler-Nicholson,  Inc® 

Malcolm  Wheeler-Nicholson,  Presida 

373  -4lh  Ave.,  New  York  Citfl 


How  To  Play 

GOLF 


By  JOHNNY  FARREIX| 

Famous  Teacher  of  That  Game 


24  LESSONS 
Illustrated 


For  release  daily 


KING  FEATURES 
SYNDICATE,  Inc.- 
New  York  City 


